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'm.  Allen  White  Warns  Courts 
In  Press  Contempt  Citations 

Withhold  Punishment  and  State  Case  to  Public, 
He  Urges  at  Round  Table  on  Trial  Publicity  . . . 
NAB  Proposes  Broadcasts  from  Courts 


By  WALTER  E.  SCHNEIDER 


PURTS  should  “stop,  look  and  lis- 
n”  before  they  subject  newspapers 
[punishment  for  contempt,  William 
White,  editor  of  the  Emporia 
n.)  Gazette,  told  a  regional  bar 
ence  in  New  York,  April  6, 
marked  a  resumption  of  efforts 
press,  the  bar,  and  radio  to  ef- 
an  agreement  on  trial  publicity. 
|hrticipants  in  the  round  table  with 
White,  who  represented  the 
rican  Society  of  Newspaper  Edi- 
representatives  of  the  other 
sional  associations  interested  in 
eration  on  court  reporting — ^Paul 
ny,  editor  of  the  Cleveland  Plain 
T,  for  the  ANPA;  Neville  Miller, 
dent  of  the  National  Association 
I  Broadcasters,  and  Giles  J.  Patter- 
Jacksonville,  Fla.,  chairman 
!  American  Bar  Association  com- 
on  publicity  interfering  with 
r  tri^  of  judicial  proceedings, 

•  ipoke  for  the  bar. 

Meat  April  26  in  N.  Y. 

ng  the  discussion  it  was  an- 
that  for  the  first  time  the 
littees  of  all  four  associations — 
ASNE,  NAB  and  the  ABA— 
meet  April  26,  at  the  conclusion 
I  ANPA  convention,  in  the  office 
I  Arthur  Hays  Sulzberger,  publisher 
|4e  New  York  Times,  to  give  furth- 
I  tapetus  to  the  movement  toward 
trial  publicity. 

White  suggested  to  his  panel 
ates  and  an  audience  of  200 
nent  lawyers  from  13  States  and 
District  of  Columbia  that  “the 
'  can  well  afford  to  stop  this  side 
[contempt,  withholding  punishment 
d  lUting  their  case  to  the  public.” 

*  kristed,  however,  that  after  a  case 

Iccttled  and  the  jury  has  come  in  “it 
®<>  longer  a  case  pending  and  we 
the  greatest  right  to  say  what 


stop,  look  and  listen  before  resorting 
to  punishment  in  citations.” 

Newspapers,  if  they  are  in  the  right, 
may  well  afford  to  await  the  judg¬ 
ment  of  public  opinion  to  which  in¬ 
frequently  they  carry  their  cases,  Mr. 
White  indicated.  He  asserted  that 


Pointing  out  that  he  was  described 
as  speaking  from  the  standpoint  of  a 
publisher  “with  whom  circulation  is 
naturally  an  objective,  the  Cleveland 
editor  asserted  that  “I  am  going  to 
amend  that  statement  by  saying  that 
when  it  becomes  necessary  to  go  to 


Participants  in  round  table  discussion  on  closer  co-operation  of  press,  radio  and  the 
bar  in  New  York,  April  6.  Left  to  right:  Neville  Miller,  president,  National  Associa¬ 
tion  of  Broadcasters;  Paul  Bellamy,  editor,  Cleveland  Plain  Dealer,  representing  ANPA; 
William  Allen  White,  editor,  Emporia  (Kan.)  Gazette,  for  ASNE,  and  Giles  J.  Patter¬ 
son,  Jacksonville,  Fla.,  chairman  of  American  Bar  Association  Committee 


1/^  Bill  of  Rights,”  he  commented, 
p  made  not  only  for  the  wise  and 
Jost.  The  Bill  of  Rights  was  in- 
‘‘d  to  allow  a  man  to  make  a 
I  >  fool  of  himself  in  his  own  way.” 
13  here  not  to  offer  a  solution, 

•  miggestion  that  we  all  work 
d  the  same  end,”  Mr.  White 

“Men  of  good  will,  men  of  in- 
*  in  this  country  will  be  the 
of  which  way  we  will  go  as 
«4ris,  and  of  what  course  we 
‘  follow. 

.  of  Doconey”  Soon 

long  as  we  have  freedom — 
TO  freedom  to  be  foolish,”  he 
in  admitting  that  there  have 
•®ne  “grave  abuses”  by  the 
and  other  agencies  of  public 
“I  think  that  citations  of  con- 
I »  ^  little  more  than  to 

*  ■rttations.  The  courts  may  well 


newspapers  and  radio  generally  “have 
a  sense  of  decency”  in  reporting 
trials,  and  “do  respect  the  decencies 
that  are  due  the  courts.” 

The  use  of  cameras  and  radio  mi¬ 
crophones  in  courtrooms  during  trials 
was  the  only  pwint  on  which  substan¬ 
tial  disagreement  developed  during 
the  round  table  discussion  held  under 
the  auspices  of  the  bar  organization 
activities  section  of  the  ABA  at  the 
home  of  the  Association  of  the  Bar  of 
the  City  of  New  York,  42  West  44th 
Street. 

Mr.  Bellcimy  condemned  as  “inde¬ 
cent  and  ungodly”  such  excesses  as 
publication  of  an  eight-column  page- 
one  strip  picturing  a  wife’s  face  dis¬ 
torted  by  agony  while  on  the  stand  at 
a  divorce  proceeding,  and  asked: 

“If  the  candid  camera  can  be  ad¬ 
mitted  to  the  cotirtroom  why  not  the 
microphone?  Obviovisly  we  must 
draw  the  line  somewhere.” 

Newspapers,  Mr.  Bellamy  declared, 
“will  have  to  get  over  distorting  and 
sensationalizing  certain  kinds  of  sex 
cases  aired  in  court,  and  added  that 
the  task  of  the  co-operating  commit¬ 
tees  of  the  bar  and  press  is  “to  har¬ 
ness  reasonable  sentiment  of  both 
professions.” 


work  on  a  Judge  Manton,  I  wish  I 
had  a  hundred  times  as  much  circu¬ 
lation  as  the  New  York  Daily  News.” 
His  allusion  to  Judge  Manton  recalled 
that  jurist’s  conviction  after  an  ex¬ 
pose  made  by  the  New  York  World- 
Telegram. 

“Our  calling,”  said  Mr.  Bellamy,  “is 
not  as  old  as  the  law,  but  it  came 
into  being  because  some  of  the  older 
vocations  had  failed  on  certain  con¬ 
spicuous  occasions  and  society  con¬ 
cluded  they  needed  a  corrective. 

"We'll  Deal  with  You  as  Equals" 

“To  be  frank,  we  will  deal  with  you 
of  the  legal  profession  as  equals,  or 
not  at  all.  We  do  not  claim  to  be 
modest,  but  we  hope  not  to  be  proud. 
We  have  been  guilty  at  times  of  poor 
taste  and  worse.  But  so  have  you. 

“We  have  some  bad  boys  in  our 
ranks.  But  so,  I  have  been  told,  have 
you.  We  have  individualists  so  rugged 
that  they  would  not  agree  to  the  Ten 
Commandments  for  fear  that  at  some 
future  jtmcture  such  a  commitment 
might  interfere  with  Freedom  of  the 
Press.  You  have  their  equivalent. 

“From  the  beginning  of  this  co¬ 
operative  enterprise  it  has  been  a 
problem  of  \miting  the  reasonable  men 
in  all  parties  so  that  they  could  make 


a  common  cause  against  the  sensa¬ 
tion  mongers  on  the  one  hand  and 
the  blacklegging  pettifoggers  on  the 
other. 

“God  grant  all  of  us  ordinary  good 
manners  and  patience  to  bear  with 
each  other.  The  easy  way  is  to  make 
faces  and  say,  'clean  up  your  own 
house  before  you  ask  us  to  clean  up 
ours.’  But,  as  usual,  the  easy  way  is 
wrong. 

“Some  day,  some  time,  our  sons 
or  grandsons  will  realize  the  validity 
of  these  first  faltering  efforts  to  make 
real  partners  of  three  of  the  greatest 
forces  in  modern  society — the  bar,  the 
press  and  the  radio.” 

Miller  Asks  Court  Broadcasts 

A  strong  plea  that  radio  stations 
be  allowed  to  broadcast  court  pro¬ 
ceedings,  since  “the  microphone  as¬ 
sures  a  higher  degree  of  accuracy  in 
the  reporting  of  a  trial  than  any 
other  medium  of  reporting,”  was  made 
by  Mr.  Miller. 

“Radio,”  Mr.  Miller  said,  “has  come 
upon  the  scene  only  in  recent  years 
and  has  brought  with  it  certain  new 
mechanisms,  such  as  the  microphone, 
and  therefore  it  is  natural  that 
radio  has  had  to  knock  at  some 
doors  which  have  not  been  readily 
opened. 

For  example,  there  is  a  hesitancy 
in  allowing  a  microphone  in  a  court 
room. 

“Recording  and  reproducing  devices 
are  now  actually  used  for  transcrib¬ 
ing  testimony  before  a  number  of 
tribunals,  including  the  Federal  Com¬ 
munications  Commission.  Experience 
seems  to  demonstrate  that  they  are 
soon  taken  as  a  matter  of  course,  and 
their  presence  virtually  forgotten. 

“I  submit  that  in  this  early  period 
of  its  development,  we  should  be  slow 
to  place  prohibitions  upon  radio.  The 
use  of  microphones  should  be  left  to 
the  discretion  of  the  judge,  and  con¬ 
sent  of  counsel  or  other  participants 
in  the  trial  should  not  be  required. 

“Radio  should  be  given  the  chance 
to  play  its  full  part,  and  I  know  the 
broadcasters  will  accept  the  respon¬ 
sibility  which  is  theirs.” 

Pointing  out  that  most  court  pro¬ 
ceedings  are  not  suitable  broadcast¬ 
ing  material,  Mr.  Miller  reported  that 
only  46  stations,  or  11.2%  of  410 
which  replied  to  an  NAB  question¬ 
naire  a  year  ago  had  broadcast  legal 
proceedings  at  any  time  in  the  two 
preceding  years.  Only  12,  or  2.9% 
were  broadcasting  them  at  the  time 
the  questionnaire  was  sent  out.  More 
than  half  of  the  broadcasts  were  from 
traffic  courts. 

Press  Rules  Should  Apply 

“The  reporting  of  trials  over  the 
radio  should  be  governed,”  Mr.  Mil¬ 
ler  said,  “by  the  same  rules  as  gov¬ 
ern  the  reporting  in  the  press.  I  see 
no  objection  to  statements  of  fact 
which  are  accurate  concerning  the 
trial,  and  also  reasonable  comment 
upon  parties,  proceedings  or  wit¬ 
nesses,  which  is  not  designed  to  in¬ 
fluence  the  decision  of  the  case. 

“Unfortunately,  there  are  times 
when  attorneys  on  pending  cases  de¬ 
sire  to  use  the  radio  to  seek  pub¬ 
licity  for  themselves  and  for  other 
purposes.  I  am  sure  the  bench  and 
the  bar  can  count  upon  Uie  whole¬ 
hearted  co-operation  of  the  broad¬ 
casters  in  requiring  the  attorneys  to 
(Continued  on  page  12) 
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Richmond  Dailies  Plan 
Joint  Publication 


Rising  Costs  Actuate  Move  “As  Logical  As 
It  Is  Welcome/'  Announcement  by 
News  Leader  and  Times-Dispatch  States 


ACTUATED  by  a  desire  “to  main-  The  News  Leader  is  published  by 


tain  the  present  high  standards  of  the  News  Leader  Company,  of  which 
the  papers  in  the  face  of  rising  costs  John  Stewart  Bryan  is  president  and 


of  publication,”  the  Richmond  (Va.)  publisher.  D.  Tennant  Bryan  is  gen- 


News  Leader,  evening,  and  the  Rich-  eral  manager;  William  Ellyson,  Jr., 
mond  Times-Dispatch,  morning  and  business  manager.  The  Times-Dis- 


Sunday,  have  reached  an  “understand-  patch  is  published  by  the  Times¬ 
ing”  for  joint  publication  under  sep-  Dispatch  Publishing  Company,  Inc., 


arate  editorial  direction,  it  was  an 
nounced  this  week. 


and  John  Dana  Wise  is  publisher. 

W.  G.  Palmeteer  is  mechanical  su- 


The  papers,  in  a  statement  which  perintendent  of  the  Times-Dispatch 
declared  that  “joint  publication  is  as  and  Richard  A.  Coke  is  mechanical 


logical  as  it  is  welcome,”  said  that  superintendent  of  the  News  Leader. 


ultimately 


News  Leader 


Both  newspapers  operate  radio  sta- 


Times-Dispatch  might  be  issued  from  tions,  the  Times-Dispatch,  WRTD, 


the  same  plant. 

Plan  Goes  to  Stockholders 


Signed  bv  Samuel  L.  Slover,  owner  *  *  t 

of  tS  Times-Dispatch,  and  by  John  “to  the  future  of  the  respective  sta- 


and  the  News  Leader,  WRNL.  No 
announcement  has  been  forthcoming 
from  the  management  of  either  paper 


Stewart  Bryan,  publisher,  for  the 
News  Leader,  the  statement  said  the 
newspaper  managements  “in  due 
course”  expect  to  submit  the  plan 


the  tions. 

Both  papers  are  Independent  Dem- 
due  ocratic  in  their  policies  and  both  are 
Associated  Press  members. 
iUg  The  Times-Dispatch  plant  is  at  107 


upon  ,o  0.0  stockholdo^^  I^TonuTIfreel  a"nd  thS  ot  Z 

worked  out.  Both  papers  have  their  own  engrav¬ 

ing  plants.  The  Times-Disnatch  has 


The  Norfolk  (Va.)  Ledger-Dispatch 
and  the  Norfolk  Virginian-Pilot  some 


EDITOR  &  PUBLISHER 
CALENDAR 

April  16-17 — New  York  State 
Circulation  Managers’  Assn., 
semi-annual  convention,  Hen¬ 
drick  Hudson  Hotel,  Troy,  N.  Y. 

April  18-19 — American  So¬ 
ciety  of  Newspaper  Editors,  an¬ 
nual  convention,  Washington. 

April  19-20 — Illinois  editors 
and  publishers  meeting,  annual 
Newspaper  Short  Course,  Ab¬ 
raham  Lincoln  Hotel,  Spring- 
field. 

April  21-27 — National  Want 
Ad  Week — Association  of  News¬ 
paper  Classified  Advertising 
Managers. 

April  22 — Associated  Press 
annual  meeting,  Waldorf  -  As¬ 
toria,  New  York. 

.April  22-24 — National  News¬ 
paper  Promotion  Assn.,  con¬ 
vention,  Waldorf-Astoria,  New 
York. 

•April  24 — New  York  State 
Publishers  Assn.,  4th  annual 
luncheon.  Carpenter  Suite,  Wal¬ 
dorf-Astoria  Hotel,  New  York. 

.April  23-25 — ANPA,  54th  an¬ 
nual  convention,  Waldorf-As¬ 
toria  Hotel,  New  York. 

April  26-27 — Allied  Daily 
Newspaper,  spring  meeting, 
Washington  Athletic  Club,  Se¬ 
attle. 

April  26-27 — American  Col¬ 
lege  Publicity  Assn.,  national 
convention,  Des  Moines,  Iowa. 


Opposition  from 
Within  at  FCC 
Television  Hearinq 


Craven  Criticizes  Order 
Barring  Large-Scale 
Production  and  Sale 


year s  ag7  effect;d  ar;^  fhl  3k 

that  now  the  bulk  of  the  News  Leaders  pho- 


Law  and  other  decisions  are 


mond  papers.  The  two  Norfolk  pa¬ 
pers  are  being  published  by  Norfolk 
Newspapers,  Inc.,  of  which  Mr.  Slover 
is  chairman  of  the  board. 

The  joint  statement  issued  April  10 
said  in  part: 

“In  order  to  reconcile  with  the 
truth  certain  rumors  which  have  been 
spreading  rapidly  in  recent  weeks,  the 


Washington,  D.  C.,  April  9— Hea 
ing  on  the  Federal  Communicatic: 
Commission  proposal  to  postpone  i: 
definitely  the  beginning  of  sponsor-; 
television  programs  was  conduc:; 
today  under  the  cloud  of  threater.r; 
congressional  investigation. 

FCC  had  issued  an  order  permit:! . 
limited  commercial  operation  effect!  ' 
Sept.  1.  Soon  thereafter.  Radio  Cor 
poration  of  America  launched  a  brea; 
scale  promotional  program  for  rece! 
ing  sets,  whereupon  the  Commiss!: 
rescinded  its  order  with  the  explaLr 
tion  that  marketing  of  sets  in  th.: 
present  state  of  development  ir.k:; 
have  the  effect  of  “freezing” 
standards  at  that  point.  The  purp.^ 
of  today’s  hearing  was  to  obtain  b 
formation  which  might  be  useful  li 
the  Commission  in  fixing  a  new  dr 
for  limited  commercial  operation. 

Seek  Congressional  Probe 
Senator  Ernest  Lundeen  of  Mb.:; 
sota,  without  waiting  for  Commfe; 
action,  immediately  introduced  a  rt^ 
lution  asking  the  Senate  Comrr.i: 
on  Interstate  Commerce  to  inver 
gate  the  situation  and  determ.: 
whether  FCC  “has  interfered  with  i 
freedom  of  public  and  private  enU: 
prise.”  I 

Opposition  came  not  only  fros 


practically  identical  with  that  now  I  [vf  «*'*«•<*  prise.” 

being  negotiated  by  the  two  Rich-  ye-  After  Judge  Rowe’s  ruling,  lawyers  Opposition  came  not  only  fros 

mond  papers.  The  two  Norfolk  pa-  •  ^  for  the  P-D  went  to  Jefferson  City  Capitol  Hill  but  also  from  within : 

pers  are  being  published  by  Norfolk  ^  «  where  they  obtained  release  of  the  Commission.  T.  A.  M.  Craven,  one- 

Newspapers,  Inc.,  of  which  Mr.  Slover  lYilSSOUiri  V/OUlTt  two  staff  members  on  a  writ  of  habeas  time  radio  expert  for  the  Unite: 

is  chairman  of  the  board.  T  D  1  IVil  C  corpus.  They  posted  $500  bond.  The  States  Navy  and  a  consultant  in  pn- 

The  joint  statement  issued  April  10  X  O  MUlO  JVlaY  D  writ  is  returnable  June  5  when  the  vate  business  before  accepting  3p- 

said  in  part:  ^  ^  Sheriff  of  St.  Louis  will  be  required  pointment  to  the  FCC,  severely  crid- 

“In  order  to  reconcile  with  the  wOntOITipt  V^aSG  show  cause  why  he  should  not  cized  the  order  barring  large-scale 

truth  certain  rumors  which  have  been  ~  hold  them.  production  and  sale.  The  theory  a- 

spreading  rapidly  in  recent  weeks,  the  St.  Ixiuis,  April  8 — The  next  de-  The  petition  for  the  certiorari  action  pressed  by  his  (xilleagues,  he  deelarei 

managements  of  the  Richmond  Times-  velopment  in  the  Post-Dispatch  con-  was  presented  at  the  same  time,  the  “is  absurd  on  its  face,  and  is  not  jusu- 

Dispatch  and  of  the  Richmond  News  tempt  of  court  case,  object  of  wide-  Court  issuing  a  stop  order  staying  fied  by  either  facts  or  experience." 

Leader  wish  to  armounce  that  they  spread  interest  both  in  St.  Louis  and  payment  of  the  fine  until  a  ruling  on  Nothing  can  stop  scientific  reseani 

have  been  discussing  plans  for  joint  in  other  parts  of  the  coimtry  becau^  whether  it  will  be  reviewed.  technical  nrogress  in  a  free  de¬ 

publication  of  the  two  newspapers  the  issue  of  freedom  of  the  press  is  In  the  event  that  Missouri’s  high-  mocraev  if  incentive  is  not  discour- 


Missouri  Court 
To  Rule  May  6 
On  Contempt  Case 


St.  Louis,  April  8 — The  next  de¬ 


managements  of  the  Richmond  Times-  velopment  in  the  Post-Dispatch  con- 
Dispatch  and  of  the  Richmond  News  tempt  of  court  case,  object  of  wide- 

.  ,  .  ,  .  .1  .  .1  _ _ A  i__aI_  •„  oa  t _ ?_  _ j 


In  the  event  that  Missouri’s  high- 


Nothing  can  stop  scientific  reseai^ 
and  technical  progress  in  a  free  de¬ 
mocracy  if  incentive  is  not  discour- 


imder  separate  editorial  direction.  It  involved,  will  occur  May  6  when  the  est  tribunal  consents  to  a  consideration  obpH  v,v  onvommont  ”  Pravpn  said. 

_ i__  _A_A _ 3  aU^a _ _ 3 _ -A _ Miccniiri  Siir\romo  will  v^iIa  aaa  ;a _ ^:a1 _ _ agCU  Dy  gOVemment,  L^raVen 


may  be  stated  that  an  understanding  Missouri  Supreme  Court  will  rule  of  the  $2,000  fine,  it  can  either  uphold  rr  i  •  •  i_  j  j  a  *u  ct2?p 
has  been  reached  on  the  principal  whether  it  will  issue  a  writ  of  cer-  Judge  Rowe  or  reverse  his  ruling.  Television  has  advanced  to  , 
points  involved  in  such  a  plan.  tiorari  for  review  of  the  $2,000  fine  As  the  issues  of  law  are  the  same  ^  initial  public  trial  is  en  . 

May  l..i»  «ro.  So..  Pl..>  agamsl  PullUer  PublisUng  Co.  i„  u,o  Coghlan-Fllzpalrick  habeas 

“TnFiyrsatpiw  fKp  Psarya  Kp  Circuit  Judgc  Thomas  J.  Rowc,  m  corpus  application  and  in  the  certio-  .  ®  effective  uiethod  ot  ao 

iwiipd  frnm^thp  camP  in  order  April  3  that  the  paper  was  rari  matter,  it  is  expected  that  the  the  science,  he  added, 

that  the  readers  and  the  advertisers  contempt,  assessed  that  pun-  two  proceedings  will  be  joined  at  No  Control  of  Business  Manoq**" 

Trao,,  iioarp  tVip  fyiii  KpnpAt  nt  ♦lap  moct  ishment  against  the  corporation.  At  some  point  in  their  progress  and  will  Referring  to  the  recent  Supreme 

^  Rolph  be  deSed  togete.'  Court  d^sion  to  the  Saoders  r«= 


Coghlan,  editor  of  the  editorial  page. 


hardly  needs  to  be  said  that  the  joint  to  20  daVs  ii;  jarand  fineThTi^ 


some  point  in  their  progress  and  will  Referring  to  the  recent  Supreme 
be  decided  together.  Court  decision  in  the  Sanders  ram- 

The  petition  for  review  said  in  part  case.  Commissioner  Craven  warr.ec| 
that  “the  action  taken  has  so  far-  his  associates  that  the  Coitununica 


W  thp  wpU  Daniel  R  Fitzpatrick  cartoonist,  was  reaching  an  effect  in  abridging,  limit- 


fare '*cff^^he*^TCfsonnel°  of  ^aU^^eMrt^  circumscribing  the  freedom  the  business  of  the  licensee. 

mpr.tc  Tr,  any!  infpnnypf inn  Suggestions  to  the  Supreme  CouTt  of  the  press,  and  the  constitutional  Commission  is  given  no  supenis:' 

thp  npws  paoh  nf  two  nan^<!  wiP  Support  of  the  paper’s  Contention  issues  are  so  grave  and  fundamental  control  of  the  programs,  of  busirf: 

“In  their  dikussions  the  manage-  to  have  no  hesita  ion  in  granting  Testimony  at  today’s  hearing 

..lents  of  the  Times-Dispatch  and  of  Jefferson  City  certiorari  to  review.  confined  to  evidence  in  developme: 

the  News  Leader  have  been  actuated  of  standards  effected  since  the 

by  a  desire  to  maintain  the  present  NEWS  AND  FEATURE  HIGHLIGHTS  hearing — Feb.  29. 

high  standards  of  the  papers  in  the  THIS  ISSUE  point  in  the  hearing.  Cha- 


his  associates  that  the  Coitimunma 
tions  Act  “does  not  essay  to  regula. 


ing  and  circumscribing  the  freedom  the  business  of  the  licensee. 


by  a  desire  to  maintain  the  present 
high  standards  of  the  papers  in  the 
face  of  rising  costs  of  publication. 

“The  distinctive  personality  and 
character  of  each  paper  will  be  pre¬ 
served  and  maintained  in  accordance 
with  the  conviction  that  it  is  to  Rich¬ 
mond’s  advantage  to  have  separate 
^iproaches  to  the  news  and  separate 
«h8onels  for  the  expression  of  pub¬ 
lic  opinion. 

“The  fields  and  ideals  of  the  two 
papers  .complement  each  other  so  fully 
that  joint  publication  is  as  logical  as 
it  is  welcome.  The  two  will  co-oper¬ 
ate  in  mechanical  service,  but  they 
purpose  to  remain  friendly  rivals  in 
public  service.” 
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Testimony  at  today’s  hearing  »-■ 
confined  to  evidence  in  develop®'^-^ 
of  standards  effected  since  the 
hearing — Feb.  29. 

At  one  point  in  the  hearing.  Cha“' 
man  Fly  interrupted  the  introdud'^ 
of  exhibits  covering  newspaper 
vertisements  to  remark:  “The  Co.- 
mission  is  not  interested  in  advert¬ 
ing.  We  make  no  rules  regard  ■ 
advertising.” 

Chairman  Fly  ruled  out  a  New  I 
Herald  Tribune  editorial,  at  the  wo- 
ing  session,  but  when  the  Commit" 
convened  in  the  afternoon  he  - 
nounced.  “The  Commission  has  r.- ' 
there  were  some  remarks  in  ' 
which  were  critical  of  the  Comm-- 
and  for  that  reason — and  for  that  ••- 
son  alone — it  will  be  admitted  to 
record.” 


r 


Lnd 


Hea.- 

;atic4 

tie  E- 

tlSOt!i| 

ductef 

ater,K 

nitlq] 
fecttil 
1  Co! 
broaC' 
ece: 
nissn 
placr 
I  the 
mip 
ti* 
uqxs 
tin  E' 
;ful  ti| 
w  da; 
ion. 
e 

tfmr. 
nissi 
a  rest- 
imittff 
nves: 
erari! 
ith  tl»| 
enter 

froE 
tiin  the| 
1,  o^^ 
Unitedl 
in  pn- 
ig  ap- 
y  criti' 
|e-scie: 
try  ex 
‘dareil 
it  justi- 
ince. 
eseareh 
ree 

liscour- 

said. 

le  stage 

entireb 

>uki 

idvanc- 


lupremel 
's  radio 
warned] 
xiunica 

regular 

e. 

ervisory 

businesl 


ing  *a=| 
.lopiner.| 
the 


Cha^' 
oductio: 
per 
le  CoK 
idvertiJ' 
egardr'^ 

eiv  ^  0' 
le  wot 
nmis: 
he 

las  noie= 


tin 
•nmis-'- 
that  rei 
td  to 


for  APRIL  13,  1940 

nsurance  Institute  Has 
st  Co-operative  Ad  Effort 

Holgar  Johnson,  President,  Believes 
Newspapers  Most  Effective  Medium  for 
Campaign  of  Public  Information 
By  ROBERT  U.  BROWN 


the  first  co-operative  attempt  on  the 

part  of  big  business  to  use  paid 
newspaper  advertising  in  a  protracted 
nation-  wide 
campaign  of 
public  informa¬ 
tion  will  be 
launched  April 
22  by  the  Insti¬ 
tute  of  Life  In¬ 
surance. 

Ninety  -  three 
of  the  largest 
life  insurance 
companies  are  to 
participate  in 
this  first  prac¬ 
tical  application 
of  the  use  of 


Hol9ar  J.  Johnson 


the-minute  subjects  can  be  discu.ssed. 

Mr.  Johnson  emphasized  this  is  “not 
a  sales  campaign.  Its  primary  objec¬ 
tive  is  to  build  goodwill.  There  will 
be  no  subterfuge  in  it  and  every  piece 
of  copy  will  state  that  it  is  paid  ad¬ 
vertising.” 

The  advertising  will  be  backed  up 
by  promotion  to  agents  in  the  form 
of  broadsides  telling  them  how  they 
can  use  it  to  build  goodwill  and  pro¬ 
mote  reader  interest  in  the  column 
and  to  guide  them  in  their  own  per¬ 
sonal  public  relations.  “It  is  a  means 
of  helping  us  to  set  an  example  for 
the  agent  who  is  the  public  relations 
agent  on  the  ground,”  Mr.  Johnson 
said.  “A  campaign  in  their  local 
newspapers  will  be  most  helpful  to 


paid  newspaper  space  for  public  rela-  local  agents,”  he  added. 


tions,  long  advocated  in  the  columns 
of  Editor  &  Publisher. 

Holgar  J.  Johnson,  president  of  the 
Institute  of  Life  Insurance,  told  Edi¬ 
tor  &  Publisher  this  week  that  it  was 
the  Institute’s  desire  to  “put  this 
campaign  on  as  broad  a  basis  as  is 
humanly  possible — therefore,  we  are 
using  the  newspapers.” 

Other  Industries  Take  Note 
Asked  if  he  thought  this  method  of 
using  newspaper  advertising  for  a 
public  relations  job  could  be  used 
advantageously  by  other  industries, 
Mr.  Johnson  replied:  “I  should  think 
it  would  be  feasible  to  use  a  medium 
that  gets  you  a  broad  coverage  of  the 
American  people  if  you  have  a  prob¬ 
lem  affecting  those  people.” 


After  experimenting  with  different 
methods,  Mr.  Johnson  said  they  finally 
came  to  the  use  of  the  column  tech¬ 
nique  as  the  most  effective  for  what 
they  wanted  to  do.  “It  lends  itself 
to  a  more  intimate  discussion  than 
the  formalized  ad.  It  gives  a  chance 
to  deal  in  analogies  rather  than  for¬ 
mal  technical  language.  It  gives  a 
chance  to  humanize  business  rather 
than  deal  with  it  as  a  cold-blooded 
entity.” 

Create  Better  Understanding 

His  instructions  from  the  Institute 
board  of  directors  regarding  the  cam¬ 
paign,  he  said,  were:  “Answer  ques¬ 
tions;  show  people  how  to  get  full 
value  for  their  insurance  money;  ex¬ 
plain  what  the  public  can  expect  of  a 


He  explained  that  the  life  insurance  good  agent;  help  policyholders  get  the 


field  affects  a  broad  segment  of  the 
American  people.  There  are  in 
America  65,000,000  life  insurance  pol¬ 
icyholders  and  including  the  bene¬ 
ficiaries  of  those  policies  life  insur¬ 
ance  affects  more  than  100,000,000 
Americans,  Mr.  Johnson  estimated. 

Employing  the  newspaper  columnist 
technique,  two  column  treatment  of 
three  column  space  averaging  175 


lines,  253  newspapers  in  164  cities  will  the  agent,  and  get  across  the  feeling 


carry  the  copy.  Every  state  is  repre 
sented  in  the  schedule.  Ads  will  ap¬ 
pear  every  Monday  until  the  end  of 
1940  with  the  exception  of  a  few  al¬ 
ternate  weeks  during  the  summer. 
J.  Walter  Thompson,  New  York,  han¬ 
dles  the  account. 

Newspaper  Flexibility 
“Hindsight  and  Foresight”  is  the 
JJ^e  of  the  column  to  be  signed  by 
Mr.  Johnson  as  president  of  the  In¬ 
stitute.  It  will  carry  his  picture  and 
IS  to  be  an  honest  attempt  to  inter¬ 
pret  the  insurance  business  to  the 
^erican  people.  Aim  of  the  copy  is 
“>  create  a  regular  audience  and  an 
attempt  is  to  be  made  to  have  the 
‘^Py  appear  in  the  same  place  every 
*eek.  Preferred  position  on  page 
Ihree  is  being  requested  in  some  of 
'he  larger  cities. 

If  we  can  establish  this  technique. 


Hindsight  and  Foresight 


By  HOLGAR  J.  JOHNSON 

President,  Institute  nf  Life  Insuranee 


Relax.  I  haven’t  anything  to 
sell  you.  But  I  spent  enough 
years  being  a  life  insurance  agent 
to  know  that  there’s  something 
in  human  nature  which  makes 
nearly  all  of  us  put  up  our  guards 
when  a  salesman  appears. 

When  a  man  goes  in  to  buy  a 
package  of  cigarettes,  he  not  only 
knows  exactly  what  he  wants,  but  speaks  right 
out  about  it.  The  same  man,  wanting  to  buy 
a  new  car,  will  walk  into  a  showroom  and 
indignantly  deny  that  he  has  the  faintest 
interest  in  automobiles.  The  salesman  just 
grins  and  waits  and  pretty  soon  the  old  car 
is  appraised  and  the  man  is  telling  his  friends 
that  he  planned  to  buy  this  new  car  all  along! 

Now  our  same  man  realizes,  even  though  no 
one  has  told  him  so,  that  he  needs  some  life 
insurance.  Let  him  ^one  and  he’d  never  buy 
it.  He  knows  this  about  himself  and  about  his 


fellows.  He  looks  with  scorn  on  a  man  who 
leaves  his  family  unprotected. 

Yet,  unless  some  agent  persuades  him  to 
DO  SOMETHING,  he  will  probably  rock  along 
putting  off  hit  own  insurance  program. 

Oh,  well,  we  have  clergymen  to  tell  us  to  be 
go<^  when  we  already  know  we  should  be. 
We  pay  traffic  cops  to  keep  ourselves  from 
breaking  rules  we  know  are  right.  And  we 
approve  of  life  insurance  agents  on  the  same 
basis,  I  suppose.  We  have  to  assign  someone 
the  job  of  teaching  us  thrift  and  foresight! 

Most  of  us  are  like  the  old  farmer  who  said 
he  didn’t  need  anybody  to  teach  him  how  to 
be  a  better  farmer;  he  n^ed  someone  to  make 
him  be  as  pood  a  farmer  as  he  already  knew 
how  to  be!  _ 

NOTEt  In  thi*  regular  Monday  column,  paid  for  at  advar- 
tlaing  rataa,  tha  Inatltuta  of  Ltfa  Inauranca  ha*  aakad 
it*  praoidant  to  diacus*  quastion*  of  lntara*t  to  Ufa  inaiiT'- 
anca  pelicyholdar*.  Inquiria*  may  ba  addra**ad  to  CO 
Ea*t  42nd  Straat,  Naw  York  City. 


Sample  of  column  technique  to  be  used  by  the  Institute  of  Life  Insurance  in  its 

advertising. 


greatest  service  out  of  existing  in¬ 
surance,  and  above  all,  try  to  catch 
the  spirit  of  service  that  permeates 
the  life  insurance  business.” 

Reduced  to  plain  terms,  Mr.  John¬ 
son  said  the  “copy  will  be  built  around 
the  idea  of  trying  to  give  the  public  a 
better  understanding  of  insurance  they 
now  own,  give  them  a  better  appre¬ 
ciation  of  the  service  and  function  of 


that  this  is  a  darn  good  business.” 

Every  piece  of  copy  contains  the 
address  of  the  Institute  and  terminates 
with:  “Note:  In  this  regular  Monday 
column,  paid  for  at  advertising  rates, 
the  Institute  of  Life  Insurance  has 
asked  its  president  to  discuss  ques¬ 
tions  of  interest  to  life  insurance  pol¬ 
icyholders.  Inquiries  may  be  ad¬ 
dressed  to  60  East  42nd  St.,  New  York 
City.” 

From  mail  received  the  Institute 
expects  to  get  some  indication  of  the 
public  attitude  on  various  problems. 

Typical  of  the  tone  adopted  in  the 
column  is  the  copy  in  the  first  ad: 

“The  other  night  I  heard  a  very 
learned  man,  on  a  radio  quiz,  cor¬ 


rectly  answer  some  braintwisting 
questions  about  18th  century  litera¬ 
ture. 

“A  few  days  later  this  expert  ad¬ 
mitted  to  a  friend  that  he  had  never 
read  his  life  insurance  policies,  and, 
in  fact,  wasn’t  quite  sure  where  they 
were  at  the  moment! 

“It  is  nice  to  be  in  a  business  which 
inspires  such  confidence.  But  one’s 
life  insurance  is  so  important  that  at 
least  a  few  things  ought  to  be  more 
widely  known  about  it. 

“That’s  why  the  Institute  of  Life 
Insurance,  which  is  an  organization 
composed  of  90  leading  life  insurance 
companies,  has  bought  this  space  and 
made  it  available  to  me,  at  advertis¬ 
ing  rates,  to  see  if  I  can  tell  you 
some  interesting  things  about  life  in¬ 
surance. 

“My  job  is  not  to  sell  insurance,  but 
to  help  you  to  an  understanding  of  it, 
to  explain,  to  inform  and  perhaps  to 
encourage. 

“You  might  rightfully  ask  by  what 
right  do  I  talk  about  life  insurance. 
It’s  not  because  it  was  my  privilege 
to  serve  as  head  of  the  National  Asso- 
sociation  of  Life  Underwriters.  But 
because  for  almost  20  years,  day  in 
and  day  out,  I’ve  been  coming  up 
against  the  actual  problems  of  policy¬ 
holders  who,  like  you,  take  their  life 
insurance  for  granted. 

“You’re  invited  to  write  me  on 
questions  that  occur  to  you.  I  may 
not  be  able  to  answer  them  oil  in  this 
column.  But  I  will  reply  by  mail  to 
individual  questions,  and  try  to  an¬ 
swer  here  whenever  the  reply  will 
be  helpful  to  large  numbers  of  policy¬ 
holders. 

Interest  Rate  Decline 

“The  column  will  appear  every 
Monday  in  approximately  this  same 
position.  Come  around  next  Mon-* 
day.  We’re  going  to  talk  about  the 
fellow  who  sells  you  your  life  in¬ 
surance.” 

Another  typical  ad  says: 

“How  long  do  you  think  you’ll  live? 
Ten  years  or  twenty  years  longer  than 
your  father,  grandfather,  great-grand¬ 
father? 

“Your  chances  of  surviving  from 
infancy  to  adulthood  are  a  lot  better 


U.  S.  TO  SPEND  $147,100  TO  CUP  NEWSPAPERS 

WASHINGTON,  D.  C.,  April  9 — The  federal  government  will  pay  95  em- 

_ _ _ _  _ J _ ,  ployes  in  the  Press  Intelligence  Office  a  total  of  $147,100  to  clip  news- 

it  becomes  recognized  by  the  papers  in  the  1941  fiscal  year,  this  representing  an  increase  from  84  employes 
readers,  when  a  subject  of  timely  and  $127,000  in  1940,  and  58  employes  and  $91,920  in  1939.  Described  by 
“'terest  breaks  we  can  hit  it  in  our  Representative  Robert  F.  Rich,  Pennsylvania  Republican  and  economy  advo- 
said,  explaining  cate  as  “the  scissors  gang,”  the  P.I.O.  is  marked  for  attack  in  the  forthcoming 
tner  reason  why  newspapers  were  campaign  and  in  the  event  of  Republican  success.  Rich  assures,  for  elimination. 

— flexibility.  Copy  Slated  also  to  be  made  a  campaign  issue  is  the  federal  expenditure  for  street 
n  f  Wednesday  for  the  car  advertising.  Representative  Rich  brought  a  hand-truck  load  of  govem- 

*  Monday’s  ads  and  thus  up-to-  ment  literature  to  the  House  floor  to  dramatize  his  attack. 


than  they  used  to  be.  But,  I’m  sorry 
to  tell  you,  once  you’ve  reached  mid¬ 
dle  life  your  chance  of  living  to  a 
ripe  old  age  is  about  the  same  as  it 
was  a  hundred  years  ago. 

“Why  I  bring  this  up  is  that  some¬ 
one  is  always  asking  me,  ‘If  we  are 
living  so  much  longer,  why  don’t  my 
premiums  go  down?”  Did  you  know 
that  the  decline  in  the  rate  of  interest 
earned  on  money  in  recent  years  has 
increased  the  cost  of  life  insurance  far 
more  than  the  improvement  in  the 
death  rate  has  reduced  it? 

“Don’t  let  anybody  fool  you  into 
believing  that  the  life  insurance  ac¬ 
tuaries — the  mathematicians  of  the 
business — are  making  any  mistakes. 
Competition  in  life  insurance  would 
very  quickly  turn  up  a  cheaper  policy 
if  any  change  in  the  average  length 
of  life  for  a  group  of  people  justi¬ 
fied  it. 

“The  best  hopes  for  lower  insurance 
costs  lie  in  increased  interest  rates, 
not  in  increased  length  of  life.” 

Mr.  Johnson  stated  that  all  the 
money  appropriated  is  to  be  spent  in 
newspapers  at  this  time. 

Will  Expand  Campaign 
I’m  particularly  anxious  that  the 
newspapers  not  on  the  original  list 
should  realize  that  it  is  not  possible 
to  do  a  complete  job  of  covering  all 
papers  at  first.  But  I  am  hopeful 
that  eventually  we  will  take  on 
more  newspapers  than  we  are  now 
using.’’ 

Mr.  Johnson  also  expressed  the  hope 
that  pressure  will  not  be  brought  to 
bear  on  insurance  agents  and  execu¬ 
tives  by  newspapers  which  might  do  a 
lot  to  defeat  the  idea. 

There  has  never  been  any  consistent 
insurance  advertising  campaign  in 
newspapers.  Eighty-five  per  cent  of 
the  newspaper  advertising  done  to 
date,  it  was  said,  has  been  con- 
■cerned  with  annual  financial  state¬ 
ments. 

However,  there  have  been  a  number 
of  regular  campaigns  conducted  by 
companies  in  magazines.  There  has 
also  been  some  radio  advertising. 

The  idea  of  conducting  this  partic¬ 
ular  campaign  of  public  information 
goes  back  to  1926,  Mr.  Johnson  said. 
At  that  time  some  companies  had  a 
survey  made  and  began  to  push  a 
campaign  of  goodwill. 

“The  fact  that  government  has  spent 
millions  telling  its  story  puts  business 
in  the  position  of  having  to  tell  its 
story  to  the  public.  Business  has 
been  made  vulnerable.  “Where  busi¬ 
ness  does  tell  its  story  it  gets  a  pretty 
fair  hearing  at  the  bar  of  public 
opinion.” 

{Continued  on  page  45) 
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John  O'Reilly 


Reporter  Wins 
Encounter  with 
Circus  Leopard 

Herald  Tribune  Man 
Writes  of  Retreat 
From  Rimowoy  "Cat" 

When  John  (“Tex”)  O’Reilly,  New 
York  Herald  Tribune  reporter,  was 
assigned  to  cover  the  arrival  in  New 
York  of  the 
R  i  n  g  1  i  n  g 
Brothers  and 
B  a  r  n  u  m  & 

Bailey  Com-  F. 

b  i  n  e  d  Circus  pHlllt  wif 

last  Thursday,  f 

he  hoped  for  a  *  R4|y  Wf 

“new  angle”  and  .  JF 

he  got  it.  ul 

At  the  after- 
noon  rehearsal, 

O’Eeilly,  along  ^ 

with  about  1.500  - 

other  reporters,  John  O'Reilly 
press  agents, 

circus  officials  and  hands,  was  stand- 
in  the  huge  arena  of  Madison  Square 
Garden  watching  Alfred  Court,  ani¬ 
mal  trainer,  put  several  leopards 
through  their  paces  in  the  big  cage. 

Suddenly,  while  Court’s  back  was 
turned,  one  of  the  leopards  mounted 
the  side  of  the  iron  cage  and  clawed 
his  way  through  the  cloth  netting 
covering  the  top. 

WelMaid  Plans  Overboard 

The  crowd  scattered  in  all  direc¬ 
tion  with  the  leopard  heading  straight 
for  Reporter  O’Reilly,  who  in  turn 
headed  for  the  nearest  exit. 

In  a  front  page  story  the  next  day 
O’Reilly  wrote: 

“As  a  child,  my  plans  to  cope  with 
such  a  situation  were  thorough.  One 
was  to  have  a  sack  of  pepper  handy 
to  throw  into  the  animal’s  face.  A 
bolder  scheme  was  to  pick  up  a 
chair  and  emulate  the  trainer  before 
the  admiring  eyes  of  thousands.  An¬ 
other  was  to  snarl  fiercely  so  that 
the  animal — I  presumed  it  would  be 
a  lion — would  think  I  was  one  of  its 
own  race  and  treat  me  accordingly. 
In  practice  for  this  plan  I  learned  to 
growl  horribly. 

“As  I  matured  and  learned  about 
animals  I  realized  that  such  measures 
were  childish  folly.  I  formulated 
new  ones,  based  on  reason.  The  ani¬ 
mal,  I  concluded,  would  be  fright¬ 
ened  and  confused.  All  I  had  to  do 
was  to  stand  still  and  be  calm,  and 
the  chances  would  be  remote  that  the 
creature  would  even  glance  in  my  di¬ 
rection.  Another  mature  plan  was 
quietly  to  avoid  the  stampede  and 
climb  to  some  eminence  from  which 
I  could  watch  the  folly  of  less  know¬ 
ing  persons.  Still  another  was  to 
lend  competent  assistance  in  recap¬ 
turing  the  beast. 

“But  yesterday,  as  the  leopard 
loped  in  my  direction,  I  couldn’t  call 
a  single  one  of  these  plans  to  mind. 
Reason  seemed  to  desert  me.  Feet 
prevailed  instead  of  mind.  I  ran, 
and  it  was  through  no  plan  of  mine 
that  the  leopard  followed  me  into  the 
narrow  corridor.” 

Leopard  Stymies  Reporter 

Thinking  the  animal  would  run 
down  the  corridor,  the  reporter 
charged  up  a  short  flight  of  steps 
that  led  up  from  the  corridor  to  a 
closed  door  and  started  to  hide  be¬ 
hind  the  comer  of  a  projecting  wall. 
As  he  turned  to  look  back,  however, 
he  saw  the  “cat”  rvinning  up  the  steps 
behind  him. 

O’Reilly  stopped.  So  did  the  leop¬ 
ard.  Taking  a  short  step  back, 
“Tex”  felt  his  foot  hit  something  soft. 
Out  of  the  corner  of  his  eye,  he  saw 


that  it  was  a  piece  of  canvas.  He 
picked  it  up  and  held  it  between  him 
and  the  leopard,  which  was  quietly 
squatting,  looking  at  the  reporter. 

After  a  minute  of  this  agony,  sev¬ 
eral  trainers  came  running  down  the 
corridor.  “Hold  him  there,”  one  of 
them  shouted  to  “Tex.”  But  “Tex” 
had  had  enough.  He  dropped  the 
canvas,  leaped  down  the  steps  and 
went  down  the  corridor  and  through 
the  nearest  door. 

“I  found  myself  in  the  women’s 
dressing  room.  Several  men  who  had 
joined  the  general  stampede  also  had 
forgotten  the  proprieties  and  were 
huddled  in  the  room.  One  of  them 
looked  at  me  as  I  pushed  through  the 
doorway. 

"  ‘What  are  you  shaking  about?’ 
he  asked  somewhat  derisively. 

“  ‘I’m  thirsty,’  I  said. 

“  The  next  thing  I  remembered  I 
was  standing  in  a  long  room. 

“  ‘Never  mind  the  chaser,  bar¬ 
tender,’  I  remember  saying.  ” 

O’Reilly  also  wrote:  “The  time  I 
held  that  canvas  between  me  and  the 
leopard  seemed  as  long  as  a  political 
campaign.  It  was  less  than  a  min¬ 
ute. 

“But  I'd  seen  men  get  killed  in 
less  than  a  minute,  and  once  I  saw  a 
man  get  married  in  four  minutes.” 

■ 

MARKS  50th  YEAR 

W.  J.  Sewell,  editor  and  o\»?ner  of 
Carthage  (Mo.)  Press  on  April  7  cele¬ 
brated  his  50th  anniversary  as  editor 
and  owner  of  the  paper.  Mr.  Sewell 
on  April  7,  1890,  purchased  a  third 
interest  in  the  paper  and  became 
city  editor. 

EL  PRODUCTO  DRIVE 

G.H.P.  Cigar  Co.,  Philadelphia,  has 
launched  a  newspaper  campaign  for 
El  Producto  cigars.  Aitkin -Kynett 
Co.,  Philadelphia  agency,  places  the 
account. 


Ford  Dealers 
Seek  to  Place  Ads 
At  Local  Rates 

Chicago,  April  9 — Efforts  to  place 
Ford  dealer  advertising  in  newspapers 
at  the  local  rate  were  revealed  this 
week  when  publishers  received  let¬ 
ters  from  chairmen  of  dealer  execu¬ 
tive  committees  and  McCann-Erick- 
son  agency’s  branch  offices,  asking 
that  local  rate  cards  be  furnished. 

The  answer  given  by  many  news¬ 
papers  is  they  have  an  automotive 
rate  comparable  to  the  national  and 
that  such  a  rate  is  the  only  one 
available,  according  to  information 
obtained  by  Editor  &  Publisher.  Pub¬ 
lishers  and  their  special  representa¬ 
tives  pointed  out  that  the  Ford  dealer 
advertising  in  question,  if  placed  at 
the  local  rate,  might  establish  a  prece¬ 
dent  affecting  other  automobile  ac¬ 
counts,  inasmuch  as  all  automotive 
advertising  is  more  or  less  co-opera¬ 
tive  from  the  standpoint  of  dealer 
and  factory. 

Not  Local 

The  matter  of  multiple  dealers’  list¬ 
ings  as  well  as  agency  placement  are 
involved,  it  was  stated,  which  takes 
the  advertising — to  be  paid  for  by 
dealer-owned  funds — out  of  the  local 
classification. 

Letters  received  by  publishers  from 
Ford  dealer  executive  committee 
chairmen  and  the  agency’s  branch 
offices  point  out  that  this  type  of  ad¬ 
vertising  is  entirely  apart  from  the 
factory  or  branch  copy.  It  is  asserted 
the  copy  should  be  subject  to  the  local 
rate,  even  though  it  is  placed  collec¬ 
tively.  Newspapers  are  asked  if  they 
will  not  only  accept  the  agency’s  order 
for  space  at  the  local  rate,  but  if  they 
will  grant  the  usual  agency  commis¬ 
sion  and  cash  discount. 


JUDGE  OVERRULES  ANNENBERG  DEFENSE  MOTIONS 

CHICAGO,  April  10— Federal  Judge  James  H.  Wilkerson  today  overruled 
all  defense  motions  in  behalf  of  M.  L.  Annenberg,  Philadelphia  Inquirer 
publisher,  and  12  of  his  associates  in  the  race  information  service,  in  eight 
income  tax  cases  and  set  April  23  as  the  date  on  which  they  must  plead  to 
the  charges.  Indications  are  at  that  time  the  date  for  actual  trial  will  be  set. 
The  principal  case  is  one  charging  Mr.  Annenberg  and  his  associates  with 
conspiracy  to  evade  the  income  tax  in  the  amount  of  $5,500,000  during  the 
years  1932  -36,  inclusive. 

PLACING  POLITICAL  ADS  THROUGH  ONE  OFFICE 

THE  FIRST  SCHEDULE  of  political  advertising  from  the  central  office  of 
the  Oklahoma  Press  Association  was  mailed  to  newspapers  this  week, 
Vernon  T.  Sanford,  announced.  The  one-time,  one-payment  plan  of  handling 
political  advertising  through  the  central  office  in  Oklahoma  City,  inaugurated 
several  years  ago,  will  be  continued  this  year,  Sanford  said.  The  order  is 
placed  with  the  central  office,  which  handles  all  details  of  placing  the  adver¬ 
tisements  in  newspapers  at  their  regular  rates  and  provides  tear  sheets  as 
proof  of  publication. 

PNPA  TO  ADMIT  OUT-OF-STATE  PAPERS 

HARRISBURG,  PA.,  April  9— At  a  special  meeting  of  the  Pennsylvania 
Newspaper  Publishers’  Association  here  April  8,  in  conjunction  with  the 
PNPA  mechanical  conference,  the  association  changed  its  by-laws  to  permit 
newspapers  of  neighboring  states  to  join  the  Pennsylvania  group.  All  such 
papers  admitted  to  the  PNPA,  however,  must  first  be  members  of  their 
own  State’s  publishers  association.  William  N.  Hardy,  PNPA  manager,  said 
the  action  was  taken  after  a  number  of  out-of-state  papers  had  applied  for 
membership  in  the  Pennsylvania  organization. 

LONDON  HEARS  OF  GERMAN  INVASION  VIA  N,  Y, 

THE  FIRST  NEWS  of  the  German  occupancy  of  Denmark  reached  London 
April  9  via  New  York.  In  press  association  dispatches  from  London  the 
Danish  Legation  there  when  confronted  with  reports  that  Germany  had 
invaded  Denmark  said  “we  have  no  news  except  press  reports  from  America. 
We  are  waiting  for  confirmation.” 

708  PAPERS  BANNED  IN  CANADA 

HELD  INIMICAL  to  Canada’s  war  effort,  108  publications  originating  from 
foreign  countries,  of  which  six  are  from  the  United  States  including 
New  Masses  and  the  Daily  Worker,  have  been  banned  from  Canada  it  was 
announced  this  week  at  Ottawa.  Twenty-five  others  are  stopped  at  the 
border  although  not  formally  outlawed. 


New  Evening 
Daily  Planned 
For  Long  Island 

W.  L  Mapel  Named  Generc 
Manager  of  Paper  Alicia 
Patterson  Will  Publish 

William  L.  Mapel,  former  cxecuti  ■ 
editor  of  the  Wilmington  (Del.!  Mor- 
ing  News  and  Joumal-Every  Erenv: 

will  be  gener. 
manager  of  tr: 
projected  ever 
ing  newspaper: 
be  published  r 
Hempstead,  Lcr: 
Island,  N.  Y 
Harry  F,  Gu:- 
genheim,  fom., 
U.  S.  Ambassa¬ 
dor  to  Cubaar- 
n ounce d  tb 
week. 

.  -  „  Mr.  Gugger- 

Ahcia  Patferion  heim  last  week 
announced  he 
had  purchased  the  printing  machinerv 
other  equipment  and  leased  the 
building  in  Hempstead,  in  which  the 
Nassau  Daily  Journal  was  published 
for  nine  days  in  March,  1939. 

Alicia  Patterson  Publisher 

He  announced  his  wife,  the  former 
Alicia  Patterson,  who  writes  the  book 
review  column  for  the  New  York  Daili 
News  under  that  name,  will  found  and 
publish  a  new  independent  libera! 
daily  newspaper  in  Nassau  County 

No  publication  date  has  been  set 
yet.  Editor  &  Publisher  was  told  nor 
has  a  name  for  the  new  daily  beer, 
selected. 

Appointments  other  than  that  of 
Mr.  Mapel  now  are  being  considered 
it  was  said,  and  will  be  announced  as 
they  are  made. 

Mrs.  Guggenheim  is  the  daughter 
of  Captain  Joseph  M.  Patterson,  pub¬ 
lisher  of  the  New  York  Daily  and 
Sunday  News,  and  the  niece  of  Elean¬ 
or  Patterson,  publisher  of  the  Wash¬ 
ington  (D.  C.)  Times-Herald.  Her 
great-grandfather,  Joseph  Me  dill, 
founded  the  Chicago  Tribune. 

Mr.  and  Mrs.  Guggenheim’s  home 
is  in  Nassau  County,  where  various 
members  of  his  family  have  been  res¬ 
idents  for  the  past  40  years.  They 
live  in  Port  Washington. 

Daily  Sends  Congratulotiens 

A  telegram  of  congratulation  to  Mrs 
Guggenheim  was  sent  by  James  t 
Stiles,  publisher  of  the  Nassau  Daily 
Review-Star,  with  offices  in  Rockville 
Center,  the  only  daily  newspaper  now 
published  in  Nassau  County.  It  said 

“Congratulations  on  your  decision 
to  launch  a  new  Long  Island  daily-  -  •  • 
You  have  a  splendid  opportunity  to 
serve  and  aid  in  the  development  of 
the  fast-growing  Nassau  County  ter¬ 
ritory.” 

Mr.  Mapsel  is  well-known  in  the 
journalism  field  as  a  lecturer  and  ®' 
structor  and  was  formerly  in 
newspaper  business  at  Marys^^® 
Mo.,  and  on  the  staff  of  the  AtneH^  ' 
Boy,  Detroit.  A  graduate  of  the  Mis¬ 
souri  School  of  Journalism,  he  wns 
formerly  director  of  the  Lee  School  o 
Journalism,  Washington  &  Lee  Uni¬ 
versity. 

FEATURE  ON  BABIES 

The  Salt  Lake  City  (Utah) 

News  is  building  up  circulation  an 
much  commendation  with  its  new  fea¬ 
ture,  “Babies,  Just  Babies.”  ^  , 
presents  each  day  a  photograph 
a  baby  exactly  one  year  old  on 
day  of  the  release,  and  below  1^.®  j 
ture — two  columns  wide — are  1®“ 
other  babies  bom  on  the  same  oa 
in  Salt  Lake  hospitals. 
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Wage-Hour 
Hearing  Opens 
In  Washington 

To  Re-define  “Executive,' 
“Administrative," 
“Professional"  Terms 


counsel  for  the  American  Newspaper  UiiVArvii  T 

Publishers  Association,  said  he  would  JJUlCUU  ulolo 

attend  the  sessions  as  an  observer;  p.-ll 
that  the  administrator  had  extended  ^  Ull  iTrOgrCtlll 
the  privilege  of  filing  briefs  following  «  ^  ,  ■ 

the  close  of  the  sessions.  1*  Or  V^OnVOntlOn 

Labor  representatives  will  probably 

be  heard  Saturday.  Abraham  J.  Is-  Open  House  Feature  at 
sennan,  of  Isserman  Isserman  &  Kap-  Agencies  Repeated  . 

elsohn,  of  Newark,  N.  J.,  representing  tp  e  •  eT 

the  American  Newspaper  Guild,  is  To  Summarize  Study 
scheduled  to  appear  on  that  date  ac-  rpi,  tj  t  aj  • 


Hotel  in  honor  of  Ohio’s  favorite  son, 
Senator  Robert  A.  Taft,  whose  nomi¬ 
nation  for  the  Presidency  the  news¬ 
paper  is  advocating.  The  party  will 
be  held  between  4  and  6:30  P.M.,  pre¬ 
ceding  the  annual  banquet  of  the 
Bureau  of  Advertising. 

An  ANPA  bulletin  this  week  stated 
that  attendance  at  all  convention  ses¬ 
sions  except  the  Bureau  of  Advertis¬ 
ing  meeting  on  the  afternoon  of  April 
24  will  be  restricted  to  bona  fide 


Washington,  D.  C.,  April  9 — ^Hear-  cording  to  a  tentative  agenda  pre-  ®  m  representatives  of  member  papers 

ings  on  petitions  to  re-define  “execu-  pared  by  the  wage  and  hour  division.  April  10  its  complete  pro-  from  the  home  office.  “It  has  been 

live,”  “administrative,”  “professional”  .  convention  week  It  in-  repeatedly  that  persons  who  are 


live,”  “administrative,”  “professional”  ■ 

and  “outside  salesman”  under  the  'l.'ni 

terms  of  the  wage  and  hour  act  opened  1^1  UimSll  JT  UlU 
here  today  and  are  expected  to  last  _  i 

throughout  the  week  AnCl  PaDGr  MlllS 

The  question  of  what  is  a  bona 
fide”  executive,  as  applied  to  the  T  oct  to 
wholesale  distributing  trades,  was 

taken  up  first.  The  hearing  will  deal  tt  xx;  •  i  tj  o 

with  petitions  to  amend  the  defini-  Unofiicial  Reports  Sa' 

tions  for  all  these  employments  made  5.9%  of  Newsprint 

by  the  Administrator  before  the  Act  r> _ •»  /-•  j  j 

went  into  effect,  Oct.  24,  1938.  Capacity  Ceded 

Covers  1,500,000  Workers  Washington,  D.  C.,  April  9— 


Unofficial  Reports  Say 
5.9%  of  Newsprint 
Capacity  Ceded 


eludes  open  house  at  12  New  York  inTependenr 

agencies  starting  at  3  P.M.  Monday,  *  .u  ■ 

A  M  oo  •  i-  •  ,  J  J  representatives,  or  otherwise  con- 
April  22,  an  innovation  introduced _ _ ,,  ,  , 

of'^heTeender^^^^^'^  ^  Pcrm'anenf  baZ^arf  no" 

Problems  of  ’  mutual  interest  will  register  and  get  a  badge 

be  discussed  in  the  gatherings  at  the  convention,  the  bul  etin  said, 

agencies,  which  include  Benton  &  .  announced  this  week 

Bowles,  Compton  Advertising;  Batten,  annual  luncheon 

Barton,  Durstine  &  Osborn;  Arthur  York  State  Publishers 

Kudner;  Newell-Emmett;  J.  Stirling  Association  m  the  Waldorf s  Carpenter 
Getchell;  J.  Walter  Thompson;  Young  ^pril  24,  and  the  annual  Penn- 

&  Rubicam;  William  Esty;  McCann-  sylv^nia  Newspaper  Publishers  Asso- 


Covers  1,500,000  Workers  Washington,  D.  C.,  April  9— Twelve  Erickson-  and  Sherman  K  Ellis  ciation  luncheon  in  Le  Perroquet 

It  is  estimated  that  there  are  some  pulp  and  paper  mills,  including  five  Tuesday,  April  23,  the  annual  meet-  Waldorf  at  noon  April  24. 

1,500,000  clerical  or  “white  collar”  chemical  pulp  mills,  are  located  in  Committee  in  Charge  will  Chicago  Tribune  will  give  a 

workers  employed  by  all  establish-  the  area  unofficially  reported  to  have  bg  held  at  the  Bureau  office.  cocktail  party  April  23  at  4  P.M.  in 

ments  in  all  industries  covered  by  been  ceded  to  the  Soviet  Union  by  -  _  j  j  West  Foyer  of  the  Waldorf, 

the  Act;  that  is,  establishments  en-  Finland  under  the  terms  of  the  recent  „  “j"’®""  ’’‘■‘‘f"""'  ,  -i  o  •  "  rv  , 

gaged  in  interstate  commerce  or  in  Soviet -Finnish  peace  agreement,  ac-  Wednesday  afterno^  s  ANPA  pro-  ClVll  SeiVlCe  Soeks 


Bureau  Program  Wednesday 

Wednesday  afternoon’s  ANPA  pro- 


the  production  of  goods  for  interstate  cording  to  reports  reaching  the  De-  ^ram  m  the  Grand  Ballroom  of  the  p  IV/Ta** 

commerce.  partment  of  Commerce.  Waldorf,  conducted  by  the  Bureau,  rTeSS  11610110118  Meil 

The  Southern  States  Industrial  Since  the  new  boundary  lines  ne-  "'dl  be  opened  for  the  first  time  to  Washington,  D.  C.,  April  10 — Under 

Council  representing  its  wholesaling  cessitated  by  the  agreement  have  not  Bureau  meters  who  are  not  ANPA  the  heading  “principal  information 

members  has  suggested  that  the  term  yet  been  officially  defined,  the  estimate  niembers.  The  session  will  be  opened  .specialist,”  the  Civil  ^rvice  Commis- 

“administrative”  shall  embrace  “cleri-  of  the  number  of  mills  affected  may  ^y  John  S.  McCarrens,  Cleveland  sion  has  called  for  applications  to  fill 

cal  employes  such  as  bookkeepers,  have  to  be  slightly  revised  when  the  Dealer,  president  of  the  ANPA,  a  limited  number  of  press  relations 

payroll  clerks,  auditors,  cost  account-  extent  of  the  area  creded  is  accurately  "'oo  will  introdure  Edwin  S.  Friendly,  and  news  contact  positions  in  the 

ants,  statisticians,  and  all  other  office  known.  York  Sun,  chairman  of  the  Com-  federal  service.  The  salary  will  be 

help  regularly  employed  on  a  straight  Should  the  territory  adjacent  to  mittee  m  Charge.  Mr.  Friendly  will  $5,600  a  year. 

salary  basis  and  given  vacations  and  and  including  the  city  of  Enso  be  in-  »nake  the  opening  address  and  Wil-  The  examination  is  open  only  to 
sick  leave  with  pay.”  This  would  eluded  in  the  area  ceded,  which  is  I'am  A.  Thomson.  Bureau  director,  persons  with  interpretative  writing  or 
exempt  all  white  collar  workers.  reported  now  as  being  lost  by  Finland,  will  present  his  annual  report.  radio  experience,  the  announcement 

That  suggested  by  the  Motion  Pic-  the  Soviet  Union  would  acquire  a  A  summary  of  the  findings  of  the  said.  Other  examinations  are  open 

ture  Producers  and  Distributors  of  portion  of  the  Finnish  pulp  industry  Coni inuing  Study  of  Newspaper  Read-  for  the  positions  of  senior  information 
America.  Inc.,  proposes  that  an  ex-  with  a  capacity  of  producing  176,000  illustrated  with  stereopticon  slides  specialist,  paying  $4,600  a  year;  in- 
ecutive  is  one  who,  among  other  tons  of  chemical  pulp  annually,  the  will  be  presented  by  Wilder  Brecken-  formation  specialist,  with  a  salary  of 

qualifications,  gets  at  least  $50  a  week;  report  discloses.  bridge,  sales  manager  of  the  Bureau.  $3,800  a  year;  associate  information 

an  administrative  employe  is  one  The  inclusion  of  Enso  in  the  ceded  Clare  Marshall,  business  rnanager,  specialists,  $3,200;  and  assistant  in- 
who  similarly  gets  at  least  $30  a  week  territory  in  addition  to  other  cities  Cedar  Rapids  (la.)  Gazette,  will  .speak  formation  specialist,  $2,600  annually, 
and  a  professional  is '  one  who  is  believed  taken  would  result  in  a  loss  o”  ♦he  application  of  the  Study  to  Applications  must  be  on  file  here 
“engaged  in  work  predominantly  in-  fo  Finland  of  four  sulphite  pulp  mills  newspaper  advertising  departments,  not  later  than  May  6,  1940,  except 
tellectual”  and  gets  at  least  $200  a  with  an  approximate  annual  capacity  Uses  of  the  study  by  editorial  depart-  from  applicants  from  west  coast  states 
month.  of  270,000  tons  and  five  mechanical  ments  will  be  discussed  by  John  H.  when  the  closing  date  will  be  May  9. 

The  Tidewater  Wholesale  Grocery  pulp  mills,  with  an  approximate  an-  Sorrells,  executive  editor,  Scripps-  Applicants  will  be  rated  according 
and  Feed  Association,  Inc.,  suggests  nual  capacity  of  25,400  tons.  Howard  Newspapers.  The  topic  of  to  experience  and  ability  to  fulfill 

exempting  all  white  collar  workers  Finland  was  the  third  ranking  William  Reydel,  executive  vice-presi-  responsibility  in  press  and  publication 
engaged  at  a  salary  of  $100  a  month  source  for  wood  pulp  imported  into  dent  of  Newell-Emmett,  will  be  assignments,  or  in  radio  broadcasting 
or  more  the  United  States  in  1939,  accounting  “Leading  with  the  Chin— An  Adver-  activities. 

Un.u  for  16.5%  of  total  imports.  Imports  tising  Agent  Discusses  Newspaper  _  ■  _  _ 

(-..1  J  y-  u  from  Finland  during  the  past  decade  Advertising.”  O  DONNELLS  BAOK 

Other  definitions  have  been  pro-  doubled.  Imports  of  A  feature  Wednesday  afternoon  Washington,  D.  C.,  April  10-John 

rsc  4  1  wood  pulp  into  the  United  States  will  be  a  “board  of  experts”  to  an-  O’Donnell  of  the  Neio  York  Daily 

J  ®  from  all  sources  in  1939  constituted  -swer  questions.  Colonel  Le  Roy  W.  News,  recently  returned  to  the  United 

i^ggists  Association,  and  the  Sh^  2i%  of  the  domestic  consumption.  Herron,  Washington  Star,  vice-presi-  states  after  six  months  of  covering 

It  is  believed  that  5.9%  of  news-  dent  of  the  Bureau’s  Advisory  Com-  news  in  France,  Germany,  Italy, 

j«rMns  representing  trade  organiza-  production  and  23.7%  of  the  mittee,  will  outline  the  procedure  and  Holland,  and  other  European  coun- 

u.  ’  or  a  or  unions  paperboard  production  was  lost  to  3ct  as  interlocutor.  Comprising  the  tries,  will  talk  off-the-record  on  “In 

f  it?- Finland  under  terms  of  the  peace  board  of  experts  will  be  George  D  and  Behind  the  Maginot  Line,”  at 

agreement.  No  information  has  been  Olds,  assistant  to  the  president  of  the  National  Press  Club,  Monday, 

chiHina  firms,  m-  the  Department  of  Com-  Continental  Oil  Co.,  Lee  H.  Bristd,  ^pril  15.  The  luncheon  speaker  and 

and  milt  companie^  merce  indicating  a  cessation  of  ship-  vice-president,  Bristol-Myers;  B.  C.  j^is  wife,  Doris  Fleeson,  returned  to 

Sir  w  indicated  wood  pulp  from  Finland  to  Duffy,  vice-president,  BBD&O;  Leon-  the  United  States,  March  28. 

S  the  United  States.  Exports  of  wood  ard  T.  Bush,  vice-president,  Compton 

At  °  pulp  from  Finland  to  the  United  States  Advertising;  James  W.  Flanagan,  gen-  OFFSET  PAPER 

exemnt  continued  during  the  Soviet-Finnish  eral  manager,  Scranton  Times,  and  ^he  Traverse  City  (Mich.)  Cherry- 

o^Xine  Tt  ^th^  nirt  conflict,  although  in  February  im-  Ray  H.  McKinney,  president,  J.  P.  Review,  a  weekly,  became  the 

of  the  definition  which  the  ^tiUons  f  ifT  McKinney  Co.  first  photo-lithographic  newspa^r  in 

Would  like  to  have  changed  Finland  was  20.9%  less  than  for  Feb-  Bureau  Dinner  Thursday  Michigan  March  21  when  it  began 

Among  the  labor  organizations  op-  imports  from  Can-  ^he  Bureau’s  part  of  the  convention  publication  on  a  Webendorfer  offset 

posing  any  change  in  the  definitions  Norway  and  Sweden,  other  prm-  program  will  be  concluded  Thursday  press.  Among  other  equipment  it  has 

who  will  be  represented  at  the  hear-  sources  of  supply  were  above  ^ight  at  the  annual  dinner  at  which  a  20  by  20  Levy  camera.  Type  is  set 

ing  are  the  American  Federation  of  corresponding  1939  trade,  it  is  pj.ank  E.  Tripp,  general  manager,  by  machine.  Richard  Ewing  is  pub- 


l^^r  and  the  Congress  of  Industrial  reported.  ^ 

Organizations,  and  these  affiliated  or-  K  t  h 

ganizations;  United  Office  and  Pro-  /vt  x  ILil A 1 


Gannett  Newspapers,  will  be  toast-  Usher  and  Charles  L.  Hays  business 
master.  The  principal  speakers  will  manager, 
be  William  S.  Knudsen,  president  of 


fwsional  Workers  of  America  (CIO);  The  San  Diego  (Cal.)  Newspaper  General  Motors,  and  Wendell  L.  Will-  I* mTi  UEtdixlViJXO  r/irrol 

Federation  of  Architects,  Chemists,  Guild  rejected,  in  a  referendum  vote  kie,  president  of  Commonwealth  &  Seven  hundred  tons  of  newsprint, 

&^ineers  and  Technicians  (CIO);  of  35-21  April  5,  a  proposition  to  affil-  Southern  Corporation,  who  has  been  owned  by  the  Worcester  (Mass.)  Tele- 

American  Newspaper  Guild  (CIO)  iate  itself  with  Labor’s  Non-Partisan  mentioned  as  a  Republican  Presi-  gram  and  Evening  Gazette,  were  dam- 

United  Retail  and  Wholesale  Em-  League.  The  referendum  was  asked  dential  nominee.  About  1.100  guests  aged  in  a  fire  which  destroyed  a 

Ployees  of  America  (CIO) ;  Interna-  by  petition  after  the  Guild,  in  a  meet-  are  expected  at  the  dinner.  warehouse  in  that  city  March  26.  It 

fional  Brotherhood  of  Teamsters,  ing  attended  by  less  than  a  majority  The  Cleveland  News  will  be  host  at  was  one  of  the  worst  fires  in  Worces- 

Chauffeurs,  Stablemen,  (AFL),  of  its  members,  voted  to  join  the  a  cocktail  party  Thursday,  April  25,  ter  in  many  years,  loss  to  the  building 

Prior  to  the  hearing,  Elisha  Hanson,  League.  in  the  Gold  Room  of  the  Savoy  Plaza  being  estimated  at  $200,000. 
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Bright  Outlook  Seen  for 
Spring  Auto  Linage 

By  HIL  F.  BEST 

Detroit,  April  10 — April  newspaper 
releases  have  been  made  by  all  of  the 
leading  companies.  Because  of  the 
increase  in  sales,  newspaper  releases 
for  April  have  been  exceptionally 
large. 

General  Motors  has  reported  that 
first  quarter  sales  have  been  the  best 
in  their  history.  Chevrolet  through 
Campbell-Ewald  agency  has  placed 
an  unusually  large  April  release  which 
up  to  now  is  the  largest  of  all  1940 
Chevrolet  schedules.  The  schedule 
for  dealer  points  starts  with  27  inches 
in  copy  as  a  minimum  and  runs  44 
inches  with  many  dealers.  As  many 
as  four  ads  of  44  inches  each  are  not 
unusual  in  good  dealer  points. 

The  D.  F.  Brother  agency  has 
released  the  April  schedule  on 
Oldsmobile  in  an  unusually  large 
number  of  Oldsmobile  dealer  points. 
There  are  two  sized  Oldsmobile 
ads  in  April  for  dealers;  24  inch 
and  40  inch.  Three  insertions  is  the 
maximum  running  the  last  three 
weeks  in  April. 

Buick  is  releasing  its  April  schedule 
through  Arthur  Kudner. 

Chrysler  has  made  a  large  April  re¬ 
lease  through  Lee  Anderson  Agency. 
Three  sizes  of  ads  are  running  in 
dealer  points,  390  lines.  440  lines  and 
612  lines  with  as  many  as  three  in¬ 
sertions  in  some  points. 

There  will  be  a  Pontiac  April  sched¬ 
ule  through  MacManus,  John  &  Adams 
running  in  the  March  list  of  Pontiac 
dealer  and  distributor  points. 

One  of  the  largest  Plymouth  re¬ 
leases  in  recent  years  is  the  April 
schedule  placed  by  J.  Stirling  Get- 
chell  agency.  The  advertising  starts 
this  week  and  as  many  as  three  in¬ 
sertions  are  given  in  Plymouth  dealer 
points.  The  best  size  for  dealer  points 
is  580  lines. 

A  small  DeSoto  list  for  April  has 
been  released  through  J.  Stirling 
Getchell  agency  also. 

RuthrauJT  &  Ryan  is  i-eleasing  Dodge 
passenger  car  advertising  for  April. 
Several  pages  have  been  released  in 
some  of  the  larger  cities  on  Dodge. 

The  Brooke,  Smith  &  French  agency 
is  releasing  an  April  schedule  on 
Hudson  picking  up  the  big  Hudson 
spring  drive. 

The  Packard  release  carrying  tes¬ 
timonials  from  Packard  owners  is  now 
appearing  in  newspapers  throughout 
the  country.  This  schedule  is  placed 
by  Young  &  Rubicam  of  Detroit. 

April  schedules  on  Willys  Overland 
of  Toledo,  Studebaker  from  South 
Bend,  Nash  and  other  companies  are 
expected  to  swell  the  April  linage 
and  an  unusually  bright  outlook  is 
held  for  automotive  linage  this  spring 
and  early  summer. 

Schick  Allots  90% 

Of  Budget  to  Papers 

Newspape”  will  again  form  the 
backbone  ol  die  Schick  Dry  Shaver, 
Inc.,  promotional  “trade-in”  campaign 
with  approximately  90%  of  the  ap¬ 
propriation  being  allotted,  according 
to  Roy  W.  Johnson,  director  of  ad¬ 
vertising  and  sales  promotion.  The 
campaign  will  use  65  newspapers  in 
48  cities  in  addition  to  the  Saturday 
Evening  Post  and  Life  and  a  list  of 
trade  papei's  from  May  1  to  June  15. 

Thr“e  advertising  schedules  have 
been  prepared.  TTie  announcements 
in  larger  papers  will  run  1,000  lines 
and  five  806-line  ads  will  follow. 
Lennen  &  Mitchell.  Inc.,  is  the  agency. 


HEADS  PACinC  4A 

William  H.  Horsley,  president  of 
the  Pacific  National  Advertising 
Agency  at  Seattle,  has  been  named  as 
chairman  of  the  Pacific  Council  of 
the  American  Association  of  Adver¬ 
tising  Agencies. 

Sun  Oil  Breaks  Ads 
In  350  Dailies 

Philadelphia.  April  8 — Another  ex¬ 
tensive  advertising  campaign  on  the 
part  of  the  Sun  Oil  Company  broke 
today  in  350  dailies  throughout  the 
eastern  section  of  the  country.  The 
seven-column  advertisements,  some  of 
which  were  in  color,  stressed  scientific 
tests  on  Nu  Blue  Sunoco,  made  by  the 
Pittsburgh  Testing  Laboratory. 

The  present  campaign  follows  one 
of  the  largest  campaigns  in  the  Sun 
Oil  Company’s  history,  conducted  in 
the  latter  part  of  1939.  At  the  end 
of  that  campaign.  Editor  &  Publisher 
was  informed  by  Sun  Oil  Company 
officials  that  the  drive  in  newspapers 
had  won  many  new  friends  for  the 
company’s  product. 

Again  praising  the  effectiveness  of 
the  newspaper  medium,  M.  H.  Leister, 
advertising  director  of  Sun  Oil,  said 
that  it  has  been  the  policy  of  his 
company  to  select  newspapers  when¬ 
ever  it  had  a  special  message  to  get 
over  to  the  public. 

The  length  of  the  present  campaign, 
Mr.  Leister  said,  is  still  undecided. 

“We  will  make  another  insertion 
next  week.”  he  said,  “stressing  the 
results  of  a  survey  made  among  large 
users  of  premium  priced  gasolines, 
but  our  future  schedules  are  still  in 
the  making.  The  drive,  however,  will 
more  than  likely  continue.” 

The  campaign  is  handled  by  Roche, 
Williams  &  Cunnyngham,  Inc.,  Phila¬ 
delphia. 

■ 

Newspapers  Cited  for 
Merchandising  Aid 

Citations  for  excellence  of  merchan¬ 
dising  co-operation  with  the  Idaho 
Potato  and  Onion  campaign  during 
the  past  winter  have  been  awarded 
by  the  Idaho  Advertising  Commission 
to  the  following  papers  carrying  the 
schedule: 

Papers  under  100,000  circulation; 
For  outstanding  excellence — Paducah 
(Ky.)  Sun-Democrat;  honorable  men¬ 
tion — Springfield  Illinois  State  Jour¬ 
nal,  Peoria  (Ill.)  Star,  Chattanooga 
(Tenn.)  Free  Press,  Dallas  (Texas) 
Times-Herald. 

Papers  over  100,000  circulation:  For 
outstanding  excellence — Des  Moines 
(Iowa)  Register  &  Tribune;  honor¬ 
able  mention  —  Birminghani  (Ala.) 
News  &  Age-Herald,  Detroit  (Mich.) 
News.  Fort  Worth  (Texas)  Star  Tele¬ 
gram. 

NEW  AD  DIRECTOR 

Harvey  Turner,  formerly  a  mer¬ 
chant  at  Hattiesburg,  has  been  named 
by  Gov.  Paul  B.  Johnson  as  director 
of  the  Mississippi  Advertising  Com¬ 
mission  to  succeed  Gemer  James,  act¬ 
ing  director  since  the  resignation  of 
Ed  Lipscomb,  now  publicity  manager 
of  the  National  Cotton  Council  at 
Memphis.  The  Advertising  Commis¬ 
sion  has  a  legislative  appropriation  of 
$100,000  for  publicity  and  advertising. 

RECREATION  ADS 

Beginning  late  in  April  and  con¬ 
tinuing  throughout  the  summer 
recreational  ads  by  the  Wisconsin 
Conservation  Department,  will  appear 
in  newspapers  in  12  cities. 


Ad  Award  Winners 
To  Be  Honored 

Trade  Association  Winners  in  the 
fifth  annual  advertising  awards  of 
1939  will  be  honored  with  a  dinner 
on  the  evening  of  April  17,  given  by 
the  Trade  Association  Executives  in 
New  York  City  in  co-operation  with 
the  Advertising  Club  of  New  York, 
Advertising  Federation  of  America, 
American  Association  of  Advertising 
Agencies,  American  Trade  Association 
Executives  and  the  Association  of 
National  Advertisers,  Inc.,  at  the  Ad 
Club. 

John  Benson,  president  of  the 
AAAA  and  recipient  of  the  Gold 
Medal  Award  in  1939  for  distinguished 
services  to  advertising,  is  one  of  four 
principal  speakers  who  will  address 
the  dinner.  He  will  speak  on  “Asso¬ 
ciation  Advertising.” 

The  other  speakers  are:  Fowler  W. 
Barker  of  the  Air  Transport  Associa¬ 
tion,  a  medal  award  winner;  Robert 
W.  Sparks,  speaking  for  the  Savings 
Banks  of  Manhattan,  Bronx  and  West¬ 
chester,  who  received  honorable  men¬ 
tion  in  the  awards,  and  Hugh  Harley, 
who  also  received  honorable  mention, 
speaking  for  the  United  Brewers  In¬ 
dustrial  Foundation.  All  three  speak¬ 
ers  will  speak  on  “The  Problem,  the 
Campaign  and  the  Results.” 

PLAN  AD  MATING 

Twelve  business  and  advertising 
clubs  of  United  States  and  Canada 
will  hold  the  37th  Advertising  Affilia¬ 
tion  convention  in  Hotel  Statler,  Buf¬ 
falo,  May  3-4,  to  study  problems  of 
business  production,  distribution  and 
consumption.  The  Greater  Buffalo 
Advertising  Club  is  host  and  700  are 
expected  to  attend.  Spieakers  include 
Lieut.  Col.  Willard  Chevalier,  pub¬ 
lisher  of  Business  Week;  George  D. 
Crain,  Jr.,  publisher  of  Advertising 
Age;  John  D.  VanDeventer,  editor  of 
Iron  Age;  Miss  Margaret  Brown  of 
Toronto,  editor  of  Marketing,  and  Mrs. 
Wilbur  E.  Friblcy,  of  the  League  of 
Chicago  Housewives. 

LAW  INVALID 

Holding  that  private  business  is 
hampered,  the  State  Court  of  Ap¬ 
peals.  Maryland,  ruled  April  5  in 
Annapolis,  that  the  Maryland  Fair 
Trade  Act  of  19.39  designed  to  halt 
loss-leader  merchandising  “unrea¬ 
sonably  and  arbitrarily  interferes 
with  private  business.”  The  court 
said  that  the  act  violated  the  Federal 
and  State  Constitutions,  and  is  un¬ 
constitutional  and  void  in  its  entirety. 
The  act  had  been  held  unconstitu¬ 
tional  by  the  Circuit  Court  of  Balti¬ 
more  on  Dec.  20,  1939. 

200  PAPERS  SCHEDULED 

Using  1,000-line  insertions  in  more 
than  200  newspapers.  Birds  Eye 
Frosted  Foods  and  Philco  Refrigera¬ 
tors  have  joined  in  a  retail  promo¬ 
tion  for  the  new  frosted  food  com¬ 
partment  of  Philco’s  1940  Conserva- 
dor  refrigerator.  Following  the  an¬ 
nouncement  ads,  500-line  copy  will 
follow.  The  newspaper  ads  are  being 
placed  by  Philco  through  the  Hutch¬ 
ins  Advertising  Company,  Rochester, 
N.  Y. 

ELECTED  to' ANA 

Chappel  Bros.,  Inc.,  Rockford,  Ill., 
has  been  elected  to  membership  in 
the  Association  of  National  Adver¬ 
tisers,  Inc.  J.  S.  Williams,  vice-presi¬ 
dent,  will  represent  his  company  in 
the  ANA. 


Campaigns  and  Accounts 

CANADIAN  TRAVEL  BUREAU, 

through  Cockfield,  Brown  &  Co.. 
Montreal  agency,  is  planning  its  fin; 
general  newspaper  gravure  campaign 
in  this  country. 

Hood  Rubber  Co.,  Watertown,  Mass, 
has  launched  a  newspaper  campaign 
for  its  tires.  McCann-Erickson  is  the 
agency. 

Manhattan  Soap  Co.,  is  planning  an 
extensive  newspaper  campaign  to 
supplement  the  twice-weekly  NK 
broadcasts  by  Mrs.  Franklin  Roose¬ 
velt  in  the  interests  of  Sweethear 
toilet  soap,  who  goes  on  the  air  April 
30.  Franklin  Bruck  Adv.  Corp.  is  the 
agency. 

Aeronautical  Corporationoi 
America,  manufacturers  of  Aeronca 
airplanes,  awarded  their  account  to 
the  Key  Advertising  Company,  of  Cin¬ 
cinnati.  National  advertising,  trade 
papers  and  direct  mail  will  be  used. 

Advertising  plans  for  the  spring  pro¬ 
motion  of  the  new  Remington  Ddai 
Close-Shaver  have  just  been  an¬ 
nounced.  The  national  magazine  list 
includes  the  Saturday  Evening  Post. 
Life,  Collier’s,  Time  and  Newsweek 
In  addition  there  will  be  a  concen¬ 
trated  co-operative  newspaper  cam¬ 
paign.  Batten,  Barton,  Durstine  &  Os¬ 
borne,  Inc.,  is  the  agency. 


Among  Advertising  Folk 


HERBERT  SIMPSON  has  been 
named  advertising  manager  of  the 
General  Shaver  Division  of  Reming¬ 
ton  Rand,  Inc.  Mr.  Simpson  was 
formerly  advertising  manager  of  the 
Victor  Talking  Machine  Co.,  general 
manager  of  Kohler  Piano  Industries 
and  advertising  manager  of  Winter  i 
Co. 

Clarence  Hatch,  Jr.,  has  been  named 
vice-president  of  D.  P.  Brother  and 
Company,  Detroit  agency,  according 
to  an  announcement  made  this  week 
by  D.  P.  Brother,  president.  Asso¬ 
ciated  with  the  Brother  organization 
since  its  formation  in  1934,  Mr.  Hatch 
has  served  as  the  Oldsmobile  account 
executive  for  the  last  five  years.  In 
his  new  office,  he  will  continue  to  head 
the  agency’s  Oldsmobile  group. 

John  B.  Bissell,  formerly  vice- 
president  of  Bissell  &  Land.  Inc- 
Pittsburgh,  and  more  recently  an  ex¬ 
ecutive  of  Blackett-Sample-Hum- 
mert,  Inc.,  has  joined  Lawrence  Fer- 
tig  &  Co.,  Inc.,  as  vice-president. 

Millard  Smith  has  been  appointed 
to  take  over  sales  of  Meyer  Both  ser¬ 
vices  in  New  England  territory  rt- 
placing  L.  A.  Whitehead,  resigned 
Mr.  Smith  has  been  with  Meyer 
Co.  since  1938  and  recently  covered 
the  Southern  territory. 

Marsh  K.  Powers,  formerly  prest" 
dent  of  the  Powers  House  Adve^ 
ing  agency  of  Cleveland,  has  joined 
Roy  S.  Durstine,  Inc.,  New  York,  es 
a  creative  executive.  This  agency  h*^ 
been  appointed  to  handle  the  adver¬ 
tising  of  McCall’s  M.acazine.  of  the 
National  Mineral  Wool  Associati®^' 
and  of  ABTs  Seaford  Products,  In®- 
all  of  New  York  City. 

Richard  Mooney,  formerly 
Earle  Ferris,  publicist,  has  joU|®“ 
Voices,  Inc.,  as  associate  in  publidb- 

George  Stanton,  formerly  assist^’ 
space  buyer  for  Blackett-SaroP»' 
Hummert,  Inc.,  and  previously  in 
Chicago  office  of  J.  Walter  Thompson 

(Continued  on  page  14) 
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The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 

Government-Owned  Utility  Uses  Newspapers 


THIS  WEEK  we  have  an  uniisual 
story  of  how  a  government  agency 
has  used  newspaper  advertising  suc¬ 
cessfully  to  extend  the  use  of  low- 
is  the  I  cost  electricity  in  an  area  of  Texas. 

Ill  follows,  as  told  by  an  executive  of 
ng  an  I  Lower  Colorado  River  Authority: 
n  to  I  Pursuing  the  belief  that  if  con¬ 
sistent  advertising  is  good  business 
for  privately  owned  electric  utility 
companies,  it,  too,  is  good  business 


RtJlJLL 


Means  More  Convenient. 
Happier  and  Economical 
Living  in  Your  Homes  and 
On  Your  Farms. 

It  Mtan»  Stir  Swarpm  tU 
Farm  Inman  . 


for  publicly  owned  utilities,  the  Lower 
Colorado  River  Authority  this  year 
IS  planning  to  expand  its  jadvertising 
program. 

LC.R.A.,  distributing  low-cost  pub¬ 
lic  power  generated  at  its  multiple- 
purpose  dams  on  the  Colorado  River 
of  Texas  above  Austin  to  consumers 
in  an  area  equal  in  size  to  the  states 
of  Connecticut,  Delaware,  Massachu¬ 
setts  and  Rhode  Island  combined,  has 
ond  an  active  advertising  program  in 
effect  since  September  of  1939. 

The  L.C.R.A.’s  advertising  program 
'*as  started  simultaneously  with  its 
owning  of  service  to  retail  elec¬ 
tricity  customers  in  a  16  county  Texas 
orea  purchased  last  year  from  the 
Texas  Power  and  Light  company. 

In  addition  to  these  customers,  the 
CCRA.  supplies  power  for  several 
R.E.A.  projects,  and  its  terri¬ 
tory  shortly  will  be  extended  into 
*veral  more  counties  with  the  con- 
iUnunation  of  a  purchase  of  prop¬ 
erties  in  these  counties  east  and 
^utheast  of  Austin  from  Central 
rower  and  Light  company. 

Authority  advertising  now  is  being 
^rried  in  28  weekly  and  small  daily 
ew^apers,  and  with  the  purchase 
riew  area  several  papers  pub- 
tshed  in  it  will  be  added  to  the  list. 

Manager  Advocates  Advertising 
I  Starcke,  operating  manager  of 
k  before  becoming  at¬ 

oned  with  the  Authority  had  gained 
Widespread  recognition  for  his  ac- 
^plishments  with  a  municipal  elec- 
^  ^stem  in  the  town  of  Seguin, 
®x.,  has  been  one  of  the  staunch  ad- 
of  advertising  by  public 
systems  to  build  load, 
weakness  of  many  municipal 
^wnu,”  he  declared,  “is  the  fact 
L  •, j.^®y  rio  not  carry  on  a  load 
“irig  and  advertising  program  to 


increase  use  of  power  and  to  enable 
lower  rates  through  greater  use. 

“I  think  without  question  that  the 
application  of  the  maxim  that  ‘It 
Pays  to  Advertise’  to  a  municipal  or 
public-power  project  is  fully  as  justi¬ 
fied  as  it  is  to  a  private  business  un¬ 
dertaking.” 

First  phase  of  the  Authority’s  ad¬ 
vertising  program  was,  of  course,  tell¬ 
ing  the  story  of  a  37%  rate  reduction, 
acquainting  the  customers  with  their 
new  power  source,  and  general  selling 
of  the  benefits  of  greater  use  of  elec¬ 
tricity. 

With  Christmas  advertising,  the 
program  moved  into  more  direct  sell¬ 
ing  of  specific  electric  uses  and  this 
campaign  has  been  broadened  to  fit 
the  Authority’s  advertising  in  with 
the  seasonal  demand  for  electrical  ap¬ 
pliances. 

Not  selling  appliances  itself,  the 
Authority’s  advertising  has,  for  ex¬ 
ample,  been  pointed  toward  electric 
cooking  without  attempt  to  sell  the 
qualities  of  any  particular  manufac¬ 
turer’s  line  of  stoves. 

Thus  far,  it  has  been  the  policy  to 
run  from  30  to  60  inches  of  advertis¬ 
ing  in  the  complete  list  of  papers 
each  two  weeks.  The  amount  of  space 
purchased  in  the  future,  it  is  antici¬ 
pated,  will  be  increased  as  rapidly 
as  is  in  keeping  with  the  economic 
limitations  of  the  Authority. 

Copy  at  the  beginning  of  the  pro¬ 
gram  was  prepared  by  the  Franke- 
Wilkinson-Schiwetz  Advertising  agen¬ 
cy  of  Houston.  However,  at  the  be¬ 
ginning  of  1940,  the  Authority  took 
over  preparation  of  copy  in  its  own 
Public  Relations  Division. 

Scripps-Howard  Page 

FOLLOWING  ITS  appointment  of 

Joshua  B.  Powers  as  its  Latin- 
American  and  world  wide  representa¬ 
tive,  as  told  last  week,  the  Scripps- 
Howard  Newspapers  on  April  14  will 
place  a  full-page  advertisement  in 
Spanish  in  28  Central  and  South 
American  newspapers  to  promote  tour¬ 
ist  travel  and  business  in  general. 

The  occasion  marks  “The  Day  of 
the  Americas,”  the  50th  anniversary 
of  the  Pan-American  Union. 

This  effort  is  probably  the  largest 
ever  undertaken  by  an  American 
newspaper  to  promote  business  in 
South  America. 

The  page,  shown  here,  says,  in  part: 
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Scripps-Howard  full-page  placed  in  28 
South  American  newspapers. 


“Profitable  Travel  and  Trade  Must 
Move  On  a  Two-way  Street. 

“Scripps-Howard  Newspapers  of 
the  United  States  Extend  Cordial 
Greetings  to  our  Southern  Neighbors 
on  the  occasion  of  ‘THE  DAY  OF  THE 
AMERICAS.’ 

“On  this  ‘The  Day  of  the  Americas’ 
and  the  50th  Anniversary  of  the  Pan- 
American  Union,  we  are  happy  to 
find  that  now  more  than  ever  before, 
the  peoples  of  the  Americas  are  look¬ 
ing  to  each  other  for  those  things  that 
promote  material  and  cultural  prog¬ 
ress. 

“In  the  United  States,  Scripps- 
Howard  Newspapers  have  taken  the 
lead  in  advising  and  encouraging  the 
people  of  the  United  States  to  look 
South.  To  encourage  a  greater  knowl¬ 
edge  of,  and  appreciation  for,  the  his¬ 
torical  and  scenic  points  of  interest 
and  for  the  products  of  the  Latin 
Americas  as  well  as  the  business  op¬ 
portunities,  these  papers  initiated  last 
year  a  hemisphere-wide  travel  pro¬ 
motion  program  keyed  to  the  theme 
‘See  the  Americas  Now.’ 

“Now  we  are  happy  to  report  to 
you,  our  neighbors  of  the  South,  that 
a  vastly  increased  travel  movement 
is  already  apparent  and  we  feel  that 
this  is  only  the  beginning  of  a  rap¬ 
idly  accelerated  movement  on  the 
two-way  highway  of  traffic  and  trade 
that  will  be  mutually  beneficial. 

“In  the  United  States  you  can  and 
will  sell  more  and  more  of  your  prod¬ 
ucts  and  from  the  United  States  you 
will  continue  to  receive  more  and 
more  visitors  as  they  learn  about 
South  America’s  attractions  through 
the  travel  promotion  program  of 
Scripps-Howard  Newspapers. 

“Also,  we  invite  the  travel-minded 
and  business-interested  citizens  of 
Latin  America  to  visit  the  United 
States,  to  see  and  know  our  country 
better,  to  meet  our  people  and  be¬ 
come  better  acquainted  with  our  cities, 
our  industries,  our  products.” 

The  rest  of  the  advertisement  is  a 
selling  talk  on  the  19  newspapers  of 
the  Scripps-Howard  group,  their 
markets  and  circulation,  etc. 

Newspapers  in  which  the  Scripps- 
Howard  full-page  is  appearing,  to¬ 
talling  1,200,000  in  circulation,  are: 

La  Prensa,  Buenos  Aires;  La  Ga- 
ceta,  Tuciiman;  La  Libertad,  Mendoza; 
Los  Principios,  Cordoba;  Diario  de 
Noticias,  Rio  de  Janeiro;  A  Tribuna, 
Santos;  O  Estado  Sao  Paulo,  Sao 
Paulo;  La  Hora,  Santiago,  Chile;  La 
Nacion,  Santiago,  Chile;  La  Union, 
Valparaiso;  El  Espectader,  Bogota; 
La  Prensa,  Barranquilla;  La  Tribuna, 
San  Jose;  Diario  de  la  Marina,  Ha- 
bana;  La  Nacion,  C.  Trujillo;  La 
Opinion,  C.  Trujillo;  El  Nacional. 
Mexico,  D.  F,;  Diario  del  Sureste, 
Merida,  Yucatan;  El  Sol,  Monterrey; 
Panama  American,  Ancon,  C.  Z.;  La 
Prensa,  Lima;  Diario  de  Hoy,  San 
Salvador;  El  Liberal  Progresista,  Gua¬ 
temala  City;  El  Cronista,  Teguoigalpa, 
Honduras;  El  Pais,  Montevideo;  Ahora, 
Caracas;  Maracaibo  Herald,  Maracai¬ 
bo;  Carteles,  Habana. 

The  page  was  prepared  by  William 
Hailey,  Scripps-Howard  promotion 
manager,  and  placed  by  Joshua  B. 
Powers,  Inc. 

NOVA  SCOTIA  ADS 

An  intensive  advertising  schedule 
has  been  approved  by  the  Govern¬ 
ment  Bureau  of  Information,  Halifax, 
Nova  Scotia,  for  May,  June  and  early 
July  in  newspapers  in  27  cities  pro¬ 
moting  its  tourist  attractions.  National 
magazines  will  also  be  used.  Cecil  & 
Presbrey,  Inc.,  is  the  agency. 


Maytag  to  Open  Large 
Newspaper  Campaign 

Chicago,  April  8 — Hailed  as  the 
biggest  washer  advertising  campaign 
of  1940,  Maytag  Washing  Machine 
Company,  Newton.  la.,  has  completed 
preparations  for  a  heavy  barrage  of 
advertising  to  introduce  its  latest 
model,  the  Maytag  Master  Washer. 

Opening  ads  in  this  campaign  will 
be  1 1/2 -page  color  spreads  in  the 
spring  issues  of  leading  women’s  and 
farm  magazines,  followed  by  large 
space  in  more  than  600  newspapers, 
according  to  plans  announced  by 
L.  L.  Nielsen,  advertising  manager 
for  Maytag.  Advertising  will  con¬ 
tinue  regularly  through  the  year  in 
the  announcement  list  of  newspapers 
and  in  magazines. 

The  Maytag  campaign  will  reach 
its  peak  through  April,  May  and 
June.  Following  the  new  model  an¬ 
nouncement,  the  advertising  will 
continue  with  a  “You’re  money  ahead 
with  a  Maytag”  theme.  In  the  .  fall, 
the  campaign  will  again  be  stepped 
up  to  meet  market  opportunities. 

Added  to  this  will  be  local  adver¬ 
tising  published  by  dealers,  which 
they  will  run  at  their  own  expense. 

Maytag  claims  many  new  innova¬ 
tions  in  its  1940  advertising  program. 
The  company  is  for  the  first  time 
combining  a  full  page  with  the  out¬ 
side  half  of  the  adjacent  page,  pay¬ 
ing  for  page  and  a  half  of  magazine 
advertising  space  and  dominating 
two  pages. 

McCann  -  Erickson,  Inc.,  Chicago, 
handles  the  Maytag  account. 

■ 

Airs  Tax  Problem 
In  Paid  Space 

Atlantic  City,  April  8 — In  two- 
column,  eight-inch  display  space  in 
local  papers,  Eugene  A.  Tighe,  rev¬ 
enue  and  finance  commissioner  of 
Margate,  took  his  city’s  financial 
problems  direct  to  the  public  re¬ 
cently.  He  included  an  appeal 
for  taxpayers’  suggestions  and  for 
boi.dholders’  leniency. 

Advertising  struck  Tighe  as  the 
natural  medium;  he  is  auditor  for  the 
Borland  Advertising  Agency  here. 
His  statement  announced  that  drastic 
increases  in  the  municipal  budget, 
ordered  by  the  New  Jersey  Local 
Government  Board,  “would  be  pro¬ 
hibitive.  The  only  fair  way  is  for 
the  bondholders  to  agree  to  a  one- 
year  extension  of  the  maturities  that 
come  due  in  1940.  If  they  will  agree 
to  this,  then  we  can  rearrange  all  the 
maturities  to  make  up  the  necessary 
deficit  over  a  five-year  period,” 

“I  want  to  assure  the  public,” 
Tighe’s  statement  concluded,  "that 
every  possible  means  will  be  ex¬ 
hausted  before  I  give  way  to  any 
increase  in  taxes,  I  solicit  your 
suggestions.” 

ADDS  MORe'sPACE 

J.  M.  Mathes,  Inc.,  has  leased  the 
45th  floor  of  the  Chanin  Building. 
New  York,  which  is  now  being  occu¬ 
pied  by  its  media,  publicity  and  ac¬ 
counting  departments.  This  gives  the 
Mathes  organization  four  floors  in 
the  Chanin  Building. 

TO  USE  131  PAPERS 

Proctor  &  Gamble  will  use  131  news¬ 
papers  in  May  in  a  campaign  in  which 
it  is  cooperating  with  the  Apex  Elec¬ 
trical  Manufacturing  Co.,  in  a  wash¬ 
ing  machine  sales  drive.  Apex  will 
confine  its  efforts  to  the  national 
magazine  field. 
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ANPA  BULLETIN  SEES  AMPLE  PAPER  CAPACITY 

“AN  ESTIMATE  of  the  newsprint  situation  in  the  light  of  the  Scandinavian 
war  developments  does  not  change  the  general  picture  from  that  discussed 
in  Newsprint  Bulletin  No.  355,  Oct.  4,  1939,  when  it  was  stated  that  there  is 
ample  capacity  in  the  United  States,  Canada  and  Newfoundland  to  care  for 
any  reasonable  needs  of  publishers,  including  10%  increase  in  consumption, 
even  though  the  war  situation  disrupts,  makes  irregular  or  eliminates  the 
shipments  of  overseas  newsprint,”  according  to  an  ANPA  newsprint  Bulletin 
issued  April  10.  “The  capacity  is  based  on  what  the  mills  have  actually  pro¬ 
duced  in  recent  years  and  does  not  include  the  changing  of  any  machines 
to  newsprint  which  are  not  now  making  newsprint.  ITie  estimate  of  United 
States  publishers  for  1940  consumption  is  5%  over  last  year  for  those  now 
publishing,  and,  of  course,  those  newspapers  which  suspended  in  1939  will 
not  have  any  consumption  this  year.  Reference  to  figures  on  newsprint  from 
overseas  in  our  bulletins  will  show  that  imports  have  been  declining  rapidly 
since  November.” 

AP  MAN  ORIGINATED  BLIND  FLIGHT  IDEA 

DEVON  FRANCIS,  aviation  writer  for  the  Associated  Press,  New  York,  was 
credited  this  week  by  2nd  Wing  public  relations  officials  at  Mitchell 
Field,  Long  Island,  with  originating  the  idea  of  the  blind  flight  carried  out 
by  the  U.  S.  Army  Air  Corps  bomber  April  6  from  Mitchell  Field  to  Langley 
Field,  Va.  He  broached  the  idea  of  the  demonstration  flight  some  time  ago 
to  Major  Demas  Craw  at  Langley  Field,  it  was  said.  Francis  was  the  only 
newspaper  writer  aboard  the  bomber  during  the  flight.  He  was  accompanied 
by  a  photographer,  Ray  Platnick,  New  York  Times  representative  and  free 
lance,  of  Hempstead,  L.  I.  Three  officers  and  four  enlisted  men  comprised 
the  crew. 

FLEMING  RULES  ON  OVERTIME  PAY 

WASHINGTON,  D.  C.,  April  8 — ^Reporters  working  on  “continuous  assign¬ 
ment,”  such  as  traveling  with  Presidential  candidates,  must  be  paid  time 
and  one-half  for  all  overtime  over  the  42-hour  week  now  in  effect.  Col. 
Philip  B.  Fleming,  administrator  of  the  Wage  and  Hour  Division,  told 
inquiring  reporters  today  at  a  press  conference.  Without  offering  a  solution 
to  the  much-discussed  problem  of  “continuous  assignment,”  Col.  Fleming 
suggested  that  the  question  can  be  worked  out  between  employer  and 
newsmen,  but  warned  that  any  deviation  from  the  provisions  of  the  law 
will  not  be  tolerated.  He  also  called  attention  to  the  fact  that  effective  Oct. 
24,  1940,  the  work-week  will  be  cut  to  40  hours. 

MINORITY  GROUP  OPPOSES  PRESS  GUARANTEES 

WASHINGTON,  April  11 — Minority  members  of  the  Smith  Committee  in¬ 
vestigating  NLRB  today  filed  their  report  opposing,  among  other  things, 
the  suggested  amendment  amplifying  the  free  speech  and  free  press  guarantees 
to  employers.  The  proposed  amendment,  the  minority  argued,  extends  no 
rights  to  employers  which  they  do  not  now  possess  under  the  U.  S.  Constitu¬ 
tion,  but  it  “would  make  possible  greater  interference,  restraint  and  coercion 
of  employes  in  the  exercise  of  their  right  of  self-organization  and  collective 
bargaining  and  not  the  protection  of  the  constitutional  right  of  free  speech.” 


Political  Machine 
Remnants  Ousted 
In  E.  C.  Elections 

Star's  Unrelenting  Fight 
Against  Pendergast  Group 
In  Smashing  Climax 

An  unrelenting  fight  against  a  cor- 
iupt  political  machine  by  the  Kansas 
City  Star,  extending  over  a  long 
period  of  years,  came  to  a  successful 
and  smashing  climax  April  2  when  a 
coalition  ticket  won  over  the  rem¬ 
nants  of  “Boss”  Tom  Pendergast’s 
organization  by  majorities  averaging 
around  20,000.  The  old  machine  saved 
only  one  coimcilman  out  of  the  wreck¬ 
age,  the  new  c.ty  council  being  domi¬ 
nated  by  eight  independent  Demo¬ 
crats  and  Republicans.  Two  mu¬ 
nicipal  judges  also  were  elected  by 
the  coalition. 

While  Pendergast  still  was  in  the 
Leavenworth  federal  prison  for  evad¬ 
ing  income  taxes,  his  lieutenants,  in¬ 
cluding  his  nephew,  James  M.  Pen¬ 
dergast,  attempted  to  rally  their  forces 
in  an  effort  to  save  their  most  im¬ 
portant  political  stronghold — the  city 
hall  of  Kansas  City.  They  got  behind 
a  ticket  which  they  described  as  one 
intended  to  “clean  up”  the  Democratic 
party  in  Kansas  City  “from  within.” 
And  they  promptly  sought  to  make 
the  Star  it%lf  an  issue  in  the  cam¬ 
paign. 

New  Regitfrotion  Law 

The  Star  paid  no  heed  to  the  at¬ 
tacks  made  on  i^,  but  stuck  to  the 
principle  of  printing  the  news,  factu¬ 
ally  and  objectively,  just  as  it  has 
dene  for  the  last  year,  during  the 
time  that  municipal  graft,  corruption 
and  thievery  were  being  exposed  by 
the  activities  of  federal  and  county 
grand  juries.  A  factor  in  the  suc¬ 
cess  of  the  campaign  was  the  dis¬ 
appearance  of  a  legion  of  “ghost  votes” 
due  to  the  work  of  a  vigorous  election 
board  operating  under  a  new  regis¬ 
tration  law,  which  in  itself  was  urged 
by  the  Star  before  the  last  Missouri 
legislature. 

Another  factor  was  the  presence  of 
a  revamped  police  department,  re¬ 
sulting  from  a  fight  made  by  Gov¬ 
ernor  Stark,  and  backed  by  the  Star, 
to  put  the  police  under  state  rule.  In 
consequence  there  were  scarcely  no 
disorders,  and  nothing  that  ap¬ 
proached  the  killings,  sluggings  and 
kidnapings  that  marked  Kansas  City 
elections  in  past  years. 

With  the  assurance  of  an  honest 
vote  count  and  complete  police  pro¬ 
tection,  the  women  of  the  city  in  par¬ 
ticular  rallied  behind  the  coalition 
movement.  They  wore  tiny  brooms 
as  a  symbol  of  their  determination  to 
sweep  dirty  politics  out  of  the  city 
hall,  and  on  election  day  they  were 
out  by  the  thousands  working  at  the 
polls,  hauling  voters  to  the  precincts 
and  acting  as  watchers  in  some  of 
the  toughest  districts. 

Newt  and  Editorial  Treatment 

In  its  news  columns  and  editorials, 
and  with  its  cartoons,  the  Star 
stressed  constantly  the  opportunity 
offered  Kansas  City  to  shake  off  the 
shackles  of  political  misrule  and  re¬ 
establish  itself  as  a  progressive  Amer¬ 
ican  municipality.  It  pointed  to  the 
handicaps  suffered  under  the  years 
of  machine  domination  when  bond 
funds  were  looted,  favored  contrac¬ 
tors  spent  millions  of  dollars  with¬ 
out  the  formality  of  bidding,  city 
payrolls  were  padded  with  names  of 
those  who  only  worked  for  the  ma¬ 
chine,  taxpayers’  money  was  wasted 
on  exorbitant  garbage  and  other  ser¬ 


vice  contracts,  and  gambling  and  vice 
were  a  part  of  the  pKilitical  set-up. 

Almost  coincident  with  the  election 
came  the  reports  of  two  commission¬ 
ers  appointed  by  the  state  supreme 
court  recommending  the  ouster  of  the 
sheriff  and  the  county  prosecutor. 
These  were  important  steps  in  over¬ 
coming  the  Pendergast  machine’s 
power  in  Jackson  county,  as  the  court 
house  is  virtually  the  only  place 
v/here  it  still  is  holding  on. 

■ 

3  Vancouver  Men 
Seek  Damages 

Roy  Harold  Robichaud,  former  pub¬ 
lisher  and  managing  director,  J.  Noel 
Kelly,  former  editor,  and  Holgar  E. 
Bendickson,  former  circulation  man¬ 
ager  of  the  Vancouver  (B.  C.)  News- 
Herald,  have  filed  suits  in  Supreme 
Court  there  against  the  newspapers 
claiming  damages  for  breach  of  con¬ 
tract  and  for  wrongful  dismissal. 

George  Wright,  editorial  writer  and 
columnist,  is  now  editor  of  the  News- 
Herald;  D.  A.  Hamilton,  remains  as 
president;  and  Robert  T.  Elson,  for¬ 
merly  news  editor  of  the  Vancouver 
Province,  is  now  managing  director. 
Si  Griffis  is  advertising  director  and 
Rex  Werts,  advertising  manager. 

HEARING  CONTINUES 

Before  Trial  Ebcaminer  Webster  Bal¬ 
linger  in  New  York,  the  Federal  Trade 
Commission’s  hearing  on  Good  House¬ 
keeping  magazine  was  resumed  April 
8  with  the  respondent  presenting  wit¬ 
nesses  who  testified  to  its  relations 
with  the  National  Better  Business 
Bureaus  and  manufacturers. 


Martin  Andersen 
Asst.  Publisher 
Of  Macon  Dailies 

W.  T.  and  P.  T.  Anderson 
Arrange  3-Way  Property 
Disposal  to  Younger  Men 

Macon,  Ga.,  April  8 — A  deal  under 
which  the  Macon  Telegraph  (morn¬ 
ing)  and  Evening  News  eventually 
will  pass  into 
younger  hands 
was  announced 
here  in  the  com¬ 
bined  Sunday 
paper  by  Pub¬ 
lisher  W.  T.  An¬ 
derson. 

Under  the 
agreement,  4  3- 
year-old  Martin 
Andersen,  who 
has  been  editor 
and  publisher 
of  the  Sentinel 
(morning)  and 
Reporter-Star  in  Orlando,  Fla.,  for  the 
last  eight  years,  will  move  to  Macon 
and  will  become  assistant  publisher 
of  the  local  papers.  He  also  will  con¬ 
tinue  to  operate  the  Orlando  papers. 

In  his  announcement,  W.  T.  Ander¬ 
son  said  he  and  his  brother.  General 
Manager  P.  T.  Anderson,  had  agreed 
to  dispose  of  the  Macon  newspaper 
properties  as  follows:  one-third  to 
Martin  Andersen,  one-third  to  Pey¬ 
ton  T.  Anderson,  Jr.,  who  now  is 
business  manager,  and  one -third  to 


Charles  E.  Marsh,  publisher  of  th« 
Austin  (Texas)  American  and  States 
'man. 

Under  the  agreement  as  announced 
by  the  present  publisher,  W.  T.  An¬ 
derson  and  P.  T.  Anderson  are  to  re¬ 
main  in  control  of  the  Macon  proper¬ 
ties  for  a  maximum  of  20  years  or  un¬ 


C.  E.  Marsh 


Martin  Anderstn 


!elpl 


til  death,  when  the  prospective  own¬ 
ers  will  assume  complete  control. 

Mr.  Anderson  said  the  Orlando 
publisher  was  decided  upon  as  his 
successor  after  a  long  search. 

Mr.  Andersen  will  arrive  in  Macon 
about  May  1.  He  was  bom  in  Green¬ 
wood,  Miss.,  and  began  newspaper 
work  as  a  printer’s  devil  on  the  En¬ 
terprise  there.  He  did  mechanical 
and  bookkeeping  work  there,  on  the 
Fort  Pierce  (Fla.)  News,  the  Yazoo 
City  (Miss.)  Sentinel  and  became 
sports  reporter  for  the  Hattiesburg 
(Miss.)  American.  Then  he  went  to 
the  Shreveport  Times  as  telegraph 
editor,  was  a  reporter  on  the  Beau¬ 
mont  Journal,  rewrite  man  on  the 
New  Orleans  States,  night  editor  for 
Associated  Press  in  New  Orleans, 
news  editor  of  the  Waco  Tribune,  re¬ 
porter  on  the  Port  Arthur  Nevs. 
managing  editor  of  the  Wichita  Falls 
Record-News,  managing  editor  of  the 
Austin  American  and  later  general 
manager  of  that  newspaper  and  the 
Statesman,  supervisor  of  the  Browns¬ 
ville  Herald  and  the  Laredo  Times. 
publisher-owner  of  the  Harlingen 
Valley  Morning  Star  and  of  the 
Orange  (N.  J.)  Courier. 

Marsh  to  Stay  in  Toxas 

It  was  reported  here  that  the  plan  is 
for  Peyton  T.  Anderson,  Jr.,  and  Mar¬ 
tin  Andersen  eventually  to  become  the 
business  and  editorial  heads  of  the 
paper,  respectively.  Mr.  Marsh  B 
expected  to  continue  to  devote  his 
time  to  operation  of  his  Texas  prop¬ 
erties. 

W.  T.  Anderson  said  the  arrange¬ 
ment  had  been  made  so  that,  regard¬ 
less  of  what  happens  to  the  present 
heads  of  the  business,  the  Macon  pa¬ 
pers  will  “go  on  in  the  even  tewr 
of  their  way,  with  least  interruption 
of  policy  and  operation.” 

The  Telegraph  was  founded  in 
and  W.  T.  Anderson  became  pub¬ 
lisher  more  than  25  years  ago.  o' 
1930,  the  Anderson  interests  pur¬ 
chased  the  Evening  News,  which  was 
established  here  in  1884.  and  sin« 
that  time  the  two  have  been  pub¬ 
lished  in  the  same  plant. 
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YOUNG  HERE  MAY  17 

James  R.  Young,  veteran 
correspondent  of  International 
Service,  who  received  a  .suspend 
sentence  a  fortnight  ago  after  being 
convicted  by  a  Tokyo  civil  court  o 
violating  a  military  law.  will  ^ 
from  Yokohama  May  3  aboard  tne 
liner  Tatsuta  Maru,  scheduled  to  ar 
rive  in  San  Francisco  May  17.  Accoro 
panied  by  Mrs.  Young,  who  cove^ 
for  INS  while  he  was  held  in  ci^tooj 
by  Tokyo  police.  Young  is  brmgu* 
back  to  the  U.  S.  the  ashes  of 
Hedges,  editor  of  the  Japan  Advertu  > 
who  died  April  10.  He  will  j 
to  Springfield,  Mo.,  where  Hedg 
was  born. 
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APRIL  13,  1940 

ow  to  reach  Philadelphians 
with  money  to  spend 


GROCERY  STORE  CUSTO¬ 
MERS  —  When  housewives  shop¬ 
ping  in  sixty-five  Grocery  Stores 
and  Food  Markets  in  diilerent 
parts  of  Philadelphia  answered 
the  question,  “In  which  one  news¬ 
paper  are  you  most  likely  to  look 
for  food  advertisements?”  —  the 
replies  were: 

The  Bulletin  9,386* 

Newspaper  No.  2  2,357 

Newspaper  No.  3  1,883 

Newspaper  No.  4  1,089 

*More  than  all  the  other  news¬ 

papers  combined. 


Recent  impartial  surveyst  among  customers  actu¬ 
ally  buying  goods  at  points  of  sale  throughout 
Philadelphia  proved  that:  The  Evening  Bulletin 
is  preferred  as  a  buying  guide  by  more  Phila¬ 
delphians  with  money  to  spend  than  all  other 
combined! 


newspapers 


DRUG  STORE  CUSTOMERS— 

Whtn  customers  making  purchases 
m  sixty-six  Drug  Stores  in  repre- 
-mtative  communities  replied  to 
■tie  question,  “In  which  one  news¬ 
paper  are  you  most  likely  to  look 
tor  advertising  of  the  products 
-)ld  here  ?” — the  answers  were : 
The  Bulletin  6,791* 

Newspaper  No.  2  2,291 

Newspaper  No.  3  1,921 

Newspaper  No.  4  1,218 

•More  than  all  the  other  news¬ 

papers  combined . 


MOVING  PICTURE  AUDI¬ 
ENCES  —  Moving  pictures  audi¬ 
ences  represent  an  important  ele¬ 
ment  in  the  great  Philadelphia 
market — people  who  are  quick  to 
respond  to  what  is  current,  new 
and  interesting  in  advertised  at¬ 
tractions  of  any  kind.  When  peo¬ 
ple  from  the  audiences  of  seventeen 
Moving  Picture  Theaters  an¬ 
swered  the  question,  “In  which 
one  newspaper  are  you  most  likely 
to  see  advertisements  of  this 
theater?” — the  replies  were: 

The  Bulletin  2,799* 

Newspaper  No.  2  990 

Newspaper  No.  3  870 

Newspaper  No.  4  726 

•More  than  all  the  other  news¬ 

papers  combined. 


i^UTOMOBILE  CUSTOMERS— 

In  a  total  of  440  interviews  at  225 
Automobile  Dealers  in  and  around 
Philadelphia,  owners,  officers,  sales 
I'anagcrs  and  salesmen,  when 
tplying  to  the  question,  “If  only 
'Oe  newspaper  were  used  for  new 
at  advertising,  which  would  you 
:tcommend  ?” — answered : 

The  Bulletin  282* 

All  other  newspapers  1 58 

'More  than  all  the  other  news¬ 
papers  combined. 


BUSINESS  MEN  —  When  1,383 
Business  Executives,  Directors  and 
Bank  Officials  answered  the  ques¬ 
tion,  “In  which  Philadelphia  news¬ 
paper  do  you  have  the  most  confi¬ 
dence?” — the  results  were: 

The  Bulletin  899* 

Newspaper  No.  2  217 
Newspaper  No.  3  213 
Newspaper  No.  4  54 

•More  than  all  the  other  news¬ 
papers  combined. 


The  Evening  Bulletin  has  led  all  Philadelphia  daily 
newspapers  in  circulation  for  thirty-five  consecutive 
years.  Your  advertising  agency  will  tell  you  how  The 
Evening  Bulletin  (with  94.9%  of  its  circulation  within 
Philadelphia  retail  trading  area)  will  take  your 
advertising  to  the  majority  of  Philadelphia  homes — at 
nne  of  the  lowest  costs  per  reader  in  America. 


^Complete  information  about  this  series  of  important 
consumer  and  dealer  surveys,  made  by  Ross  Federal 
Research  Corporation,will  be  sent  on  request.  Address 
The  Evening  Bulletin,  Philadelphia. 


ncftrltf  retuA 


Copyright  19’t0,  Bulletin  Company,  Philadelphia 


America’s  No.  1  Market 


.  .  .  and  remember  that  every  day  you  reach 
95%  of  the  homes  in  the  market’s  metropoli¬ 
tan  center,  a  city  of  more  than  350,000,  and 
that  every  Sunday,  one  out  of  every  three 
families  in  the  entire  Kentuckiana  area  read.  .  . 


(Jottficr -journal 

The  Louisville  Times 


REPRESENTED  NATIONALLY  BY  THE  BRANHAM  CO. 


OWNERS  AND 
OPERATORS  OF 


BASIC  CBS 
OUTLET 


selves  are  able  to  counteract  the  peting  newspapers.  “Is  it  possible 
effect  of  the  publication  of  improper  you  could  get  two  lawyers  to  agree  on 
matter  or  comment  because  they  have  one  day?”  he  was  asked, 
no  equivalent  means  of  publicity.  When  Mr.  Taft  cited  instances 

“If  publicity  be  not  limited,  un-  where  “flash  telegrams”  on  Supreme 
limited  publicity  would  result.  The  Court  decisions  were  wrong,  the  gold 

. \  case  being  a  case  in  point,  Mr.  Bel- 

he  remarked,  “with  the  lamy  pointed  out  that  the  ANPA  for 
-1^-  J  many  years  has  been  trying  to  get 

This  would  destroy  the  Supreme  Court  to  issue  a  sylla¬ 
bus  on  its  findings  with  each  deci¬ 
sion  in  complicated  cases  to  prevent 
erroneous  reports. 

Mr.  Taft  agreed  it  would  be  a  good 
step. 

“I  agree  with  William  Allen  White 
in  one  thing,”  said  Mr.  Taft,  “ — ^that 
punishment  of  newspapers  by  judges 
is  not  the  solution  of  the  press  prob¬ 
lem. 

“The  American  people  would  not 
stand  for  it.” 


White  Warns  Courts 
On  Contempt 

continued  irom  page  3 


conform  to  the  code  of  professional  trial  then  would  be  in  the  press  or  on 
ethics.”  the  radio,”  he  remarked,  “with  the 

Summing  up  his  plea,  Mr.  Miller  advantage  to  the  side  obtaining  the 

said:  best  publicity.  I?-!-  _ 2— I _ 

“Cases  are  discussed  by  the  pub-  our  method  of  trial  in  court.” 
lie;  nothing  nourishes  rumors  more  Mr.  Patterson  declared  the  press 
than  secrecy,  and  the  public  interest  and  radio  “canriot  deny  that  the  use 
will  be  served  if  radio  helps  to  present  of  their  power  is  not  likely  to  affect 
the  true  picture  to  the  public.  A  fair  the  opinion  of  the  judge  or  of  mem- 

— j  : - >:-i  — j  xi -  of  the  jury.”  This  fact  alone, 

he  stated,  “should  result  in  the  im¬ 
position  of  self-restraint  to  avoid  re¬ 
sponsibility  for  miscarriages  of  jus- 


totaling  $97,571.30.  Papers  accom¬ 
panying  the  payment  listed  Mrs.  Me- 
Clatchy’s  two  daughters,  Eleanor  Mc- 
Clatchy  and  Mrs.  Charlotte  Malonej 
as  chief  beneficiaries,  each  receiving 
McClatchy  interests’  stock  to  the  value 
of  $11,887.  The  remaining  third  of 
the  stock  was  divided  in  equal  share; 
of  $170,629  after  taxes  were  paid  be¬ 
tween  three  grandsons,  James  Wil- 
liam  and  C.  K.  McClatchy.  Two  other 
grandsons,  J.  B.  and  Martin  Maloney 
each  received  $25,000  and  $5,000  be 
quests  were  left  to  Lucille  Spell- 
meyer,  a  niece;  F.  P.  Kelly,  nephe» 
and  J.  H.  Maloney,  son-in-law.  Jfo 
McClatchy  died  last  September.  He: 
husband,  son  of  one  of  the  first  own¬ 
ers  of  the  Sacramento  Bee,  died  it 
April,  1936. 


and  impartial  trial,  and  the  preserva¬ 
tion  of  respect  for  the  courts,  are 
matters  of  greatest  importance  to  our 
democratic  form  of  government,  and 
I  pledge  you  the  patriotic  and  whole-  tice.” 

hearted  co-operation  of  the  broad-  Taft  Urges  Lawyer-Reporters 

.  1  .  ^ke  discussion  was  broad- 

TOe  bar  is  opposed  to  both  the  cast,  with  each  of  the  principal  speak¬ 
taking  of  photographs  and  the  broad-  gj-s  briefly  stating  his  views  over  th< 
casting  of  trial  proceedings,  Mr.  Pat-  radio. 

terson  declared.  Henry  W.  Taft,  New  York  attor- 

Sees  Unlimited  Pnblicity  ney  and  brother  of  the  late  Presi- 

“The  bar  recognizes  the  rights  of  dent  and  Chief  Justice,  Howard  Taft,  Engelman,  editor  and  part  owner  of 
all  citizens,  including  representatives  recalled  that  “in  this  very  room  15  Walters  Herald,  James  C.  Nance,  pub- 
of  the  press  and  of  the  broadcasting  years  ago”  committees  for  the  bar  and  lisher,  Purcell  Register  and  Joe  Mc- 
companies,  because  all  trials  must  be  press  were  appointed  to  co-operate  Bride,  publisher,  Anadarko  News,  has 
open  to  the  public,”  said  Mr.  Patter-  on  the  same  questions  arising  today,  been  announced.  Mr.  Engelman,  who 
son.  “But  it  asserts  that  the  reports  The  committees,  however,  never  func-  disposed  of  his  interests  in  the  Wal- 
of  the  press  and  the  radio  shall  be  tioned  and  “it  is  practically  the  same  ters  paper  to  Nance  and  McBride, 
confined  to  an  accurate  statement  of  thing  today.”  becomes  editor  and  publisher  of  the 

what  transpired — that  they  shall  not  Mr.  Taft  renewed  his  suggestion  Clinton  paper  and  John  A.  Penn, 
be  prejudiced,  nor  intended  to  in-  made  in  1925  that  lawyers  be  em-  news  editor  of  Anadarko  Daily  News, 
f _  •  ■  ;  ■  ;  ■ 

or  jury,  and  that  they  shall  not  con-  writing  a  summary  “without  all  the  the  Walters  Herald,  as  editor  and 
tain  matter  not  before  the  court  or  dramatics  being  injected.”  To  a  com-  business  manager. 

criticism  of  court  officials  until  the  ment  that  he  didn’t  know  of  a  New - 

case  is  closed.”  York  paper  that  had  a  lawyer-re- 

Among  the  reasons  given  by  Mr.  porter  on  its  staff  Mr.  Bellamy  com- 
Patterson  for  limiting  press  and  radio  mented  “Amen!”  Mr.  Taft  was  ques- 

comment  during  the  course  of  a  trial  tioned  from  the  floor  regarding  the  _ 

is  that  neither  the  court,  nor  counsel,  likelihood  of  variance  in  the  stories  I 
nor  the  jury,  nor  the  ptarties  them-  of  lawyers  reporting  for  four  com-  I 


LEE  KELLY  ELECTED 

Spartanburg,  S.  C.,  April  10— The 


P.  Luther 

made  in  1925  that  lawyers  be  em-  news  editor*^ of  Anadarko  Daily  News,  Americus  Times-Recorder,  and  F.  C. 
fluence  the  decision  of  either  court  ployed  by  newspapers  to  report  trials,  has  assumed  active  management  of  Bunting,  Columbus  Ledger-Enquirer. 

AM  4^V«a«#  aViaII  *>«a4  aa%%  t 4^ « iT  q  oil  aI.  _  Txr.lx TT 1 J  IIa. -1  «*<aa  mmaa* J am4a«  ^11X1  I^obSTtSOM 

secretary  -  treasurer. 


(Washington,  D.  G.) 


SCORES  AN  ALL-TIME  HIGH 


Answering  the  call  of  the  Controller  of  the  Currency  made  on 
March  26,  1940,  Washington’s  24  banks  reported 


Deposits  Amounting  to  $373,066,721.39 


the  highest  in  the  City’s  history — and  a  gain  of  $11,527,396.93  for 
the  first  three  months  of  the  present  year. 


In  the  old  saying —  Money  Talks  ,  these  figures  tell  a  plain 
story  of  the  substantial  pros|^)erity  of  the  Washington  Market— 
a  .Market  you  can  easily  contact  with  the  DEFINITE  coverage  of 
THE  STAR — Evening  and  Sunday.  The  paper  that  is  regularly 
read  in  most  Washington  homes  and  carries  the  greatest  volume 
of  advertising  of  any  newspaj^er  in  the  United  States. 


The  Washington 
Market  comprises 
the  National  Cap¬ 
ital  and  the  25-mile 
shopping  radius  in¬ 
to  Maryland  and 
Virginia. 


Tru/y  THE  STAR  is  the  '’MUST” 
medium  if  you  want  to  successfully 
cover  The  Washington  Market. 


With  Sunday  Morning  Edition 
L  WASHINGTON.  D.  C. 


Chleil* 
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They  couhl  afford  homes  in  the  suhiirl)s  or  estates  in  tlic  eonntry  — 
hut  they  ehoose  to  pay  premium  rentals  in  towers  of  stone  and  steel 
They  want  to  he  “near  the  office,'’  yet  part  of  the  taxi-riding,  thea¬ 
ter-going.  supper-elul)hing  night  life  that  is  the  glamour  of  New 
York.  And  they  want  to  Ik*  “just  around  the  corner"  from  their 
friends  — those  whose  pursuits  are  the  same. 

For  t/ie.sc  are  Manliotlanites  of  the  higher  rental  ureas  — the  ivorld- 
envied  groui)  tvhich  tvorks  hard  at  play  because  it  really  can  afford  to! 

To  advertisers,  all  of  the  New  York  Market  is  important.  But 
Manhattan  is  the  core!  And  New  York’s  business  hackhone  is 
the  open 'handed  spending  hy  ^lanhattanites  —  the  earn-inore, 
s|)end  -  more  group  which  resides  in  the  higher  rental  areas. 
Among  them  the  “Taylors”  and  “Whitliys.” 
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In  the  Tudor  City  and  West  End  areas  of  Manhattan  (see  maps) 
there  are  3,013  families  like  the  ^^Taylors"  and  ‘^Whitbys.’' 
According  to  our  Block-by-Block  analysis,  1,1 70,  or  38.8  per  cent 
of  them  read  the  W'orld-Telegram!  AND  ,  ,  .  FOR- CORROBlt- 
RATION,  the  noted  research  agency,  FACT  FINDERS  ASSOCI¬ 
ATES,  INC.,  made  a  ‘‘census'’  of  both  areas.  They  cttmpleted 
intervietes  tcith  1,863  of  the  3,013  families  resident  there  anti 
found  that  39.9  per  cent  of  them  all  .  .  .  “read  the  World-Tele¬ 
gram  yesterday."  (The  variation  differs  from  the  World-Tele¬ 
gram  analysis  by  only  1.1  per  cent!) 


BETTER  THAN 
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NATIONAL  ADVE31TISING  DEPARTMENT  OP  SCRIPPS-HOWARD 
NEWSPAPERS,  230  PARK  AVENUE,  NEW  YORK  CITY 
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continued  from  page  8 
Company,  has  joined  McCann-Eritk- 
son’s  Chicago  office. 

Harold  C.  McKay  has  organized  the 
Trade  Circular  Advertising  company 
of  Chicago. 

He  is  president  and  treasurer  of  the 
new  company. 

Ed  Bowers,  copy  consultant  and  for¬ 
merly  head  of  copy  and  radio  in  the 
Chicago  office  of  N.  W.  Ayer  &  Son, 
has  joined  the  copy  staff  of  the 
Cramer  -  Krasselt  Co.,  Milwaukee 
agency. 

Ralph  Ruccles  has  joined  the  New 
York  office  of  C.  G.  Shannon  &  Co., 
Chicago,  publishers’  representative  as 
eastern  manager.  Mr.  Ruggles  has 
been  associated  for  the  last  15  years 
with  the  Philadelphia  Evening  Public 
Ledger  in  their  New  York  business 
,  office. 

■ 

ABC  Announces 
New  Members 

The  Audit  Bureau  of  Circulations 
this  week  announced  the  following 
new  members  in  the  newspaper,  busi¬ 
ness  paper  and  magazine  divisions  of 
its  membership: 

Newspapers:  The  Tablet  (weekly), 
Brooklyn,  New  York. 

Business  Papers:  Display  World, 
Cincinnati,  Ohio;  Texas  Contractor, 
Dallas,  Texas;  Improvement  Bulletin, 
Minneapolis,  Minn.;  Photo  Technique, 
New  York,  N.  Y. 

Magazines:  Outdoors,  Boston,  Mas¬ 
sachusetts;  La  Revue  Moderne, 
Montreal,  Quebec. 

REGIONAL  MEETING 


OPENS  N.  Y.  OmCE 

Barton  A.  Stebbins,  Los  Angeles 
advertising  agency,  and  a  4-A  mem¬ 
ber  prominent  in  west  coast  adver¬ 
tising  for  18  years,  has  opened  a  New 
York  office  at  247  Park  Avenue  to 
service  its  eastern  accounts.  William 
S.  Arnold  and  Robert  L.  Nourse,  Jr., 
head  the  executive  staff  in  handling 
the  advertising  for  various  eastern 
accounts.  Barton  A.  Stebbins  will  di¬ 
vide  his  time  between  Los  Angeles 
and  New  York. 

■ 

AD  SPECIMEN  BOOK 

Charles  Abel,  Inc.,  520  Claxton 
Building,  Cleveland,  has  just  issued 
“One  Hundred  Advertisements  for 
Portrait  Studios.”  One  to  a  page, 
the  ads  can  be  torn  out  and  placed 
in  newspapers.  The  book  sells  for  $3. 

SMALL-SIZED  COPY 

The  National  Lead  Company  is 
placing  small-sized  copy  with  high 
consistency  over  a  six  months’  period 
in  Northern  California  newspapers. 
Erwin  Wasey  Co.  offices  in  San  Fran¬ 
cisco  is  the  agency. 

■ 

LAUNCHES  NEW  DRIVE 

Using  newspapers  in  100  cities,  the 
Dictagraph  Sales  Corp.,  New  York, 
will  promote  a  new  Acousticon  hear¬ 
ing  aid.  Redfield- Johnstone,  Inc.,  is 
the  agency. 

■ 

NEW  QUARTERS 

Stephen  Slesinger,  Inc.,  on  April 
20,  will  move  to  its  new  offices,  at 
247  Park  Avenue,  New  York.  TTiey 
were  formerly  at  250  Park. 


Form  Papers  Unite 
In  Promotion  Drive 

A  new  promotion  plan  in  behalf  of 
farm  paper  advertising  has  been 
launched  at  a  series  of  meetings  by 
the  Agricultural  Publishers’  Associa¬ 
tion.  Farm  publication  representa¬ 
tives  have  attended  meetings  at  De¬ 
troit,  New  York  and  Chicago  during 
the  past  week  to  learn  of  the  promo¬ 
tion  program. 

The  plan  includes  a  series  of  ad¬ 
vertisements  in  Business  Week,  to¬ 
gether  with  direct  mail  promotion  to 
advertising  executives.  New  ideas 
in  farm  publication  merchandising 
are  also  being  introduced.  The  first 
ad  in  Business  Week  appears  April  13. 
N.  W.  Ayer  &  Son  is  handling  the 
account. 

The  association’s  promotion  com¬ 
mittee  consists  of  Charles  E.  Sweet, 
Capper  Publications,  Inc.,  chairman; 
E.  F.  Corbin,  Successful  Farming; 
and  Glenn  Buck  of  the  Nebraska ; 
Farmer.  \ 

■ 

LAWYERS  TO  ADVERTISE 

Paul  Folger  of  Rochester,  president 
of  the  Federation  of  Bar  Associations  ! 
of  Western  New  York,  told  members  j 
of  the  Elrie  County  Bar  Association  at 
a  meeting  in  Buffalo  April  3  that 
concerted  advertising  by  lawyers’ 
groups  must  be  considered  as  a  “defi¬ 
nite  possibility”  for  the  future.  He 
based  his  remarks  on  a  $1500  adver¬ 
tising  campaign  now  being  conducted  j 
in  Rochester.  j 

■  I 

lOINS  BRITISH  ARMY 

J.  W.  Hackett,  a  director  of  Lord 
&  Thomas,  Ltd.,  London,  has  resigned 
to  take  over  a  wartime  post  with  the 
British  Government. 


The  mid-west  regional  meeting  of  1 
the  National  Industrial  Advertising 
Association  will  be  held  at  the  Hotel 
Sherman,  Chicago,  April  19.  John 
H.  Van  Deventer,  president  and  editor  I 
of  The  Iron  Age,  New  York  City,  will 
speak  at  the  luncheon  on  “A  17  Billion 
Dollar  Market  and  What  It  Takes  to 
Touch  It.”  There  will  also  be  a  clinic 
discussion  on  “What  Kinds  of  Re¬ 
turns  Should  We  Elxpect  from  Trade 
Paper  Advertisements.”  1 


The  DISPATCH 


ALL  NEWSPAPERS 
IN  OHIO  IN 

FOOD  LINAGE  DURING  1939 


KOPPERS  ACCOUNT 


The  Koppers  Company  of  St.  Paul,  | 
Minn.,  has  appointed  the  Chas.  Dallas 
Reach  Co.,  of  Newark,  N.  J.,  and  New  I 
York  City,  effective  May  1.  Chas.  j 
Dallas  Reach  Co.,  has  handled  the  i 
advertising  of  the  Seaboard  Division 
of  the  Koppers  Company  for  three 
years,  and  the  White  Tar  Company, 
another  Koppers  company,  for  five 
years.  ! 


NotioMl  RtDTMmtativn: 

ALLEN-KLAPP-FRAZIER  CO. 

[ _ Ntw  York,  CMcoao.  D»troH 


Of  the  208  food  accounts  that  used  The  Columbus  Dis- 1 
patch  last  year,  139  were  EXCLUSIVE  advertisers  •  •  •  j 
concentrated  their  entire  Columbus  appropriations  in 
this  one  newspaper.  ' 


Columbus  is  consid- 
pred  one  of  America’s 
best  test  markets.  It 
is  located  at  the  cen¬ 
ter  of  a  thriving  com¬ 
munity  where  industry 
and  agriculture  are 
nicely  balanced.  It  is 
94.7%  native-born 
and  is  representative 
with  respect  to  sources 
of  income,  owned 
homes  and  automo¬ 
biles.  distributing  out¬ 
lets.  etc. 


•  •  • 

Close  to  90  million  dollars  will 
change  hands  over  the  food 
counters  of  Central  Ohio  during 
1940  (according  to  Printer’s  Ink 
Monthly’s  recent  survey,  Col¬ 
umbus  ALONE  spends  more 
than  32  millions  annually  for 
food  stuffs). 

You  can  reach  and  sell  this  ac¬ 
tive  food  market  at  one  single 
cost  through  one  single  news¬ 
paper  —  The  Columbus  Dis¬ 
patch. 


Address  the  National  Adser* 
tising  Department  for  infor* 
malion  about  this  ne«i!»paper 
and  the  market  it  serves. 


Cfo1tun]ni$  SKspatdt 

onvlARA  &  ORMSBEE,  National  Representatives 

'M.W  YORK  DETROIT  CHICAGO  ATLANTA 

SAN  FRANCISCO  LOS  ANGELES 


A  M 


0^ 


TOP 

NIEA 


COMICS! 


The  Charlotte  (N.  C.j 

NEWS 

publishes 

10  COMIC 
STRIPS 

in  its  final  home  edition, 
representing  top  offerings 
from  5  services  or 
syndicates. 


3  of  these  comic  strips 
carry  the  NEA  seal — 

WASH  TUBBS 
BOOTS 
RED  RYDER 


The  News  asked  1,215 
readers  to  name  their 
favorite  comic  strips 
from  this  group. 


ALL  3  NEA 
COMICS  ARE 
AMONG  THE 
TOP  FIVE 

with  WASH  TUBBS 
leading  the  poll! 

NEA'S  two  other 
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First  Again! 


International  News  SerTiee  scored  a  smashing  beat  of 
more  than  40  minntes  OTcr  the  other  news  serTiees 
with  the  direet-from-Copenhagen  story  of  Hitler's 
invasion  of  Denmark.  As  a  result,  INS  papers  were 
able  to  be  far  ahead  of  their  competitors  with 
one  of  the  most  sensational  news  events  of  the  war. 


THIS  IS  AHHITIONAI.  PROOF  OF 
IAS  ENTERPRISE  AND  SPEED 


Here  are  a  few  other  MNS  noteworthy  war  neoopsz 


Exclusive  forecast  three 
weeks  in  advance  by  H.  R. 
Knickerbocker  on  conclusion 
of  non-aggression  pact  between 
Germany  and  Soviet  Union. 

.  • 

Five-hour  beat  on  mobilization 
of  Polish  army. 

• 

Twenty-four-hour  beat  on 
French  troops  crossing  German 
frontier. 

• 

Thirteen -day  scoop  with  ex¬ 
clusive  eye-witness  story  on 
annihilation  of  Soviet  18th 
Division. 

• 

First  eye-witness  story  from 
Western  front  by  Kenneth 
T.  Downs. 

• 

Exclusive  revealing  that  Finn¬ 
ish  Government  authorizes 
peace  delegation  to  conclude 
treatv  with  Moscow. 


First  news  of  Russian  successes 
against  Mannerheim  Line. 

• 

Exclusive  interview  by  FVazier 
Hunt  with  General  Ironsides, 
commander-in-chief  of  British 
army. 

One-hour  beat  on  Russian  in¬ 
vasion  of  Polish  territory. 

• 

Exclusive  revealing  Sweden’s 
decision  not  to  go  to  military 
aid  of  Finland,  reached  on  basis 
of  promise  from  Russia  that 
Sweden  herself  would  not  be 
attacked. 

• 

Exclusive  by  Pierre  J.  Huss 
disclosing  that  German  war 
and  peace  aims  would  be  cited 
as  a  necessity  for  establishing 
a  ‘‘Monroe  Doctrine”  for  Cen¬ 
tral  Europe. 


What  Home  editors  say: 

^^Congratulations  on  the 
most  distinguished  news- 
heat  of  the  present  war .  .  . 
INS  not  only  scored  a  clean 
news-beat  on  its  Copenhagen 
cable,  but  the  story  had 
color  and  the  priceless  ele¬ 
ment  of  moving  drama.  This 
scoop  is  further  evidence  of 
INS  news-enterprise  .  . 

JACK  LAIT 
Editor,  New  York  Mirror 

^"Your  great  beat  on  Danish 
story  something  to  be  proud 
of  .  . 

ARDEN  X.  PANGBORN 
Managing  Editor,  The  Oregonian 

'^Herald  hit  streets  fully  one 
hour  ahead  opposition.  Con¬ 
gratulations,  thanks.’^ 

CARLOS  ROMULO 
Publisher,  Manila  (P.  I.)  Herald 

^'^Danish  coverage  empha¬ 
sized  that  INS  is  doing 
superb  job.’^ 

E.  C.  LAPPING 
Detroit  Times 


if  you  want  to  get  it  first  and  get  it  rights  gouHl  get 

International  News  Serviee 


AVERAGE  MONTHLY 


SUMMER  TEMPERATURE 


The  Herald  covering  Greater 
Miami  with  about  a  quarter- 
million  summer  population 
merits  your  "A"  schedule.  Last 
summer  Herald  circulation 
was  greater  than  winter  peck 
circulation  of  '37.  More  and 
more  prosperous  families  are 
making  Miami  their  permanent 
home.  Reach  all  through  the 
Herald,  no  premiums,  no  prizes. 


National  Rep.:  Story,  Brooks  R  Finley i  Soathorn  Rep.:  Gamer  1  ftp»nt)  *•**’’* 

THE  HERULO'S  SUMMER  CIRCUUTIOH  TOPS  THE  WINTER  CIRCUIUTION  OP  MIAMI'S  SECflUO  PAPS' 


IngersoU  Sets 
June  6  for 
PM  s  N.  Y.  Debut 


Says  NLRB  Let 
Case  "Rot  in  Files 
For  Two  Years 


iner’s  findings  that  the  discharge  of  SPENCER  TO  ORIENT 

five  Citizen-News  employes  was  for  Syracuse,  N.  Y.,  April  9— Dean  M 
union  activity  and  to  prevent  collec-  Lyle  Spencer  of  the  School  of  Jour- 
tive  bargaining.  nalism  at  Syracuse  University  has  ac- 

The  paper  had  contended  the  dis-  cepted  appointment  as  a  member  of 
charges  were  made  for  the  purpose  the  faculty  of  the  Oriental  Culture 
of  reducing  expenses  to  conform  to  Summer  College  of  Tokyo  for  the 
reduced  revenues.  1940  session.  As  a  memlier  of  the 

Following  the  Los  Angeles  hearing  faculty  Dean  Spencer  will  deliver 
the  Citizen-News  proposed  the  sti'ike  lectures  on  American  journalism. 


Circulation 
for  March 


Ohios  Largest  Market 

—Greater  Cleveland 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  March,  1940. 


Dhios  Second  Largest 
Market 

—26  Adjacent  Counties 


March  circulation  of  The  Sun¬ 
day  Sun  averaged  200,705  per 
Sunday. 


Everything  in  Baltimore 
Revolves  Around 


Cl«v«la*d*s  Homo  Newspaper 


Morning  Evening 


Sunday 


C1SK)L 


jraijce 


l^ocbester,  March  25tli.  Eastman  Kodak  Company  today  swelled 
Hoc-tester’s  biiyins  power  ])y  ])ayin^?  $1, (>21, 256  in  wage  dividends 
to  17,745  employes  in  this  city. 

Tlie  payment  was  made  to  all  eli«:i})le  employes  at  Kodak  Park, 
the  Camera  Works,  Hawk-Eye  Works  and  Kodak  Office. 


Sonic  of  them — es|ieci;illy  feminine  cm|i'oyes — 
SJ(i<l  ycstenlay  theyM  “cut  loose  on  n  shoitpiii;,' 
spree;  there  si-ems  to  he  plenty  of  time  hefore 
we  CJMI  start  wearing  spring  ensemhles.”  Others 
will  put  their  money  towanl  the  eoiniiiff  summer 
vacation,  while  several  imluated  they  wouhl 
“use  it  to  pay  up  those  hills  that  have  heeii 
hothering.  “ 

Some  of  the  things  that  eoino  first  in  the  iniud'i 
of  male  receivers  are  househiihl  repairs,  furiii 
ture,  vacations,  ami  “things  we’ve  wanted  for 
a  long  time,  hut  couhlii’t  affonl.’’  The  com¬ 
pany  will  see  at  least  part  of  its  dividend  come 
hack  in  the  form  of  |>ayments  for  cameras. 


These  three  smiling  faces  belong  to 
Kodak  employes,  17,745  of  whom  in 
Rochester  were  given  a  total  of 
$1,621,256  in  wage  dividends.  What 
are  they  going  to  do  with  the 


money?  Homer  J.  Nelson,  left,  is  gd-- 
ing  to  put  his  in  the  bank.  So  is 
Marian  Kohl,  right,  while  Robert 
Hale,  center,  intends  to  buy  a  new 
camera  with  his  share  of  the  pay¬ 
ment. 


INTO 

THE  LAST"'"* 

national 
BANK - 


PIP'' 


EASTMAN  KODAK  COMPANY,  one  of  Rochester's 
leading  industries,  has  distributed 

$45,650,000 

in  wage  dividends  to  World-Wide  Eastman  Kodak 
employes  during  the  lost  28  years. 


MAR/ AN  ROACH 

LUCILLE  BELLE^ISLE 
GLADYS  CRADER 

AMELIA  SCHEISS 

You'd  In*  smiling  too.  if  you 
weic  one  of  these  smiling  Kast¬ 
man  Kodak  employes  flashing 
a  wage  dividend  eheek. 


icheik  7meii)nm  -  VemxMioMl  (homeXe 

'‘nhett  newspapers,  represented  by  j.  p.  McKinney  &  son  .  .new  york*chicago-san  francisco 


$1,621,256  KODAK  DIVIDEND  PAID  TO  17,745 
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EDITOR  5c  PUBLISHE 


^hott  'T&kci 


WE  DOUBT  if  anywhere  in  newspa- 
perdom  could  a  masthead  more  com¬ 
plete  than  that  of  the  weekly  Oologah 
(Okla.)  Oozings  be  found.  .  .  . 


Oologah  Oozings 


Piihlisliccl  Kaoh  Thursday 


BILL  HUGE  . Eclilor-Piihlisher 

Cal  Tinncy  . Host  Editor 

Joe  Killaiii  Gilbreath . Cattle  Editor 

Herb  MeSpaclden  . Hose  Editor 

l.ittle  Ozzie  Warts . Scs-iety  Editor 

Bobby  Viiieent  . Sheep  Editor 

“Wild  Hoss"  Choll.v.  .  .  . News  Comncon'tater 

Valdo  Ellison  . Goat  Editor 

Bob  Matthews  . Chieken  Editor 

Old  Dck’  Spavin  Bolts . Daw?  Editor 

loe  DeYoinr  . Hoss  Wrankler 

Lueille  Morrow . Cook  Shack  Editor 

Or.  Dempsey  H.  Moore . Poetry  Editor 

Ronald  Mason  . Colt  Editor 

P.  J.  Wallis . While  Face  Calf  Editor 

Bill  Rokers . .^rt  Editor 

Browder  Reser  Weakly  Weather  F'easter 
Marthel  Mayes  Hart ....  Injun  Sciiiuw  Editor 


Siibseription  Price  $1.00  Per  Year 


Oologah  is  the  boyhood  home  of 
Will  Rogers. 

■ 

THEY  CONTINUE  to  crop  up — coun¬ 
try  correspondents  who  are  too 
overwhelmed  by  the  news  to  get  the 
story.  Latest  authentic  case  is  re¬ 
ported  from  Neshoba  county,  Missis¬ 
sippi,  where  a  shooting  on  the  order  of 
a  Kentucky  feud  took  place  recently. 
One  man  was  killed,  two  were 
wounded  and  a  spectator  also  was 
wounded.  It  was  probably  the  big¬ 
gest  story  to  come  out  of  the  commu¬ 
nity  in  years,  but  the  woman  corre¬ 
spondent  for  the  Neshoba  Democrat, 
Philadelphia,  Miss.,  wrote: 

“Dear  Editor — Due  to  so  much 
trouble  happening  in  this  community 


Saturday  I  will  not  send  in  the  weekly 
news  this  week.  But  will  send  in  as 
usual  after  this  week.” 

■ 

MANY  AN  EDITOR  who  has  had  to 
read  sheet  after  sheet  of  country 
correspondence  with  me  eye  on  space 
and  the  other  on  the  tendency  of 
rural  reporters  to  pad  their  accounts 
may  appreciate  this  definition  appear¬ 
ing  on  the  examination  paper  of  a 
student  in  journalism  at  Indiana  Uni¬ 
versity: 

“A  personal  is  where  someone  visits 
someone  else  out  of  walking  distance.” 

■ 

THE  WHIMSICAL  Alexander  Wooll- 
cott,  who  refers  to  himself  as  the 
Town  Crier,  has  been  at  it  again. 

In  the  “personals”  column  of  the 
San  Francisco  News  the  following 
unsigned  advertisement  appeared  re¬ 
cently: 

“If  she  who  was  the  glory  of  ‘Under 
Two  Flags’  and  ‘The  Darling  of  the 
Gods”  will  communicate  with  the 
man  now  making  a  fool  of  himself 
(if  that  be  not  painting  the  lily)  at 
the  Curran  Theatre,  she  can  get  a 
good  lunch  out  of  it  and  will  learn 
something  which  might  moderately 
amuse  her.” 

The  woman  who  received  this  coy 
luncheon  bid  was  Blanche  Bates,  who 
appeared  in  the  two  plays  in  1901  ajnd 
1902.  Woollcott,  the  advertiser,  is 
currently  playing  the  role  of  Wooll¬ 
cott  in  “The  Man  Who  Came  to 
Dinner.” 

■ 

THE  Upland  (Mont.)  Times  editor 
read  with  conviction  the  following 
item:  “While  this  was  a  contest 
among  grammar  school  boys  and  girls, 
parents  had  a  hand  in  it  also.  In  most 
cases,  when  a  parent  was  present,  it 
was  either  the  father  or  the  mother.” 

■ 

HAPPY  financial  note  from  the 


T  HE  Big  Show's  going  great  guns  in  Madison  Square 
Garden — the  performance  is  hailed  as  the  best  ever — 
the  great  building  is  jammed  with  happy  folks,  big  and 
little,  afternoons  and  nights. 

It's  a  circus  year.  New  York  and  the  world  seem  to 
be  circus  minded.  They  prove  it  twice  daily  at  the  en¬ 
trance  of  The  Greatest  Show  on  Earth. 

From  the  near  and  far  corners  of  the  land  come  the 
nation's  representative  newspaper  men  and  they  drop 
into  the  Garden  to  see  the  chaps  they  help  so  mightily 
each  season  when  the  circus  comes  to  their  cities.  They 
come  to  chat  with  the  press  men  of  the  Ringling  Bros, 
and  Barnum  &  Bailey  organization — Roland  Butler,  gen¬ 
eral  press  agent;  Frank  Braden,  story  man;  Gardner  Wil¬ 
son,  story  man,  and  Allen  J.  Lester,  contracting  press 
agent — and  the  press  men  of  the  Big  Show  are  more 
than  glad  to  visit  with  them.  It  is  a  really  joyous 
reunion. 

The  New  York  newspapers  continue  to  boost  the  1940 
performance  as  the  tops  of  all  time.  They  are  even 
more  generous  with  interview  and  feature  smashes  than 
in  the  years  gone  by,  but  not  forgotten.  They  were 
great  years.  This  is  the  greatest.  All  is  better  than  well 
under  the  circus  sun. 


Rouyn-Noranda  Press  of  Rouyn,  Que¬ 
bec: 

“In  passing  sentence.  Magistrate 
Boily  remarked  that  the  making  of 
counterfeit  money  was  a  serious  of¬ 
fense.  since  the  right  of  doing  so  had 
been  retained  by  the  Government  of 
the  Dominion  of  Canada.” 

■ 

Editor  &  l’i  BLiSHf;R  will  pay  $2  for  vacli 
"Short  Take"  accepted  and  published.  Those 
not  used  will  not  be  returned. 

■ 

ROOK  TO  INQUIRER 

Minneapolis,  April  9  —  Franklin 
Rook,  veteran  Minneapolis  newspaper 
circulation  executive,  has  resigned  as 
circulation  director  of  the  Tribune 
newspapers  here  to  join  the  circula¬ 
tion  department  of  the  Philadelphia 
Inquirer  as  of  April  15.  Before  he 
joined  the  Minneapolis  Tribune  or¬ 
ganization  in  1936  as  circulation  man¬ 
ager,  Mr.  Rook  had  been  with  the  old 
Minneapolis  Journal  more  than  30 
years.  During  most  of  that  period 
he  was  head  of  the  Journal  circula¬ 
tion  department.  Mr.  Rook  was 
made  director  of  circulation  for  the 
Tribune  last  February. 

■ 

FORM  PRESS  CLUB 

Cincinnati,  April  9 — E.  Leo  Koester, 
Cincinnati  Times-Star  reporter  was 
last  week  elected  the  first  president  of 
the  Cincinnati  Press  Club  at  its  or¬ 
ganization  meeting  held  in  the  Hotel 
Gibson.  Sixty  active  newspaper  men 
were  present. 


Reports  R.  Hoe  &  Co. 
In  Better  Position 

Stockholders  of  R.  Hoe  &  Co.,  la 
at  their  annual  meeting  in  New  Y« 
April  9,  unanimously  re-elected  i 
directors,  who  met  later  and  n 
elected  all  officers  and  members  of  ll 
executive  committee  of  the  company 
board. 

Officers  re-elected  include: 

Harold  M.  Tillinghast,  president;  Ed 
ward  Foster,  vice-president;  Allen  I 
Lishawa.  secretary  and  treasurer,  an 
Charles  E.  Littleton,  assistant  seen 
tary  and  assistant  treasurer. 

The  executive  committe  econsists  ot 
Mr.  Tillinghast.  Mr.  Foster,  Mr.  Lis¬ 
hawa  and  Clifford  N.  Bradley. 

Mr.  Tillinghast  told  the  stockhold¬ 
ers  that  orders  taken  for  the  first  sii 
months  of  the  current  fiscal  year,  li 
March  31,  were  more  than  $3,000.0(1 
or  nearly  $2,000,000  in  excess  of  bodi- 
ings  for  the  same  period  in  the  pre¬ 
vious  year.  He  said  the  application  oi 
funds  received  from  the  sale  of  the 
company’s  foreign  subsidiary,  R.  Hm 
&  Co.,  Ltd.,  of  London,  had  resultd 
in  a  reduction  of  more  than  $1,500JO 
in  the  company’s  funded  debt  by  tk 
retirement  of  6  ¥2%  bonds,  purclme 
of  7%  notes,  and  the  paying  off  of  ill 
second  purchase  money  mortgage  and 
a  considerable  reduction  in  its  fii< 
purchase  money  mortgage,  resulted  in 
a  saving  in  fixed  interest  chargB 
of  approximately  more  than  SKXI.Oi 
per  year. 


January  thru  March 
Net  Paid  Average 


149.472 


DAILY 


203J07 

SUNDAY 


CM  ANY 

Atlanta  Newspaper 


The  Big  Show  goes  marching  on. 


Cofnpvnsating  roller 
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NO  MORE  MISREGISTER! 


CW!  Automatic 


By  automatic  check  and 

adjustment  at  each  gravure 
color  unit,  this  new  photoelectric 
system  assures  continuous  register. 
The  system  immediately  detects 
misregister  of  any  color  and  auto¬ 
matically  applies  correction. 

Co-operating  with  the  Philadelphia 
Inquirer,  in  its  progressive  plans, 
General  Electric  developed  this 
ingenious  equipment  that  assures 
better  printing  and  less  waste. 

After  initial  register  has  been  ad¬ 
justed  on  all  color  units,  the  oper¬ 
ator  has  only  to  switch  the  control 
to  AUTOMATIC,  and  from  then 


Black  unit 
fBlue  unit 
Red  unit 


1  Cylindar  ragittar  tconning  ditk 
^  Cylindar  tcaaning  haod  ^ 

3  Wab  Kanning  haad 
:  4  Splactor  (vyitch  uhlf  . 


$  Impulta  comparison  controllar  with  "ilactric  Eya'‘ 

6  Main  controllar  g 

7  RagUtar  ad{iMtlng  pitot  motor 

I  Push  button  itotiont  for  manual  odjusimant 


on  the  photoelectric  system  will 
maintain  continuous  check  of  regis¬ 
ter.  Photoelectric  scanning  and 
comparison  devices  at  each  color 
unit  keep  a  continuous  check 
at  running  speed.  If  the  web,  at 
any  point,  is  out  of  register, 
correction  is  made  instantly  through 
pilot-motor-operated  compensating 
devices.  Every  single  printed  im¬ 
pression  is  automatically  checked 
by  the  electric  eye. 

No  waste  of  hundreds  of  feet  of 
spoiled  printing  slipping  through 
unnoticed.  No  unsightly  “night¬ 
mare”  reproduction  because  of 
misregister.  With  automatic  grav¬ 
ure  register,  instead  of  intermit¬ 
tent  inspection  and  risk  of  loss, 
you  have  continuous  observation, 
and  assurance  of  uniform  registered 
printing. 

Again  General  Electric  research 
and  engineering  have  contributed 
to  advancement  in  the  Graphic 
Arts.  Wide  experience  in  extending 
the  usefulness  of  electricity  equips 
General  Electric  to  meet  the  elec¬ 
trical  requirements  of  the  printing 
industry.  Automatic  gravure  reg¬ 
ister  is  but  one  of  a  number  of 
electrical  improvements  made  to 
promote  progress  in  printing. 

For  information  on  G-E  automatic 
register  control,  get  in  touch  with 
the  nearest  G-E  office,  or  write 
General  Electric,  Schenectady, 
New  York. 
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Nineteen  minutes  before  a  big  city  newspa¬ 
per’s  first  edition  goes  to  press.  Page  by  page, 
a  story  starts  coming  across  the  city  editor’s  desk. 

V  The  city  editor  reaches  for  his  phone,  calls  the 
make-up  editor  in  the  composing  room.  “How  we 
doing?”  he  asks.  “This  Citj'  Hall  story  looks  pretty 
hot.” 

“We’re  going  to  be  tight.  Keep  it  down.”  warns 
the  make-up  editor.  “We  can’t  squeeze  the  Wash¬ 
ington  story  another  inch.” 

“Okay,”  responds  the  city  editor.  He  looks  at  the 
penciled  layout  for  Page  One.  scribbles  some  fig¬ 
ures  in  the  upper  corner  of  the  sheet  of  copy,  and 
with  an  expert  twist  sends  it  sailing  onto  the  big 
horseshoe  desk  next  to  his  own. 

“We’re  tight.  Mac.”  he  calls  to  the  man  in  the 
slot.  “Cut  it  a  third.” 

►  Seventeen  minutes  now  to  the  deadline  . . .  only 
ten  for  cutting,  editing,  headline-writing.  For  those 
vital  ten  minutes,  the  responsibility  rests  on  the 
shoulders  of  the  man  in  the  slot  . . .  newspaper  par¬ 
lance  for  the  head  of  the  copy  desk. 

A  dozen  considerations  flash  their  chain  light¬ 
ning  patterns  across  the  slot  man’s  mind.  Tylers 
story ..  .Tyler  the  brilliant  and  touchy.  He  got  it 
out  of  that  certain  municipal  department  which  is 
giving  off  a  faintly  gamy  odor.  The  boss  will  want 
it  in  all  editions.  This  isn’t  the  big  break  though, 
just  another  build-up  to  it.  Damn  good  story.. .real 
stuff  in  every  paragraph.  Hard  to  cut.  Needs  a  head¬ 
line  with  sock.  Who’s  to  handle  it?  Ward’s  fooling 
around  with  that  zoo  story . .  .Won’t  do,  his  cuts 
make  Tyier  sore.  Colihan’s  a  better  bet. 

“Colihan.”  says  the  man  in  the  slot.  One  of  the 
furious  pencil-wielders  around  the  rim  of  the  horse¬ 
shoe  looks  up.  “Cut  this  a  third  and  put  a  thirty-six 
head  on  it  in  time  for  the  bulldog.” 

All  this  has  used  up  fifteen  seconds. 

Colihan  has  nine  and  a  half  minutes  to  cut  and 
edit  and  write  a  top  headline  and  sub-headline. 
Every  line  of  both  headlines  must  count  exactly  so 
many  characters  and  spaces,  figuring  i  as  a  half 
and  m  and  w  one  and  a  half  characters.  Then  the 
slot  man  will  take  just  fifteen  seconds  more  to  re¬ 
view  Colihan’s  work,  change  “banned”  to  “curbed,” 
sniff  the  whole  concoction  for  traces  of  libel,  and 
shoot  it  to  the  news  editor  in  the  composing  room. 
It  is  a  shorter  story  than  Tyler’s  original,  and  a  bet¬ 
ter  one  -  keener  of  edge,  swifter  of  impact,  yet  com¬ 
plete  in  every  essential  detail. 

►  The  slot  is  not  a  glamorous  job.  It  hasn’t  been 
discovered  by  Shubert  Alley  or  the  fiction  maga¬ 
zines.  To  the  cub  reporter,  eager  for  by-lines  and 
self-expression,  the  whole  copy  desk  looks  like  a 


backwater.  It  takes  maturity— grasp  of  the  whole 
art  of  news  presentation— to  appreciate  the  little 
miracles  that  a  good  copy  desk  passes. 

Watch  what  a  copyreader  is  really  doing— you’ll 
see  agility  and  speed  to  make  an  Olympic  skier 
look  muscle-bound.  Clearing  hurdles  of  phrases  in 
one  long  broad  jump  of  the  pencil.  Untying  sloppy 
granny  knots,  retying  the  thought  strands  square  - 
and  always  on  the  dead  run.  Swooping  over  a  field 
of  facts  and  leaning  out  to  pick  the  tallest  one. 
Doing  the  cross-word  puzzles  called  headlines 
against  a  time  limit  and  for  high  stakes. 

►  Among  the  men  who  write  and  edit  The  Weekly 
Newsmagazine,  the  man  in  the  slot  and  the  men  on 
the  rim  are  held  in  greater  respect,  perhaps,  than  in 
their  own  city  rooms.  For  more  than  any  other 
newspapermen  in  the  business. time  men  write  with 
the  consciousness  that  they  must  cut.  prune,  hone, 
concentrate,  and  distil.  The  fight  against  the  clock  is 
not  so  desperate  on  a  weekly,  but  the  battle  for  each 
line  of  space  is  many  times  fiercer. 

And  the  raw  material  for  each  issue  is  mountain- 
high  . . .  product  of  time’s  own  75  correspondents, 
500  news  scouts,  and  the  100.000  correspondents 
and  reporters  of  all  the  nation’s  newspapers  and 
wire  services,  throughout  a  whole  week  of  the 
world’s  activities. 

►  Journalism  in  the  U.  S.  A.  pours  out  millions  of 
words  each  week;  time’s  limit  is  some  thirty  thou¬ 
sand.  And  when  every  word  must  do  the  work  of  a 
dozen,  it  needs  to  be  a  better  word,  and  more  eco¬ 
nomically  joined  to  its  fellows.  Nouns  must  paint 
landscapes,  adjectives  must  do  portraits,  verbs 
must  shoot  straight. 

Each  story  in  time  must  be  direct,  keen,  com¬ 
plete;  each  story  must  earn  its  place  as  an  essen¬ 
tial  link  in  understanding  the  world’s  news  of  the 
week. 

►  TIME  has  developed  the  art  of  news  condensa¬ 
tion,  as  practiced  by  the  slot  men  and  rim  men  of 
the  dailies,  to  a  new  high.  For  every  issue  of  TIME 
is  “tight”— its  limit  that  irreducible  minimum  of 
news  every  intelligent  man  and  woman  must  know. 
Which  is  one  reason  why  TIME  has  won  the  genuine 
devotion  of  700,000  busy  families— with  their  ranks 
growing  deeper  every  week. 

This  is  one  of  a  series  of  advertisements  in  which 
the  Editors  of  TIME  are  seeking  to  give  newspaper 
and  magazine  readers  a  clearer  picture  of  the  world 
of  news-gathering,  news-writing,  and  news-reading 
—and  the  part  TIME  plays  in  helping  people  to  grasp, 
measure,  and  use  the  history  of  their  lifetimes  as 
they  live  the  story  of  their  lives. 
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MAKE  THIS  LAW  PLAIN 

IF  HASTILY  drawn  legislation  is  one  of  the 
banes  of  Congressional  government,  tardiness 
in  eorrecting  the  defects  as  soon  as  they  are  noted 
is  an  even  more  grievous  and  omnipresent  fault. 
There  has  been  no  doubt  among  impartial  think¬ 
ers  for  several  years  that  the  original  Wagner 
Act,  creating  the  National  Labor  Relations 
Board,  gave  employers  much  le.ss  than  even 
justice.  Even  the  partisans  of  labor  have  ad¬ 
mitted  that  the  law  needs  amendment,  both  in 
its  fundamentals  and  also  to  assure  a  more  im¬ 
partial  administration  than  it  has  frequently 
received.  In  our  opinion,  advocacy  of  rational 
change  in  the  law  is  not  sniping  at  labor’s 
“magna  charta”;  it  is  guaranteeing  it  again.st 
effective  assault  under  a  government  le.ss  friendly 
to  organized  lalx)r  than  that  now  in  Washington. 

Even  more  urgent  than  amendment  of  the 
Wagner  Act.  we  think  is  the  clarification  by 
amendment  of  the  Fair  Labor  Standards  Act,  so 
that  its  administrators  will  not  lielieve  them¬ 
selves  eompelled  to  a.ssume  juri.sdiction  over 
situations  which,  we  are  sure,  were  not  in  the 
mind  of  either  executive  or  legi.slature  when  the 
law  was  pas.sed.  We  reported  briefly  last  week 
the  statement  of  a  field  insjjector  of  the  wage  and 
hour  division  to  an  audience  of  business  men  in 
Cedar  Rapids,  la.  He  told  them  that  investiga¬ 
tions  in  Iowa  had  shown  54  instances  of  viola¬ 
tion  of  the  law  in  25  cases.  Only  one  of  the 
violations  was  plainly  wilful;  the  others  were  un¬ 
conscious  tran.sgressions  by  Ixitli  employer  and 
employe,  according  to  this  inspector’s  reading  of 
the  law. 


We  understand  also  that  the  law  has  l)een 
interpreted  to  apply,  as  a  regulation  in  inter.state 
commerce,  against  a  Chicago  bakery  doing  an 
inter.state  bu.siness.  but  adverti.sing  over  a  radio 
station  heanl  outside  the  .state;  that  a  Chicago 
laundry  doing  a  strictly  I(Kal  business,  is  held  to 
be  in  inter.state  commerce  becau.se  it  wa.shes 
dirty  rags  for  a  machine  shop  which  is  in  inter¬ 
state  commerce;  that  an  employer  covered  by 
tliis  law  who  gives  a  Christmas  Ixmiis  to  his 
workers  establishes  a  practice  he  must  continue, 
becau.se  the  gift  affects  the  hourly  wage  of  the 
employes.  It  was  also  stated  at  the  Cedar  Rapids 
meeting  that  an  employe  who  works  overtime, 
ilespite  orders  to  quit,  must  be  paid  overtime 
rates  for  all  hours  worked.  .\nd  it  was  also 
stated  that  overtime  pay  in  the  case  of  estab¬ 
lished  violations,  wilful  or  not,  will  be  a,s.sessed 
retroactively  to  the  date  of  the  law’s  effective¬ 
ness,  October,  1938. 


Hope  deferred  maketh  the  heart  sick;  but  when 
the  desire  cometh,  it  is  a  tree  of  life. — Proverbs 
XII1:12. 


WHAT  NEWSPAPERS  DO 

IT  REFLECTS  little  glory  on  newspajter  jteojde 

— and  we  include  ourselves  in  the  reprimand — 
that  the  dramatization  of  newspajter  achieve¬ 
ments  for  the  craft  as  a  whole  is  being  done  for 
the  first  time  effectively  by  a  news  magazine. 
Time  is  advertising  the  new.spaper  story,  with  the 
best  .skill  at  its  command;  it  is  telling  it  largely  to 
an  audience  of  newspaper  readers  and  new.spat)er 
makers.  Its  objective  is  to  create  and  maintain 
jmblic  tru.st  in  news  processes,  making  itself  defi¬ 
nitely  part  of  the  news  picture,  and  hoping,  with 
considerable  rea.son,  that  new  readers  and  sub- 
■scribers  will  be  found  for  Time. 

That  is  altogether  commendable.  The  subject 
to  which  the  magazine  has  devoted  its  efforts  is 
one  .so  familiar  to  newspajH'r  j)eople  that  they 
regard  it  as  they  do  breathing  or  eating.  They 
often  forget  that  readers  are  deeply  interested  in 
how  news  is  laid  before  them,  and  that  many 
cockeyed  ideas  on  the  subject  are  afloat.  In  any 
ca.se,  the  story  of  news  has  received  only  sporadic 
attention;  it  can  be  told  anew  and  interestingly 
every  day.  The  field  was  only  scratched  by  the 
notable  campaigns  of  the  Associated  Pre.ss  and 
the  Scripps-Howard  Newspapers  several  years 
ago.  The  same  thing  could  be  done  in  every  city, 
with  local  allusions  spicing  the  general  story. 

Results?  We  should  not  ex|)ect  any  great  gains 
in  new.spa|)er  circulation,  which  is  now  near  sat¬ 
uration  among  our  130,000,000  people.  We  should 
CXiject  renewetl  respect  for  newspapers  among 
both  readers  and  advertisers — a  realization  that 
the  daily  newspaper  fills  a  place  in  the  commu¬ 
nity  that  can  be  taken  by  no  other  agency  now 
known.  If  we  can  get  that  realization  nailed 
down  at  four  corners  among  advertisers,  we  won’t 
need  to  worry  much  about  vanishing  accounts. 


If  tho.se  interpretations  stand,  there  isn’t  any 
doubt  that  many  .small  businesses,  many  large 
ones  too,  can  be  penalized  out  of  existence  for 
unintended  and  unrealized  violations  of  a  law 
which  created  an  absolutely  new  atmosphere  for 
the  country’s  a)mmerce.  That  certainly  was 
not  the  intention  of  Congre.ss  in  1938.  It  is  not 
the  aim  of  Congress  today,  nor  of  the  con.scien- 
tious  j)eople  who  are  trying  to  administer  it  as 
they  read  it.  The  formless  jeopardy  in  which  this 
complex  law  and  its  unguided  interpreters  are 
placing  bu.siness  should  be  ended  at  the  earliest 
possible  moment.  It  can  be  done  at  this  session 
of  Congre.ss.  and  it  will  be  done  if  the  Congress 
be  made  to  realize  that  the  law  as  it  stands 
and  as  it  is  being  enforced  is  potentially  not  an 
instrument  for  guarding  fair  labor  standards, 
but  one  which  may  increase  the  di.stre.ss  of  busi¬ 
ness  and  employes  dependent  on  business  for 
their  living. 


1  A  L 


OBJECTIVE  EDITORIALS 

WE’VE  RE.\D  a  lot  of  theory  aliout  “objectiv¬ 
ity”  in  news  stories.  Thousands  of  words 
have  l)een  written  in  advocacy  of  objective  re¬ 
porting,  and  as  many  more  to  prove  that  com- 
jdete  objectivity  is  not  within  reach  so  long  as 
reporters  are  human  beings.  In  all  the  di.scus- 
sions,  it  seems  to  be  a.ssumed  that  objectivity  has 
no  place  on  the  editorial  page — that  the  page 
should  reflect,  as  vigorously  and  as  partisauly  as 
jjossible,  the  views  of  the  editor  or  ownership. 

It  may  be  that  a  closer  approach  to  true  ob¬ 
jectivity  is  attainable  in  editorials  than  in  news. 
The  reporter  is  usually  dealing  with  information 
gathered  from  many  sources,  sometimes  in  con¬ 
flict,  always  differing  in  detail.  By  the  nature 
of  his  job,  he  has  to  filter  through  his  own  men¬ 
tality  the  facts  and  opinions  gleaned  from  others. 

Editorials  can  represent  consideretl,  careful, 
exjjosition.  They  can  be  free  from  partisanship, 
aiming  only  at  informing  the  reader  on  affairs 
that  the  news  can  only  present  in  ejiheineral, 
fragmentary  form.  For  such  an  editorial,  we  cite 
the  Seie  York  Post  of  April  8.  Its  full-page 
piece  on  the  National  Labor  Relations  Board, 
.setting  forth  long-range  facts  from  the  board’s 
history,  was  fine  newspaper  work.  It  did  not 
change  our  opinion  that  both  the  law  and  its  ad¬ 
ministration  have  been  and  are  defective,  but  it 
did  present  a  convincing  ca.se  that  the  promo¬ 
tion  of  collective  bargaining,  for  all  t»f  its  mis¬ 
handling  on  all  sides  to  date,  promises  well  for  in- 
du.strial  peace  in  the  American  future. 


GOOD  WRITING 

PL  BLISHERS  and  others  who  deprecate  the 

value  of  good  writing  in  news  stories  are  com¬ 
mended  to  the  New  York  Herald  Tribune’s  letter 
columns  this  week.  Every  day  has  .seen  one  or 
several  letters  from  readers  commending  a  story 
which  appeared  in  the  paper  late  last  week — and 
nobody  knows  better  than  the  editor  that  read¬ 
ers  seldom  write  to  praise  anything.  When  Pro 
Bono  Publico  takes  pen  in  hand,  he  is  more  likely 
to  jab  it  into  the  editor’s  rind  than  to  compose 
a  piece  ending  “love  and  kis.ses.” 

So  John  O’Reilly,  reporter  who.se  work  called 
forth  the  floral  tributes,  rates  a  mention  here. 
He  had  a  circus  story,  one  of  the  routine  har¬ 
bingers  of  Spring  in  Manhattan,  and  he  made  of 
it  a  piece  that  recalled  memories  of  Frank  Ward 
O’Malley  to  readers  who  were  reared  on  Dana’s 
and  Laffan’s  Sun.  O’Reilly  was  watching  prepara¬ 
tions  for  the  leopard  act  when  Spring  fever  or 
something  got  into  the  black  cat.  O’Reilly  might 
have  been  the  nearest  victim — but  he  moved  too 
fast — and  his  tale  of  the  chase  will  go  down  as 
a  New  York  classic. 

It  was  the  talk  of  the  towm  the  next  morning, 
and  the  .subsequent  reader  response  ought  to  be 
significant  to  every  reporter,  copy-reader  and  edi¬ 
tor  who  hopes  to  make  a  worthwhile  place  for 
himself  in  metropolitan  journalism. 


nGHTING  THE  WRONG  FOE 

M.\YBE  BUSINESS  is  really  getting  better. 

Most  of  the  stati.stics  .say  so.  de.spite  the  gen¬ 
eral  growling  of  busine.ss  janiple.  Florida  had  a 
great  season,  and  the  $200,000,009  which  is  said 
to  have  been  .sj)ent  there  didn’t  come  entirely 
from  millionaires.  Unemployment  seems  to  be 
on  the  decline,  just  a  little,  despite  the  {wlitical 
efforts  to  keep  it  in  the  spotlight.  Those  are  all 
signs  of  better  bu.siness,  but  there’s  another  which 
we  have  learned  from  experience  to  trust.  Better 
bu.siness  is  here  when  our  new.sp8j)ers  Iregin  to 
fight  each  other  viciously  for  advertising  account.s 
which  have  just  returned  to  newspajjers  after  ex¬ 
periments  in  other  fields. 

Some  of  the  new.spaper  ))romotion  we  have  .seen 
lately,  in  direct  mail  form,  can  only  1h‘  charac¬ 
terized  as  vicious  and  destructive.  It  would  not 
have  l)een  accepted  for  publication  by  any  trade 
journal  read  by  advertisers  and  their  agencies. 
Its  emphasis  is  not  on  selling  the  high  <|iiality  of 
the  advertising  pai)ers,  but  on  making  particular 
damned  liars  out  of  their  immediate  comjretitors. 
Mayl)e  the  competing  newspapers  are  ju.st  that. 
\^e've  known  .some  that  were,  but — 

We’ve  come  to  lielieve  that  there  are  better 
ways  of  beating  a  busine.ss  liar  than  by  trouncing 
him  in  the  middle  of  Broadway.  Igiiore  hini- 
Tell  the  truth  about  your  own  business  forcefully 
and  continuou.sly.  Keep  your  own  story  bright  in 
the  minds  of  the  customer.  Don’t  fog  it  by  cuss¬ 
ing  an  opponent  who  wasn’t  believed  in  the  first 
place.  There’s  nothing  new  in  that  advice.  It  i* 
primer  stuff  to  all  salesmen — but  it  is  disregarded 
every  day  in  printed  matter  by  new  spapers-- 
suppo.sedly  expert  in  such  matters.  Every  blast 
that  damages  a  competitor  without  telling  the 
blaster’s  own  story  hurts  everybody,  helps  no¬ 
body.  If  newspapers  are  going  to  play  that  kind 
of  pool,  they  can  expect  to  remain  behind  the 
advertiser’s  eight  ball. 
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FOLKS  WORTH 
KNOWING 


PERSONAL 

MENTION 


FEMININITY  is  not  a  handicap  in 
the  position  of  advertising  manager 
of  a  daily  newspaper.  In  fact,  it 
often  proves  to 
be  a  decided  as¬ 
set,  according  to 
Mrs.  Roberta 
Moser,  advertis¬ 
ing  manager, 
Woodland  (Cal.) 
Democrat.  Mrs. 
Moser,  who  has 
been  advertising 
manager  of  the 
Democrat  since 
February,  1939, 
has  been  in 
newspaper  dis¬ 
play  advertising 
work  for  nearly  a  decade.  She  began 
working  for  the  Sacramento  (Cal.) 
Bee  at  17. 

After  four  and  a  half  years  with 
the  McClatchy  newspaper,  Mrs.  Moser 
was  a  member  of  the  advertising 
staff  of  the  Santa  Barbara  (Cal.) 
News  for  three  years.  She  has  been 
with  the  Democrat,  published  by  Paul 
C.  Leake,  for  two  years.  Mrs.  Moser 
admits  she  has  often  found  the  role 
of  advertising  manager  a  decided 
asset.  One  reason  for  this  is  that  it  is 
so  unusual  for  a  woman  to  hold  this 
position  that  it  appeals  to  curiosity. 
As  a  result,  she  often  has  obtained 
interviews  where  men  members  of 
the  staff  have  been  unable  to  get 
beyond  the  front  door. 

At  least,  that  is  the  modest  way 
Mrs.  Moser  accounts  for  her  success. 
In  the  background  is  the  thorough 
training  and  extensive  sales  experi¬ 
ence  received  while  just  a  girl  with 
the  Bee  and  the  seasoning  obtained 
at  Santa  Barbara.  Mrs.  Moser  has  an 
intense  interest  in  sports,  but  golf  is 
known  to  be  her  pet  hobby.  Mrs. 
Moser’s  husband  is  R.  Dale  Moser, 
Sacramento  accountant. 


rious  spinal 

f  operation  early  Earl  J.  Johnson,  vice-presidei 

last  month.  Mr.  general  news  manager  of  the  1 
Whyte  returned  Press,  addressed  The  Living 

to  San  Diego  on  Forum,  City  Club  of  New  York, 
the  eve  of  his  9,  on  “Spreading  the  War  I 

seventh  a  n  n  i  -  Leon  Bryce  Bloch,  editor.  The 

- ^ -  versary  as  pub-  Age,  presided. 

Arthur  K.  Whyte  IJsher  of  San  j  g  s^yth,  former  Snyder 

^  ®  ^  j  ®  ^  Scurry  County  Times  publishe 

dailies,  a  position  he  assumed  April  3,  heen  named  editor-manager  < 
1933.  He  will  not  be  recovered  fully  £^i5erty  Vindicator  and  the  L 
enough  to  resume  his  duties  until  early  County  News.  John  W.  Lync 
ii>  May.  be  associate  editor  of  the  Vin< 

Senator  Harry  F.  Byrd,  publisher,  and  H.  A.  McCelvey  will  be 
Winchester  (Va.)  Star  and  Harrison¬ 
burg  (Va.)  News-Record,  will  be  one 
of  the  main  speakers  at  the  annual 
meeting  of  the  American  Pharmaceu- 
Richmond,  May 


Roberta  Moser 


In  The  Business  Office 


tical  Association,  in 
5-11. 

W.  E.  Homer,  publisher,  Sanford 
(N.  C.)  Herald  and  president  of  the 
North  Carolina  Press  Assn.,  has  an¬ 
nounced  his  candidacy  for  the  house 
of  representatives.  Horner  is  a  former 
member  of  the  house,  having  served  in 
the  general  assembly  in  1937. 

Robert  E.  Delaplaine, 


publisher, 

Frederick  (Md.)  News  and  Post,  and 
Mrs.  Delaplaine,  who  recently  returned 
from  a  12,0()0-mile  trip  to  Hawaii  and 
the  Canadian  Northwest,  showed  col¬ 
ored  motion  pictures  of  their  trip,  at 
the  dailies’  recent  annual  banquet  held 
in  the  Frederick  Hotel. 

Josh  Horne,  publisher.  Rocky  Mount 
(N.  C.)  Telegram,  is  chairman  of  N.  C. 

Department  of  Conservation  and  De- 
velopment  advertising  committee, 
which  recently  accepted  the  offer  of 
the  R.  J.  Reynolds  Tobacco  Co.  to 
give  N.  C.  a  series  of  travel  films.  and  Chicago.  He  will  conduct  sales 
Ben  Harigel,  publisher.  La  Grange  meetings  for  all  advertising  men  in 
(Tex.)  Journal,  was  named  president  those  areas  who  represent  farm  pub- 
of  Gulf  Coast  Press  Assn.,  at  its  re-  lications. 

cent  meeting  in  Houston.  R.  P.  Hapgood,  assistant  general 

Mrs.  W.  G.  Dwight,  editor  and  pub-  manager  and  secretary  of  Bradford 
lisher,  Holyoke  (Mass.)  Transcript-  (P^-)  Era  and  Star  &  Record,  has 
Felegram,  has  been  reappointed  for  a  been  elected  second  vice-president  of 
three-year  term  as  a  trustee  of  the  the  Business  Men’s  Council  of  the 
Hampden  Countv  Agricultural  Board.  Bradford  Board  of  Commerce. 


H.  S.  Woodbridgi 


Ray  E.  Taylor,  advertising  manager, 
Bangor  (Me.)  Daily  News,  addressed 
classes  in  advertising  and  selling  at 
the  University  of  Maine,  April  3  on 
modern  newspaper  advertising  pro¬ 
cedure. 

W.  J.  Foster,  advertising  manager, 
Marshall  (Mich.)  Evening  Chronicle, 
has  been  re-elected  to  the  city  coun¬ 
cil. 

Elarl  W.  Beach,  classified  manager, 
(Continued  on  next  page) 


"Germany  must  have  iron  ore. 
Without  it  she  cannot  fight. 

“Britain  iiill  use  her  full  potver 
to  cut  off  the  transport  of  Scan¬ 
dinavian  iron  ore  hy  sen  to  Ger¬ 
man  v. 


"Can  Germany  circumvent  the 
British  blockade  by  methods 
which  tvill  not  involve  a  colossal 
operation  in  Scandinavia?" 

Thursday,  April  4  —  five  days 
ahead  of  Hitler’s  lightning  grah 
of  Denmark  and  Norway  —  Brit¬ 
ain’s  First  World  War  Premier 
cabled  this  from  London.  News¬ 
papers  subscribing  to  Lloyd 
George's  weekly  inside-stuff  and 
expert  dispatches  ran  it  last  week¬ 
end. 


(Cal.)  Citizen,  and  Stanley  Larson, 
publisher,  Claremont  (Cal.)  Courier, 
and  Edwin  J.  Strong,  picture  editor, 
bo*  Angeles  Times,  will  be  speakers 
^the  University  of  Redlands  Writers’ 
week  programs  April  14-18. 

Talbot  Patrick,  publisher,  Golds- 
wo  (N.  C.)  News-Argus,  and  Mrs. 
Patrick  announce  the  birth  of  their 
daughter,  April  6. 

,^*^nk  Ahlgren,  editor,  Memphis 
(Tenn.)  Commercial  Appeal,  has  been 
on  the  committee  on  Inter- 
^tional  Trade  Relations  recently  at 
Nashville.  Mr.  Ahlgren  attended  the 
Meeting  of  the  Southern  Council  on 
International  Relations.  He  is  a  mem- 
ncr  of  the  Southern  Council. 

Ralph  Nicholson,  co  -  publisher, 
o*npa  (Fla.)  Daily  Times,  last  week 
as  elected  president  of  the  Tampa 
orse  Show  Association  and  re¬ 
acted  a  director  of  the  Tampa  Cham- 
Commerce  for  a  three-year 

9^  Williams,  of  Greensboro,  Ga., 
usher  of  three  Georgia  weekly 
wspapers  was  among  the  council- 
Cn  r6-6l0PtpH 


A  good  prescription 

- .  .  .  for  any  paper! 


IF  it's  assured  reader  interest 
you  want  in  features,  consider 
br.  Cutter's  daily  HE.ALTH 
column.  His  mail  has  l)een 
increasing  steadily  since  1934. 
One  column  alone  recently 
brought  a  response  of  over 
1.5.(MK)  letters!  Do  \ou  want 
this  kind  of  reader  interest? 


Write  or  wire  us  today  for  latest 
samples  of  this  series,  written  on 
the  nose  of  the  news  from  the  spot 
of  the  news  by  one  of  the  world’s 
most  distinguished,  shrewd  and 
articulate  statesmen. 
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continued  from  page  23 

Kalamazoo  (Mich.)  Gazette,  and  Mrs. 
Beach,  are  the  parents  of  a  son, 
Thomas  Earl,  born  April  1  at  Bron¬ 
son  hospital. 

George  W.  Rutherford,  Jr.,  for¬ 
merly  circulation  manager  of  the 
Turlock  (Cal.)  Journal,  is  now  cir¬ 
culation  manager  of  the  Santa  Cruz 
(Cal.)  Evening  News. 

Bernard  Harmon,  local  display 
salesman,  Indianapolis  Times,  and 
Mrs.  Harmon,  are  the  parents  of  a 
daughter  born  recently  in  St.  Vin- 
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cent’s  Hospital,  in  their  home  city. 

W.  R.  Wills,  former  CBS  Tokyo 
representative  and  one-time  business 
office  employe  of  the  Japan  Adver¬ 
tiser,  is  now  publisher  of  Japan  News- 
Week,  Tokyo  weekly  in  English. 

William  Workman,  city  editor, 
Kannapolis  (N.  C.)  Daily  Ind^en- 
dent,  has  been  promoted  to  assistant 
circulation  manager,  Publisher  James 
L.  Moore  has  annoimced.  He  will 
continue  ‘Talk  About  Town,”  a  col¬ 
umn  about  local  people. 

R.  G.  Deznam  is  the  new  advertis¬ 
ing  manager  of  the  Greenville  (N.  C.) 
News-Leader.  He  is  widely  known 
in  advertising  circles  and  was  for¬ 
merly  connected  with  newspapers  in 
Clinton  and  Snow  Hill. 

In  The  Editorial  Rooms 

E.  LEO  KOESTER,  reporter,  Cincin¬ 
nati  Times-Star,  assumed  his  duties 
this  week  as  president  of  the  newly 
organized  Cin¬ 
cinnati  Press 
Club  with  head¬ 
quarters  at  the 
Hotel  Gibson. 
This  club  has  a 
membership  re¬ 
stricted  to  edi¬ 
torial  employes 
of  the  daily 
newspapers  o  f 
Cincinnati  and 
vicinity.  Accord¬ 
ing  to  its  consti- 

E.  Leo  Koester  tution,  newspa¬ 
per  editorial  ex¬ 
ecutives,  who  have  the  power  to  hire 
and  fire  may  be  members  but  cannot 
become  club  officers.  Other  officers 
are:  Paul  Cunningham,  Cincinnati 
Post,  first  vice-president;  Andrew  G. 
Foppe,  Cincinnati  Enquirer,  second 
vice-president;  Paul  Mason,  Asso¬ 
ciated  Press  correspondent  at  Cin¬ 
cinnati,  secretary;  Jack  F.  Cronin, 
financial  reporter.  Enquirer,  treasurer. 
Editorial  representatives  of  the  three 
press  associations  at  Cincinnati  are 
eligible  members. 

Robert  S.  Dean,  managing  editor. 
Hot  Springs  New  Era  and  Sentinel 
Record,  was  elected  chairman  of  Ar¬ 
kansas  members  of  the  Associated 
Press  at  the  annual  meeting  held 
March  31  at  Hot  Springs. 

Jerome  H.  Walter,  city  editor  and 
Robert  McCain,  reporter  Albany 
(N.  Y.)  Knickerbocker  News,  have 
been  appointed  members  of  Fort 
Orange  Council,  Boy  Scouts  of  Amer¬ 
ica. 

Kirt  MacBride,  city  editor,  Sacra¬ 
mento  (Cal.)  Union,  and  Herbert 
“Pete”  Phillips,  political  writer,  Sacra¬ 
mento  (Cal.)  Bee,  have  been  named 
among  the  20  Sacramento  high  school 
graduates  for  the  school’s  “hall  of 
fame.”  Also  included  is  Herb  Caen, 
San  Francisco  Chronicle  columnist, 
who  was  a  cub  on  the  Union  before 
going  to  the  bay  city. 

Milton  I.  Stewart,  city  editor,  Mus¬ 
kogee  (Okla.)  Phoenix,  has  resigned 
to  join  the  Oklahoma  City  Times 
copy  desk.  Ross  Robertson,  city  edi¬ 
tor  of  Muskogee  Times-Democrat,  has 
been  transferred  to  the  Phoenix  as 
city  editor,  and  Paul  A.  Brimer, 
managing  editor  of  the  two  papers, 
is  acting  city  editor  of  the  Times- 
Democrat. 

William  E.  McGurgan,  editorial 
writer,  Springfield  (Mass.)  Daily 
News,  has  been  appointed  to  the  Board 
of  Registrars  of  Voters  of  Holyoke, 
Mass.,  for  a  term  of  four  years. 

Robert  Cutler,  sports  editor,  New¬ 
port  News  (Va.)  Daily,  on  April  2, 
was  elected  to  the  Newport  News  city 
council. 


William  ‘'Billy”  Sixty,  bowling  edi¬ 
tor,  Milwaukee  Journal,  was  elected 
president  of  the  National  Bowling 
Workers’  Association,  meeting  in  con¬ 
nection  with  the  American  Bowling 
Congress  in  Detroit. 

'  Ned  Trapnell,  reporter,  Memphis 
(Tenn.)  Press -Scimitar  since  1934, 
has  b^n  appointed  director  of  in¬ 
formation  for  Region  IV  of  the  Farm 
Security  Administration  at  Raleigh, 
N.  C. 

Harold  Brayman,  for  several  years 
chief  Washington  correspondent  for 
the  Philadelphia  Evening  Public 
Ledger,  is  now  with  the  Washington 
bureau  of  the  Houston  (Tex.)  Chron¬ 
icle. 

Ruth  Taylor,  cartoonist  and  writer, 
San  Francisco  News,  is  on  a  flying 
tour  of  Central  and  South  America  to 
publicize  San  Francisco’s  1940  fair. 
Her  illustrated  stories  are  appearing  in 
the  News  and  other  Scripps-Howard 
papers. 

Lewis  Gannett,  New  York  Herald 
Tribune  book  reviewer,  was  the  guest 
on  the  “Information  Please”  radio  pro¬ 
gram  April  2. 

Kenneth  Hammaker,  former  repor¬ 
ter  and  desk  man,  Sacramento  (Cal.) 
Union,  has  been  named  secretary- 
manager  of  California  state  fair.  He 
recently  had  been  publicity  director 
for  the  fair. 

Wilson  Gaddis,  formerly  of  the 
Seattle  Post  Intelligencer  and  Hono¬ 
lulu  Star  Bulletin,  recently  with  the 
Tokyo  Japan  Advertiser  newsroom, 
has  resigned  to  join  the  code  room  of 
the  American  Embassy  which  imder 
the  foreign  service  rules  bans  writing 
for  newspapers  and  magazines.  His 
wife,  the  former  Nana  Moran  of  the 
Seattle  Post-Intelligencer,  also  re¬ 
signed  as  society  editor  of  the  Tokyo 
daily  under  the  same  foreign  service 
ruling. 

Charles  Henderson,  of  the  Toledo 
Blade,  has  been  awarded  a  medallion 
by  the  Toledo  Junior  Chamber  of 
Commerce  for  his  educational  series. 
Others  receiving  awards  in  the  con¬ 
test  for  excellence  in  writing  and 
photography  which  closed  Feb.  29 
were:  Harry  Mayo,  Blade,  news  pic¬ 
ture;  Arthur  Peterson,  Blade,  news 
story;  Harold  H.  Hartley,  managing 
editor,  Toledo  Times,  editorial;  Ben 
Mendoza,  Times,  feature  story,  and 
John  F.  Senn,  sports  editor,  Times, 
sports  story. 

M.  E.  Saunders,  veteran  writer, 
Scranton  (Pa.)  Times,  was  honored 
this  week  when  he  attended  the  an¬ 
nual  Methodist  conference  at  Athens, 
Pa.  Mr.  Saunders  has  been  reporting 
the  annual  church  meetings  for  more 
than  50  years. 

Tom  R.  Brislin  of  the  INS  Harris¬ 
burg  bureau  has  been  transferred  to 
the  New  York  offices.  His  father, 
Tom  J.  Brislin,  is  connected  with  the 
Scranton  (Pa.)  Times. 

Howard  Barnes,  motion  picture 
critic.  New  York  Herald  Tribune,  has 
returned  from  his  annual  junket  to 
Hollywood. 

Ray  Gallivan  of  the  Pittsburgh 
Press  was  elected  president  of  the 
Press  Photographers  Association  of 
Pittsburgh  April  7.  Other  officers 
are  William  Allen,  Associated  Press, 
vice-president;  Burt  Williams.  Sun 
Telegraph,  secretary;  Morris  Berman. 
Sun  Telegraph,  assistant  secretary  and 
Wilbur  Coffman,  Post  Gazette,  trea¬ 
surer. 

Bill  Metcalfe,  of  the  Winnipeg  Free 
Press  desk,  and  Mrs.  Metcalfe,  are 
the  parents  of  a  son,  William  James 
Metcalfe,  born  recently. 

Richard  L.  Wilson,  Washington  cor¬ 
respondent  of  the  Minneapolis  Star 
Journal  and  the  Des  Moines  Register 


and  Tribune,  and  president  of  the  Na¬ 
tional  Press  Club,  Washington,  was  a 
guest  of  Basil  Walters,  Star  Jovirnal 
editor,  at  the  recent  gridiron  dinner 
of  the  Twin  Cities  Newspaper  Guild 
in  Minneapolis.  Seven  himdred  guests 
attended  the  dinner,  at  which  political, 
business  and  government  leaders  of 
the  state  were  lampooned. 

Hyman  Chester,  formerly  with  the 
North  Platte  (Neb.)  Daily  Bulletin, 
has  joined  the  Belvidere  (Ill.)  Daily 
Republican  as  city  reporter. 

Walter  Kerr,  of  the  New  York  Her¬ 
ald  Tribune’s  Paris  bureau,  sailed 
April  6,  for  New  York  from  Bergen, 
Norway,  aboard  the  Norwegian  liner 
Bergensfjord.  Mr.  Kerr,  who  covered 
the  Russo-Finnish  war,  will  spend 
three  weeks  on  leave  in  the  States, 
his  first  leave  in  three  years. 

Frederick  Burr  Opper,  Toledo  news¬ 
man,  is  now  working  for  the  UP  in 
Tokyo. 

Maxwell  Thayer,  author  of  “Senate 
Stenog,”  serial  story  appearing  in  the 
San  Francisco  (Cal.)  Bulletin,  has 
gone  to  Los  Angeles.  He  left  Sacra¬ 
mento,  immediately  following  the 
special  legislative  session. 

John  Chabot  Smith,  formerly  of 
the  Washington  Post,  has  joined  the 
general  reporting  staff  of  the  New 
York  Herald  Tribune. 

Nat  Floyd,  formerly  of  the  Tokyo 
Japan  Advertiser,  has  joined  the 
Manila  (P.  I.)  Bulletin.  The  Adver¬ 
tiser  staff  now  includes  Richard  Ten- 
nelly,  Washington  Star;  A.  C.  Pinder, 
Seattle  Post- Intelligencer  and  Japan 
Chronicle;  Alfred  Downs,  UP  and 
INS;  James  Tew,  Trenton  (N.  J.) 
Times,  Newton  Eldgers,  Seattle,  Joe 
Newman,  Long  Island,  and  Don 
Brown,  who  hold  down  the  news 
desk. 

D.  McDougal  of  Salt  Lake  City  and 
V.  Holcom  of  Rochester,  N.  Y.,  have 
joined  the  editorial  staff  of  the  Japan 
Times. 

Louis  Clifford,  assistant  city  editor 
of  Cleveland  Press,  had  a  “busman’s 
holiday”  on  his  day  off,  April  3,  when 
an  Army  plane  crashed,  killing  the 
pilot,  just  behind  his  house.  Clifford 
phoned  the  story  which  appeared  in 
the  late  editions  of  the  paper  in  a 
signed  first  person  account. 

Wedding  Bells 

DOROTHY  KILGALLEN,  Broadway 

columnist.  New  York  Journal  & 
American,  to  Richard  Kollmar,  April 
6  at  St.  Vincent  Ferrer  Church,  New 
York. 

Richard  Riley,  makeup  editor, 
Youngstown  (O.)  Vindicator,  to  1^ 
Eleanor  Doimelly,  society  staff  writer, 
March  30. 

Edmund  Fisher,  reporter,  Harris¬ 
burg  (Pa.)  Telegraph,  to  Margaret 
Barrett,  of  Harrisburg,  March  23. 

Horace  Tani,  of  Union  City  (N.  JJ 
Hudson  Dispatch  staff,  to  Miss  Vir¬ 
ginia  Rose  Hassett,  April  6  in  Jer¬ 
sey  City. 

John  A.  Reese,  editorial  st^, 
Worcester  (Mass.)  Telegram,  to  Mis 
Ruth  Jeanette  Fitzpatrick  of  Norm 
Attleboro,  Mass.,  at  Newport,  R.  L 
July  14,  1939,  and  kept  a  secret  until 
last  week. 

headliners’  frolic 

Atlantic  City,  April  8 — The  seventh 
annual  National  Headliners’  Frolic, 
sponsored  by  the  Atlantic  City 
Club,  will  be  held  July  12,  13  and  1  • 
Hotel  Traymore  again  will  be  heajl' 
quarters.  Calvin  D.  “Peg”  MansneW, 
vice-president  of  the  club  and  r®' 
porter  on  the  Atlantic  City  Evening 
Union,  is  chairman  of  the  Frolic  com¬ 
mittee. 
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A  large  national  food  account  has  selected 
The  Oregonian  exclusively  for  its  Portland 
advertising  for  the  balance  of  1940.  This  swing 
to  The  Oregonian  is  due  to  the  splendid  co¬ 
operation  from  The  Oregonian  Home  Eco¬ 
nomics  Department  in  connection  with  this 
advertiser’s  1939  schedule. 

A  down-town  clothing  and  men’s  furnish¬ 
ing  store  handling  moderately  priced  mer¬ 
chandise  looked  at  results  and  selected  The 
Oregonian  exclusively — for  the  third  con¬ 
secutive  year — to  carry  its  1940  advertising. 

Examples  such  as  these  are  evidence  that 
smart  advertisers  are  alive  to  the  influence, 
reader  preference  and  sales  potency  of  The 
Oregonian.  To  get  your  share  of  the  business 
in  this  prosperous  market,  your  logical  choice 
is  to  pick  the  winner — The  Oregonian. 


#  You  pay  off  on  results  in  newspaper  adver¬ 
tising.  And  results  are  particularly  good  in  the 
Pacific  Northwest  when  you  utilize  the  pull 
and  power  of  Oregonian  Circulation.  For 
here,  in  one  dominant  newspaper  that  gives 
thorough  coverage  in  a  rich  and  growing 
market,  you  get  the  healthy,  clean  force  of 
circulation  that  increases  steadily  without 
prizes,  premiums  or  consolidations. 

W  hat  Oregonian  Power  Circulation  is  ac¬ 
complishing  for  advertisers  is  a  matter  of 
daily  record.  Our  national  representatives  can 
give  you  many  examples  of  cash  register 
results.  Here  are  a  few : 

A  large  retailer  ran  a  full  page  Oregonian 
advertisement  featuring  a  nationally  known 
refrigerator.  His  entire  stock  was  sold  in 
the  week  following  the  appearance  of  the 
advertisement. 


S€pt}0-'39  over '35 


The  publisher’s  statement  for 
the  6  months  ending  Sept.  30, 
1939.  shows  Oregonian  circu¬ 
lation  as  follows; 


Mmtionml  Repreaentaf r 


Dmtroit  •  Phllmd»lphl» 
Log  Angolot  •  Somttio 


Mow  York  •  Chicago  •  Boaton 
Cincinnati  •  San  Franciaco 
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Why  Advertisers  Hang  Up 
On  ’Phone  Solicitors 

By  LOYAL  PHILLIPS  and  HOWARD  PARISH 

Parish-Phillips  Tested  Want  Ad  Selling  Plans 

{This  is  the  eleventh  in  a  series  of  articles  prepared  by  Mr.  Parish  and 
Mr.  Phillips.) 

IF  YOU  solicit  classified  advertising  suppose  IT  IS  in  good  condition? 

on  a  second,  third,  or  worse  news-  About  how  much  do  you  want  for  it? 
paper,  you  are  probably  a  much  better  Oh,  I  see!  Well,  this  is  Miss  Snoopy 
sales  person  than  is  the  young  lady  on  of  the  Daily  Sleuth  and  I  called  be- 
the  FIRST  paper,  and  you  probably  cause.  .  .  BUT  the  lady  hung  up! 


also  have  a  much  more  interesting 
job - BUT,  people  hang  up  on  YOU. 

There  is  a  telephone  room  super¬ 
visor  we  know  who  assures  us  that 
every  solocitor  has  control  of  90%  of 
the  hang-ups  she  gets.  This  super¬ 
visor  says,  and  we  are  inclined  to 
agree  with  her,  that  probably  less 
than  10  people  out  of  every  hun¬ 
dred  who  hang  up  slam  down  the  re¬ 
ceiver  because  they  are  innately  rude; 
because  the  roast  is  burning,  or  be¬ 
cause  the  baby  just  swallowed  a  razor 
blade.  She  holds  that  people  hang  up 
because  we  solicitors  are  not  making 
it  sufficiently  interesting  for  our  pros¬ 
pects  to  stay  on  the  line. 

Wants  Results 

Here  are  a  few  observations,  in  her 
own  words,  from  this  supervisor’s 
long  experience. 

“There  is  only  one  reason  why  a 
person  places  a  want  ad  in  ANY  news¬ 
paper;  He  is  hopeful  of  obtaining  re¬ 
sults.  He  does  not  really  care  which 
newspaper  does  the  job,  but  inasmuch 
as  he  cannot  or  does  not  think  it 
necessary  to  place  it  in  ALL  the 
papers,  he  chooses  either  the  one  to 
which  he  subscribes,  as  a  matter  of 
habit  and  loyalty,  or  the  one  he 
“heard”  brings  the  best  results. 

“Now,  if  you  are  a  solicitor  calling 
this  esteemed  person,  and  you  begin 
like  this:  ‘Mrs.  Jones,  this  is  Miss 
Tactless  of  the  Daily  Mail.  I  saw  your 
ad  in  the  Evening  Rag,  and  did  you 
know  that  the  Rag  reaches  the  low 
class  of  people  in  town,  and  hardly 
any  of  those  because  they  have  such 
a  small  circulation?  Why,  we  have 
.  .  But  the  lady  hung  up. 

“All  right,  I  DID  exaggerate!  But 
many  do  say  it  like  this: 

“  ‘Mrs.  Smith,  this  is  Miss  Green  of 
the  Star.  I  saw  your  ad  in  the  News 
and  I  was  wondering  if  you  would 
care  to  put  it  in  OUR  paper?  You 
see,  we  have  twice  as  many  readers 
as  the  News,  and  what’s  more  we 
reach  the  high-class  people  in  Bar- 
leyville,  while  the  News  .  .  .’  And 
the  lady  hung  up.  .  .  . 

She  It  Intultad 

“I  don’t  blame  her.  If  I  were  she, 
I  might  too.  And,  you  might  too.  .  .  . 
BECAUSE:  Who  are  you  to  tell  her 
that  only  YOUR  paper  reaches  high- 
class  readers?  SHE  doesn’t  read  your 
paper,  but  she  considers  herself 
PLENTY  high-class.  And  the  paper 
she  reads  suits  her  fine,  so  far  as  that 
goes!  Even  if  its  circulation  IS 
smaller,  she  has  only  the  one  i>eram- 
bulator  for  sale  and  there  must  be 
enough  people  reading  HER  paper  who 
would  be  interested  in  it.  .  .  .  And 
anyway,  she  doesn’t  like  your  method 
of  trying  to  get  business  by  knocking 
another  newspaper  .  .  .  and  she  sees 
no  reason  why  she  should  even  take 
the  time  to  go  into  details  about  it  .  .  . 
so  she  hangs  up!  I  might,  too.  Maybe 
you,  too. 

“Now,  assuming  that  you  work  it  this 
way:  ‘Is  the  lady  there  who  has  a 
perambulator  for  sale?  Oh,  you  are 


(The  nicer  ones,  or  the  less  experi 
enced  ones  say:  ‘Not  interested,  thank 
you,’  before  breaking  your  ear  drum.) 

“Personally,  I  don’t  blame  the  lady. 

I  might  do  just  as  she  did.  YOU 
might  too.  ,  .  .  You  see,  she  didn’t  ap¬ 
preciate  your  underhanded  tactics. 
The  very  idea!  Calling  and  pretend¬ 
ing  that  you  are  in  the  market  for  a 
baby  carriage  and  making  a  monkey 
out  of  her!  Asking  all  sorts  of  ques¬ 
tions,  under  false  pretenses  and  wind¬ 
ing  up  by  asking  for  an  ad! 

“Or  is  THIS  your  style?  ‘Are  you 
the  lady  who  has  the  chicken  coop  for 
sale?  This  is  Miss  Hasty  of  the  Blue 
Streak.  I  saw  your  ad  in  the  Other 
Paper,  and  did  you  know  that  we  can 
run  the  same  ad  for  you  in  our  paper 
for  3  days  for  only  97c.  And  also. 

.  .  .’  But  the  lady  hung  up! 

Would  It  Pay  Her? 

“Why?  Because  she  is  either  too 
wise,  too  stingy  or  too  poor  to  throw 
away  97c.  For  one  of  those  three 
reasons  I  should  probably  do  as  she 
did.  For  one  of  them,  you  probably 
would  too.  .  .  . 

“The  point  is  that  you  gave  her  no 
GOOD  REASON  why  it  would  PAY 
HER  to  advertise  in  your  newspaper. 
Therefore,  she  saw  no  reason  why  she 
should  give  YOU  any  reason.  ...  Do 
I  still  sound  reasonable? 

“What  we  should  do  is  to  approach 
the  problem  from  the  advertiser’s 
point  of  view  rather  than  from  our 
own.  To  begin  with,  admit  to  our¬ 
selves  that  were  we  on  the  other  end 
of  the  wire,  we,  too,  would  resent 
anyone’s  practicing  tricky  methods  on 
us.  Then,  give  each  prospective  ad¬ 
vertiser  credit  for  at  least  as  much 
intelligence  as  we  have.  Now  we 
have  a  good  start.  TTie  next  move  is 
to  analyze  the  deficiencies  of  the  ad 
she  has  in  the  other  paper,  and  jot 
down  information  which  it  lacks 
but  which  we  would  want  were  we 
in  the  market  for  a  similar  item.  Then, 
when  we  finally  make  our  call,  arrest 
the  prospect’s  attention  with  our  first 
few  words,  so  that  she  will  not  hang 
up  even  if  her  petticoat  is  on  fire.  The 
best  attention-arrester  available  is  a 
testimonial.  Here  is  the  way  we  can 
reduce  our  hang-ups  to  a  minimum; 

“  ‘Is  this  the  lady  who  has  the 
brass-buttons  for  sale?  I  hope  you 
have  SOLD  them!  You  have  not? 
Then  I  can  help  you.  This  is  Miss 
Aide  of  the  Advocator.  I  was  just 
talking  to  Mrs.  Alsoran  who  lives  on 
Main  Street,  just  a  few  blocks  from 
you.  I  wonder  if  you  know  her.  She 
sold  HEIR  brass  buttons  through  our 
paper  for  $10  cash.  By  the  way,  how 
much  are  you  asking  for  yours?  Only 
$8.  That  sovmds  like  a  real  bargain! 
Are  they  square  or  round?  And  are 
any  of  them  bent  or  broken?  I’d 
certainly  mention  that  if  I  were  you. 
We  can  add  this  information  without 
making  your  ad  cost  anymore.  And 
if  I  were  you  I’d  also  mention  the 
price.  Mrs.  Alsoran  had  her  price  in 
the  paper  and  she  told  me  that  she 
had  quite  a  few  calls  for  them.  In 


(Don’t  build  her  up  too  high  unless 
we  are  SURE  that  she  is  asking  a  low 
price.)  Let  me  read  to  you  what  I 
have  written  and  tell  me  what  YOU 
think  of  it,  etc. 

“  ‘Well,  what  do  you  think  of  it? 
Don’t  you  think  it  gives  a  bit  more 
information?  Yet,  it  will  not  take 
anymore  space  because  I  have  elimi¬ 
nated  some  of  the  ands  and  alsos. 
Now,  if  you  will  be  kind  enough  to 
give  me  your  name  and  address.  I’ll 
start  it  right  away  for  you  and  you 
may  cancel  it  just  as  soon  as  the  but¬ 
tons  are  sold.’ 

“Try  this  with  the  right  tone  of 
voice  and  our  hang-ups  and  freeze- 
ups  will  be  reduced  to  a  point  that 
will  surprise  us.” 

■ 

Peoria  Editor 
Finds  Lost  Child 

Roland  S.  Neff,  Peoria  (Ill.)  Star 
state  editor  and  Peoria  area  United 
Press  correspondent,  recently  had  the 
thrill  of  finding  a  child  which  had 
been  lost  for  48  hours,  and  scoring  a 
beat. 

Although  posses  including  300 
C.C.C.,  youths,  state  police  and  a  bat¬ 
tery  of  other  news  reporters  and  pho¬ 
tographers  had  abandoned  a  48-hour 
search  for  lost  Helen  Chenoweth, 
three  and  one-half  year  old  daughter 
of  Mr.  and  Mrs.  Emmett  Chenoweth 
of  near  Breeds,  Ill.,  Neff,  accompanied 
by  two  deputy  sheriffs,  remained  on 
the  job  to  find  the  girl  alive  and  well. 

“Other  searchers  had  quit  when 
we  began  to  wonder  if  an  old  barn 
in  the  neighborhood  had  been  investi¬ 
gated,”  Neff  explained.  “We  had  to 
drive  five  miles  in  a  semi-circular 
route  to  get  to  the  bam,  three-quar¬ 
ters  of  a  mile  through  the  woods  from 
the  Chenoweth  residence.  We  found 
the  girl  asleep  in  a  soil  erosion  ravine 
after  we  left  the  car  to  walk  several 
hundred  yards  to  the  isolated  build¬ 
ing.” 

Neff  stopped  at  a  farm  house  enroute 
back  to  Breeds,  phoning  his  story 
directly  to  the  Chicago  bureau  of  the 
United  Press.  U.P.  wires  immedi¬ 
ately  notified  the  Star,  a  client  paper. 
Neff  had  left  his  paper’s  chief  photo¬ 
grapher,  Don  Suesens,  at  Breeds  by 
way  of  news  protection  there,  and 
Suesens  was  able  to  get  a  camera 
record  of  return  of  the  child  to  the 
parents. 

NEW  PAPEr'sUSPENDS 

San  Francisco,  April  10 — The  Mis¬ 
sion  Daily  Times  has  suspended  pub¬ 
lication  ^ter  five  weeks  of  life.  A 
page  one  announcement  yesterday 
stated  that  was  the  last  edition,  ex¬ 
plaining  “because  of  limited  support, 
the  publishers  had  decided  to  with¬ 
draw  from  the  field.”  George  E. 
Powers  was  publisher  and  Sidney 
Long,  editor. 


the  person?  Is  it  for  one  baby  or  your  case  it  should  be  even  easier  to 
for  twins?  And  what  color  is  it?  I  sell  them  because  your  price  is  lower. 


HOES 

ROUTERS 

flat  and  curved 


SAW  TARLE-TRIMMER 
JIG  SAW-DRILL 

are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


Brooklyn  Citizens 
To  Honor  Schroth 

Frank  D.  Schroth,  president  and 
publisher  of  the  Brooklyn  Eagle,  ■will 
be  tendered  a  testimonial  dinner  cm 
April  17  as  an  expression  of  confi¬ 
dence  and  faith  in  the  future  of  the 
paper,  with  its  modern  makeup  and 
new  leadership. 

A  large  committee  of  representatives 
Brooklyn  citizens  are  arranging  the 
tribute,  which  will  be  held  in  the 
grand  ballroom  of  the  Hotel  St 
George,  Brooklyn,  with  Henry  E 
Kinsey,  president  of  the  Williams- 
burgh  Savings  Bank,  acting  as  gen¬ 
eral  chairman  of  the  sponsoring 
committee. 

Mr.  Kinsey  has  announced  that 
Governor  A.  Harry  Moore  of  New 
Jersey,  a  friend  of  Mr.  Schroth  from 
the  days  when  the  latter  was  a  Tren¬ 
ton  newspaper  publisher,  will  be  one 
of  the  speakers  at  the  dinner.  The 
addresses  of  Governor  Moore  and  Mr 
Schroth  will  be  heard  over  WOE 
which  will  broadcast  the  event  from 
10:30  to  11  o’clock  on  the  night  of 
the  dinner. 

ORDERS  UBEL  ANSWER 

Washington,  D.  C.,  April  9  — His 
public  apology  on  the  floor  of  the 
Senate  having  been  unavailing.  Sena¬ 
tor  Joseph  F.  Guffey  of  Pennsylvania 
has  been  ordered  by  District  Court 
Judge  Daniel  W.  O’Donoghue  to  file 
an  answer,  within  10  days,  in  the 
$100,000  libel  suit  brought  by  Marquis 
Childs,  Washington  correspondent  for 
the  St.  Louis  Post-Dispatch.  Childs 
sued  on  the  ground  that  Senator  Guf¬ 
fey  had  made  a  statement  to  the  effect 
that  the  correspondent  was  paid  by 
a  source  other  than  his  newspaper  for 
an  article  describing  manipulations  in 
Mexican  oil  properties. 


STEREO 

EQUIPMENT 

at  reasonable  prices 

We  offer  for  sale  several  hand¬ 
casting  boxes,  tail  cutters, 
shavers,  finishing  and  coolini 
machines,  and  other  stereotyp¬ 
ing  equipment  taken  in  trade 
against  Pony  Autoplates  — 
either  “as  is”  or  altered  to  atdt 
your  requirements.  Send  your 
specifications  and  requirements 
to  Wood  Newspaper  Machinery 
Corporation,  501  Fifth  Avenue, 
New  York. 


No  market  in  America  is  more  con¬ 
stantly  progressive  than  New  England, 
with  its  new  plans  for  industry  .  .  . 
new  ideas  in  scientific  farming  .  .  .  men 
of  vision  widening  the  scope  of  New 
England  fisheries  .  . .  networks  of  roads 
tying  together  this  vast,  rich  area  .  .  . 
airlines  that  give  swift  communication. 

And  NOW  —  a  remarkable  new 
FOREST  POLICY!  Organized  groups 
for  the  wise  protection  and  manage¬ 
ment  of  forests;  manufacture  of  native 
lumber  placed  on  highest  quality  basis 
as  a  permanent  industry;  enlargement 
of  markets  for  all  forest  products; 
preventive  measures  for  forest  de¬ 
terioration;  further  extension  of  public 
ownership  of  areas  for  national  forests, 
state  forests,  and  parks;  Federal  par¬ 
ticipation  in  private  forestry  matters; 
research  in  management  of  forests; 
and,  finally,  scientific  forest  protection 
against  fire,  pests,  and  diseases. 

Aside  from  economic  values,  these 
beautiful  forests  assist  in  making  New 
England  perhaps  the  greatest  popular 
summer  and  winter  playground  of  the 
nation.  Promotional  and  advertising 
expenditures  by  the  six  States  will 
currently  exceed  $200,000.  Tourist 
trade  constitutes  one  of  New  England’s 
most  important  sources  of  revenue. 

Forests  seem  an  admirable  symbol  of 
the  New  England  spirit  of  stabilized 
growth  and  strength.  In  order  to 
properly  reach  ALL  New  England,  it 
is  not  merely  wise,  but  definitely  essen¬ 
tial,  to  use  its  deeply-rooted  local-area 
newspapers,  as  shown  in  the  list  below. 
They  now  have  more  to  offer  the  ad¬ 
vertiser  than  EVER. 


■“Wor  Dally  (M) 

rwtiand  Pma-Herald  Kxprrsfi, 
^nda,  Telenrani  (M&ES) 

h.\mi*shire 

122^  Monitor-Patriot  <E) 

SrntInrI  (E) 

(M*E) 

i*"*  timr*  (E) 

■JJiiUirton  Banner  (E) 

EWwboro  Rrformrr  (E) 

P^ton  Free  Prraa  (M) 
2iiS“n»hun  Cairdonlan-Rerord  (E) 
JfWACHrsETTS 

EvenliiK  Time*  (E) 


Hoxton  Globe  (M&E) 

BoHton  Globe  (8) 

KoHton  Poat  (M) 

Roaton  Post  (S) 

Brockton  Enterprliie-Tlmeg  (E) 

('ape  Cod  Standa.d-TImea,  HyannU 
Fall  River  Herald  Neva  (E) 

Fltr^burK  Nentinel  (E) 

P'ramlnaham  Newa  (E) 

Gloiireater  Tlmea  (E> 

Greenfield  Recorder-Gazette  (E) 

Haverhill  Gazette  (E) 

Holyoko  Tranacrtot  <E) 

Ijiwren«-e  Eatcle-Trlbane  (ME) 

I.owell  Courier-Citizen  and  Evening  I.rader 
(MAE) 


New  Bedford  Standard  Tlmea  and  Mercury 
(MAE) 

New  Bedford  Runday  Standard  Tlmea  (S) 
Newburyport  Dally  Newa  (E) 

North  Adama  Tranacrlpt  (E) 

Plttafleld  Berkshire  Eazle  (E) 

()uincy  Patriot  I-edzer  (E) 

Salem  Newa  (E) 

Taunton  Gazette  (E) 
tValtham  Newa  Tribune  (E) 

Worceater  Telexram  and  Evening  Gazette 
(.MAE) 

Worceater  Sunday  Telegram  (S) 

RHODE  I8L.4ND 

Weat  tVarwick  Pawtuzet  Valley  Daily  Tlmea 
(E) 


Pawtucket  Tlmea  \E) 

Weaterly  Sun  (EAS) 

Woonsocket  Call  (E) 

(  ONNECTICI  T 
Danbury  Newa-Timea  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Tlmea  (E) 

.Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (EAS) 

New  I.ondon  I)ay  (E) 

Norwich  Bulletin  and  Record  (MAE) 
Stamford  Advocate  (E) 

Waterbnry  Republican  A  .American  (MAE) 
Waterbury  Republican  A  .American  (KAS) 


28— C  IRCULATION 


EDITOR 


P  U  B  L  I  S  H  e; 


Circulation  Department 
Efficiency  Is  Necessary 


By  GEORGE  A.  BRANDENBURG 

GIVING  a  new  slant  on  the  value  of  ^nd  appreciate  more  each  year  how 

Audit  Bureau  of  Circulations’  re-  'atuable  to  them  an  intelligent,  har.l  work.ng 

Shryock,  ABC  man-  ..J  thoroughly  convinced  in  my  own 

aging  director,  -  mind,  that  circulation  managers  have  played 

told  members  of  a  very  important  part  in  recent  years  in  keep- 

the  Ohio  Circu-  'nR  publications  in  existence,  keeping  the 

lation  Managers  figures  in  the  black  instead  of  in  the  red,  and 

Acsnciatinn  at  increasing  part  in 

.  .  A  -1  maintaining  the  publishing  imlustry. 

Cincinnati,  April  .... 

4,  that  such  re-  Financial  Independence 

DOrtS  not  only  “Considerable  criticism  has  been  directed  at 

^  ,,  ^  iiewspawrs  based  on  the  fact  that  the  business 

tell  the  publisher  ^ newspaper. 

and  advertiser  j,;  hardly  necessary  for  me  to  tell  you  that 

how  much  net  1  Ijelieve  in  our  democratic  form  of  govern- 

paid  circulation  ment  and  that  1  believe  likewise  that  a  free 

the  newspaper  press  is  essential  to  the  survival  of  that  de- 

h  a  S  but  also  - - - -  mocracy.  A  free  press  cantiot  exist  in  this 

rPvMl  bow  James  N.  Shryocit  cr.untry  unless  it  is  on  a  profilable  basis.  An 

icvcdi  now  ciii  editorial  department  of  a  paper  cannot  be  free 

ciently  the  cir-  to  publish  what  it  wants  to  and  believes  should 

culation  department  is  operated.  be  published  unless  the  publication  itself  is 

Mr.  Shryock  spoke  on  the  subject:  self-supporting  and  indepemlcnt  financially.  It 
‘•ABC  Audit:  A  Test  of  Circulation  self-evi.lent  that  if  a  newspaper  is  sue 


James  N.  Shryock 


raciency.”  He  approephed  the  subject  Sf  I' I’n" 


from  the  standpoint  of  the  circulation 
manager,  stating: 

Waste  in  Operations 


OHIO  CIRCULATION  MANAGERS  MEET 

More  than  100  circulation  managers  from  Ohio,  Indiane,  Kentucky  and  Pennsylvanii 
participated  in  the  meeting  of  the  Ohio  Circulation  Managers'  Association  at  Cn- 
cinnati  last  week.  Among  them  were,  left  to  right:  Shiel  Dunsker,  circulation  mana9ef, 
Cincinnati  Post;  Frank  Newell,  business  manager,  Toledo  Blade;  Walter  Rauck,  cir¬ 
culation  manager,  Pittsburgh  Press;  George  Hicks,  circulation  manager,  Columbia 
Citizen,  and  president  of  the  group;  and  Clem  O'Rourke,  circulation  manager, 
Cleveland  Press. 

“Secondly,  we  announced  by  house  ads.  that  TT T  u-.  H  TT  n  i  .  1 1  i . 


m.,re  successful  publication.  secoiuiiy.  we  announcetl  l.y  nousc  aos.  tnat 

‘•1  think  every  circulation  manager  should  "'crease  in  general  ojierating  ex 

feel,  and  1  think  most  of  vou  do,  that  your  Pr'cc  <>f  «''«■  P-M'cr  would  not  be 


....  .  ,  part  in  the  newspaiter  business  is  not  only  moeased  above  the  regular  rate  and  at  the 

"When  the  publishers  figures  are  circulation  for  your  publication  but  s^me  time  announcing  that  there  w;ould  be 

examined  and  verified  by  the  Bu-  to  play  a  very  important  role  in  the  successful  ""  >"‘rg-'""  ofTer  made  this  year.  Spot  an- 

reau,  any  deductions  in  circulation  oi»eration  of  your  paper  and.  in  so  doing,  to  of  the  same  nature  were  made 

rpnrp<M»nt  dirprt  wa^tp  hnth  in  insure  to  this  country  a  free  and  independent  station  K\\  OS. 

represent  a  airect  waste,  ootn  in  Thirdly,  a  senes  of  form  letters  were  sent 

money  used  to  obtain  such  circulation  ^  circulation  man-  *^''*^"*  introdne^ 

and  in  the  cost  of  the  print  paper  con-  <.„„,ci.,us  of  the  fact  that  the  Bureau  «>"•  rural  S.a1esinen  and  to  .acquaint  the  pub- 

sumed  to  deliver  that  circulation  to  h.is  certain  standards  as  to  what  circulation  '''Cerent  features  and  advantages 

the  subscriber.  It  is  a  double  loss  can  he  counted  as  net  paid;  that  the  sub-  * P^Kr  offered  them.  Also  forrn  letters 


t  .  1  .1  f  _ _ w  ciicr  ..AS,  Af  4Ua.  ^-*..k  »>i  cxpinnion  aaics  anu  n<»:iccs  were  inscricti 

which  the  owner  of  a  newspaoer  ^enher  must  pa>  50%  or  more  of  the  estab-  a..  The  first  form 

nronertv  can  ill  afford  narticularlv  '"'I'^'^ription  m  arrears  it'  ■  ,  '  J,  c  i 

property  can  ill  attora,  particularly  ^  counted,  etc.  An.l  before  expiration  date.  Second. 


under  the  stress  of  present  econoniic  a  nonce  ...sene.i  *  a  ..ays  ..e.ore  expirauoi. 

conditions.  Any  deductions  made  by  ,,ecome  fully  consci.x.s  that  only  that  cir-  5  •lay''  before 

the  Bureau  should  be  regarded  as  an  eolation  which  measures  up  to  the  requirements  ‘"‘P"'a"on  date.  hoiirth  a  notice  inserted 

indication  that  there  has  been  waste  <>f  the  Bureau  is  worth  having;  not  because  *  •'**  ’  papt""  wc 

J  .  .  .  ..  „  „  I  .  1.  ,  u  u..  .  1  1a.„  .1,,..  coo?  contiiiiiously  hammered  them  with  form  let- 

and  inefficiency  in  your  operations.  -"e  St.hscr.hcr  who  h.is  pa..l  less  'ba',  50%  subscriptions  ha.l  expired.  (In 

Ti/r«  cUw.«.A^.e«u  •>*  iiecessaniv  worthless  to  the  at!\ertiser,  but  ....  .  » 

Mr.  Shryock  referred  to  the  pres-  'cvalttating  the  comparative  value  "f  ““'L 

sure  that  circulation  managers  have  r  ;*  tu.t  ^  nnifnrm  ma^anm*  oPcr>. 


and  inefficiency  in  your  operations.”  M»me  suliscribtr  who  has  pai*l  less  than  50% 
Mr.  Shryock  referred  to  the  pres-  "f^^^^arily  worthless  to  the  a.lvertiser,  but 
^  t  L  becau>e  in  evaluating  the  comparative  value 

sure  that  circulation  managers  have  i,  necessarv  that  a  uniform 

been  under  in  recent  years  to  build  standard  be  set.  otherwise  the  advertiser 
greater  circulations  and  do  it  with  would  have  no  way  of  judging  the  claims  of 
less  expenditure  of  money  than  be-  O"*  pafier  in  comparison  with  another  paper. 


“Secoiully,  we  announced  by  house  ads.  that 
Icfpite  the  increase  in  general  ojierating  ex-  yUll 

[tense  the  price  of  the  paper  would  not  be 

increased  above  the  regular  rate  and  at  the  IrilOlO^S 

same  time  announcing  that  there  would  be  William  D.  Wyatt,  Tulsa  (Okla.) 
no  bargain  offer  made  this  year.  Spot  an-  Tribune,  was  elected  president  of  the 
Hotmeements  of  the  ^ame  nature  were  made  Southwest  News  Photographers  Asso- 
over  our  radio  station  KWOS.  .  x  xl  i  x- 

“Thirdly,  a  scries  of  form  letters  were  sent  Ciatlon  at  the  annual  meeting  pre* 
out  to  nil  rural  box  holders  whicii  introduced  ceding  the  Opening  of  the  University 
our  rural  salesmen  and  to  acquaint  the  pub-  of  Oklahoma’s  Fourth  Annual  News 
lie  with  the  different  features  and  advantages  photography  Short  Course  on  Thurs- 
thnt  our  pa,H-r  offere.l  them  Also  form  letters  ^  association  Voted  to  insti- 

of  eypiratuin  dates  and  n<»tices  were  insertetl  ^  f  .  ,  .  i  n 

in  the  paper  to  our  subscriber'^.  The  first  form  tute  a  mid-year  meeting  and  will 
letter  30  days  before  expiration  date.  Second,  meet  in  Houston,  Texas,  late  in  Scp- 
a  notice  inserted  15  days  before  expiration  tember. 

date.  Third,  a  notice  inserted  5  ilays  before  State  vice-presidents  chosen  were: 
expiration  date.  Fourth  a  notice  inserted  p„,t  TexaS)  Paul 

telling  that  the  pai>er  had  expire<l.  Then  we  ^  ..  ,  .  _  ’ 

ctuuiniiously  hammered  them  with  form  let-  Thrclfall,  Wichltu  ficdCOtl,  KaHSaS, 
ters  that  their  subscript  ions  hail  expired.  (In  F.  M.  Sagaser,  MdCOn  Chvoilicle-HtT- 
(hc  hack  of  our  notice,  we  offered  them  spe-  aid,  Missouri;  Alphia  Hart,  Daily 
cia!  ni-agarine  offers.”  Oklahoman,  Okla;  Clovis  Copel^A 

■  Little  Rock  Gazette,  Arkansas;  vi(»- 

Scribe  'Crashes'  Old  presidents  from  New  Mexico,  Colo- 
_  A  _  rado  and  Louisiana  will  be  namea 

X  Oiks  riOine  for  Story  by  the  president  soon.  A.  A.  Suttoa 
Philadelphia.  April  8— L.  S.  Willis,  University  of  Oklahoma,  was  W; 


a  notice  inserted  15  days  before  expiration 
date.  Third,  a  notice  inserted  5  .lays  before 


contiiii.ously  hammercil  them  with  form  let¬ 
ters  that  their  subscript  ions  ha.l  expired.  (In 
(he  hack  rjf  our  notices  we  offered  them  spe- 


'CTCr«lh©^*  Old  presidents  from  New  Mexico,  Colo- 
less  expenditure  of  money  than  be-  one  paiier  in  comparison  with  another  paper.  vxoii^o  wxvA  Louisiana  will  be  named 

fore;  to  increase  circulation  revenue.  Therefore,  to  ny.ne  has  the  establishment  of  PqI]^  Homo  for  Story  by  the  president  soon.  A.  A.  Suttoa 

♦as  ls„l,4  a4,s,.,„  tlsAs  A,As,so,„vs,sf;,s,s  AS#  ^  umform  staudurff  been  so  imixirtant  as  to  *  xxw***na  a-w*  y  F  r  a-.,  ,  ,  „ 

to  hoW  down  the  consumption  of  circulation  manager  who  has  the  desire  PHILADELPHIA,  April  8— L.  S.  WilUs,  University  of  Oklahoma,  was  m- 

newsprint  and  to  eliminate  all  forms  ,|,e  genius  to  buil.l  an  effective  circula  a  reporter  on  the  Philadelphia  Eve-  elected  secretary -treasurer,  and  Ralph 

of  waste.  t'on  in  the  most  economic  w.ay.”  Ledger,  put  over  a  regular  B.  Kite,  DeQueen  (Ark.)  (Citizen,  was 

“With  this  has  come  a  realization  “movie”  stunt  last  week  to  get  ma-  re-elected  editor  of  the  magazine, 

on  the  part  of  inost  owners  that  no  Best  Idea  in  1939— No.  2  terial  for  a  story  about  conditions  in  Southwest  News  Photographer. 

rir^Lti^n  ""hr  ABOLISHING  bargain  offers  to  rural  the  Home  for  the  Indigent  here.  . 

important  than  the  circulation  de-  subscribers,  the  Jefferson  City  (Mo.)  Sent  to  the  institution  by  Morris  . 

partment,  he  said.  Yet,  even  today,  not  only  obtained  more  Litman.  assistant  city  editor,  to  get  a  SlX  BlUlOIl  TlflVel 

ZZ  rat:i.-ru„"'‘rr«»  t  ^  added  enough  routine  ator.  WMs  C.Uie  back  wiih  InduStTy  Seen  in 

parimeu.  and  do  no,  tuUy  appreciate  wX“  D°  tIS  rSelT  wrot'e  two  Irfe  wh  ch  aS^ae.e^  Cuicaco,  April  8  -  Predi 

bow  much  a  capable,  hard-working  „  travel  industry  of  America  v 


valUe  oT  a'welT-run  drculTtfon  de-  revenue  but  actually  added  enough  routine  story,  Willis  came  back  with  In<iuStry  Seen  in  '40 
piureu.  and  do  not  fully  appreeiate  i°  T°eSorLwa“  ToTe  two  "irts  ^  wS'*  a  "are^  Ch.c.oo,  April  «  -  Predlctb,  tte 

bow  much  a  capable,  hard-working  i.  If  .  ,  leincn.,  -j  •  ♦  .  j  u:„u _ ;a,„  travel  industry  of  America  will  hit  an 

circulation  manager  can  contribute  to  ^»bune  (:irculation  manager,  offer^  wi  e  in  jf  ^  P  all-time  high  of  ‘‘well  over  six  billion 

the  success  of  his  publication.”  b^  experience  m  th^  respect  as  his  .  ,  .  '  mpmher  nf  dollars”  in  1940,  Nate  Crabtree,  of 

Coat  Figyras  obtaining  Willis  who  has  been  a  meml^r  of  Minneapolis  office  of  Batten.  Bar- 

’  a  gam  in  net  revenue  and  m  circula-  the  Ledger  staff  for  several  years,  ^  ^  ,  rVjhnm  urged 

Commenting  on  newspaper  cost  fig-  He  told  Midwest  circulators:  went  to  the  institution  on  April  3  and 

ures,  the  ABC  managing  director  3  tried  to  get  the  story  through  regular  f  ^rJ  of  hotels  S  rdT^m« 

ferred  to  typical  papers  in  the  50,000,  view  of  the  preceding  year,  it  seemed  to  me  channels.  However,  officials  at  the  ,  in*  *  a  r* '  Chicago 

150,000  and  250,000  circulation  brack-  the  biggest  thorn  in  my  side  was  the  ‘Special  Home  denied  him  permission  to  go  Illinois^  and  ^rea 

ets,  stating  that  in  no  instance  is  the  Bargain  Offer’  on  both  the  timing  and  eve  through  the  buildings  situated  in  this  w*lLI^‘^excluding 

cost  of  running  the  circulation  depart-  ""'R  to  the  rural  subscr.i.ers  .n  our  .  ,  suburbs  Undaunted  the  enter-  Lurope 

men.  le.  ^  17%  of  Uie  foul  Tper  Snr^e^Se  “hlf  d“£d 

atinff  cost.  In  most  cases,  he  said,  it _ ...u _ _ i. _ .u:_  .a..  Li.«oA.ir  a.1a1  a.i,..Ua,a. - 1  -ax. _ a,.j  conimem,  ne  saia,  we  wm  , 


“best  idea  used  in  1939”  for  obtaining 
a  gain  in  net  revenue  and  in  circula¬ 
tion.  He  told  Midwest  circulators: 


150,000  and  250,000  circulation  brack-  the  biggest  thorn  in  my  side  was  the  ‘Special 
ets,  stating  that  in  no  instance  is  the  Bargain  Offer’  on  both  the  morning  and  eve- 


cost  of  running  the  circulation  depart-  ""'R  papers  to  the  rural  subscril^rs  in  our 
ment  less  than  17%  of  the  total  oper-  fade  territory.  The  bargain  offer  had  been  in 
_  -J  *1.  Operation  the  past  four  years  and  98%  of  the 


the  biggest  thorn  in  my  side  was  the  ‘Special  Home  denied  him  permission  to  go 
Bargain  Offer’  on  both  the  morning  and  eve-  through  the  buildings  situated  in  this 
ning  papers  to  the  rural  subscriliers  in  our  -.  >  ,  .  tt  j  .  j  .u  . 

tr.ide  ierritorv  The  bargain  offer  h.,d  been  in  City  S  SUburbs.  Undaunted,  the  CntCr- 


ating  cost.  In  most  cases,  he  said,  it  ^aj,  subscribers' took  advantage  of  this  offer,  himself  in  old  clothes  and  returned  of 

is  closer  to  20%.  Add  to  this  the  during  the  months  of  October,  November  and  to  the  institution  that  evening.  penence  in  the  sui"' 

percentage  of  operating  cost  that  is  December  You  can  readily  see  by  doing  He  climbed  a  10-foot  wall  and  XXwork  to  the 

spent  for  newsprint  and  the  figure  “"’ay  the  bargain  offer  it  was  the  same  ™jtu  tUg  1000  inmatps  of  thp  1940.  IniS  will  W()  ^nt 

for  circulation  and  newsnrint  com-  as  a  price  increase  to  these  subscribers.  Even  ^  Ss  manS  "rrema^^^^^  tS 

bined  ranee  •  from  35  to  annroximate-  to  remain  in  approximately  200,000.000  travel 

pmea  ranges  irom  to  approximate  ,„oney  for  that  short  period  of  time,  it  was  the  institution  for  a  night  and  a  day  j  n  il  >> 


percentage  of  operating  cost  that  is  December.  You  can  readily  see  by  doing 


cutting  down  our  rural  income  throughout  the  before  his  identity  was  discovered.  Mr  Crabtree  ureed  hotels  to  in- 

remmning  nine  months  of  the  year.  I  was  when  the  reporter  was  finally  dis-  ^  advertising  the  SUg- 

firmly  convinced  that  we  were  offering  a  first  .  a.  i  a  au  ClUue  in  ineir  duveiuainB 

rate  product  in  an  ‘up  to  the  minute’  style  and  covered,  he  Was  taken  to  the  superm-  gestion;  ‘‘Take  a  vacation  this  year 

need  not  be  put  on  the  bargain  counter.  tendent  s  omce,  but  released  when  _ Qgg  America  First.” 


for  circulation  and  newsprint  com-  Home.  Willis  managed  to  remain  in  _ 

bmed  ran^gcs  from  35  to  approximate-  for  that  short  period  of  time,  it  was  the  institution  for  a  night  and  a  day  dollare^” 

ly  45%  of  the  total  cost.  cutting  down  our  rural  income  throughout  the  before  his  identity  was  discovered. 

“And  of  course  what  the  circulation  de-  remaining  nine  months  of  the  year.  I  was  When  the  reporter  was  finally  dis- 
partment  requires  in  the  way  of  production  firmly  convinced  that  we  were  offering  a  first  ♦-!.„_  ♦_  e,,r.prir. 

has  a  direct  effect  upon  all  of  the  me-  rate  product  in  an  ‘up  to  the  minute’  style  and  ♦  j  jc  u  ^ 

chanical  costs  of  operating  a  newspaper,”  he  need  not  be  put  on  the  bargain  counter.  tendent  S  Oitice,  but  released  when 

continued.  “.\ny  set  of  figures  on  this  sub-  “The  bargain  offer  had  been  introduced  as  he  showed  his  police  card.  Back  in 
ject  that  attempts  to  show  the  relationship  a  circulation  builder  and  the  publisher  was  the  office,  Willis  Wrote  two  detailed 
lietween  the  management  of  the  circulation  skeptical  of  a  change  even  though  it  hadn’t  ctorip.;  aVmiit  pondifinne  at  tVio  Hr>ma 
.lepartment  and  the  operating  cost  of  the  news-  lived  up  to  its  expectations.  After  much  c»-  ^  had  recen^t^^^^^^ 

paper  is  complex  and  difficult  of  analysis,  sideration  and  several  conferences  he  put  his  ♦,.  r"  T  U  s.y 

hut  the  point  of  the  whole  matter  stated  in  stamp  of  approval  on  the  idea  of  a  change.  (jrand  Jury  here. 

simple  terms  is  that  the  nuinagement  of  the  “The  first  step  was  to  hire  four  men  to  *  _ 

circulation  department  of  any  newspaper  has  solicit  each  box  holder  throughout  our  trade  PLAN  CONVENTION 
direct  effect  on  probably  60%  or  more  of  the  territory,  vrhether  or  not  they  were  a  present  ♦•  l  *-  f  a  i  i. 


which  had  recently  been  criticized  by 
the  Grand  Jury  here. 

PLAN  CONVENTION 


AD  RUNNING  26  YEARS 

The  Flint  (Mich.)  Journal  for  tn 
last  26  years  on  April  5  has  ^ 
carrying  a  20-line  ‘‘In  Memonam 
on  its  classified  pages.  The  a 


total  operating  cost  of  the  paper. 


subscriber,  to  make  a  survey  of  our  per- 


aged  circulation  department  is  therefore  of  the  centage  of  coverage.  These  men  worked  on  a 


*  A  on  Its  ciassmea  pages,  a...-  —  ^ 

The  national  (invention  of  Alpha  cording  to  Gilbert  Gillett, 

Delta  Sigma,  advertising  fraternity,  advertising  manager,  is  placed  by 

Ua.  UaxIaI  r<A,i _ u;_  x/r_  »«• _  a _ Sr>  iTH>nnorV  ol  " 


greatest  importance  to  a  publisher  and  I  am  strictly  commission  base  plus  a  daily  car  will  be  held  in  Columbia,  Mo.,  May  Anna  Western,  in  memory 


glad  to  say  that  1  think  most  publishers  recog-  expense. 


7,  8,  9,  and  10. 


father,  who  died  April  5,  1914. 


To  Whom  It  May  Coiioern: 

You‘11  find  me  Pinack  up  to  my  ears  in  the  A.P.  and 
A.N.P.A.  Convention,  right  on  through  to  the  last  split 
second,  regardless  of  how  important  your  reason  may  be  for 
seeing  me.  Can't  afford  to  miss  it — too  much  of  real  value 
going  on. 

And  ril  he  making  Editor  &  Pi  busher's  Headquarters— 
Astor  Gallerv,  Grand  Ballroom  Floor,  Waldorf-Astoria 
Hotel— MY  Headquarters.  If  you  really  must  see  me.  meet 
me  there.  Plent>  of  easy-ehairs  for  relaxation  .  .  .  comrade¬ 
ship  .  .  .  exactly  the  right  atmosphere  for  a  handshake  and 
a  chat. 

Best  of  all,  if  1  happen  to  slip  up  on  an  important  speech 
.  .  .  mis&  out  on  a  controversial  session  .  .  .  fail  to  horn  in  on 
one  of  those  extra-secret  pow-wows,  I  know  I  can  pick  up 
all  the  loose  ends  here.  They  have  a  staff  to  do  it  for  you. 

Then  again.  I  invariably  insist  on  seeing  the  exhibition  of 
the  thrilling  Newspaper  Picture  Contest  Photographs  and 
of  the  Newspaper  Promotion  Contest  Prize  Winners.  There 
will  also  be  some  interesting  exhibits  from  Editor  &  Pi  B- 
LISHEr’s  newsjiaper  museum. 

And  1  11  have  those  Editor  &  Pl  busher  Special  Issues  for 
final  checking  up— The  Pre-Convention  Issue  with  the  Con¬ 
vention  programs,  and  the  New  York  addresses  of  visiting 
publishers  and  representatives  of  equipment,  supplv,  and 
service  companies:  the  Convention  Extra,  distributed  Thurs¬ 
day,  April  25th,  with  the  complete  reports  of  the  annual 
\ssociated  Press  sessions:  the  meeting  of  small-eity  publish¬ 
ers  on  Tuesdav;  everv  vital  scrap  of  Convention  Bureau  re¬ 
ports;  memhership;  labor  (lashes;  together  with  a  complete 
story  of  the  meeting  of  the  American  Society  of  Newspaper 
Editors  in  Washington! 

Yes,  you  can  get  me  by  telephone  at  the  Headquarters  of 
Editor  &  Pi'bi.isiier  at  tlie  Vk  aldorf. 

I  HE  CONVENTIOMTE. 


editor  & 

PUBLISHER 

cliange.  with  either  o»r  Convrn- 
tion  Heqdquorters  in  the  Woldorf 
or  our  Main  Office  1700  i-  "' 
Buiiding.  •  ^""es 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

By  FRANK  E.  FEHLMAN 


No.  164.  Ccnneras  and  Supplies 


THE  three  camera  shops  we  visited 
the  past  six  months  are  not  average. 
They  couldn’t  be  because  one  of  them 
is  doing  twice  as  much  business  as 
they  did  10  years  ago;  another  has 
increased  its  business  60%  while  the 
third  one  has  shown  an  increase  of 
47%.  We  have  no  figures  as  to  what 
the  entire  camera  and  camera  sup¬ 
plies  business  has  done  the  past  year 
or  the  past  10  years,  but  it  must  be 
apparent  to  anyone  that  photography 
has  become  a  national  hobby.  Call  it 
a  fad  or  a  craze  but  today  there  is  no 
sign  of  its  falling  off.  Here  is  a  classi¬ 
fication  for  newspaper  advertising  that 
certainly  deserves  a  lot  more  study 
and  research  than  most  of  us  have 
been  willing  to  give  it. 


are  not  right,  bring  them  to  ' 
you  how  to  make  them  right. 


s.  Let  us  tell 
Xo  charge.” 


This  free  advisory  service  paragraph 
will  bring  strangers,  professionals ’and 
beginners  to  the  advertiser’s  shop.  It’s 
the  easiest  of  all  ways  to  build  up 
store  traffic.  Many  of  these  people 
will  buy  something  after  they  have 
obtained  free  advice.  And,  a  very 
high  percentage  will  become  regular 
customers. 


Grouping  of  Prospects 

WE  have  been  told  by  a  very  suc¬ 
cessful  camera  store  owner  that 
camera  prospects  fall  in  four  groups: 
(1)  The  sophisticated  camera  fan  is 
a  very  profitable  prospect,  provided 
the  store  owner  really  knows  as  much 
or  more  than  does  this  customer.  He 
will  spend  his  last  dollar  to  achieve 
an  unusual  “shot"  or  print.  It  is  from 
this  group  that  many  of  our  most 
successful  newspaper  “photogs”  are 
drawn.  This  type  of  customer  “knows 
'is  way  around."  He  shops  all  the 
stores,  has  catalogues,  belongs  to  an 
amateur  club,  is  constantly  seeking 
better  methods,  better  equipment  for 
his  hobby. 

(2)  In  this  group  are  the  “regulars” 
who  can  afford  better  than  average 
equipment,  but  they  are  too  busy  to 
do  any  experimental  work  in  the  dark 
room.  They  study  all  the  literature 
about  light,  color,  composition  and 
trick  shots  but  let  some  commercial 
finisher  develop  their  films. 

(3)  In  this  group  are  the  “in-and- 
outers.”  They  have  an  inexpensive 
camera  handy  for  family  snapshots, 
.ind  usually  return  from  a  picnic  or 
week  end  party  with  one  or  more 
rolls  of  films  that  are  left  at  the  neigh¬ 
borhood  drug  store. 

(4)  This  group  has  seldom,  if  ever, 
taken  any  pictures.  Many  of  them 
have  a  camera  that  has  reposed  on  a 
closet  shelf  or  in  a  dresser  drawer  for 
months  or  years. 


Appeals  for  Groups  2.  3 

FEW  of  these  prospects  ever  bother 
to  do  their  own  developing  or  fin¬ 
ishing,  so  copy  directed  to  them 
should  be  written  to  cover  the  ser¬ 
vices  of  the  shop — speed  in  finishing, 
enlargements,  framing  and,  of  course, 
the  Free  Advisory  Service  paragraph. 

Should  the  prospect  you  solicit  have 
his  own  developing  and  finishing 
plant,  he  must,  of  course,  compete 
with  the  price  list  of  the  druggist. 
Should  the  price  list  of  your  pros¬ 
pect  be  higher  than  the  druggist’s, 
you  have  an  opportunity  to  prepare 
special  copy,  telling  your  readers  of 
the  superior  service,  better  results, 
from  developing  and  finishing,  when 
films  are  left  with  your  prospect. 


Special  Prospects 

IN  addition  to  the  four  groups  already 
described,  is  the  candid  camera  fan 
who  sometimes  develops  into  a  rabid 
type  of  hobbyist.  He  never  leaves  his 
home  or  office  without  his  camera. 

Get  this  type  of  customer  on  your 
prospect’s  order  book  and  you  have 
one  of  the  best  customers  of  all.  He 
is  always  in  the  market  for  film  sup¬ 
plies  and  a  new  and  better  camera. 
He  is  a  spender.  An  occasional  ad 
directed  to  candid  camera  fans  should 
be  run  with  the  regular  schedule. 


Journalism  Building 
Dedication  May  2 

Minneapolis,  April  8  —  Plans  for 
dedication  of  William  J.  Murphy  Hall, 
new  $275,000  journalism  building  at 
the  University  of  Minnesota,  in  which 
at  least  12  leading  figures  in  American 
publishing  and  journalism  will  par¬ 
ticipate,  were  announced  here  by  Dr. 
Ralph  D.  Casey,  chairman  of  the 
university’s  journalism  department. 

The  dedication,  set  for  May  2,  3 
and  4,  will  be  combined  with  the  uni¬ 
versity’s  twenty-fourth  annual  short 
courses  for  editors. 

Among  guests  of  honor  will  be: 
Arthur  T.  Robb,  editor.  Editor  &  Pub¬ 
lisher;  John  Stuart  Martin,  associate 
editor.  Time;  Howard  W.  Palmer, 
president.  National  Editorial  associa¬ 
tion,  publisher,  Greenwich  (Conn.) 
Press;  Howard  W.  Blakeslee,  science 
editor.  Associated  Press;  Philip  S. 
Rose,  editor.  Country  Gentleman; 
Bruce  Bliven,  editor.  New  Republic; 
Dean  Vernon  L.  McKenzie,  Uni¬ 
versity  of  Washington  school  of  jour¬ 
nalism;  Dr.  Frank  L.  Mott,  director. 
State  University  of  Iowa  school  of 
journalism;  Dean  Kenneth  Olson, 
Medill  School  of  Journalism,  North¬ 
western  university;  Clifford  V.  Greg¬ 
ory,  associate  editor,  Wallace’s 
Farmer  and  Iowa  Homestead;  George 
W.  Greene,  editor-publisher,  Waupun 
(Wis.)  Leader-News;  F.  L.  Hocken- 
hull,  editor.  Circulation  Management. 

Formal  dedication  of  the  new  jour¬ 
nalism  building  will  be  at  the  May  2 
dinner  session.  The  structure  was 
made  possible  by  a  grant  of  the  late 
William  J.  Murphy,  a  former  publish¬ 
er  of  the  Minneapolis  Tribune. 


S.  F.  Examiner  Adds 
Feature  Pages 


Appeals  for  Group  4 

THOUSANDS  of  men.  women  and 
children  in  every  market  may  be 
found  in  Group  4— those  people  who 
like  pictures,  who  enjoy  having  their 
pictures  taken,  yet  who  have  never 
felt  the  urge  to  buy  a  good  camera 
and  start  taking  a  few  pictures  each 
week.  It  is  to  this  group  that  at  least 
60%  of  all  copy  should  be  directed. 

A  camera  can  be  a  very  expensive 
luxury  as  many  of  us  have  learned. 
Ruin  a  few  rolls  of  film  and  two  or 
three  dollars  have  disappeared.  Be¬ 
ginners  often  throw  their  camera  in 
a  drawer  after  a  few  weeks  of  poor 
pictures.  Hundreds  of  good  custom¬ 
ers  “die”  because  they  violate  some 
simple  law  of  photography  that  an 
expert  could  spot  in  a  few  minutes 
or  seconds. 

When  a  prospect  decides  to  start  a 
regular  series  of  ads  about  his  cameras 
and  supplies,  impress  on  him  the  im- 
portance  of  an  advisory  service. 

In  every  ad,  regardless  of  its  size, 
a  paragraph  should  always  appear, 
something  like  this:  « 

**Frce  advisory  serzitc.  If  your  pictures 


Size  of  Ads 

WE  have  seen  campaigns  as  small  as 
two  inches  per  ad,  three  times  a 
week.  This  is  about  as  small  a  cam¬ 
paign  as  can  be  run. 

Our  preference  is  for  an  ad  not 
smaller  than  four  inches,  run  at  least 
three  times  a  week,  with  an  extra  ad 
on  Saturday,  if  possible. 

Showing  a  camera  at  the  top  of  the 
ad,  with  a  price,  attracts  more  pros¬ 
pects.  The  illustrations  should  be 
changed  in  each  ad,  but  a  group  of 
six  camera  cuts  with  prices,  can  be 
used  over  and  over.  Run  one  cut  in 
each  ad,  repeat  the  cut  in  every  sixth 
ad. 

Another  idea  that  has  been  found 
productive  is  to  always  list  at  the 
bottom  of  each  ad,  various  supplies 
and  prices.  At  least  four  items  should 
be  shown  with  prices — or  a  price 
range  for  each  will  be  sufficient. 


Wiltiam  A.  Krosselt, 
Agency  Man,  Dies 

William  A.  Krasselt,  66,  chairman 
of  the  board  of  the  Cramer-Krasselt 
Co.,  Milwaukee  advertising  agency, 
died  suddenly  April  3  of  a  heart  at¬ 
tack  at  Columbia  Hospital,  Milwau¬ 
kee.  He  had  been  in  the  hospital  one 
day,  but  had  not  been  considered  seri¬ 
ously  ill.  He  founded  The  Cramer- 
Krasselt  Co.  in  1895  and  was  one  of 
the  pioneers  in  advertising. 

He  had  retired  from  active  manage¬ 
ment  of  his  company  several  years 
ago,  at  the  time  he  took  office  as  chair¬ 
man  of  the  board,  and  A.  W.  Seiler 
was  elected  president. 


The  two  full  pages  of  features 

which  have  been  added  to  the  early 

street  editions  of  the  San  Francisco 
Examiner  daily  are  but  part  of  a  proc¬ 
ess  of  continual  experimentation  in 
improving  the  paper,  it  was  explained 
this  week. 

The  additions  were  of  a  comic 

page  and  of  a  full  page  of  spot  news 
stories  stressing  war  developments. 

As  a  result  the  first  edition  now  car¬ 
ries  two  pages  of  comics,  one  of  which 
is  later  converted  into  a  news  picture 
page.  The  second  page,  which  in¬ 
cludes  news  pictures  as  well  as  feature 
stories,  later  becomes  an  inside  for¬ 
eign  news  page. 

The  early  feature  page  provides 
extra  space  for  stories  from  the  top 
writers  of  Associated  Press,  Interna¬ 
tional  News  Service  and  Chicago 
Daily  News  Foreign  Service.  The 
comic  page  replating  provides  for  war 
pictures  from  AP  Wirephoto  and  from 
International  News  Photos  as  well  as 
for  local  spot  photos.  Wirephoto  was 
obtained  by  the  Examiner  several 
months  ago. 

The  second  comic  page  was  ob¬ 
tained  through  purchasing  all  King 
Features  comics  not  previously 
bought  by  the  Examiner  and  by  pur¬ 
chase  of  Associated  P*ress  comics. 
There  are  10  comic  features  on  the 
new  page.  The  Examiner  recently 
adopt^  a  new  style  for  page  one 
brighteners.  One  and  two  column 
stories  of  unusual  human  interest  have 
l^en  placed  regularly  on  page  one. 
and  also  on  inside  pages. 

These  stories  never  run  more 
than  150  words.  Each  contains  a 
chuckle,  a  sob  or  a  thought-producing 
idea. 


GANNETT  BIOGRAPHY 

A  biography  of  Frank  Gannett, 
president  of  the  Frank  E.  Gannett 
Newspapers,  written  by  Samuel  T. 
Williamson,  has  just  been  published. 
The  book  selling  for  $2  is  being  dis¬ 
pensed  by  Duell,  Sloan  &  Pearce,  Inc., 
270  Madison  Ave.,  New  York. 


AN  ADVERTISING  AGENa 

That  Knowt  How 

TO  USE  NEWSPAPERS! 


#  In  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  capy  depart¬ 
ments.  They  have  been  used  by 
over  1 ,000  retail  stares  in  30  towns 
and  cities  in  the  United  States 
and  Canada.  These  tested  adver¬ 
tisements  are  available  ta  our 
clients.  Our  presentation,  “How 
to  Got  a  Greater  Return  from 
Advertising  Expenditures,"  will 
be  made  on  request. 


J.  M.  HICKERSON  Inc. 

Advertising 

1 10  Eotl  42nd  SlTMl,  Huw  York  CHv 


ewxpaper  news 


AUSTRALIA 


PUBLISHER  FINED 


Sherman  H.  Bowles,  publisher  of  j 
the  Springfield  (Mass.)  Newspapers,  | 
was  fined  $100  April  5  in  Albany,  N.  Y.,  j 
for  violating  the  New  York  State 
Workmen’s  Compensation  Law.  At  the  ' 
same  time,  he  paid  to  the  state  $544 
representing  a  comijensation  claim 
against  him  held  by  the  Labor  Depart-  i 
ment  in  behalf  of  H.  Lester  Owen,  a  ' 
former  employe.  Bowles  was  accused 
of  establishing  terminal  facilities  for 
a  freight  truck  line  in  Albany  in  1938 
without  taking  out  workmen’s  com-  I 
pensation  insurance.  Owen  subse-  j 
quently  was  injured  at  the  terminal. ' 


il  gr 

of  adveitiiert,  adVertiiing,  pub- 
lishing,  printing  and  commercial 
broadcasting  in  Anatralia  and 
New  Zealand. 

If  yoo  are  planning  sales  earn 
paigns  or  are  interested  in  these 
territorieii  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 


High  Speed  Anti-Friction 

Unitube . Cox-0-T)<pe 

Multi-Color  •  •  •  Magazine 
Rotogravure 


Subscription  rate  #1.50  per  ye 
post  from 

Warwick  Bldg.,  Hamilton 
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Camera  Lenses  Center 
Of  Theft  Epidemic 


By  JACK  PRICE 


York.  Accordingly,  he  and  his  appa¬ 
ratus  piled  into  a  cab  only  to  discover 
that  the  driver  did  not  know  the 
route  to  the  air  base.  But  Cranston 
was  familiar  with  it  and  called  the 
turns,  making  the  plane  just  as  it  was 
about  to  take  off. 

Flying  all  night  he  arrived  in  town 
at  7  A.M.  and  drove  out  to  the  air¬ 
port.  In  a  News  plane,  piloted  by 
Buster  Warner,  Cranston  and  Elkins 


XHE  increased  number  of  thefts  of  lenses  were  missing  when  he  left.  In 
lenses  from  photographic  depart-  numerous  other  instances  cameramen 
ments  of  newspapers,  picture  syndi-  on  assignments  who  left  their  equip-  devoted  most  of  the  morning  to  niak- 
cates  and  free  lance  operators  ment  for  brief  periods  returned  to  if'S  shots.  Developing  and  printing 
throughout  the  country  leads  us  to  find  their  boxes  stolen  or  stripped  were  started  immediately  after  the 
believe  that  this  thievery  is  the  re-  of  lenses.  flight,  and  Bob  flew  to  Florida  on 

suit  of  an  organized  ring.  In  the  light  of  this  systematic,  Sunday.  He  was  back  on  the  ball 

Within  recent  weeks  Chicago,  Bos-  large-scale  looting  it  behooves  all  assignment  at  the  time  the  selected 
N.  Y.,  Detroit,  New  Bedford,  Pro-  photo  studios,  art  and  photo-engrav-  print  of  his  various  shots  was  being 

ing  departments,  individual  news 
cameramen  and  free  lances  to  guard 
their  equipment  with  more  than  ordi- 


vidence  and  Syracuse  papers  have 
been  burglarized.  According  to  the 
March  28  Bulletin  of  the  American 


readied  by  the  press  crew.  That’s 
hustling  in  any  photographer’s  lan¬ 
guage. 


Newspaper  Publishers  Association  the  nary  vigilance.  Strangers  should  not 


art  department  of  the  Providence  (R- 
L)  Journal  and  Evening  Bulletin  was 
entered  during  a  recent  weekend  and 
I  six  valuable  lenses  were  stolen.  The 
photo-engraving  department  of  the 
.Veao  York  World-Telegram  lost  a 
lens  March  20.  The  Chicago  Daily 
.Veics  reported  a  similar  theft  March 


be  admitted  to  plant  workrooms. 
Suspicious  characters  and  prowlers 
should  be  questioned.  On  assign¬ 
ments  an  eye  should  be  kept  on  the 
camera  case;  and  protection  against 
loss  should  be  provided  in  the  form 
of  insurance. 

The  person  who  unwittingly  buys 
11.  Several  lenses  and  cameras  were  a  stolen  lens  may  or  may  not  get  a 
reported  stolen  from  the  Detroit  News,  bargain.  It  is  conceivable  that  a 
Quite  lately  the  Rochester,  N.  Y.,  thief  would  not  stop  at  a  swindle  by 
police  arrested  a  suspect  on  a  vagrancy  substituting  a  worthless  for  a  genuine 
Aarge.  When  taken  into  custody  he  lens  and  mounting  it  in  the  original 
had  a  camera,  which  had  been  stolen  barrel.  Furthermore,  he  always  risks 
Tom  the  Syracuse  (N.  Y.)  Post-  arrest  either  as  the  thief  or  as  an 

accessory  in  the  event  of  a  check-up 
on  the  registered  serial  number  of 
the  lens  involved  in  the  transaction. 
Professionals  and  amateurs,  alike,  will 
play  safe  if  they  refuse  to  consider 


Camera  Knights 


Sumdord  and  which  was  identified  by 
I  number.  He  also  had  a  25cm.  Tessar 
^ens  and  a  3V4  x  iVt  Graflex  camera. 
Subsequently  the  Providence  Jour- 
sal  and  Evening  Bulletin  reported 


iat  some  of  its  stolen  equipment  had  “bargains”  offered  by  unknown  or 


seen  recovered  by  the  Rochester 
police. 

Rising  Lent  Cost 

Identical  reports  of  losses  from  sev¬ 
eral  other  sources,  including  com¬ 
mercial  studios  and  individual  cam¬ 
eramen,  have  reached  this  depart¬ 
ment  Responsibility  for  activity  in 
Geld  of  specialized  looting  is  at- 
Tibuted  to  the  rising  cost  of  lenses 
Irom  foreign  sources,  particularly 


questionable  individuals  and  con¬ 
fine  their  purchases  to  legitimate 
sources. 

Fla.  to  N.  Y.  for  1  Shot 


’ains.” 

G  is  generally  suspected  that  a 
■rrther  contributing  cause  to  the  ris- 
-ig  curve  of  these  thefts  is  the  gulli- 
^“ity  of  the  amateur  and  his 


NT 

I 


Loiset  on  Assignment 

°  Gate  there  is  no  report  on  the 
J^‘<iue  of  the  thieves.  Lenses 

.p  just  mysteriously  dis- 

the  overwhelming  pref- 
IS  for  lenses.  In  one  case  re- 
flig  police  a  man  who  rep- 
j  ,  an  inspector  from 

mitt*.?'*  fir®  department  was  ad- 

fo  a  small  studio.  Several 


Scott 

Newspaper 

Presses 

The  utmost  in 
Dependability 

Units 

Folders 

Paper  Feeds 

Fiutmet,  Safest 
in  the  World 

Walter  Scott  &  Co. 

PLAINHELD,  N.  J. 


FEW  NEWSPAPER  cameramen  per¬ 
haps  have  achieved  such  personal 
satisfaction  from  their  work  as  has 
_  Frank  MacCar- 


THAT  remarkable  composition  repro¬ 
duced  in  color  as  a  double  truck 
in  the  March  31  roto  section  of  the 
New  York  Sunday  News  showing  the 
crack  trans-Atlantic  liners  Queen 
Elizabeth,  Queen  Mary,  the  Norman- 
^krmany,  and  the  resulting  premiums  die  and  the  Mauretania  was  made  by 
>sked  by  dealers  for  the  recognized  staff  photographers  Bob  Cranston  and 
^es.  The  stolen  lenses  are  offered  Lee  Elkins  after  Cranston  had  made 
It  substantial  discovmts  from  the  a  spectacular  flight  from  Florida  for 
prices  that  reputable  distributors  are  that  express  purpose. 

Impelled  to  charge.  There  is,  there-  When  picture  editor.  Bill  White, 
ore,  a  ready  market  for  them,  par-  decided  at  5  P.M.,  March  15,  that  he 
'^rly  among  the  non -professional  wanted  an  aerial  color  shot  of  the 
“Otographers.  Queen  Elizabeth  at  her  war-time 

Additional  impetus  is  given  to  these  berth  in  New  York’s  Hudson  River, 
sales  by  the  lure  of  bar-  Cranston  and  his  color  equipment 

were  in  Florida  photographing  ball 
players.  When  he  received  White’s 
wire  to  cover  the  local  marine  assign¬ 
ment  he  was  110  miles  from  the  near¬ 
est  airport,  but  believed  that  he  could 
•itural  desire  to  acquire  professional  cover  the  distance  in  time  to  make 
^uipment  at  less  than  market  the  next  scheduled  flight  to  New 
pnees. 

Never  particularly  good  collateral 
■M  a  loan  in  a  pawn  shop  they  spurted 
favor  as  such  collateral  when 
i^ateurs  began  to  demand  the  bet- 
lenses.  As  a  result  of  this  many 
sasw  and  cameras  were,  until  re- 
disposed  of  through  these 
■^ek.  Now,  because  of  special 
warnings  in  all  large  cities, 
consider  this  type  of  stolen 
^rty  too  “hot”  to  be  pledged, 
logical  market  for  it,  therefore, 

“le  individual  buyer  or  the 
‘Wee. 


Frank  MacCarthy 


thy,  staff  photo¬ 
grapher  for  the 
Spr  ingfield 
(Mass.)  Morning 
Union.  Mr.  Mac- 
Carthy  started 
newspaper  work 
as  a  reporter  on 
the  Northamp¬ 
ton  (  Mass.) 
Hampshire  Ga¬ 
zette.  In  1919  he 
joined  the  Morn¬ 
ing  Union  as 
suburban  editor, 
transferred  back  to 


but  later  was 
Northampton  to  manage  the  Union’s 
office  there.  It  was  there  he  began  to 
toy  with  photography  as  a  hobby  as 
well  as  a  means  to  better  illustrate  his 
own  feature  stories.  His  consistently 
clear  pictures  resulted  in  his  recall  to 
the  Springfield  office  to  work  exclu¬ 
sively  as  a  photographer. 

Mr.  MacCarthy’s  favorite  subject 
was  Calvin  Coolidge  with  whom  he 
became  close  friends  and  would  spend 
evenings  chatting  with  Mr.  Coolidge  in 
his  Northampton  home. 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  In 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


Write  or  wire — 

THE  PERSONNEL  BUREAU 

James  C.  Kipei,  Director 

3B  I.  Waeker  Drive,  Chicago,  III. 

A  Mtlon-wide  noo-proflt  tarviM  rap* 
portad  by  Sigma  Dalta  Okl.  Protaaatoa- 
»1  Joanallatie  Vratamlty. 


Westinghouse 

MAZDA  PHOTOFLASH 
LAMP  NO.  5 


Why  take  a  chance  on  running  out 
of  bulbs,  when  you  can  take  along 
dozens  of  Westinghouse  No.  5’s  — 
right  in  your  pockets!  Remember, 
too — convenience  is  only  one  of  many 
advantages  this  powerful  little  flash 
bulb  gives  you.  Read  the  others — and 
next  time,  insist  on  Westinghouse! 

LONG  FLASH — new  aluminum  wire 
filling  gives  wide  flash  peaks;  delivers 
nearly  a  million  lumens  at  the  peak. 

SAFER — lacquer  coatings  inside  and 
out  guard  against  breakage,  shatter¬ 
ing;  egg  shape  gives  extra  strength. 

ADAPTABLE  —  with  inexpensive 
adapter,  may  be  used  in  present 
standard  synchronized  equipment. 

QUICK-CHANGING  — bayonet- 
type  base  assures  quick  loading  and 
unloading,  positive  base-and-socket 
contact. 

MORE  EFFICIENT— equal  in  light 
output  to  many  larger,  less  conve¬ 
nient  sizes. 

Other  Westinghouse  Leaders : 

SYNCHRO-PRESS  Nos.  7,  11,  15, 
16,  21  give  a  high,  brilliant  peak  of 
light.  Use  with  front-shutter  cameras. 

FOCAL-PLANE  Nos.  30,  31  pro¬ 
duce  a  wider  flash  peak  for  use  with 
“curtain”  shutter  cameras. 

See  your  dealer  for  the  complete  line 
of  Westinghouse  Photographic  Lamps 


Tune  in  "Musical  Americana”, 
N.  B.  C.  Blue  Network, 
Thursday  Nights,  8:00  P.  M., 
Eastern  Standard  Time. 


Westinghouse 

MAZDA 

PHOTOFLASH  LAMPS 


He's  Your  Private  Enemy  No.  1 


TO  BOOST  THE  VALUE 
of  YOUR  INVESTMENT 


^  Old  Man  Obsolescence  is  sneaky.  He  robs  you  of  profits  in  plant 
operation  without  arousing  your  suspicions . . .  Watch  out  for  him! 
If  the  old  fellow  has  already  done  his  dirty  work  in  your  composing 
room,  there  are  two  things  you  can  do  about  it;  (1)  Discard  your 
obsolete  equipment  —  put  Old  Man  Obsolescence  out;  (2)  Buy 
Universal  Intertypes  which  will  help  to  keep  him  out! 

^  Universal  Intertypes  are  designed  to  protect  your  investment.  If 
the  future  brings  changes  in  your  requirements,  Universal  features 
will  help  you  to  meet  the  changed  conditions.  Some  of  these  features 
are...  text  and  display  flexibility ...  finger- flip  changes  of  type... 
distribution  into  two  magazines  simultaneously  —  even  on  non¬ 
mixers.  It  is  even  possible  to  select  for  your  present  needs  a  non- 
mixer  machine  which  can  later  be  converted  into  a  mixer  —  or  vice 
versa  —  in  your  own  composing  room,  at  moderate  cost. 

^  Be  Ready  for  changing  requirements.  At  the  same  time  get  new 
features  which  have  never  before  been  available  on  line  composing 
machines.  Investigate  the  Universal  Intertype.  Address  all  inquiries 
to  Intertype  Corporation,  360  Furman  Street,  Brooklyn,  New  York. 


y  Complete  Flexibility 
^  New  Quick-Change  Features 
y  Interchangeability 

y  Mixer  and  Non-Mixer 
Convertibility 

y  Automatic  Magazine  Shift 
y  Streamlined  Design 

y  Sixty-one  Equipment 
Combinations 

^  Intertype  Simplicity  and 
SPEED 


Step  Ahead...Stay  Ahead...with  the  UNIVERSAL  INTERTYPE 


CAIRO  FAMILY  AND  BOOKFACE 


EQUIPMENT  REVIEW  SECTION 

EDITOR  &  PUBLISHER 

1  8  84  •  THE  FOURTH  ESTATE  »  1940 


How  Hartford  Offset  Daily  Is  Printed 

Mechanical  Details  of  Preparation  of  Acetate  Proofs  and 
Printing  Plates  Told  —  Four  Plates  Used  for  16-Page  Paper 


HARTFORD,  CONN.,  April  9— As  the 
attempts  of  Bice  Clemow,  former 
New  York  newspaperman,  to  build  in 
this  city  a  new  newspaper,  founded 
on  the  economy  and  the  reproductive 
value  of  the  offset-lithography  pro¬ 
cess  of  printing,  go  forward,  news¬ 
papermen  in  all  parts  of  the  country 
are  watching  his  technical  progress 
with  interest. 

Whether  or  not  Mr.  Clemow  will 
5nd  that  offset-lithography  actually 
saves  as  much  money  as  it  is  ex¬ 
pected  to  in  the  publication  of  a  daily 
newspaper,  still  remains  to  be  seen. 
The  circulation  department  of  the 
Hartford  Newsdaily  has  not  yet 
topped  its  sampling  technique  so  any 
accurate  estimate  of  circulation  is  still 
premature.  Advertising  volume  is 
'ow,  and  so  the  income  for  Newsdaily 
is  still  difficult  to  determine.  Yet 
expenditures  continue  to  mount  with 
continued  regular  publication. 

Good  Picture  Reproduction 
Only  one  reaction  in  Hartford  to 
■Jie  offset  process  can  be  quoted  with 
any  substantiation.  That  is  that  offset 
?ives  better  opportunity  for  more  and 
setter  pictures  than  does  the  letter- 
press  method  of  printing. 

The  photographers  for  Newsdaily 
are  under  the  direction  of  Walter 
Jessel.  a  European  newspaperman  who 
was  for  some  time  with  the  Jerusalem 
Post  in  Palestine.  Known  as  the  “pic¬ 
ture  editor,”  Jessel  works  out  with 
each  departmental  editor,  his  particu- 
tar  picture  requirements,  and  during 
the  day,  while  the  news  is  being  gath¬ 
ered  and  prepared,  Jessel’s  three  pho¬ 
tographers  make  the  pictures,  develop 
them,  edit  them  from  the  negatives, 
and  make  positive  negatives  again 
through  a  133-line  screen,  in  the  en- 
?raving  camera. 

Before  the  copy  goes  to  the  shop 
where  it  is  prepared  for  the  press,  ite 
treatment  is  just  about  the  same  as 
tn  an  ordinary  newspaper  city  room. 
The  copy  is  read  carefully,  headlines 
*fe  put  on,  and  a  place  is  determined 
w  it  in  the  department  to  which  it 
wlongs  and  on  the  page  alloted  to  that 
department.  Each  departmental  edi- 
d>r  decides  these  things  for  himself, 
^d  writes  his  own  heads,  subject  to 
■Mr.  Clemow’s  approval. 

.  The  copy  is  set  in  12-em  columns, 
("^8  point  Opticon  on  a  nine-point 
Heads  are  set  one,  two,  or 
*hree  column  as  desired,  in  14  point 
•Metro  black.  Front  page  lead  story 
^adlines  are  sometimes  extended  to 
™  point  type  on  special  occasions, 
■•ewsdaily  is  using  three  Model  25 
Retypes  bought  from  a  Boston  news¬ 
paper.  Two  operators  and  one  opera- 
:W-machinist  handle  the  composition, 
‘'e  type  is  laid  in  galleys  on  the 
as  in  ordinary  processes,  and  is 
•^oe  up  in  the  forms  from  this  bank, 
nder  Mr.  Clemow’s  actual  supervi- 
^  ye^  },g  jjgg  trusted  no  one 
function.  Proofs  are 
•eed  on  each  galley  and  on  each  page 
“  IS  locked  and  made  ready. 


The  pages  are  five  columns  wide, 
but  there  are  no  column  rules,  a  one- 
em  white  space  functioning  as  the 
separating  agent.  They  are  locked  in 
steel  forms  for  proofing  on  a  Vander- 
cook  power-proof  press  of  the  latest 
type,  one  which  has  been  built  espe¬ 
cially  for  the  cellulose  proofs  used  in 
offset-lithography  as  well  as  the 
regular  paper  proofs  for  reading. 

The  pages  are  carefully  guided 
throughout  the  entire  procedure  so 
that  the  folios  do  not  become  con¬ 
fused.  Since  foim  pages  are  printed 
from  one  roller-plate,  the  folio  guide 
is  a  very  important  aspect  of  the 
process.  Pages  one,  eight,  nine,  and 
sixteen  are  all  on  one  plate,  with 
other  plates  taking  the  other  pages  in 
groups  of  four,  working  in  towards 
the  middle  of  the  paper.  Standard 
size  of  Newsdaily  is  16  pages. 

When  Miss  Dorothy  Russell,  Mr. 
Clemow’s  secretary  and  at  present 
the  only  proofreader  available,  okays 
the  page  proofs,  the  pages  themselves 
are  proofed  again,  this  time  on  cellu¬ 
lose  acetate,  by  Charles  Walker,  who 
has  complete  charge  of  the  very  deli¬ 
cate  job  of  making  the  acetate  proofs. 
A  special  adhesive  ink  is  used,  and 
the  type  matter  is  very  carefully 
cleaned,  so  that  the  final  acetate  proof 
will  reproduce  on  the  zinc  plate  abso¬ 
lutely  flawlessly. 

As  each  acetate  proof  comes  from 
the  proof  press,  it  is  taken  to  the 
stripping  table  where  Clemow  watches 
Russell  Ishain,  the  plate-maker, 
fasten  the  proofs  to  a  large  piece  of 
plate  glass,  in  their  correct  position, 
according  to  the  folio.  Jessel,  mean¬ 
while,  has  been  supervising  the  pho¬ 
tographing  of  the  selected  pictures  for 
that  day’s  paper,  and  when  they  have 
been  finished,  he  turns  them  over  to 
Isham.  The  prints  are  photographed 
in  a  regular  ATF  engraving  camera. 


using  a  133-line  screen.  This  gives 
the  finished  negative,  edited  just  to 
the  dimensions  and  the  subject-con¬ 
trol  desired,  sufficient  clarity  to  repro¬ 
duce  with  practically  no  grain  at  all 
in  the  offset  process.  Jessel  found 
after  many  experiments  that  the  133 
screen  permitted  precise  co-ordination 
with  the  ink  and  paper  used  in  the  off¬ 
set  press,  and  so  selected  that  screen 
for  his  pictures. 

Picture  Spaces  Left  Blank 
Spaces  one  column,  two  column,  or 
three  column  wide  are  left  in  the 
page  forms  when  they  are  made  up  on 
the  bank,  for  these  pictures,  and  it 
is  not  until  the  acetate  proof  of  the 
page  reaches  the  stripping  table  that 
the  pictures  are  placed  in  the  page. 
The  acetate  proofs  have  been  taken 
on  what  seems  to  be  a  very  heavy, 
yet  pliable  and  firm,  celluloid,  but  it 
is  of  the  highest  quality,  so  that  the 
transfer  of  the  type  matter  and  pic¬ 
tures  on  it,  through  the  glass  plate, 
and  onto  the  sensitized  zinc  roller 
plate,  will  not  be  affected  by  flaws. 
The  plate  glass  used  for  stripping  is 
equally  pure. 

Isham’s  job  of  stripping  the  acetate 
proofs  onto  the  plate  glass  in  pre¬ 
cisely  the  correct  position,  then  strip¬ 
ping  in  the  pictures  and  advertising 
illustrations  also  in  their  alloted  places, 
is  the  heart  of  the  offset  process. 
The  cuts  are  stripped  on  with  trans¬ 
parent  tape,  being  laid  on  the  acetate 
proof,  where  the  blank  space  is.  rather 
than  in  the  proof,  where  the  cellulose 
might  have  been  cut  out.  Since  the 
cellulose  is  so  purely  transparent, 
there  is  no  need  of  cutting  the  proof  at 
all.  Single  lines,  words,  or  even  let¬ 
ters  may  be  cut  out,  however,  and  a 
correction  pasted  in  if  an  error  is  dis¬ 
covered. 

As  much  of  the  pioture  material  as 
po.ssible  is  made  up  the  night  before 


Frank  Martin,  head  pressman,  and  John  Staley,  his  assistant,  go  over  each  four-page 
plate  with  a  magnifying  glass  to  make  sure  the  etching  is  uniform  throughout.  Finally, 
having  been  thoroughly  checked,  it  is  affixed  to  the  roller  and  the  presses  are  started. 
Four  plates  are  used  in  each  run. 


A  step  in  the  "stripping"  process,  which 
is  really  the  heart  of  offset  production. 
Russell  Isham,  foreman  of  the  plate-making 
department  at  Newsdaily,  fastens  the 
acetate  page  proofs  to  a  giant  plate  of 
pure  glass,  four  pages  to  each  plate,  in 
the  right  folio  position.  The  fastening  is 
done  with  transparent  cellulose  tape.  Ad¬ 
vertising  Illustrations  and  pictures  are 
stripped  in  similarly  onto  the  acetate 
proof,  in  the  spaces  left  for  them  on  that 
proof. 

each  day’s  edition,  so  that  at  press 
time,  a  minimum  of  confusion  results. 
The  feature  layouts  which  have  be¬ 
come  a  regular  daily  part  of  News- 
daily,  are  written,  photographed,  and 
proofed  up  on  the  cellulose  the  night 
before,  leaving  only  the  stripping  job 
to  be  completed  in  the  morning  as  the 
other  pages  on  that  particular  plate 
are  sent  to  the  composing  room. 

Four  Zinc  Plates  Used 

With  16  pages  in  each  paper,  and 
four  pages  to  a  plate,  only  four  glass 
plates  and  similarly  four  zinc  plates, 
are  used.  As  each  glass  plate,  with  the 
four  cellulose  page  proofs  stripped  on, 
all  corrections  made,  and  all  pictures 
in  their  right  places,  is  checked  off 
by  Isham  with  Clemow’s  approval,  it 
is  lifted  to  the  ATF  printer.  There 
it  is  placed  in  direct  contact  with  the 
sensitized  zinc  plate  which  will  even¬ 
tually  reach  the  press.  The  glass  and 
the  zinc  are  held  absolutely  tight 
against  each  other  by  vacuum  pres¬ 
sure  brought  to  bear  in  the  printer. 

When  the  glass  and  the  zinc  are 
ready,  the  flat  table  part  of  the  printer 
is  turned  up  on  its  side  by  a  mechan¬ 
ical  action,  so  that  it  faces  the  arc 
light,  some  six  feet  away,  on  a  hori¬ 
zontal  rather  than  a  vertical  plane. 
The  light  bums  for  five  minutes,  in 
which  time  the  impressions  of  all 
printed  matter,  pictures,  and  adver¬ 
tisements  on  the  cellulose  proofs,  have 
been  imprinted  through  the  glass  onto 
the  zinc. 

The  latter  is  taken  out  of  the  printer, 
developed  and  washed,  and  then  sent 
to  the  etcher.  It  is  coated  with  a 
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Harry  Boudreau,  lifho9rapher,  washes  ofF 
the  finished  zinc  plate  after  it  has  been 
exposed  to  the  text  matter  on  those  four 
pages,  developed  photographically,  and 
etched. 

special  etching  compound  produced 
by  the  Harold  M.  Pitman  Company  of 
New  York  under  secret  formula. 
After  the  acid  has  eaten  down  into 
the  plate  sufficiently,  the  plate  is 
washed  with  alcohol,  and  dried  in  the 
ATF  whirler.  All  the  engraving 
equipment,  as  much  as  this  type  of 
work  can  be  called  engraving,  has 
been  manufactured  by  the  American 
Type  Founders  Company,  since  they 
took  over  the  control  of  the  Weben- 
dorfer-Wills  offset  press  firm. 

When  dry.  the  zinc  plate  is  ready 
for  the  press.  It  is  inspected  very 
carefully  by  Frank  Martin,  head 
pressman,  before  being  clamped  into 
place,  because  low  spotc  must  be  un¬ 
derlaid  just  as  in  the  printing  of 
engraved  cuts.  When  all  four  plates 
have  been  clamped  into  place,  the 
press  is  started  and  Newsdaily  is  on 
its  way. 

The  actual  printing  is  done  by 
blankets,  on  which  the  impressions  on 
the  zinc  plate  are  “offset”  from  the 
plate.  The  plate  never  actually 
touches  the  paper. 

20  Min.  Required  for  Each  Plate 
This  entire  process  generally  takes 
between  15  and  20  minutes  for  each 
four-page  plate,  from  the  time  the 
pages  are  proofed  up  on  the  cellulose, 
to  the  time  the  zinc  plates  are  clamped 
onto  the  press.  It  is  the  earnest  hope 
of  all  the  technicians  working  on  the 
job  that  after  several  months,  they 
will  be  so  accustomed  to  handling  the 
materials  that  the  entire  paper  can  be 
produced  in  less  than  an  hour. 

Up  until  two  weeks  ago,  the  experts 
in  lithographing  who  helped  Mr. 
Clemow  to  organize  the  shop  and  get 
Newsdaily  technically  under  way, 
were  still  on  hand.  Chief  of  these  was 
Kenneth  Martin,  a  representative  of 
the  Pitman  firm,  who  aided  the  litho¬ 
graphers  and  plate-makers  in  handling 
the  etching  compounds,  the  ATF  prin¬ 
ter,  and  the  cellulose  proofs. 

The  zinc  plates  are  being  made  by 
the  Reliable  Lithographic  Plate  Com¬ 
pany,  of  New  York,  and  after  they 
have  been  used,  they  are  sent  back  to 
New  York  for  regraining,  so  the  same 
set  of  plates  may  be  used  over  and 
over  again. 

According  to  Frank  Martin,  who  is 
in  charge  of  the  Webendorfer-ATF 
16-page  single  unit  offset  press,  the 
machinery  has  been  running  smoothly 
ever  since  March  4,  when,  on  the  first 
day  of  Newsdaily’s  publication,  the 
paper  web  broke  on  several  occasions, 
and  delivery  was  held  up.  He  said 
that  within  a  month  or  two,  an  auto¬ 
matic  web-feed  will  be  attached  to 
the  press  to  take  over  the  job  now 
being  done  by  the  chain-and-pulley 
method  of  paper  roll  replacement. 
The  paper  is  fed  into  the  press  in  two 
simultaneous  streams,  each  stream 
taking  the  impression  from  two  rollers. 


one  on  each  side  of  the  paper.  They 
come  together  again  at  the  folder, 
where  they  are  automatically  tipped 
into  each  other  and  cut  off  at  the  right 
point. 

The  paper  being  used  by  Newsdaily 
is  manufactured  by  the  International 
Paper  Company,  and  is  of  a  high  ab¬ 
sorbent  quality.  Rumors  that  it  had 
a  “clay”  b£ise  were  denied  by  Martin, 
who  explained  simply  that  its  texture 
had  been  designed  specifically  by  the 
International  chemists  to  take  offset 
printing  and  lithographic  ink.  The 
Fuchs-Lang  division  of  the  General 
Printing  Ink  Company  is  manufactur¬ 
ing  the  smooth,  somewhat  less  dense 
lithographic  ink  for  the  process. 

Speed  Is  15,000  Papers  per  Hour 
The  Webendorfer  press,  standing 
about  14  feet  along  the  floor  at  the 
rear  of  the  sky-lighted  Newsdaily 
plant,  is  running  generally  at  a  speed 
of  15,000  complete  folded  cut  copies 
of  Newsdaily  per  hour.  Powered  by 
a  Kimble  motor,  the  press  makes 
very  little  noise  by  itself,  leaving  the 
folding  mechanism  to  maintain  the 
incessant  clacking  that  is  so  character¬ 
istic  of  all  newspaper  presses.  One 
of  the  most  valuable  aspects  of  the 
big  press  in  operation  here,  however, 
is  its  accessibility.  Since  it  is  con¬ 
structed  on  a  horizontal  rather  than 
vertical  scale,  and  the  papers  are  fed 
in  and  out  of  the  press  as  if  it  were 
a  flat-bed  press  rather  than  a  cylinder 
press,  there  are  no  supports,  overhead 
catwalks,  or  heavy  steel  posts  to  get  in 
the  pressmen’s  way,  so  that  all  the 
machinists  can  reach  every  part  of  the 
press  by  reaching  in.  or  stepping  onto 
the  platforms  which  separate  each 
roller  unit  from  the  others  and  from 
the  folding  mechanism. 

The  press  stands  near  the  rear  door 
of  the  mechanical  shop,  which  for¬ 
merly  was  a  used  car  stock  room.  The 
room  has  concrete  floors,  and  is  ade¬ 
quately  lighted  by  skylights  and  win¬ 
dows  which  run  the  length  of  both 
walls.  Access  to  the  pressroom  is 
gained  from  the  editorial  rooms  via  a 
ramp,  at  the  head  of  which,  and  to  one 
side,  stand  the  library  and  morgue. 
The  three  darkrooms  are  back  against 
the  darkest  corner  of  the  pressroom. 
They  are  painted  white,  inside,  rather 
than  black,  and  are  equipped  with 
enlargers,  sinks,  drying  racks,  and 
other  necessities  for  the  working 
cameraman.  The  engraving  camera 
stands  immediately  outside  these  dark¬ 
rooms.  and  is  operated  from  another 
darkroom  into  one  wall  of  which  the 
focusing  mechanism  of  the  engraving 
camera  is  built. 

Small  Cameras  Most  Used 

Jessel  and  his  staff,  incidentally,  are 
using  a  Speed  Graphic  camera  very 
infrequently,  relying  more  upon  a 
Contax,  Leica,  Exacta,  and  occasionally 
a  Rolleiflex  for  their  work.  Jessel  re¬ 
ports  best  flash  results  obtained  with 
the  Mendelsohn  and  Abbey  auto-set 
flashguns,  equipped  with  the  Press 
40,000  bulbs,  or  G.E.  ll’s. 

Looking  back  into  the  pressroom, 
from  the  engraving  camera  one  sees 
the  stripping  table,  lighted  brilliantly 
from  underneath  the  plate  printer,  the 
etching  table,  washing  sink,  and 
v/hirling  dryer. 

In  the  center  of  the  room  is  the 
Vandercook  proof  press,  and  just  to 
the  left  of  that,  the  make-up  banks 
and  stones.  To  the  extreme  left,  near 
the  windows,  are  the  three  Linotypes, 
each  carrying  two  magazines  and  able 
to  set  up  to  18  point  type.  Headlines 
above  18  point  are  set  by  hand  from 
15  cases  of  hand  type. 

The  back  half  of  the  shop  is  given 
over  completely  to  storage  of  inks, 
rolls  of  paper,  the  press  itself,  and  the 
delivery  ramp,  where  the  papers  are 
bundled,  wrapped,  and  folded. 

The  plant  occupies  only  this  single 
main  floor,  editorial  offices  sharing 


one-half  the  “front  office”  space  with 
the  business  department,  both  of 
which  look  out  onto  the  street.  Elxec- 
utive  offices  for  Mr.  Clemow  and  other 
directors  are  on  a  short  balcony  which 
overlooks  the  front  office.  The  News- 
daily  plant  is  situated  at  111  Park 
Street,  just  a  hundred  yards  from  the 
South  end  of  Hartford’s  Main  Street. 


James  P.  Grant 


Grant  Suueeds  Smith 

Named  Mechanical  Supt. 

OF  Philadelphia  Bulletin 

Philadelphia,  April  8 — James  P. 
Grant  has  been  appointed  mechanical 
superintendent  of  the  Philadelphia 
Evening  Bulletin 
to  succeed  Frank 
Smith  who  died 
Feb.  28,  Richard 
W.  Slocum,  gen- 
e  r  a  1  manager, 
announced  today. 

Mr.  Grant,  33, 
will  have  sujjer- 
vision  over  one 
of  the  largest 
mechanical 
plants  in  the 
country.  He 
joined  the  Bulle¬ 
tin  in  September 
of  last  year  as  assistant  to  Mr.  Smith 
who  was  one  of  the  most  widely 
known  press  experts  in  the  United 
States. 

A  graduate  of  the  University  of 
Toronto,  Mr.  Grant  was  formerly  with 
the  New  York  Times,  where  he  made 
extensive  experiments  with  ink  and 
paper  in  the  Times  laboratory.  He 
was  also  assistant  to  the  mechanical 
superintendent. 

Mr.  Grant,  who  is  married  and  the 
father  of  one  daughter,  is  the  holder 
of  a  B.  A.  Sc.  degree.  Following  his 
graduation  from  college  he  joined  the 
Spruce  Falls  Power  &  Paper  Co., 
where  he  served  six  years  as  assistant 
superintendent  of  the  control  depart¬ 
ment.  He  engaged  in  both  technical 
and  production  work. 

"Sure"  Heads  Dropped 

S.  F.  Chronicle  Adopts  Metro — 
Adding  Color  Units 

"Scare”  heads  have  been  eliminated 
from  the  San  Francisco  Chronicle  in 
the  adoption  of  a  new  headline  typog¬ 
raphy.  Use  of  the  new  type  faces  is 
an  additional  step  in  the  streamlining 
process  inaugurated  Sept.  1,  1938,  by 
General  Manager  Paul  C.  Smith. 

Handset  heads  have  been  eliminated 
for  news  stories  by  the  adoption  of 
Metro  type  faces  and  the  installation 
of  new  magazines  on  all  headline 
machines.  Four  variations  of  Metro 
are  used — light,  bold,  light  italic  and 
bold  italic. 

Maximum  headlines,  even  for  street 
sale  editions,  are  now  being  set  in  72- 
point  type. 

Meanwhile  the  Chronicle’s  color 
printing  facilities  will  be  increased  by 
midsummer  when  Hoe  will  deliver 
four  new  color  units  for  the  news¬ 
paper’s  black  and  white  presses.  Mark 
Wayman  is  mechanical  superintendent. 


57  Years  on  Daily 

On  Wednesday,  March  27,  William 
J.  Boers  observed  his  80th  birthday 
and  his  57th  year  of  uninterrupted 
employment  with  the  New  York  Eve¬ 
ning  Post.  He  was  makeup  man  of 
the  editorial  page  in  the  composing 
room  when  the  paper  marked  its  100th 
anniversary  in  1^1.  He  assisted  in 
developing  the  market  quotations  and 
later  handled  the  bond  market  quota¬ 
tions,  and  has  been  active  in  the 
composing  room  since. 


Coast  Mechanical 
Meet  April  27-28 

Southern  California  Group 
Will  Convene  in 
Los  Angeles 

Saturday  and  Sunday,  April  27  a.i: 
28,  have  been  selected  as  the  dates  fo: 
the  fifth  semi-annual  Southern  Cali¬ 
fornia  Mechanical  Conference,  to  be 
held  in  the  Cabrillo  Hotel,  L: 
Angeles. 

Emphasis  will  be  placed  on  dis¬ 
cussions  of  mechanical  problems 
their  solutions,  round  table  confer¬ 
ences  and  similar  “shop  talk,”  with? 
minimum  of  formal  addresses.  Job: 
B.  Long,  general  manager  of  the 
California  Newspaper  Publishers  As¬ 
sociation,  will  welcome  the  mechanici 
men  to  the  meeting. 

To  Discuss  Advertising 

A  feature  of  the  meeting,  calculated 
to  smooth  the  paths  for  both  mechar. 
ical  men  and  advertisers  and  agency 
men  will  be  a  general  discussion  be¬ 
tween  the  creators  and  the  producer 
of  advertising  copy.  Advertisir.r 
managers  of  metropolitan  and  su¬ 
burban  papers,  department  store  ad¬ 
vertising  executives,  and  agency  me: 
have  been  invited  to  the  Saturda; 
evening  session,  where  as  many  o: 
their  individual  and  mutual  problem 
as  possible  will  be  tossed  on  the  table 
for  analysis.  Likewise,  composin 
room  foremen,  engravers,  stereotyper 
and  pressmen  will  have  an  oppor¬ 
tunity  to  place  before  the  ad  me: 
.suggestions  for  preparing  and  handlir.c 
copy  which  would  result  in  faster 
more  accurate  reproduction.  Out  o! 
this  discussion  the  Conference  hope; 
to  evolve  a  uniform  method  of  mark¬ 
ing  proofs  and  secure  other  standard¬ 
izations  of  practice  which  will  result 
in  large  savings  to  newspapers,  A.  F 
Stanley,  Los  Angeles  News  mechan¬ 
ical  superintendent,  and  president  of 
the  conference,  declared. 

Survey  of  Cost  Records 

Among  other  topics  likely  to  come 
up  for  discussion  are  best  ways  o* 
keeping  records  of  comp>osing  room, 
production,  effective  methods  of  con¬ 
serving  newsprint,  ways  to  reduce 
re-runs  of  national  advertising  (pan* 
ticularly  for  smaller  newspapers),  co¬ 
operation  between  staff  photographer; 
and  engravers  to  cut  costs  and  improve 
photographs,  whether  more  than  . 
inch  mat  shrinkage  is  practical  in- 
order  to  use  narrower  newsprint  rolis- 
air  conditioning  for  newspaper  plan!' 
public  reception  of  streamlined  make¬ 
up. 

Lin-O-Red  Service 

The  Lin-O-Red  Service.  Atlanta. 
Ga.,  has  developed  a  device  whic.^ 
will  print  a  line  (name  of  firm  <>■ 
slogan)  in  color  in  one  impression  on 
flat-bed  presses  without  having  n 
run  the  page- form  twice  through  * 
press.  The  maximum  size  type  t_' 
can  be  used  is  24  point  of  b  , 
ters.  This  patented  device  is  leas^ 
by  Lin-O-Red  Service  to  newspa¬ 
per  advertisers,  either  local  or  na 
tional.  J.  A.  Whittington  is  the 
ventor  of  the  device  which  cW 
locked  in  the  page  form. 
printed  through  a  ribbon,  w 

the  principle  of  a  typewriter  n 
from  ordinary  tyi>e. 


Cooke  Promoted 

Arthur  H.  Cooke,  who  for  ^vera- 
months  was  acting  New  ,  jnr,. 

resentative  of  the  Mergenthaler 
type  Company,  has  been  made 
England  representative. 


Dayton  Herald  Can  Shift  Its  Title  Wherever  Desired  to  Permit  Better 
Headline  Display  in  Final  Edition — Usually  Carried  in  Upper  Left  Corner 

By  EARL  EASTWOOD 

Executive  Editor,  Dayton  (O.)  Herald 

8  BELOW  ZERO  IS  FORECAST 


from  10  to  15  minutes.  Added  ad¬ 
vantages  are  more  even  printing  and 
an  absence  of  heat,  carbon  and  dirt. 

The  heating  element  in  the  lamp  is 
a  colunm  of  mercury  one  inch  Long 
and  1/16  of  an  inch  in  diameter,  in¬ 
closed  in  a  water-cooled  quartz  ca¬ 
pillary  tube.  Capable  of  making  ap¬ 
proximately  1,200  prints,  the  element 
will  need  to  be  replaced  only  about 
every  100  hours. 


.  Roosevelt  Raps 

•  THE  HMILH  I  Ohio’s  Handling 
_ _  -  Of  Relief  Funds 

Destroyer  Crippled  “r 

By  German  Torpedo 


aoming  associate,  the  Dayton  Jour- 
«!,  everything  was  considered  sub¬ 
let  to  change  except  the  Page  1  name- 
jiate.  Title  lines  over  sections  or 
departments,  such  as  sports,  became 
aovable  “spots.”  But  the  verdict  was 
iat  the  front  page  nameplate  could 
not  be  touched. 

Nameplate  Travels  Now 

Ibat  verdict  has  now  been  reversed. 

Since  Oct.  4  the  Herald’s  nameplate 
tor  the  final  edition  has  been  reduced 
10  four  columns  and  has  done  a  bit 
of  traveling.  Usually  it  appears  in 
ihe  upper  left  corner,  but  it  has  been 
shifted  to  the  upper  right  and  has 
neen  dropped  below  the  top,  on  both 
dt  and  right.  It  is  centered  only 
Then  an  8-column  banner  is  used, 
ind  then  appears  below  the  banner. 

This  design  was  suggested  originally 
hy  two  illustrations  in  Herbert  Bruck- 
er’s  “The  Changing  American  News- 
oaper”  — an  experimental  front  page  has  three  or  even  more  stories  worthy 
developed  in  the  Graduate  School  of  of  smash  treatment.  To  illustrate;  In 
ioumalism  at  Columbia  University,  one  issue  a  four-column  head  of 
aid  the  front  page  of  the  New  York  72  point  Square  Gothic,  upper  and 


THEHERIU) 


Detroit  Veterans 


ie  Col^bia  experiment.  In  both  il-  another  four-column  head  of  60  point  interest  and  the  receptiveness  to 

ustrations  the  nameplate  appears  in  Italic,  two  lines.  At  the  fold,  on  the  change  which  have  been  shown  by 

4e  upper  left  comer.  right  side  of  the  page,  was  a  single  Lewis  B.  Rock,  publisher  o^the  He^- 

The  klea  of  developing  such  a  name-  four-column  line  of  60  point  Chelten- 

plate  for  the  Herald’s  final  edition  ap-  ham.  The  page  could  even  he  quar- 

pealed  to  the  writer  for  two  reasons:  tered  in  this  fashion  and  still  iresent 

Tint,  the  “Final”  needed  spwial  treat-  **  pleasing  appearance, 
aait  to  increase  its  appeal'  for  street  As  an  additional  convenience  to 
sales,  inasmuch  as  the  preceding  “Val-  persons  wishing  to  read  the  paper 

ey”  and  “Home”  editions  also  appear  while  homeward  bound  on  trolley  or 

*  the  streets.  For  years  the  Her-  bus,  a  split  page  makeup  usually  is 

lid’s  “Final”  had  sought  this  appeal  employed.  Occasionally,  for  the  sake 

irough  the  use  of  green  paper  for  its  of  variety,  this  feature  is  discarded 

sutside  pages,  and  the  employment  of  in  the  treatment  of  stories  carried 

savy  or  multiple  banners,  "^e  latter  wholly  on  Page  1.  Whenever  a  main- 

ad  disadvantages  in  that  the  “Final”  play  story  can  be  held  to  moderate 

dso  was  increasingly  in  demand  for  length,  jumps  are  avoided. 

^delivery.  Home  readers  it  is 

necessary  to  add,  are  not  ,  ,  ,  , 

wly  fond  of  glaring  banners.  This  remodeled  front  page  was  m- 

Second.  when  two  or  more  banners  troduced  m  the  Herald  s  world  senes 
if*  used — and  particularly  when  one  extras,  issued  on  final  edition  time, 
il  them  is  an  “overline” — the  reader  H  been  retained  for  the  Final 
IMS  not  always  find  it  easy  to  locate  five  days  a  week,  Saturday  being  ex- 

■ie  story  to  which  each  banner  refers,  cepted  because  the  Dayton  afternoon 

^  desirability  of  tieing  up  each  story  combine  their  Home  and 

*ith  its  headlines  needs  no  argument.  Final  editions  on  that  day. 

Co*  Carry  Three  Banner  Lines  The  test  of  this  makeup,  of  course. 

So,  after  considerable  experiment-  whether  it  appeals  to  readers.  Ap- 

with  paste-pot  and  scissors,  a  Parently  it  does,  because  the  circu^- 
'^eplate  was  devised  which  permit-  department  has  expressed  unwill- 
separation  of  main  heads  so  that  ‘"g^e^s  to  go  back  to  the  old  form. 

*sdi  could  be  tied  up  directly  to  its  This  remodeled  front  page  has  been 


Edward  J.  Rinshed  (left)  and  E.  D.  Stair 
talk  over  old  times. 


New  Engraving  Lamp 


I 


M  I  ■  KM  I  ■  installed  said  they  would  not  be  with-  roller  that  “a  composition  ro!: 

KfinnSYlVdnid  iMfiCndniCdl  LiIIGIi  out  them.  Mr.  MerWe  outlined  a  should  be  cleaned  occasionally  t: 

rwillljf  Ifailia  l  VIIIVI#  time-system  used  at  the  Washington  kerosene.”  “The  use  of  volatile  ri 

*11  'L  which  checks  the  work  of  all  stances  such  as  gasoline,  alcohol,  c 

Hnin  LOntfiffillfG  in  Hnrrllnilffl  composing  room  operators  and  is  quick  evaporating  cleansers  sbi 

I  lUlU  VVIIICI  CIliC  III  I  lai  I IJUUI  y  proving  very  satisfactory  there.  be  avoided  on  any  type  of  roUer,”; 

joLxc  •  wi*  T’TJI  ^  Tuesday  morning  the  superin-  said,  “as  they  are  injurious  to  ei'i 

rhotos  and  rhoto-tngraving  a  Ma|Or  lopic — I  rend  Is  tendents  and  foremen  turned  to  stereo-  composition  or  rubber.  Water  she. 

Toward  Newspaper-Owned  Plants - Heitkamp  typing  problems.  George  T.  Weg-  be  kept  from  composition  rollers!- 

Q  p  .  I  emer,  of  St.  Marys  (Pa.)  Daily  Press,  when  they  are  not  in  use  should : 

Oees  DUSineSS  increase  presided,  a.  M.  R.  Charrington,  Jr.,  stored  in  a  cool,  dry  closet;  mak 

(Special  to  Editor  &  Publisher)  plants  in  Pennsylvania  range  between  sales  manager,  and  E.  J.  Furgison,  sure  that  no  imee  or  bugs  c^  m; 

Harrisburg,  Pa.,  April  9 — More  than  six  and  eight  cents  per  square  inch,  plant  superintendent,  both  of  the  them,  for  the  glue  and  glyoerme 
a  hundred  mechanical  superintend-  decreasing  with  increased  volume.  North  American  Smelting  Company,  bination  in  comiwsitiort  rollers  is 
ents  and  foremen  of  Pennsylvania  Don  Miller,  of  the  Allentown  Morning  discussed  type  metals.  Furgi^n  said  tasty  meal  for  rodents, 
newspapers  attended  the  annual  me-  Call  and  Evening  Chronicle,  presid-  the  high  melting  point  of  zinc  is  a  Colehower  said  rollers  should  : 
chanical  conference  of  the  Pennsyl-  ing  at  the  session,  said  a  study  of  major  cause  of  bad  metals  in  the  ground  when  they  swell  to  near  o:; 
vania  Newspaper  Publishers’  Associa-  photo  costs  on  his  papers  revealed  stereotype  room.  Jack  Kearns,  North-  half  inch  diameter  oversize.  “• 
tion  at  the  Penn-Harris  Hotel  here  that  pictures  cost  $1.37  each  to  the  eastern  representative  of  the  Burgess  rubber  when  in  contact  with  oil  irj 
April  8-9.  Supply  house  representa-  print,  and  that  engraving  costs  at  Cellulose  Company,  talked  on  “Stereo-  will  swell  and  it  is  this  outer  siiri= 
tives  and  salesmen  swelled  the  at-  the  Allentown  Newspapers  average  typing  and  Mats,”  declaring  that  of  oil  soaked  rubber  which  is  injc 


proper  use  of  the  molding  cork  is  the  ous  to  the  good  rubber  undeirir^.; 
most  important  thing  in  a  stereotype  and  should  be  removed.” 
department,  and  should  be  changed  Members  of  the  1940  Mechar,'.;^ 

often  for  the  best  efficiency.  Kearns  Conference  Committee  of  the  PNPA 
said  that  buckles  in  mats  start  in  the  who  arranged  the  program,  inclu4i 
molding  table,  and  should  be  traced  to  Mr.  LaMade,  chairman;  Don  Milir 
their  origin  more  often,  instead  of  Morning  Call  and  Evening  Chronick 
blaming  other  factors.  He  said  an 


D.  Philip  Young,  Yc' 


20  or  regular  mats,  whose  mois- 

ture  flat  the 

Heifkamp  Speofcs 
a  discussion,  was 

brought  out  that  insulation  of  pots 
cut  fuel  in  the  stereotype 

room  will  lessen  dross.  Experi- 
ence  with  a  renovator  installed  at 
the  Sharon  Herald  was  reported, 
showing  70  potmds  of  metal  was 
T  reclaimed  from  each  hundred  potmds 

of  dross,  and  that  this  metal  was 
tee  who  helped  errange  the  Harrisburg  satisfactory  in  every  way.  Many  me- 
meeting.  L.  to  r.:  Karl  A.  Hoffman,  of  chanical  men  expressed  the  idea  that 
Lancaster  Newspapers,  Inc.;  ^ 

Wi  liamsporf  ©rit,  and  chairman  of  the  i  a  u  *  ’ 

tarys  Daily  Press,  and  N.  Dewi«  Ray.  of  P  more  eco- 

anino  Gazette  nomically  by  reclaimmg  metal  from 

’  dross  before  shipping  it  to  supply 

five  and  one-third  cents  per  square  houses. 

inch.  Schwerin  told  the  photo-en-  At  a  luncheon  session  on  Tuesday, 
gravers  that  back-plate  on  zinc  is  Frederick  B.  Heitkamp,  vice-presi- 
expected  to  be  made  standard  soon,  dent  of  the  American  Type  Foimders 
with  sales  increasing  at  such  a  rate  Sales  Corporation,  spoke  on  “Making 
that  “within  a  few  years  all  zinc  will  the  Most  of  the  IMO  Market.”  He 

be  back-coated.”  A  discussion  on  said  that  war  orders  in  the  industrial 

personnel  for  a  one-man  engraving  field  could  not  fail  to  reflect  on  the 
shop,  showed  various  opinions  on  publishing  and  printing  business.  And 
this,  several  mechanical  bosses  agree-  that  the  graphic  arts  industry  would 

be  sure  to  get  its  share  of  this  busi¬ 
ness  increase.  Karl  A.  Hoffman,  of 
the  Shenandoah  Evening  Herald,  pre¬ 
sided  at  the  luncheon. 

Final  session  of  the  mechanical  con¬ 
ference  was  devoted  to  the  pressroom. 
W.  T.  Diefenbach,  chief  chemist  of 
the  J.  M.  Huber  Company,  discussed 
“News  Inks  of  Today,”  stating  that 
improvements  in  oils  used  in  toned 
ink  has  increased  the  popularity  of 
C.  P.  this  type  of  ink  so  that  at  the  present 
the  Eastern  plant  of  his  company 
produces  67%  of  toned  ink  as  com¬ 
pared  to  33%  untoned  ink  as  its  out¬ 
put.  Bleeding  of  oils  into  the  paper, 
causing  an  imsatisfactory  reading 
condition,  though  in  many  cases  not 
actually  visible,  has  b^n  largely 
remedied  by  the  use  of  proper  oils  in 
the  toning  of  inks,  Mr.  Diefenbach 


Val  Wells  Promoled 


Named  Assistant  Mechanical 
Chief  in  Des  Moines 

Val.  L.  Wells  has  been  appointed 
assistant  mechanical  superintir.dc: 
of  the  Des  Moines  Register  and  Trii- 
une 


according  tc 
an  arinouncerr*.’.; 
made  r«€r.‘»; 
by  J.  F.  Pei* 

dirtz,  inc-chiTj:? 

sup  eriritcndcT.: 

of  the  newga- 
pers.  Wells  wk 
have  .supervisjc- 
of  all  mcchariics 
departments  as 


er  oi  me  jeunnuiie  lyvivs-uispaicn.  .  ...  l  i_  ^ 

and  by  Howard  J.  LaMade,  chai^an  probably  the  best  arrange- 

of  the  conference,  and  busine.es  man-  employment  of  a  good 

ager  of  Grit,  Williamsport,  the  con-  engraver,  leavinphotography  to  frw- 
ference  devoted  its  opening  session  to  although  others  thought  pho- 

photography  and  photo-engraving,  togra^ers-engravers  could  be  de- 
Frank  B.  Johnston,  chief  photogra-  on  small  papers  with  better 

pher  of  the  Philadelphia  Inquirer,  resu  mg. 

outlined  the  Inquirer’s  treatment  of  Malntenanee  Emphasized 

picture  copy,  and  E.  W.  Schwerin,  M.  L.  Detwiler,  mechanical  super¬ 
vice-president  and  general  manager  intendent  of  Lancaster  Newspapers, 
of  the  Bridgeport  Engravers’  Supply  Inc.,  presided  at  a  Monday  evening 
Company,  spoke  on  “Buying  vs.  M^-  session  of  the  composing  room.  ~  ~ 
ing  Newspaper  Cuts.”  Merkle,  composing  room  superin- 

“The  trend  toward  pictures  has  tendent  of  the  Washington  (D.  C.) 
developed  into  an  insistent  demand  Star,  and  R.  D.  Shaeff,  Lanston  Mono¬ 
in  recent  years,”  Schwerin  declared,  type  chief  mechanical  inspector,  con- 
and  because  of  this  demand  publish-  ducted  a  “quiz”  on  maintenance  and 
ers  now  without  engraving  plants  care  of  equipment,  stressing  routine 
should  gradually  move  toward  estab-  care  and  scheduled  maintenance  as 
lishment  of  their  own  plants,  he  said,  the  best  insurance  against  high  repair 

Pointing  out  that  pictures  must  be  or  replacement  costs.  Shaeff  wam^  _  became  aay  loremau,  •* 

published  while  “hot,”  the  speaker  against  economies  on  machine  lubri-  said.  January  1933  when  Pezdirti 

declared  that  service  is  the  main  c^ts:  “When  you  save  nickels  on  Colehower  Discusses  Rollers  appointed  medianical  super 

consideration  in  the  establishment  of  oil  and  grease,  you  short  change  your-  h  Howard  Colehower,  Jr^  of  the  dent.  Wells  became  pressroom  ! 

engraving  plants.  Under  satisfactory  self  in  machinery  life,”  he  declared.  (Sodfrey  Roller  Company,  speaking  on  intendent  of  the  Register  and 

service  conditions  small  publishers  In  a  talk  on  “Economical  Methods  printers’  rollers,  urged  publishers  to  une. 

may  continue  to  have  their  engraving  of  Producing  Food  Store  Advertis-  buy  their  rollers  as  close  to  home  as  He  has  been  active  in  An 
done  outside,  but  all  should  plan  to-  ing,”  Peter  J.  Burton,  of  the  Mer-  possible,  chiefly  for  economic  reasons.  Legion  affairs  since  coming  t 
ward  their  own  plants,  he  said.  Mini-  genthaler  Linotype  Company,  urged  Use  of  rubber  and  synthetic  rubber  Moines,  having  served  as  cor 
mum  requirements  to  make  a  photo-  advance  planning  for  composition  of  rollers  is  increasing,  Colehower  said,  der  of  Highland  Park  Po^ 
engraving  plant  operate  successfully  food  stuff  ads  as  a  time-saver  in  the  but  cautioned  against  putting  such  mander  of  the  sixth  distnd 
are  $3,000  initial  capital;  650  square  composing  room.  A  discussion  of  rollers  on  a  press  and  then  forgetting  vice-commander  of  the  low 
feet  of  floor  space  and  1,000  square  composing  room  lighting  conditions  them,  advising  that  they  must  be  partment  of  the  Legion. 
inches  of  finished  production  each  revealed  a  trend  toward  fluorescent  ground  and  polished  and  re-set  on  a  served  as  president  of  Web 
week,  the  mechanical  men  were  told.  lighting  in  Pennsylvania  composing  maintenance  schedule  in  order  to  get  men’s  Union  No.  U.  ^nd  n 
In  a  discussion  following  Mr.  rooms,  with  satisfactory  results.  The  maximum  benefit.  Composition  roll-  was  a  delegate  to  the 
Schwerin’s  speech  it  was  brought  out  use  of  Lino-saws  was  also  discussed,  ers  are  also  being  improved,  he  de-  Pressmen’s  convention  at  Pr® 
that  engraving  expenses  on  inside  and  mechanical  men  who  had  them  dared,  and  told  users  of  this  type  of  Home,  Tennessee. 


Akron  Celebration 


Claude  M.  Baker  of  Indianapolis, 
president  of  the  ITU  will  be  prin¬ 
cipal  speaker  when  Akron  Typogra¬ 
phical  Union  No.  182  celebrates  its 
60th  anniversary  April  28  with  a  ban¬ 
quet.  Mayor  Lee  D.  Schroy  of  Akron 
is  scheduled  to  sp>eak,  as  is  John 
Knight,  editor  of  the  Akron  Beacon- 
Journal,  and  Le  Roy  Church,  Bea¬ 
con-Journal  typographer.  Reese  J. 
Highfield  is  president  of  the  union. 


Nashville  Executive  Tells  System 
Used  to  Get  Register 
When  Marks  Are  Missing 

Sy  0.  E.  RETRY 

Svperintendent,  Composing  Room, 
Newspaper  Printing  Corporation 

Bie  increasing  use  of  color  in  news- 
^pers  has  made  registering  the  plates 


The  Anadarko  (Okla.)  Daily  News, 
which  formerly  appeared  as  a  seven- 
column  newspaper,  has  changed  its 
format  to  eight  columns.  Joe  W.  Mc- 
bride  is  editor  and  manager. 


)  problem  in  the  average  newspaper 
piint.  At  first  it  was  only  a  routing  ; 
job  for  the  stereotyper,  but  when  the  ^ 
utional  advertisers  started  using 
fiates  that  usually  had  hairline  reg- 
i’.er,  the  problem  of  registering  the 
:;a’,es  began. 

Register  Marks  Missing 

As  long  as  the  plates  had  register 
£srb  it  was  no  trouble  to  bore  a 
::le  through  the  register  marks  and 
ben  put  a  pin  in  the  base  making  the  < 
:ianging  of  the  plates  easy.  However, 
br  the  last  few  months  the  national 
.Khertisers  have  been  supplying  elec- 
::otypes  having  close  register  without  | 
cy  form  of  register  marks. 

There  may  be  some  interest  in  the 
:»thod  we  are  using  to  register  such 
•,btes.  Recently  we  printed  a  six- 
rlirnm,  200-line  national  ad.  We 
ue  an  offset  proof  of  the  key  plate, 

:  this  case  it  was  the  color  (yellow) 
-i  position  the  proof  on  the  base 
:  the  exact  place  it  is  to  print.  We 
im  glue  the  proof  securely  to  the 
■^se. 

There  are  several  ways  of  making 
t  excellent  offset  proof.  The  easiest 
ny  is  to  put  the  key  plate  on  a  base 
sd  lay  a  piece  of  proof  paper  on  it, 
'en  place  carbon  paper  face  down  on 
^  paper.  If  the  cut  is  large,  use 
pieces  of  paper,  being  sure 
^  the  entire  plate  is  covered.  It 


LUDLOW-SET 

with  a  single 
justification  M 


r'  The  illustratkxi 

shows  the  matri¬ 
ces  in  the  long  stick 
and  the  t>pcslugs  cast 
therewith.  Notice  how 
the  overhanging  charac¬ 
ter  fits  into  recessed  por¬ 
tion  of  the  adjoining  slug, 
providing  even  word  spacing. 


The  I  udlovv  method  of  setting  long  lines  not 
only  cuts  composing  room  costs  but  it 
improves  the  quality  of  composition  as 
well.  Lines  up  to  112y2-picas  can  be  set 
1  with  only  a  single  justification,  and  J 
cast  in  slug  sections. 

i 

^  And  so  quickly  and  economi 
cally  done!  No  guesswork— 

'  yet  the  spacing  is  uniform 
!  throughout.  Simply  set  ^ 
the  matrices  in  the 
long  stick,  spacing 
the  entire  line  as 
I  usual.  Then  in- 


proof  of  the  cut  in  an  offset 
)»tion. 

At  several  points  of  register,  top 
3d  bottom,  we  rout  through  the 
close  to  the  printing  points. 
*ith  a  file  or  small  chisel,  we  then 


division  quads  at  the 
marks  on  the  stick  which  indi- 
lengths.  No  other  jus- 
tifreation  is  necessary. 

^^  hen  the  line  is  cast,  it  is  delivered 
f  sI'JQ  sections.  If  a  character  happens 

to  come  where  it  overhangs  the  end  of  a 
slug,  it  fits  into  an  indent  or  recess  auto- 
matically  cast  on  the  next  slug.  Word  spacing 
can  be  kept  uniform  irrespective  of  slug  length. 
W  This  important  feature  is  typical  of  the  many  ways 
in  which  the  Ludlow  enables  you  to  save  time,  and 
increase  composing-room  efficiency.  Literature  telling 
the  complete  Ludlow  story  will  be  gladly  sent  on  request. 


‘ith  a  file  or  small  chisel, 

'Jn  dose  to  the  cut.  making  sure  that 


hole  is  at  right  angles  to  the 
■inting  surface. 

Regftfarad  os  Proof 
Ve  then  place  the  cut  on  the  base 
^  register  it  on  the  offset  proof  in 
*  exact  position  it  is  to  then 
«ten  the  cut  to  the  base.  On  stereo- 
Tpes  and  zinc  we  use  Elrod  base  and 
-^s,  while  on  electros  we  get  the 
^ereotyper  to  make  a  piece  of  solid 


^  the  right  size  and  thickness.  On  I 
•  e  solid  base  it  is  necessary  to  take  a 
^  drill  and  bore  several  holes  (we  | 
thrw  on  this  ad)  with  a  No.  55 
which  makes  a  snug  fit  for  the  ■ 
^  the  engraver  uses.  V^en  we  use 
~^base  and  slugs,  it  is  necessary 
,  bdt-up  the  page  before  mounting 
or  the  cuts.  You  can  easily 
^oir^  into  the  center  of  the  Elrod 
'***  without  making  a  whole. 

After  one  plate  is  registered  and 
T^ried,  we  remove  it  and  repeat  the 
with  the  other  plate.  A  little 
^  removing  the  plates  makes  it 
^  to  replace  them,  just  putting  the 
the  proper  hole.  No  attempt  is 
use  the  same  holes  for  dif- 
plates.  The  holes  are  so  small 
affect  the  print  in  any  way. 
can  use  and  remove  the  plates  as 
necessary.  We  print  the 
^  ^CTiTiesscon  in  the  morning 
tbe  Nashville  Banner  in  the  after- 


Ludloi/vTypograph  Co. 
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Sat  in  members  of  the  Ludlow  Radiant  famil> 
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P  U  B  L  I  S  HE 


S.  F.  Call-Bulletin  Announces  Plans 
For  New,  Streamlined  Building 

Eighty-four- Year-Old  Hearst  Daily  Expects  to  Occupy  Plant 
Next  October — Will  Cover  Two  Acres 


THE  Son  Francisco  Call-Bulletin, 
Hearst  afternoon  daily,  wall  observe 
its  85th  anniversary  in  a  new  home. 

This  became  known  this  week  fol¬ 
iowring  announcement  of  the  purchase 
of  a  site  comprising  more  than  two 
acres.  Construction  plans  wrill  be 


than  the  rest  of  the  building  to  term¬ 
inate  in  a  roof  sign  46  feet  above  the 
sidewalk. 

Detailed  plans,  which  wrill  be  an¬ 
nounced  later,  have  been  carefully 
considered  by  Frederick  Wagner,  pub¬ 
lisher;  Randolph  A.  Hearst,  assistant  to 


Streamlined  for  horizontal  production,  the  new  home  of  the  San  Francisco  Call-Bulletin 
will  provide  a  65%  increase  in  floor  space.  The  building  is  to  be  two  stories  on  a 
site  of  more  than  two  acres. 


pushed  and  the  birthday  editions  of 
Oct.  8  will  be  published  from  a 
newly-erected  building. 

Streamlined  for  horizontal  produc¬ 
tion  in  an  area  selected  for  acceler¬ 
ated  distribution  possibilities,  the  new 
plant,  will  be  located  at  Howard  Street 
and  Holland  Coiut,  between  Fourth 
and  Fifth  Streets. 

Big  Real  Estate  Deaf 

Purchase  of  90,250  square  feet  of 
land  from  the  Boyd  Investment  Com¬ 
pany  was  announced  April  4.  The 
sale  was  termed  San  Francisco’s  larg¬ 
est  downtown  real  estate  deal  in  al¬ 
most  15  years. 

Detailed  plans  for  in-line  production 
processes  designed  to  meet  the  smooth, 
efficient  publication  needs  of  a  future 
of  ever-quickening  tempo  already 
have  been  carefully  drawm.  The  new 
plant  will  be  two  stories  high,  with 
newrsprint  trucks  vmloading  at  one 
end  and  the  printed  papers  emerging 
at  a  loading  platform  for  distribution 
at  the  other. 

Present  location  of  the  Call-Bulle¬ 
tin  is  at  74  New  Montgomery  Street. 
This  plant,  which  has  been  under 
lease,  was  obtained  shortly  after 
the  acquisition  of  the  San  Francisco 
CaU  by  W.  R.  Hearst  in  1913. 

Groimd  for  the  new  building  wall 
be  broken  early  next  month.  The 
site  was  selected  after  months  of  re¬ 
search  study  and  traffic  surveys  dtiring 
whidi  more  than  100  locations  were 
considered.  These  surveys  and  nego¬ 
tiations  for  the  purchase  of  the  site 
were  conducted  by  L.  J.  Burrud, 
vice-president  of  the  Heant  Simical 
Land  and  Packing  Corporation. 

William  D.  Coffey,  building  engi¬ 
neer,  described  the  proposed  structure 
as  “a  factory  buildiiig,  built  to  produce 
smoothly  and  efficiently — ^but  it  wall 
be  a  revelation  in  even-flowring  pro¬ 
duction.  The  lines  of  flow,  centralized 
in  separate  foci  on  variotis  depart¬ 
ments,  all  move  toward  and  termini- 
nate  in  the  press  and  distribution 
point.” 

Outside  surface  of  the  new  building 
wall  be  of  architectural  concrete  which 
wall  give  a  smooth  stone  effect.  Con- 
tozirs  wrill  be  streamlined.  Sweeps  of 
wdndowrs  along  both  floors  will  be  of 
specially  designed  steel  sash.  The 
main  entrance  wrill  be  centrally  lo¬ 
cated.  This  center  wrill  rise  hi^er 


the  publisher;  Leo  Dile,  business  man¬ 
ager;  Lee  Ettleson,  managing  editor; 
R.  L.  Litchfield,  advertising  manager; 
Presley  Mallory,  circulation  manager; 
C.  G.  Hodgson,  production  man¬ 
ager  and  others.  Streamlined  pro¬ 
duction  featiues  have  been  especially 
developed  by  Mr.  Bile,  who  has  made 
a  close  study  of  newspaper  building 
features. 

A  major  problem  for  the  future  wrill 
be  the  moving  of  the  newrspaper’s 
presses  and  mechanical  equipment, 
together  writh  furnishings  and  records 
of  other  departments,  without  loss  of 
publication  time.  The  present  build¬ 
ing  also  houses  the  San  Francisco 
offices  of  International  News  Service, 
International  Newspictures,  King 
Features  and  Central  Press.  All  these 
offices  are  expected  to  locate  in  the 
proposed  structure. 

Entry  into  the  projected  structtme 
will  highlight  a  series  of  anniversary 
year  features,  directed  by  Thor 
Smith,  promotion  manager. 

The  Call-Bulletin  has  a  double 
claim  to  the  title  of  being  San  Fran¬ 
cisco’s  oldest  newrspaper.  It  is  unique 
in  that  it  had  to  be  merged  a  second 
time  before  the  union  became  perma¬ 
nent.  It  is  distinctive  in  that  ffie  first 
editor  of  the  older  of  the  two  merged 
papers  is  probably  the  West’s  greatest 
martyr  in  journalistic  history. 

The  Bulletin  was  fotmded  October 
8,  1855,  by  James  King  of  William. 
A  merchant,  a  miner  and  thrice  the 
banker  of  banks  which  were  forced  to 
close,  James  King  of  William  was  an 
editor  for  only  seven  months.  Yet  he 
won  tindying  fame. 

Establishing  the  Bulletin,  this  un¬ 
successful  banker  who  had  turned 
publisher  immediately  launched  a 
death-defying  crusade  against  crime 
and  corruption  in  San  Francisco’s  life. 
King  minced  no  words,  pulled  no 
punches  in  an  attack  on  David  Brod¬ 
erick,  political  leader. 

Mr.  King’s  dramatic  editorials 
against  Broderick  and  his  “political 
bullies”  drew  immediate  attention  and 
his  paper’s  circulation  shot  to  7,000, 
largest  in  the  dty.  Then  Charles 
Cora  killed  U.  S.  Marshal  Richardson 
and  King’s  demands  for  justice  were 
directed  against  Cora,  County  Trea¬ 
surer  Mulligan  and  James  Casey,  a 
city  supervisor.  When  King  revealed 
Casey’s  past  prison  record,  Casey 


plotted  revenge.  He  lay  in  wait  near 
the  editor’s  office  and  ^ot  him  dowoi 
in  the  street  Wlien  King  died  of  his 
wounds  six  days  later,  thousands 
stormed  the  city  prison  and  hanged 
both  Casey,  who  was  being  held  for 
murder,  and  Cora. 

In  1^9,  George  K.  Fitch,  Loring 
Pickering,  James  W.  Simonton  were 
among  those  in  a  partnership  that 
bought  the  Bulletin.  Mr.  Fitc^  who 
had  revived  the  old  Panama  Star  en 
route  to  California  and  who  had  previ¬ 
ously  been  with  the  old  Cleveland 
Herald,  was  Bulletin  publisher  for  35 
years.  It  was  Mr.  Fitch  who  staked 
William  E.  Dargie  when  Mr.  Dargie 
foimded  the  Oakland  Tribune,  now 
published  by  Joseph  R.  Knowland. 
Mr.  Simonton  later  became  one  of  the 
first  managers  of  the  Associated  Press. 

The  San  Francisco  Call,  which  had 
been  established  Dec.  1,  1856,  was 
merged  with  the  Bulletin  in  1869  im- 
der  the  publishership  of  Mr.  Fitch. 
This  union  lasted  for  but  a  few 
months.  Definite  merger  of  the  two 
papers  was  accomplished  Aug.  29, 
1929,  when  Mr.  Hearst  purchased  the 
Bulletin. 

“Alumni”  of  the  two  papers  include 
Mark  Twain,  Fremont  Older,  Maxwell 
Anderson,  Sinclair  Lewis,  Kathleen 
Norris,  Bob  Ripley,  TAD,  Rube  Gold¬ 
berg,  Maynard  Dixon,  Homer  Daven¬ 
port,  Russ  Westover,  J.  P.  Medbiuy 
in  the  early  days.  Recent  additions 
to  this  list  were  Jimmy  Hatlo,  Elenore 
Meherin  and  Evel3ai  Wells. 

Described  as  designed  for  duty,  the 
new  building  will  provide  an  increase 
in  floor  space  of  65%.  Under  one  roof 
will  be  77,000  sq.  ft.  of  floor  space. 


Adds  Either 


The  engraving  plant  of  the  Okla¬ 
homa  Publishing  Company  April  1 
purchased  a  22  inch  by  27  inch  Mas¬ 
ter  Etcher  manufactxired  by  the  Mas¬ 
ter  Etching  Co.,  of  Philadelphia,  Pa., 
from  E.  T.  Sullebarger  &  Co.,  accord¬ 
ing  to  L.  C.  McMerrick,  foreman  of 
the  engraving  plant.  The  addition, 
McMerrick  said,  will  give  the  com¬ 
pany  two  zinc  etchers  and  one  Hol¬ 
land  electric  etcher  with  a  total  cost 
well  over  $5,000  for  etchers.  The 
Oklahoma  Publishing  Co.,  publishes 
the  Daily  Oklahoman,  Oklahoma  City 
Times  and  Sunday  Oklahoman. 

Albany  Reunion 

Annual  reimion  of  50-year  mem¬ 
bers  of  Albany,  N.  Y,,  Tjqiographical 
Union  4  is  scheduled  April  21  in 
Odd  Fellows’  hall,  tmder  sponsor¬ 
ship  of  the  Albany  Progressive  Club. 
President  Thomas  J.  Welch  has 
named  as  chairmen;  Arrangements. 
John  Stack;  reception,  James  Stiles; 
entertainment,  Thomas  Barry. 


For 

Publisher 

Printen 


EQUIPMENT 
SUPPLIES 
New  &  Used 


Consult  the  “Equipment  Mart” 
section  of  the  classified  pages 
every  week.  Turn  to  page  51  for 
this  issue’s  offerings. 


ITU  (onirad  Signed 

A  contract  has  been  signed  by 
Pottstown  (Pa.)  Mercury  and 
Pottstown  Typographical  Unioa 

The  contract  was  the  first  signed  ir 
a  Pottstown  newspaper  with  the  unio; 

While  the  printers  and  compos;*.;; 
in  the  Mercury’s  composing  rocs 
were  union  men  for  almost  m 
years,  an  agreement  regulating  work¬ 
ing  hours,  wages  and  employee; 
conditions  did  not  become  brndisi 
until  March  19.  Then  William  i 
Hiester,  president  of  the  ncwspipo 
publishing  firm,  signed  the  agicenir 
in  the  presence  of  union  official! 

The  contract  provides  for  an  ig. 
crease  in  hourly  working  rates  fx 
all  printers  and  compositors,  and  ak 
provides  for  one  week’s  vacation  vrii: 
pay  annually  for  regular  employes. 

Leaders  in  the  negotiation  of  a  coc- 
tract  for  the  composing  room  wert 
David  M.  Miller,  president  of  Potts- 
town  Typographical  Union  No.  715 
and  Glenn  H.  Feller,  Harrisburg,  in¬ 
ternational  ITU  representative. 

They  were  aided  by  a  conunitta 
of  printers  composed  of  Hurst  Earns 
former  president  of  the  local  unun: 
George  L.  Binder  and  Edgar  T 
Ripple. 

Drops  Column  Rules 

The  Daily  Sun  of  Goose  Creek 
Texas,  now  appears  in  a  fully  stream¬ 
lined  no-column-rule  format  simila: 
to  that  of  the  New  York  Post.  A  new  | 
four-magazine  Model  G  Streamlined 
Intertype  with  quadder,  six-mold  ^ 
disk  and  Mohr  saw  has  just  been  in¬ 
stalled.  W.  L.  Pendergraft  is  editor 
and  publisher  of  the  Sun,  Robert 
Matheme  is  business  manager,  and 
Donald  Morton  is  the  mechanical  su¬ 
perintendent. 
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Chicaqo,  Illinois 


The  annual  convenoon  dinner  for 
members  and  wives,  given  through 
the  courtesy  of  representatives  of 
manufacturer  and  supply  houses,  will 
be  held  at  7  pjn.  Monday  evening  in 
Hotel  Martin. 

Meeting  again  in  general  session  at 
9:30  a.m.  Tuesday,  the  convention 
delegates  will  hear  an  address  by  K  J. 
Kahler,  general  manager  of  the  Daily 
Argus-Leader  of  Sioux  Falls,  S.  D., 
and  will  hold  an  open  discussion  on 
ical  departments  of  newspapers  Will  “What  Is  New  in  Equipments  and 
be  among  the  speakers  scheduled  to  Methods”  in  which  the  chairman  of 
address  sessions  of  the  fourteenth  ^Jjg  group  meetings  will  lead  the 
annual  Iowa  Daily  Newspaper  Me-  roundtable. 

diaiucal  Conference  to  be  held  Sun-  The  Tuesday  afternoon  session, 
day,  Monday  and  Tuesday,  May  19,  starting  at  1:30  pjn.,  will  include  re- 
20  and  21  at  Sioux  City,  Iowa.  ports  of  committees,  selection  of  the 

The  complete  program  has  been  ar-  next  conference  city  and  election  of 
ranged  by  Guy  J.  Chappell  of  the  officers,  to  be  followed  by  adjoum- 
lotoa  City  Press-Citizen  who  is  pres-  rnent. 

ident  of  the  conference  this  year.  The  Iowa  conference  is  composed  of 

Following  an  informal  openmg  day  mechanical  executives  of  the  compos- 
of  registration,  tour  of  the  city,  and  ing,  machinists  in  charge  of  compos- 
golf,  a  “get-together”  party  will  be  ing  machines,  press,  stereotype  and 
held  Simday  evening  at  Hotel  Martin,  photo-engraving  departments  of  news- 
the  hcaquarters.  The  convention  will  papers  in  the  middle  west.  Last  year 
be  called  to  order  at  10  am.  Monday  delegates  from  15  midwest  states  at- 
by  Mr.  Chappell.  John  C.  Kelly,  tended  the  conference, 
managing  editor  of  the  Sioux  City  Officers  of  the  conference  are:  Guy 
Tribune,  will  give  the  address  of  wel-  j.  Chappell,  Iowa  City  Press-Citizen, 
come  and  Mayor  David  F.  Loepp  of  president;  Charles  H.  Bleuer,  Daven- 
Sioux  City  will  extend  greetings,  port  Democrat,  vice-president;  and 
Mac  Sinclair,  editor  of  Printing  Paul  Kamler,  Clinton  Herald,  secre- 


Program  for  Iowa 
Hoot  Completed 
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The  Binghamton  (N.  Y.)  Press  re¬ 
cently  ordered  a  new  Hoe  arched-type 
super-production  newspaper  press 
complete  with  all  the  latest  Hoe  aux¬ 
iliary  equipment.  The  equipment  will 
consist  of  six  new  Hoe  units,  two 
Hoe  super-production  double  former, 
double  delivery  folders,  six  Hoe  3- 
arm  reels  with  six  Hoe  electrically- 
controlled  automatic  tension  devices. 


dude  C.  E.  Mxirray  and  William  H. 
hnuners  of  the  Lhiograph  Corpora- 
tkm.  Cliff  C.  Holy  of  tjie  Mergen- 
ibaler  Linotype  Co.,  Mr.  Severin  of 
the  Intertype  Corporation,  Clay  A. 
fellman  and  Jack  Moore  of  the  Lud- 
bw  Typograph  Co.,  and  George  H. 


AcclcUm 


Hanson  of  the  Lanston  Monotype 


Machine  Co. 

Earl  Caldwell,  stereotype  superin- 
teident  of  the  Argus-Leader  of  Sioux 
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press  and  stereotype  session.  A  talk 
on  “Ink”  will  be  presented  by  Guy 
Bums,  technician  for  the  George  H. 
Morrill  Co.  Problems  of  the  daily 
newspaper  engraving  department  will 
be  discussed  at  the  engraving  session 
which  will  be  presided  over  by  A.  P. 
Ashton,  engraving  superintendent  of 
Ihe  Sioux  City  Journal.  Louis  A. 
Steinmiller  of  the  National  Steel  & 


of  able  editorial  and  advertising  staffs. 
The  result  is  a  Valley  newspaper  so 
complete  that  it  recognizes  no  com¬ 
petition.” 

An  idea  of  the  extensive  use  of  en¬ 
gravings  by  the  Star  is  revealed  in  its 
records  of  operations.  An  average  of 
25,000  square 
inches  of  plates 
are 

each  month  and 

practically  all  of  T 

it  is  for  use  in  K 
the  newspaper. 

Conunercial  en-  •  t 
graving  work,  ' 

which  is  done  as 
an  accommoda-  J  V  ^ 

tion  for  Valley 
customers,  aver- 
ages  between  100 
and  150  square  Van  Wiggins 
inches  per 
month. 

Disasters  Proved  Plant  Value 

The  advantages  of  this  type  en¬ 
graving  plant  were  accentuated  re¬ 
cently  when  the  Valley  was  visited  by 
two  major  news  events,  an  explosion 
in  Weslaco,  and  a  horrible  grade 
crossing  accident  at  Alamo,  in  quick 
succession. 

Both  occurred  during  morning 
hours.  In  each  case,  the  Star  next 
morning  presented  its  readers  full 
picture  coverage  as  well  as  word 
stories.  On  both  stories  the  Star 
used  a  half-page  cut  on  the  front 
page,  superimposing  its  masthead  on 
the  background  of  the  picture. 

Inside  there  were  full  pages  of  pic¬ 
tures,  covering  each  story  from  all 
angles. 

All  that  is  very  interesting  to  the 
editorial  department,  but  where  does 
the  business  office  come  in? 

That  question  is  answered  by  Wig¬ 
gins  in  this  way: 

“We  don’t  boast  a  lot  of  high- 
priced  columns,  comics  or  features. 
We  spend  this  money  on  news  cov¬ 
erage  and  pictures  in  the  Valley.  As 
a  consequence  we  have  revenue  cir¬ 
culation  and  never  spend  any  money 
for  circulation  promotion  except  that 


Vacuum  Casting 
Equipment  Ordered 


Smatt  Daiiy's  Futl-Size  Engraving 
Piant  Has  Paid  Big  Dividends 

Harlingen  (Tex.)  Valley  Morning  Star  Spent  $4,000  on 
Equipment  Which  Can  Turn  Out  Full-Page  Cuts 


Kwixset  800  timer  and  MacBeth 
Printing  Lamp. 

Robertson  Etching  Machine. 
Metalcraft  Powdering  Cabinet. 
Four-in-One  router,  saw,  trimmer 
and  beveler. 

With  trays,  home-made  stripping 
table,  stoves,  twirlers  and  other  small 


THIS  IS  NOT  a  report  on  a  new 
plant,  but  the  record  of  accomplish¬ 
ment  of  hopes  bom  two  years  ago 
when  the  Valley  Morning  Star,  at 
Harlingen,  Tex.,  a  town  of  13,000,  in¬ 
stalled  engraving  equipment  with  an 
eye  to  the  future. 

At  that  time  the  logical  thing  would 


Valjcu3,llorning  ^tar 


The  Goss  doubled  cooled  curved 
vacuum  casting  box  is  made  in  two 
models — one  for  casting  thin  solid 
plates;  the  other  for  ribbed  plates. 
Tlie  thin  plate  casting  box  is  equipped 
with  water  cooling  chambers  and  elec¬ 
tric  heating  units  in  both  members  for 
absolute  temperature  control.  Throi;^ 
the  use  of  this  cooling  and  heating 
system,  any  desired  temperature  re¬ 
lationship  between  the  two  members 
can  be  quickly  obtained  and  main¬ 
tained,  resulting  in  greater  uniformity 
and  finer  texture  of  the  plate. 

“The  vertical 


or  stationary 
member  is  equipped  with  a  cap  and 
reel  rod  arrangement  for  holding  the 
backing  paper  against  the  core,”  the 
firm  states.  “The  backing  paper  can 


Cotton  Planting  Gels  Ilealli  Verdici 

New  Tune  Extension  Imvcmi  III  l'ra.«h  Fatal  To  27 

This  is  how  Valley  Morning  Star's  engraving  equipment  enabled  the  paper  to  picturize 
one  of  the  most  tragic  accident  stories  in  the  city's  history.  A  truck  loaded  with 
workers  was  struck  by  a  speeding  train  and  27  of  the  truck's  passengers  were  killed. 
Photo  shows  bodies  strewn  along  the  right-of-way,  and  a  priest  in  foreground  ad¬ 
ministering  last  rites  to  a  victim.  Photo  was  taken  by  Brad  Smith.  Similar  half-pago 
treatment  was  given  a  picture  of  an  explosion  which  wrecked  several  stores  and 
injured  a  number  of  people  in  the  nearby  town  of  Weslaco.  The  stories  broke  two 
days  apart,  the  Weslaco  explosion  March  13,  the  crossing  accident  March  15. 

have  been  to  purchase  a  small  engrav-  equipment,  the  engraving  department 
ing  plant,  easily  operated  by  one  man.  was  set  up  at  a  cost  of  approximately 
On  that  basis  a  careful  study  was  $4,000. 

made  of  equipment  costs.  The  engraving  department  is  run  by 

"Had  a  Brainstorm"  Vernon  Mason  while  the  photo  end  is 

Then  the  management  of  the  Star  handled  by  Charles  Holbrook, 
had  a  brainstorm.  They  wanted  The  vision  of  the  flexibility  of  this 
equipment  capable  of  turning  out  set-up  has  been  proved  out.  With  the 
full-page  cuts.  More  than  that,  they  use  of  stripping  film,  it  is  just  as 
saw  high  potentials  for  the  Lower  Rio  easy  to  make  a  half-column  cut  as  a 
Grande  Valley  of  Texas,  and  dreamed  full  page,  and  vice  versa.  'The  op- 
of  the  day  when  this  new  rich  area  erator,  being  able  to  carry  larger  fiats 
would  demand  color  plates.  through  the  printing,  etching  and 

Further  investigation  of  costs,  this  powdering  routine,  can  produce  more 
time  on  larger  equipment,  revealed  and  better  cuts  than  would  be  pos¬ 
that  a  nominal  increase  in  the  equip-  sible  with  smaller  equipment  with 
ment  fund  would  permit  installation  of  smaller  flats  to  go  through  the  same 
full-sized  camera,  printing  frame  and  circuit  over  and  over, 
etching  machinery.  _  _  _  , 

The  abUity  to  run  through  engrav-  O"  Competitive  Basis 

ings  on  larger  fiats  indicated  a  saving  saving  of  time  and  increase 

in  tim-;  for  the  operator  and  the  avail-  technical  efficiency,  is  only  a  small 
ability  of  the  larger  cuts  opened  the  P^rt  of  the  plant  s  value,  according 
way  for  much  greater  enterprise  on  Van  R.  Wiggins,  editor  and  pub- 
the  part  of  the  editorial  and  adver-  lisher  of  the  Star.  He  sees  the  top 
tising  staffs.  value  in  the  ability  of  the  Star  to 

The  result  was  full-sized  equip-  soar  above  the  competition  of  the 
ment  throughout.  metropolitan  press  of  larger  cities 

Arch  Dixon,  of  the  engraving  de-  upstate, 
partment  of  the  Daily  Oklahoman,  Wiggins  puts  it  this  way: 

Oklahoma  City;  and  John  SuUebarger,  “The  San  Antonio,  Houston  and 
of  the  E.  T.  SuUebarger  Co.,  were  Dallas  papers,  even  though  many 
called  in  for  counsel.  The  ultimate  hours  behind  us  with  delivery,  can 
order  included  the  following:  afford  space  and  feature  material  with 

Robertson  Dark  Room  Camera,  type  which  we  cannot  compete.  They  have 
CDH,  24  X  24  inches,  with  scale  focus-  more  wires,  more  columns  and  more 
ing,  proportional  scale,  combination  comics  than  we  can  afford, 
holder  for  plate  or  film,  screen  raising  “So  our  cue  is  to  capitalize  on  the 
device,  tilting  copy  board,  Goerz  lens,  things  they  can’t  touch.  These  are 
Douthit  System,  Gelb  lamps.  Levy  Valley  stories.  Valley  features  and 
screen  and  Eastman  flash  lamp.  Valley  pictures. 

Brown  Cabinet  Model  Vacuum  “Our  photographic  and  engraving 
Printing  frame,  22  x  28  inches,  with  facilities  inspire  enterprise  on  the  part 


where  the  chilling  tendency  is  the 
greatest.  Dial  type  thermometers  are 


chine  is  equipped  with  thermometers 
that  accurately  register  the  temper¬ 
ature  of  each  member.  Separate  h^d 
controls  are  provided  for  cooling 


oxer  ---  - 

either  casting  member  independently 
of  the  water  circulating  system. 

“By  using  a  pre-heating  chamber, 
the  cold  tap  water  is  tempered  before 
it  is  carried  to  the  chamber  where 
the  actual  cooling  of  the  plate  jf 


as  fine  a  type  metal  as  is  made 

UNITED  AMERICAN 


Hiami  News  Has 
New  Scott  Press 

Latest  Type  Double  Octuple  Extra 
High  Speed  Machine 
Installed 

The  Miami  Daily  News,  the  last 


WALTER  SCOTT  SCa 


PLAINFitLD.  N.J..UJ 


New  Double  Octuple  ScoH  Press  now  at  work  in  Miami  Daily  News  plant. 


concentric  gear  mounting;  a  new  which  eliminates  the  use  of  any  slid-  ordinary  return  spring  prevents  ma-  LIIIUI||Jv  JU|l|lldlldll 
rigidity  and  tmiformity  of  impression;  ing  segment  type  contacts,  minimiz-  trices  from  being  forced  out  of  the  Linotype  has  just  issued  its  second 
smoothness  of  ink  distribution;  and  ing  the  tendency  to  bum  and  pro-  assembler  by  the  star  wheel.  By  supplement  to  the  big  1200-page 
thorough  provisions  for  safety,  with  longing  the  life  of  the  equipment.  utilizing  power  from  the  continuously  Specimen  Book  of  Linotype  Faces, 
all  working  parts  enclosed.  The  entire  control  system  is  equip-  driven  delivery  belt  on  the  t3rpe  cast-  published  last  year.  Like  the  initial 

“The  main  drive  and  imit  drive  are  ped  with  the  General  Electric  time  ing  machine,  the  Model  P-5  assures  supplement  (July,  1939),  the  present 
through  forged  steel  shafts  making  interval  start  safety  signal  system.  rapid  and  positive  return  of  the  one  runs  48  pages  and  cover,  and 
four  revolutions  for  each  printing  Installation  of  the  new  press  re-  assembler.  displays  additions  to  Linotype’s  tyi)o- 

cylinder  tiun,  instead  of  only  from  quired  extensive  alteration  of  the  “The  simple,  compact  design  of  the  graphic  resources  for  a  seven-month 
one  to  two  tiuns  per  cylinder  revolu-  newspaper’s  stereotyping  and  elec-  unit  makes  installation  easy  for  any  period.  Supplement  No.  2  contains 
tion  as  heretofore,”  the  company  trical  equipment  to  “step  them  up”  machine  operator  and  materially  in-  42  new  Linotype  and  A-P-L  faces  in 
states.  “These  shafts  are  carried  in  to  meet  the  requirements  of  increased  creases  the  efficiency  of  the  entire  ma-  91  different  point  sizes.  It  includes 
amply  oversize  SKF  high  speed  ball  speed.  trix  assembling  mechanism.”  a  useful  demonstration  of  short  de¬ 
bearings,  assuring  trouble-free  opera-  scenders  in  comparison  with  the 

tion.  U,,  Tn  Mark  ^filh  Ypar  Caledonia  and 

“This  4  to  1  ratio  reduces  the  tor-  HSS  NCW  DCYiC6  rlaill  DUIII  I  COl  Electra  series;  a  compilation  of  added 

sion  and  driving  strain  on  shafts  and  l  i  r»  r>  i  One  of  the  oldest  typographical  time-table  and  tariff  characters,^  as 

gears  to  one-half  or  less  of  the  torsion  Power  Assembler  Return  Replaces  imions  in  the  state,  the  Superior  well  as  many  miscellaneous  additions 

heretofore  used,  and  facUitates  the  Spring  (Wis.)  Typographical  Union,  Local  to  the  stock  of  universal  characters; 

use  of  modem  hieh  sneed  hish  effi-  ,  ,  ,  .  163,  will  celebrate  its  50th  anniversary  and  five  pages  of  additional  Linotype 

dency  press  driving  rotors  at  a  lower  bot-r  conteS  rSal  fractions. 

.u  j  chines  has  been  announced  by  George 

By  elmmatmg  unused  i^r-  Associates,  3536  SUsby 

Uons  of  ffie  usual  len^h  of  the  prmt-  Cleveland  Heights,  O.  A.  W. 

mg  cylmders,  distributing  <kums,  Lehman  of  the  firm  describes  it  thus: 
and  web  rollers  etc.,  it  has  ^  ^ents  are 

possible  to  brmg  the  press  side  is  designated  as  the  Model 

^es  10^  inches  clo^r  together.  Tfi  ‘Sd  LfS  desii^^^^ 

AK  by  increasing  the  shaft  diam-  ^ 

Sr.:?  distnbutmg  assembler  slide  to  replace  the  ordi- 

cylinders,  the  need  for  outboard  rr,.,..*  Ko 

bearings  for  smaller  shafts  has  been  a-  r  t 

eliminated,  and  by  the  use  of  alloy 

^l^c  geam  bolted  to  the  shafts  the  ^Th/Model  P-5  can  be  installed 
\  °  in  less  than  15  minutes  without  any 

T  alteration  of  the  machine  other  than 

^  k  u  the  removal  of  certain  parts  which 

new  Scott  Unit  is  1053/4  mches  as  renlaced  After  the  instaUation  is 
compared  with  128  inches  of  the  pre-  repiacea.  ^wr  me  msmuation  is 
uim.Vj  •  t  once  made  no  further  adjustments  are 

vio^  design— a  space  saving  of  22V4  necessarv  regardless  of  line  widths 

SL  Edng  c7miTd 

K'  70  scjuare  ..Because  there  is  no  spring  tension 

■eet  of  pressroom  space  per  Octuple  i-  t  l  •  u  •  - 

nrocc  f  j  j  on  the  Ime  of  matrices  being  assem- 

Press.  Many  pressrooms  are  crowded  .  ,  ,  ^  elevator  the  maMees  are 

<l'Je  to  building  limitation,  column  j  ^  j  ®tevator,  me  matriTOs  are 
i  u  u  •  •  delivered  more  smoothly  and  there  is 

-  ’  J  ®  ^  considerably  less  wear  on  the  star 

•’I.*!  and  othnr  assembly  „„ha„i,n.. 


For  Your  Remelt  Room 


THE  TWINTYPE  WATER-COOLED 
MOLD  CASTS  THE  DOUBLE-EAR 
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£ditotial:  FRONTIERS 


THE  MAKERS  of  poetic  phrases  about  our  life 
and  times  are  talking  with  great  glibness  now 
alK>ut  “new  frontiers”  for  American  endeavor. 
Either  they  ask,  rhetorically,  or  state,  emphatic¬ 
ally,  the  broad  question  of  how  we  are  going  to 
employ  the  breadwinners  for  130,000,000  people 
now  that  our  economy  has  pas.sed  from  the  “ex¬ 
panding”  to  the  “mature”  .stage.  And  they 
wonder,  academically,  where  the  new  frontiers 
are  to  be  located. 

To  our  prosaic  and  matter-of-fact,  often  dull, 
mind,  the.st‘  .sj)eculations  often  swm  to  be  empty 
iwsturings.  The  new  frontiers  of  actuality  are 
opening  and  laniig  o|xmed  every  day  in  shop, 
office,  and  lalmratory  by  men  and  women  who 
are  altogether  uncoii-scious  of  their  pathfinding 
function.  They  are  doing  their  daily  job,  finding 
ways  of  doing  it  better,  more  economically,  with 
less  effort.  They  are  moving,  without  con.scious 
effort,  from  the  routine  of  today  to  something 
else,  not  markedly  different  at  first  and  unfolding 
its  new  iw.s.sibilities  step  by  step. 

backward  hK)k  is  often  revealing.  In  1929, 


for  instance,  c-ommercial  aviatif)ii  was  a  bound¬ 
ing,  reckless  and  fearless  infant.  Few  then  could 
have  foreseen  that  to  serve  this  crazy  experiment 
there  would  be  constructed  an  airport  in  New 
^'ork  at  a  cost  of  $40,000,000.  Fewer  yet  would 
have  predicted  that  within  10  years  airplane  ser¬ 
vice  would  connect  all  major  cities  on  practically 
commuter  schedules  and  that  an  entire  year 
would  pass  without  a  single  airline  passenger 
casualty.  That  was  not  achieved  by  any  magic 
formula,  but  by  the  day-to-day  analysis  of  per¬ 
formance,  learning  the  causes  of  mistakes  and 
finding  ways  to  prevent  them. 

Teti  years  ago,  color  printing  on  newspaper 
l)res.ses  was  still  a  fairly  remote  dream.  Black- 
and-white  printing  seemed  to  furni.sh  most  of  the' 
nec'essary  service — but  today,  <x)lor  printing  is 
routine  for  hundreds  of  large  and  small  news¬ 
papers.  A  totally  unforeseen  corollary  of  that  has 
bc'en  the  realization  that  the  black  {crinting 
standards  of  10  years  ago  were  far  lower  than 
should  have  been  tolerated.  For  far  tex)  many 
newspapers,  they  still  are.  Yet  the  exiwrienc'c' 


of  sc'ores  of  new.spapers  has  dcmonstratc*d  that 
here  is  a  new  frontier  that  can  be  crossed  without 
extraordinary  effort  or  exi)ense. 

Practically  every  newspaper  has  in  its  force  i 
man  or  men  capable  of  producing  suiierlatively 
good  printing.  Too  many  are  equipped  vcitli 
ob.solete  machinery,  and  are  not  getting  out  ol 
that  the  results  of  which  it  is  capable.  Too 
many  pinch  pennies  in  their  selection  of  newsprint 
and  ink — a  relatively  trifling  economy  wlra 
measured  against  the  finished  product.  The  long¬ 
est  frontier  to  l)e  crossed  in  this  area  is  thr 
ignorance  and  indifference  of  employers  and 
workmen,  in  the  tolerance  of  a  result  unwortliy 
of  the  establishment  because  it  represents  les 
than  the  best  in  thought  and  effort. 

If  the  aim  of  every  employer  and  every  work 
man  was  the  production  of  the  best  possible  job 
within  the  limits  of  the  firm’s  income,  there  would 
Ik*  small  necessity  to  seek  for  new  frontiers  to 
Ik*  c'rossed.  There  is  plenty  of  work  to  be  done 
and  many  a  dollar  to  be  earned  w-ithin  the  unex¬ 
plored  area,s  already  enclo.sed. 


Pressman  Tells  How  lo  Set  Color 
Before  Starling  on  an  Edition 

By  HARRY  E.  ZERBE 

Prctsrooin  Superintendent,  Lawrence  (Mata.)  Eagle  and  Evening  Tribune 


A  PRESSMAN  from  a  neighboring  city 

came  in  to  see  our  plant  a  number 
of  years  ago  and,  incidentally,  show 
us  one  of  his  papers,  which  to  tell 
the  truth,  was  not  very  good. 

Of  course,  according  to  him,  the 
whole  trouble  with  the  looks  of  his 
paper  was  the  fault  of  the  stereotyp¬ 
ing  department.  After  going  over  his 
paper  quite  carefully,  he  agreed  that 
his  impression  and  rollers  could  be 
set  a  little  better  and  help  its  appear¬ 
ance. 

In  the  ensuing  conversation  he 
made  this  remark,  “The  owner  of  my 
paper  said  to  me  the  other  day,  ‘Why 
do  you  always  nm  1,000  to  1,500  pa¬ 
pers  every  day  before  you  get  your 
color  anywhere  nearly  even.  It  seems 
to  me  that  you  should  be  able  to  set 
your  color  before  you  start  your 
nm.’  ”  “Imagine,”  he  said,  “setting 
color  before  you  start,  ^metimes 
I  think  my  boss  is  ‘off  color’  himself.” 

How  Job  Was  Dono 

I  told  him  I  was  sorry  I  could  not 
agree  with  him  that  the  owmer  of  his 
paper  was  “off  color”  because  we  had 
been  doing  that  very  thing  for  years. 

Our  press  is  equipped  with  pump 
driven  fountains  and  it  is  a  very  sim¬ 
ple  operation  to  do  it,  on  this  tygw  of 
inking  system. 

We  went  to  one  of  the  fountains 
and  I  showed  him  how  it  was  done. 
First,  we  close  all  the  thumbscrews 
that  control  the  ink  on  each  individ¬ 
ual  column,  across  a  page.  Then  each 
thumbscrew  was  opened  one  half  turn 
and  I  told  him  that,  while  we  opened 
the  thumbscrews  on  that  particular 
page  one-half  turn,  it  was  not  a  stand¬ 
ard  to  go  by.  That  is  the  way  all  our 
regular  news  pages  are  set  to  get  a 
good,  clear  black.  To  show  the  dif¬ 
ference  in  the  way  we  have  to  set  our 
color  on  the  different  pages,  the  edi¬ 
torial,  sports  and  classified  pages  are 
only  opened  one-thiid  of  a  turn,  while 
page  one  is  opened  three-quarters  of 
a  tmm. 

Then,  I  told  him,  as  the  plates  ai'e 
put  on  the  press,  if  there  are  any  solid 
black  ads  or  cuts  on  the  pages,  we 
open  the  thumbscrews  to  add  Ihe  nec¬ 


essary  amoimt  of  ink  on  the  columns 
where  these  ads  or  cuts  are  placed. 
We  continue  to  do  this  as  each  set  of 
plates  is  put  on  the  press  so  that  when 
we  start  on  the  edition  the  color  is  set 
pretty  close. 

Hh  Problom  Was  DHforont 

It  surprised  him  to  know  that  near¬ 
ly  every  day  the  color  on  some  of  the 
pages  is  not  changed  after  the  press 
starts  on  the  edition. 

He  said,  he  thought  it  was  a  very 
good  system,  but  he  had  the  duc- 
tor  type  fountains  on  his  press  and 
did  not  think  it  could  be  done  on 
them.  While  it  is  more  complicated 
to  do  on  this  type  foimtains,  I  told 
him,  it  could  be  done  in  the  following 
manner.  Move  the  press  \mtil  the 
ductor  roller  is  off  the  foxmtain  cylin¬ 
der.  Have  someone  pump  the  foun¬ 
tain  and,  as  it  is  being  pumped,  close 
the  keys,  one  at  a  time,  and  then  open 
them  up  to  what  would  print  ordinary 
type.  I  told  him  I  could  not  tell  him 
how  much  he  would  have  to  open  the 
keys  because  conditions  in  his  press¬ 
room  would  govern  that.  By  that  I 
meant,  the  consistency  of  the  ink, 
temperature  of  the  pressroom  and  the 
kind  of  paper  he  was  using,  whether 
it  had  a  hard  finish  or  was  soft  and 
absorbent.  These  conditions  vary  so 
much,  I  told  him,  that  it  wovild  be 
almost  impossible  for  me  to  tell  him 
how  to  set  his  color,  even  if  he  had  a 
duplicate  of  oiu*  press. 

He  said  he  was  £ifraid  that  if  he 
closed  the  keys  on  his  foimtains  the 
ink  blade  might  buckle.  As  his  press 
is  quite  old,  I  told  him  that,  while  I 
did  not  think  that  it  would  happen,  it 
was  a  possibility. 

Then  I  told  him  of  another  way  he 
could  do  it,  using  a  thickness  gauge 
and  not  risk  buckling  the  blade. 

Tkickaoss  Gauge  Used 

This  is  how  it  is  done  with  a  thick¬ 
ness  gauge.  Open  the  keys,  one  at  a 
time,  and  put  the  .004  gauge  xmder  the 
blade  and  close  the  key  xmtil  he  got 
the  “feel.”  By  doing  this,  on  a  few 
pages,  he  wo^d  find  out  just  what 
thickness  he  would  require  to  get  the 
best  results  on  his  press. 


That  was  the  best  idea  to  use  on  his 
press,  he  thought,  and  soon  after  de¬ 
cided  to  go  back  and  try  it  out. 

About  a  year  later  he  came  in  to  see 
us  again  and  apologized  for  not  hav¬ 
ing  come  back  sooner  to  thank  us  for 
our  help  especially  on  his  color.  He 
said  he  foimd  that  some  pages  had  to 
be  set  at  .004  and  others  printed  best 
at  .003  and  also,  that  the  owner  of  the 
paper  came  into  the  pressroom  one 
day,  about  a  month  after  he  put  this 
system  in  use  and  complimented  him 
on  how  much  better  the  first  papers 
off  were  being  printed. 

I  asked  him  if  he  told  him  what  he 
had  done  to  get  this  result  and  he  said 
he  did  not  and  while  that  did  not 
bother  him,  what  did  bother  him  was 
the  fact  that  he  foxind  out  how  easy  it 
was  to  set  color,  before  the  edition, 
after  he  said  his  boss  was  “off  color” 
for  sxiggesting  it. 

New  Casting  Trough 

New  Automatic  Device 
Adds  Speed,  Efficiency 

The  latest  device  for  the  newspaper 
remelt  room  is  the  United  American 
Metals  casting  trough  which,  in  its 
construction,  is  a  wide  departure  from 
the  tin  gutter  heretofore  used  in  cast¬ 
ing  out  the  metal,  according  to  A.  Hoyt 
Levy,  vice-president  of  the  firm.  This 
new  casting  trough  permits  of  con¬ 
tinuous  casting  which  speeds  up  pro¬ 
duction  considerably  with  a  conse¬ 
quent  saving  in  time  and  fuel.  A  con¬ 
trol  handle  automatically  shuts  off  the 
flow  of  the  metal  as  each  cavity  is 
filled  and  instantly  releases  the  flow 
as  the  trough  is  moved  (without  lift¬ 
ing)  to  the  next  cavity.  The  pot  valve 
is  not  closed  imtil  all  of  the  cavities  in 
the  mold  are  filled. 

"Another  feature  of  this  casting 
trough  is  its  automatic  strainer  which 
eliminates  hand  skimming,”  Mr.  Levy 
said. 

‘•This  casting  trough  can  be  at¬ 
tached  to  any  bottom-pour  pot.  Or 
where  the  pot  is  not  bottom-pour  and 
the  furnace  is  in  otherwise  good  con¬ 
dition,  the  pot  can  be  replaced  with 
a  bottom-pour  equipped  witfi  non- 
leakable  valve  at  a  nominal  cost.” 

The  mold  of  the  new  casting  device 
casts  the  double-ear  slip-off  ingot,  and 
is  equipped  with  cradles  whi<^  gather 
the  ingots  as  they  come  down  the 
slide.  The  cradles  also  serve  as 
silencers  preventing  the  noise  occa¬ 
sioned  when  the  ingots  fall  to  the 
floor. 


Linotype  Installations 

Twenty-three  Blue  Streak  Lino- 
tyi)es  have  been  added  by  the  Boston 
Herald  and  the  Traveler.  The  Bort- 
ford  Newsdaily  recently  installed 
three  Linotypes  and  the  Courier-Citi¬ 
zen  Company  of  Lowell,  Mass, 
has  added  three  Blue  Streak  Ma¬ 
chines. 

One  or  more  Linotypes,  many  of 
them  with  self-quadders.  have  been 
installed  by  the  Madison  (Wis.)  Copt- 
tal-Times;  Ottawa  (Ill.)  Daily  Re¬ 
publican-Times;  Glenrock  (Wyo.) 
Independent;  Homer  Landau  and 
Company,  Inc.,  Chicago,  Louia- 

ville  (Ky.)  Courier-Journal  and 
Times. 

Franklin  Press,  Inc.,  Norwich, 

Conn.;  Aroostook  Republic,  Caribou, 
Maine;  Creative  Printing  and  ^b- 
lishing  Company,  Chicago;  Phillips 
and  Van  Orden  Company,  Inc.,  San 
Francisco. 

Benld  (Ill.)  Enterprise;  National  Tag 
Company,  Inc.,  Dallas;  Spokane 

(Wash.)  Spokesman-Review;  Long¬ 
view  (Wash.)  Daily  News;  Gorh^ 
Press,  Taunton,  Mass.;  Ashland  (Wis.) 
Daily  Press;  Green  Bay  (Wis.)  Preu- 
Gazette;  Darby  Printing  Company, 
Atlanta,  Ga.;  Harrison  County  Exam¬ 
iner,  Biloxi,  Miss.;  William  E.  Lon- 
dergan,  Northampton,  Mass.;  Thom- 
aston  (Ga.)  Free  Press;  John  F. 
Brady  and  Ernest  Schwab,  Teaneck. 
N.  J.;  Wilmington  (Del.)  Journal 
Every  Evening  and  the  Morning  Hewt, 
Superior  Typesetting  Company, 

Toledo;  Beattyville  (Ky.)  Enter- 
prise. 

Morton  Printing  Company,  Inc,  Pon¬ 
tiac,  m.;  Abilene  (Tex.)  Report- 
News;  Ryerson  Press.  Toronto,  Ont- 

Berea  College,  Berea,  Ky.;  Bou’li"? 
Green  (Ky.)  Times-Joumal;  Galior^ 
(O.)  Inquirer;  Rockland  (Mass.) 
Standard;  Middletown  (O.)  News- 
Journal  and  Journal;  South  End  Re¬ 
porter,  Chicago;  Carlsbad  (N.  M.) 
Current-Argus;  Rand,  McNally  an 
Company,  Inc.,  Chicago;  Charles  r. 
Hackett  Press,  Wyandotte.  Mich.;  D- 
bertyville  (Ill.)  News;  Grays  R*®*^ 
(Wash.)  Builder;  Montebello  (^ 
Messenger;  Shoppers  Guide,  Norto 
Neb.;  Canyon  (Tex.)  News;  Wi^h^- 
ter  (Tenn.)  Truth  and  Herald; 
nest  Wiburn  Bracewell,  Hunt^mie, 
Texas;  Defiance  (O.)  Crescent-N^> 
Chambersburg  (Pa.)  Public  Op»n»^> 
Danville  (Ky.)  Advocate -Mess^e^ 
Henderson  (Ky.)  Morning  Gleaner 
and  Evening  Journal. 
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duction.  New  York  Times;  Ralph  H. 
Braden,  department  of  chemistry, 
Rochester  Athenaeum  &  Mechanics 
Institute;  Jack  Kelt.  Mallinckrodt 
Chemical  Works;  C.  W.  Dickinson, 
manager.  Offset  Press  Division,  R. 
Hoe  &  Company. 

Exhibit  Space  Provided 
As  usual,  firms  wishing  to  exhibit 
machinery  or  supplies  must  make 
their  arrangements  for  booth  space 
directly  with  the  Drake  Hotel  man¬ 
agement.  More  space  for  these  ex¬ 
hibits  is  available  than  was  the  case 
when  the  Conference  met  at  the  Drake 
in  1937. 


Seventy-one  booths  have  been  the  sessions.  In  the  past,  each  corn- 

laid  out  in  the  Gold  Coast  Room  pany  has  been  allowed  to  have  only 

and  French  Room.  Twenty  or  twenty-  one  representative  attend  the  ses- 
five  additional  booths  can  be  accom-  sions.  This  limitation  has  been  re- 
modated  in  the  Tower  Room,  if  mp^ed.  Every  trade  representative 
nppdpd  All  this  snacp  is  adiacent  to  Wishes  to  attend  the  sessions  mpt 

,  ■  ,  „  ^  I  ,,  present  credentials  at  the  registration 

and  on  the  same  floor  as  the  ballroom, 

in  which  most  of  the  sessions  will  be  _  '  ...  , 

held.  Exhibit  hours  will  be  from  Companies  wishing  to  be  repre- 

^  ..  i/Y  iv/T  j  j  sented  are  therefore  requested  to 

9  a.m.  to  10  p.m.  on  Monday  and  ^  ^  manager,  Me- 

Tuesday,  and  from  9  a.m.  to  6  p.m.  on  Department  ANPA,  370  Lex- 

Wednesday.  ington  Ave.,  New  York  City,  for  a 

The  Mechanical  Committee  has  re-  card  of  admission.  This  request 
vised  the  regulations  concerning  the  should  specify  the  name  or  names  of 
admission  of  trade  representatives  to  the  company’s  representatives. 


|4fh  Mechanical  Conference 
Will  Be  Held  at  Drake  Hotel, 
Chicago,  June  10-12 

Plans  for  the  Fourteenth  Annual 
ilechanical  Conference  of  the  A.N. 
PA.,  June  10,  11,  12,  are  rapidly  be¬ 
ing  matured  under  the  direction  of 
the  Association’s  Mechanical  Commit¬ 
tee.  Conference  headquarters  will  be 
at  the  Drake  Hotel,  as  will  also  be 
he  commercial  exhibits,  and  the 
Mechanical  Department’s  newspaper 
exhibit.  Some  of  the  Conference  ses¬ 
sions  will  be  held  in  the  Knicker- 
jocker  Hotel,  which  is  directly  across 
the  street  from  the  Drake. 

Departmental  Sessions 

.According  to  present  plans,  which 
My  be  changed  if  developments  ren¬ 
der  it  necessary,  sessions  will  be  held 
on  the  morning  and  afternon  of  each 
of  the  three  days.  Monday  afternoon 
has  been  set  aside  for  four  depart - 
T.ental  meetings  covering  problems  of 
the  engraving  department,  composing 
•oom.  stereotype  room,  and  pressroom. 
Reports  of  these  meetings  will  be  pre- 
^ented  to  a  general  session  on  Tuesday 
or  Wednesday.  A  half-day  session 
lill  be  devoted  to  the  problems  of 
'.ewspapers  of  50,000  circulation  and 
tnder.  Offset,  rotogravure,  and  color 
printing  have  been  assigned  one  ses- 
ion.  At  least  one  session  will  be 
devoted  to  subjects  of  general  in- 
erest. 

Among  the  speakers  who  have  ac¬ 
cepted  invitations  to  appear  on  the 
program  are  S.  E.  Thomason,  publish¬ 
er,  Chicago  Daily  Times;  E.  E.  Fies. 
assistant  electrician,  Chicago  Tribune: 
Ben  Dalgin,  director  of  art  and  repro- 


Htre  (ire  listed  some  of  the 
types  of  products  that  SHOULD 
he  represented  in  the  Eciuipment 
Rei  ieii  Section  of  Editor  &  Pub¬ 
lisher  .  .  .  regularly.  If  they 
have  labored  under  the  impres¬ 
sion  that  former  mediums  ivere 
the  whole  story,  they  should  tear 
a  page  from  the  history  of 
Egypt's  famous  feline. 


Adlit-sixes  Air  Conditioning  Blowers 
Cabinets,  Typeiases,  Chases,  Quoins 
Cdomposing  Machines  Furniture 

(lalleys  l.ead  and  Kule  Cutters 

(lauges  Lighting  Units 

Metal  and  Metal  Flux  Motors 

Proof  Presses  Routers  for  line  slugs 
Saws,  Saw  Sharpeners 
Steel  Newspaper  Heads  Trucks 

Type  Type  Washes 

Beveling  Machines  Furnaces 

Blankets  (Moulding) 

(lasting  Boxes  (fdurved.  Flat  Plate, 
\’acuum)  Plating  Fquipment 
Casting  Machines  Hollers,  Mats 

Routing  Machines 
Formers  and  Scorchers 
Mats  and  .Matrix  Papers 
Metal  Melting  Devices 
Plate  Mounting  Fquipment 
Saxsing  and  Trimming  .M.achinery 
Belting  Lubricating  Fquipment 

Convexors  Press  Counters 

Folders  Paper  Keels  and  Tensions 
ink  Printing  Presses  (All  Types) 
Rollers  Roller  (atnditioning  Devices 
Rubber  Roller  (irinding  Equipment 
Slitting  and  Rewinding  Fquipment 
Transmissions  for  Presses 
VV'aste  Paper  Balers 
Addressing  and  .Mailing  .Machines 
Banding  and  Bundling  Presses 
Newspaper  Stuffing  .Machines 
Scales 

Stitching  .Machines  and  Wire 
VC'ire  and  Strapping 
Wrappers 


with  SNAP 

and  They  Never  Knew  the  Sphinx 

CONTRAST!  Had  Paws  Until  .  .  . 

w  Not  until  the  Rosetta  Stone  was  unearthed  did  later 

III  I  I  I  j  generations  have  a  key  to  Kgyptian  writing:  archaeologists 

_  discovered  there  was  more  to  the  Sphinx  than  a  head  w  hen 

MATS  they  did  some  digging. 


One  of  the  tricks,  however,  is  to  know 
Otherwise  it’s  a  waste  of  time  and  money. 


They  bring  out  details  exactly;  and 
produce  stereo*  that  please  pre*»- 
®en;  editors;  publishers;  readers! 

Mill-conditioned  to  give  just  the 
feqnired  shrink;  deep,  sharp  mould 
’''hh  minimum  pressure;  quick 
Worthing;  easy  release  without  use 
*>  oil  or  powder. 


That  is  one  of  the  greater  problems  connected  with 
selling  .  .  .  especially  equipment  of  all  kinds  used  in  the 
manufacture  of  that  modern  miracle — the  Newspaper. 
How  can  just  the  right  executives  be  reached.-'  What 
possibilities  are  concealed  under  the  complex  sands.'  The 
fellow  who  sticks  his  head  higher  than  the  rest  may  not  be 
the  deciding  factor. 


acquainted  with  Morley  Mats 
a  word  from  yon  will  bring 


LDITOR  is:  PUBLISHbR  is  the  "Rosetta  Stone"  of  the 
newspaper  industry.  It  SPHAKS  IT'S  LANCiL’AGh  and 
TRANSLaTFS  its  NKFDS.  As  wise  as  the  eternal 
Sphinx,  in  its  own  field,  it  answers  its  exery  question.  Any 
one  with  something  to  sell  to  newspapers,  from  a  printing 
press  to  a  slide-rule,  should  use  FDIT'OR  &  PTBLISHFR. 


morley  button 

"anufacturing  Company 

^®Ftsinouth,  New  Hampshire 

York  Office,  46  East  11th  Street 


It  "digs  deep”  for  them  ...  is  the  one  publication 
ALL  of  them  look  upon  as  their  very  own  .  .  .  their 
unearther  of  hidden  facts.  The  Special  Equipment 
Review  issues  are  always  eagerly  awaited. 


EDITOR  &  PUBLISHER.  1700  TIMES  BUILDING,  NEW  YORK.  N.  Y, 


I 


EDITOR 


P  U  B  L  I  S  H  E; 


Tacoma  Times  Moves  CWcogo  Tribune  s  New  Photo  Car  J|„.gg  Qgjijgj  Q,,j|gj 

New  Goss  Units  n 

Chicago,  Des  Moines  and  -pf' 
Johnstown  Papers  Ct 

Improving  Plants 

Three  more  newspapers  have  or- 
dered  press  equipment  from  the  Gas  'ui 
Printing  Press  Company,  Chicago  "ar 
They  are  the  Chicago  Times,  whidii  Jc 
enlarging  its  press  room  facilities,  th 
Des  Moines  Register  and  Tribune  and  ! 
the  Johnstown  (Pa.)  Tribune  and 
With  the  eid  of  the  Democrat.  The  latter  is  also  provid-  ^ 
Chicago  Tribune's  ing  a  new  addition  to  its  plant.  « 

new  photo  car,  Har-  The  Chicago  Times  has  ordered  six  .j 
old  Revoir,  Tribune  new  Goss  high  speed,  anti-frictior  ^ 

cameraman  (on  plat-  units  with  one  pair  of  tabloid  fold«s  ^ 

form),  trains  his  The  Times’  new  press  units  will  sup- 

camera  on  the  par-  plement  20  Goss  high  speed,  low  ccn- 

ade  which  accom-  struction  units,  making  a  total  of  2 

panted  the  most  units.  The  new  equipment  will  be 

Reverend  Samuel  A.  mounted  on  deep  wall  type  bracket  T 

b  ri  c  ,  new  arc  -  cast-iron  substructure.  Hypoid  '-i' 

sS  "2 

to  Holy  Name  ca-  motors  All  units  will  be  •• 

thedral  early  in  equipped  With  ink  mist  enclosures. 

March.  The  Register  and  Tribune  have  pur-  E 

mg  on  a  saturaay  mommg.  rne  first  chased  four  new  high  speed,  anti¬ 
load  of  inec^anical  equipment  left  THE  Chicago  Tribune  has  put  into  not  in  motion,  hydraulic  jacks,  friction  units  complete  with  ink  mis;  j 

the  old  building  just  as  the  last  edx-  use  the  latest  in  photo  cars  to  fa-  mounted  on  the  springs,  serve  as  enclosures  and  a  pair  of  high  speed  --s 

tion  for  that  day  was  going  to  press,  cilitate  its  picture  coverage  of  spe-  positive  supports  to  keep  the  car  folders  with  two  deliveries.  This  " 

The  last  load  was  delivered  at  the  cjal  events.  First  use  of  the  new  car  steady.  press  will  be  equipped  with  tabloid  ( 


Tacoma  Times  Moves  Chicago  Tribunes  New  Photo  Car 

To  New  Plant 

Job  Completed  Without 
Delaying  an  Edition — 

92-Page  New  Home  Issue 

After  an  efficiently  managed  mov¬ 
ing,  the  Tacoma  (Wash.)  Times  is 
now  settled  in  its  new  home.  Not 

only  are  build- 
ing  and  equip- 
^  ment  admirably 

m  ^  adapted  to  the 

t  >  present  require- 

ments  of  the 
TiMk  business,  but  the 

arrangement  is 
>ewm3Bt  such  that  facili- 

ties  can  be  eco- 
nomically  in- 
creased  as  neces- 

Moving  from  a 
Frank  W.  Power  building  that  had 

been  occupied  23 
years  and  was  sadly  outgrown,  was 
accomplished  without  missing  an  edi¬ 
tion.  The  business  office  began  mov¬ 
ing  on  a  Saturday  morning.  The  first 
load  of  mechanical  equipment  left  THE  Chicago  Tribune  has  put  into  not  in  motion,  hydraulic  jacks. 


With  the  aid  of  the 
Chicago  Tribune's 
new  photo  car,  Har¬ 
old  Revoir,  Tribune 
cameraman  (on  plat¬ 
form),  trains  his 
camera  on  the  par¬ 
ade  which  accom¬ 
panied  the  most 
Reverend  Samuel  A. 
Stritch,  new  arch¬ 
bishop  of  Chicago, 
from  Union  Station 
to  Holy  Name  ca¬ 
thedral  early  in 
March. 


The  last  load  was  delivered  at  the  cjal  events.  First  use  of  the  new  car  steady.  press  will  be  equipped  with  tabloid 

new  building  at  5;  30  Sunday  morn-  ^as  made  recently  in  covering  the  Three  searchlights  across  the  front  and  ribbon  slitters,  nested  angle  ban 

ing.  The  Sunday  night  shift  went  parade  which  accompanied  the  most  of  the  cab  provide  additional  light  and  two  heavy  duty  color  arrange- 


to  work  at  the  regular  time  and  the 

first  edition  was  out  as  usual  Mon-  archbishop  of  Chicago.  ables  photographers  on  the  platform  will  be  used  with  individual  motor 

day  morning.  Designed  and  built  to  Tribune  spe-  to  communicate  with  the  driver.  drives. 

92-Page  New  Home  Edition  cifications,  the  new  “picture  wagon”  Inside  the  truck,  space  has  been  The  Johnston  Tribune  Publishing 

Sixteen  days  after  moving  into  the  ®  hydraulically-operated  plat-  provided  for  installation  of  an  emer-  Company  has  purchased  five 

new  buildinff  the  Time<;  a  which  can  be  raised  to  any  gency  darkroom.  Connections  for  speed,  anti-friction  units  with  ink 

92-page.  Nevv  Home  and  Progress  the  roof  level  hooking  up  a  mobile  Wirephoto  mist  enclosures,  a  pair  of  folders,  two 

edition  ^kxove  the  ground.  Dual  transmitter  have  been  built  into  the  sets  of  nested  angle  bars  and  slitt^ 

,  rear  wheels  make  for  greater  stabil-  car.  The  truck,  which  accommodates  for  tabloid  products.  The  press  will 

e  tact  Uwt  a  new  press,  a  four-  .yyjjen  the  car  is  in  motion.  To  five  men,  has  storage  space  for  cam-  be  housed  in  a  new  addition  to  the 

fi  j  ^  mstall^,  simpli-  the  truck  from  rocking  when  eras  and  equipment.  Democrat  plant.  It  will  be  installed 


Reverend  Samuel 


Stritch,  new  for  night  shots.  A  speaking  tube  en- 


H3q)oid  gear  arrangements 


ables  photographers  on  the  platform  will  be  used  with  individual  motor 


to  communicate  with  the  driver. 
Inside  the  truck,  space  has  been 


drives. 

The  Johnston  Tribune  Publishing 


provided  for  installation  of  an  emer-  Company  has  purchased  five  high  1 


edition.  anove  ii 

™  .  ,  rear  wheels  make  f< 

-^e  fact  that  a  new  press,  a  four-  thg  is 

unit  (^ss  had  been  mstall^,  simpli-  ^eep  the  truck  fro 

tied  the  movmg  process;  but  trans-  _ 

planting  all  the  other  equipment  of  a 
modem  newspaper  plant  without  miss-  room  and  is  separated  from  it  by 
ing  an  edition  is  a  job  in  any  Ian-  ®  corridor  running  from  the  main 
guage.  entrance  in  the  business  office  to  the 

Physical  problems  were  simplified 
by  the  construction  of  a  ramp  to  the  Commodious  circu 
second  floor  level  where  the  machin- 

ery  was  situated.  A  carriage  with  a  Automatic 


entrance  in  the  business  onice  to  the  One  or  more  Intertypes  have  re¬ 
rear  of  the  building.  cently  been  ordered  by  the  following: 

Commodious  circulation  offices  and  Berry  Typesetting  Co.,  Milwaukee; 
mailing  room  are  situated  on  a  mez-  Williston  (N.  D.)  Herald;  Temple  City 
zanine.  Automatic  heat  control,  the  (Cal.)  Times:  Hattiesburg  (Miss.) 


eras  and  equipment.  Democrat  plant.  It  will  be  installed  I 

-  on  a  specially  designed  foundation  ^ 

I  -  -  A  J  place  the  press  at  sufficient  hei^t  ; 

IntGriYDB  OrQGrS  avoid  any  possible  flood  damage 

One  or  more  Intertypes  have  re-  j^^^le  roll  stands  and  automatic  ten- 
cently  Wn  ordered  by  the  foUowmg:  equipment  includes 

Beriy  TyP^ting  Co  Milwauk^;  ^  g^^^g  drive,  paper  break 

WiIlMton  (N.  D.)  Herald;  Temp  e  City  detectors  and  sheet  severing  devices 
(Cal.)  Times;  Hattiesburg  (Mms.)  ^  stereotype  metal  furnace  and 


constant  level  bed  was  constructed  to  equipment  American;  George  W.  Wagner,  Den-  ^agu^^  former  also  have  been  or- 


operate  on  the  ramp.  At  the  top  of  and  adequate  ventilation  are  some  of  ver;  Dalton  Press,  Manson,  Iowa;  E. 
the  ramp  the  carriage  was  at  the  floor  features  which  contribute  to  effi-  Laub,  Los  Angeles;  Sacramento  (Cal.) 
level;  at  the  bottom  it  was  at  the  operation  and  comfort  of  Bee;  Modesto  (Cal.)  Bee;  Fresno 

level  of  the  truck  bed.  That  made  employes.  (Cal.)  Bee;  New  Era  Progress,  Am- 

the  operating  one  of  jacking  up  the  Major  items  of  equipment  include  herst,  Va.;  York  Composition  Co., 
machines  onto  skids,  rolling  them  nine  Linotypes,  two  type  casters  and  York,  Pa.;  Brown  &  Bigelow,  Inc.,  St. 
onto  the  carriage  and  lowering  them  ^  material  caster,  Goss  molding  ma-  Paul;  Maple  Press,  Malden,  Mass.; 


(Cal.)  Bee;  New  Era  Progress,  Am-  Marks  25tli  Year 


C.  E.  Woodard,  mechanical  super¬ 
intendent  of  the  Akron  (0.)  Beoco'' 


onio  uie  carnage  ana  lowering  inem  “  ...c-  *  . . . .  ...  .....  . .  .  , 

to  the  trucks.  As  the  mechanical  chine,  plate  caster,  one  Hoe  and  one  Oregon  City  (Ore.)  Enterprise;  Long  Journal,  finished  his  first  25  ye^  “ 

equipment  was  to  be  installed  on  a  Goss  curved  plate  router,  and  the  Enterprise,  Safford,  Ariz.;  W.  R.  Type-  service  with  his  newspaper 

street  level  floor  in  the  new  building,  usual  accessories.  Two  Linotypes —  setting  Co.,  Chicago;  Leonard  S.  La-  26  and  he  declared  he  “f®^* 

the  unloading  problem  was  compara-  a  Blue  Streak  and  2-in-one  No.  14  bounty,  Boston;  Pawtucket  (R.  I.)  for  another  25  years.”  Woodaros 


The  Times  is  now  in  its  thirty- 
eighth  year. 

Joins  Wichita  Eagle 

Gene  Offenstein,  who  has  been  in 
commercial  engraving  work  in  Cali- 


Buys  Casting  Boxes 

The  Spokane  (Wash.)  Spokesman- 
Review  has  purchased  two  new  semi- 
cylindrical  casting  boxes  from  R.  Hoe 
&Co. 


Levy  President 


ceilings  and  windows  on  two  sides,  photoengraving  department  as  fore- 
The  news  room  parallels  the  compos-  man. 


International  Printing  Pressmen’s  Ponca  City  was  selected  as 
Union  in  Lowell,  Mass.,  April  4.  for  the  next  meeting. 


the  unloading  problem  was  compara-  a  Blue  Streak  and  2-m-one  No.  14  bounty,  Boston;  Pawtucket  (K.  1.)  tor  another  25  years. 

tively  simple.  ac®  new.  Times;  Shaw  Press,  Pasadena,  Cal.;  celebration  of  his  anniversary 

press,  a  four  vmit  Goss,  has  a  Norman  J.  Dietel,  Fredericksburg,  marked  by  a  gift  of  a  bouquet  o 

Arrangement  of  Ofnces  64-page  capacity.  Tex.;  Newport  Press,  Newport  Beach,  roses  from  department  heads  ana  > 

Floor  plans  were  worked  out  by  Frank  W.  Power,  the  publisher.  Cal.;  The  New  Korea,  Los  Angeles;  shower  of  congratulations  from 
the  publisher  and  department  heads  vvent  to  the  Times  a  number  of  years  Economy  Printing  Service,  New  York  low  employes.  Harry  B.  Reese,  no 
to  provide  the  maxiinum  efficiency  ago  after  a  long  experience  in  the  City;  Merchants’  News,  Amherst,  mechanical  superintendent  of 
and  convenience  with  minimum  publishing  field.  Leonard  S.  Lang-  Mass.;  Benson  Printing  Co.,  Nash-  Miami  (Fla.)  Herald,  who 
space.  editor,  began  his  newspaper  ca-  ville,  Tenn.;  McManus  &  Scollon,  man  gave  Woodard  his  first  job  w 

The  building,  of  heavy,  fireproof  reer  as  a  Times  carrier  more  than  New  Rochelle,  N,  Y.;  Maryland  Train-  the  Beacon  Journal  was 
construction,  formerly  occupied  by  a  30  years  ago.  F.  M.  Halbert,  super-  ing  School  for  Boys,  Loch  Raven,  first  to  offer  congratulations. 
telephone  company  and  purchased  by  intendent  of  the  composing  room,  is  Md.;  Sacramento  Union;  Williamsport  was  in  Akron  for  a  short  visit.  W 
the  Times  two  years  ago,  was  found  one  of  the  well-known  printers  in  the  (Pa.)  Sun-Gazette;  Courier-North-  ard  joined  the  Beacon  Journal  as 
to  be  admirably  adapted,  with  some  Northwest.  Fred  Seitz,  stereotype  emer.  Paw  Paw,  Mich.;  Waltham  printer,  was  named  assistant  tow- 
alterations,  to  the  newspaper  pub-  foreman,  has  been  with  the  Times  (Mass.)  News-Tribune.  man  in  1918,  foreman  in  1“^ 

lishing  business.  A  particular  ad-  about  30  years.  Leslie  R.  Mason,  press  ^  mechanical  superintendent  last 

vantage  was  the  high  ceilings,  meas-  superintendent,  grew  up  in  the  'Times  RlllfC  r«IClinfl  RaYPC  tober. 

uring  15  to  19  feet,  and  the  three  plant.  VOlllliy  DUACl 

floors,  65  by  110  feet,  with  windows  The  Times  is  now  in  its  thirty-  The  Spokane  (Wash.)  Spokesman-  IjAaflc  DfinlAft 

on  three  sides.  eighth  year.  Review  has  purchased  two  new  semi-  KOOlK  IivdUa  rlllllCI# 

Hxe  business  and  advertising  offices  cylindrical  casting  boxes  from  R.  Hoe  _  r.  u  nocrator  for 

occupy  a  space  in  the  front  of  the  .  ,  ....  ,  ,  ,  &Co  Turner  Roark  machine 

building.  Alongside  are  the  offices  jAini  WlChltd  Eafllfi  Oklahoman 

of  the  publisher  and  editor.  The  com-  ^  I  fiVV  PrfiSldfillf  Oklahoma  City,  was 

posing  room  and  stereotyping  depart-  Gene  Offenstein,  who  has  been  in  f  .  Oklahoma  State  yP® 

ment  are  situated  back  of  the  busi-  commercial  engraving  work  in  Cali-  Ira  N.  Levy  was  installed  as  presi-  conference  at  the  Qjja 


Roark  Heads  Printers 

Turner  Roark,  machine 
the  Daily  Oklahoman  and 
Oklahoma  City,  was  elected 
of  the  Oklahoma  State  Typog^P*^ 


posing  room  and  stereotypmg  depart-  Gene  Offenstein,  who  has  been  m  »  .  vjKianoma  ou»ic  jr 

ment  are  situated  back  of  the  busi-  commercial  engraving  work  in  Cali-  Ira  N.  Levy  was  installed  as  presi-  conference  at  the  Qjja 

ness  offices  in  a  space  with  16  foot  fomia,  has  joined  the  Wichita  Eagle  dent  of  the  Lawrence,  Mass.,  local,  ing  held  recently  at  Shaw  <  ^ 


OR  APRIL  13,  1940 


45 


(I^tiituarp 


’  A.  RANSOM,  72,  publisher,  Ozark 
(Ark.)  Democrat-Enterprise,  died 
Ijril  5  at  his  home  there. 

(;oL.  William  C.  Howells,  52,  asso- 
editor  of  Cleveland  Plain  Dealer, 

■  k  April  3  in  McConnelsville,  O.  He 
co-author  of  the  history  ‘‘The 
Tarty-Seventh  Division  in  the  World 
far.” 

Joseph  Greenhut,  54.  classified  ad- 
rrtisinsi  salesman.  New  York  Jour- 
-..-American,  died  recently  of  a  heart 
rack  while  driving  his  car  in  Brook- 

f.  H.  Murray,  editor,  Winfield 
Ala )  Journal,  died  recently. 

George  Meyer,  84,  former  editor  of 
Viltfauk-ec  Herold,  died  April  8  in  a 
Jadison,  Wis.,  hospital.  He  retired  in 
.322  when  the  Herold  suspended  pub- 
cation. 

Theodore  B.  Steinmann,  38,  sports 
1-ator,  San  Diego  (Cal.)  Union,  died 
April  4  following  a  heart  attack  from 
ijich  he  collapsed  at  his  desk  as  he 
arted  his  day’s  work. 

Bury  Moore,  68,  of  the  St.  Louis 
:j(-Dispatch  advertising  staff  in 
rarge  of  real  estate  advertising,  died 
Apnl  2  at  a  St.  Louis  hospital  follow- 
-i  an  operation. 

George  W.  Marney,  61,  Chicago 
l-nly  News  Springfield  correspondent, 
;.«d  April  4  after  an  illness  of  more 
an  a  year.  He  had  remained  ac- 
•e,  however,  and  was  at  his  desk  the 
c:;.  he  died.  Mr.  Marney  was  con- 
»red  dean  of  the  state  capital’s 
rws  reporters. 

Thomas  O’Halloran,  58,  of  the 
wden  (N.  J.)  Courier,  who  previ- 
.ily  had  worked  on  the  Philadel- 
ia  Record  and  the  Evening  Ledger, 
td  April  9  in  Philadelphia.  At  one 
'e  he  was  editor  of  Popular  maga- 
■e  in  New  York. 

Di.  Richard  Burton,  79,  professor  of 
-  ?lish  at  Rollins  College  since  1933, 
d  a  member  of  the  Pulitzer  Prize 
7  for  the  last  18  years,  died  April  8 
a  cerebral  hemorrhage  in  Winter 
-k.  Fla.  At  one  time  he  was  lit- 
editor  of  the  Hartford  Courant. 
Slen  G.  Irwin,  55,  district  circula- 
■  manager  of  the  Spokane  (Wash.) 
'ikesman  -  Review,  died  suddenly 
ently  at  Colville,  Wash. 

Edward  Stephenson,  67,  one 
Canada’s  veteran  advertising  men, 
-jd  in  Montreal  on  April  8,  following 
•ong  illness. 

1  J.  Eaton,  58,  of  the  Birmingham 
•^)  Age-Herald  and  News  adver- 
'“■'g  staff  since  1903,  died  there 

■-.-nl  4. 

foNAiHAN  Pollock,  84,  father  of  Ed- 
J.  Pollock,  managing  editor  of 
-  Philadelphia  Evening  Ledger,  died 
his  home  in  Philadelphia  on  April  8. 
Charles  S.  Fitts.  62,  reporter, 
W'^/ield  (Mass.)  Republican,  died 
9  at  his  home  in  Great  Bar- 
-■gton,  after  a  long  illness. 

D.  Harmon,  reporter,  Spring- 
Republican,  died  April  5 
home  in  Monterey,  Mass. 


^CHARD  C.  LAUGHLIN 

8— Richard  C. 
J  P'  ®‘i'’crtising  director  of  the 
M  Record,  died  at  his  home 

1.;^  today  after  a  brief  illness. 

AhA.ff  Laughlin,  a  native  of 

S.  C.,  started  his  news- 
Aifti.  with  the  Albany  Times- 
dtini  Albany  he  went  to 


2  Guggenheim 
Awards  Won 
By  Newsmen 

Lanham,  Kazin.  Both  oi 
N.  Y,  Herald  Tribune, 

Named  as  Recipients 

Two  New  York  Herald  Tribune 
writers,  Edwin  Lanham,  night  rewrite 
man,  and  Alfred  Kazin,  a  reviewer 
for  “Books,”  Sunday  section  of  the 
Herald  Tribune,  and  one  of  a  staff  of 
writers  who  do  the  “Books  and 
Things”  column  on  Monday,  were 
among  the  73  recipients  of  fellowships 
to  assist  American  and  Canadian 
scholars  and  artists  in  research  and 
creative  work  of  the  John  Simon 
Guggenheim  Foundation,  announced 
April  8. 

The  fellowship  granted  last  year  to 
Howard  Wolf,  chief  editorial  writer 
of  the  Cleveland  News,  was  renewed 
to  enable  him  to  complete  his  history 
of  American  press  associations.  Mr. 
Wolf  is  the  author  of  “Rubber:  A 
Story  of  Glory  and  Greed”  and  of 
“The  Akron  Beacon  Journal:  The 
First  Hundred  Years.” 

Lanham  a  Texan 

Mr.  Lanham,  born  in  Weatherford. 
Tex.,  Oct.  11,  1904,  was  brought  up 
on  a  ranch  and  worked  his  way 
around  the  world  on  a  freighter  at  16. 
He  attended  Williams  (College  for 
three  years  and  then  lived  in  France 
and  Italy  for  four  years  studying 
painting  “in  a  casual  way,”  he  says. 

Returning  to  the  U.  S.  in  1930,  he 
worked  for  three  years  on  the  New 
York  Evening  Post.  He  joined  the 
City  News  Association  of  New  York 
in  1934,  remaining  there  for  five  years 
before  going  with  the  Herald  Tribune 
last  year.  He  takes  two  or  three 
months  off  each  year  to  write  novels, 
five  of  which  have  been  published. 

These  are:  “Sailors  Don’t  Care,” 
“The  Wind  Blew  West,”  “Banner  at 
Daybreak,”  “Another  Ophelia,”  and 
“The  Stricklands.”  He  also  has  writ¬ 
ten  a  number  of  short  stories,  one  of 
which,  “The  Admiral,”  appears  in  the 
current  issue  of  the  Saturday  Evening 
Post. 

With  his  stipend  of  $2,500,  Mr.  Lan¬ 
ham  plans  to  spend  a  year  traveling 
in  the  Southwest  gathering  material 
for  a  novel  on  that  section  of  the 
country. 

Kazin  Began  in  1934 

Mr.  Kazin,  25,  is  a  native  of  New 
York  who  is  well  known  in  book  re¬ 
viewing  circles.  Starting  in  that  field 
in  1934,  he  has  contributed,  in  addi¬ 
tion  to  “Books,”  to  the  New  York 
Times  Book  Review,  Scribners,  Brook¬ 
lyn  (N.  Y.)  Daily  Eagle,  Saturday 
Review  of  Literature  and  the  New 
Republic.  He  also  is  an  editorial  con¬ 
sultant  for  various  book  publishers. 

His  fellowship  will  be  devoted  to  a 
critical  history  of  American  prose 
since  1900. 

Since  the  Guggenheim  Fellowships 
were  established  in  1925  by  former 
U.  S.  Senator  and  Mrs.  Simon  Gug¬ 
genheim,  as  a  memorial  to  a  son,  913 
fellowship  awards  have  been  made 
aggregating  $2,082,000  to  aid  fellows  in 
their  work. 


Insurance  Firms 
Co-operate 

continued  from  page  5 

The  Institute  of  Life  Insurance  was 
organized  in  January,  1939,  with  the 
thought  that  the  companies  could  do 
much  more  collectivelv  than  they 
could  do  individually.  The  Institute’s 
functions  as  outlined  by  Mr.  Johnson 
are:  “(1)  serve  as  a  central  sourc**  for 
distributing  information  to  the  public; 
(2)  try  to  translate  to  the  insurance 
companies  the  public’s  desires  in  or¬ 
der  that  thev  can  adiust  their  pro¬ 
grams  accordingly;  (3)  and  to  com¬ 
bat  the  sources  of  misinformation 
about  insurance.” 

Mr.  Johnson  was  born  in  Connec¬ 
ticut  and  attended  schools  there  and 
in  Pittsburgh.  He  started  to  work  at 
the  age  of  13  and  entered  college  at 
21  beinp  graduated  from  the  Univers¬ 
ity  of  Pittsburgh.  He  became  an  in¬ 
surance  agent  in  Pittsburgh  and  then 
joined  the  home  office  of  Connecticut 
Mutual  Insurance  Company.  Later  he 
took  over  the  general  agencv  of  Penn 
Mutual  in  Pittsburgh  and  built  it  in 
seven  years  from  an  annual  $168,000 
business  to  an  annual  $9,500,000  busi¬ 
ness.  He  was  president  of  the  Na¬ 
tional  Association  of  Life  Under¬ 
writers  a  year  ago  and  has  been  ac¬ 
tive  in  all  movements  for  the  pro¬ 
gressive  development  of  public  inter- 
e.st  in  insurance.  He  is  on  a  leave  of 
absence  from  Penn  Mutual. 


FRANK  H.  HEDGES 

Frank  H.  Hedges,  45,  editor  of 
Tokyo  Japan  Advertiser  from  1923  to 
1927  and  recently  correspondent  for 
the  North  American  Newspaper  Alli¬ 
ance  and  the  London  Daily  Tele¬ 
graph,  died  April  10  in  a  Tokyo  hos¬ 
pital  of  a  fractured  skull  suffered  in 
a  fall.  One  of  the  best  known  corre¬ 
spondents  in  the  Far  East  he  also 
had  been  for  several  years  chief  of 
the  Far  Eastern  bureau  of  the  Christ¬ 
ian  Science  Monitor.  Mr.  Hedges, 
who  since  1934  had  been  secretary 
of  the  Press  Congress  of  the  World, 
prior  to  going  to  Tokyo,  was  news 
editor  of  the  Miami  (Okla.)  Record- 
Herald  and  of  the  Corpus  Christi 
(Tex.)  Call. 

m 

WINS  LIBEL  SUIT 

A  jury  verdict  in  favor  of  Mrs. 
Eleanor  M.  Patterson,  publisher  of  the 
Washington  Times-Herald,  was  re¬ 
turned  March  29  in  the  Federal  Dis¬ 
trict  Court  in  a  $200,000  libel  suit 
brought  by  Norman  T.  Whitaker. 
Whitaker  sued  the  publisher,  claiming 
malicious  libel  as  a  result  of  a  story 
written  by  Pat  Frank,  and  printed  in 
the  Washington  Herald  Sept.  12,  1937. 

WARD  DECLINES  OFFER 

Arch  Ward,  Chicago  Tribune  sports 
editor,  announced  in  his  column  April 
11  that  he  has  declined  an  offer  to 
become  president  of  the  National 
Football  League  at  an  annual  salary 
of  $25,000  for  10  years. 


ROY  C.  PROPS! 

Spartanburg,  S.  C.,  April  9 — Roy 
Clyde  Propst,  55,  president  of  the 
Kannapolis  Publishing  Company,  pub- 
^^ore  as  advertising  manager  of  lishers  of  the  Kannapolis  (N.  C.)  Daily 
joined  the  staff  of  Independent,  died  last  night  after  a 
iladelphin  Inquirer,  and  be-  heart  attack.  He  was  an  official  of 
with  the  Record  Cannon  Mills’  Kannapolis  plant  where 
bon  six  years  ago.  he  had  been  associated  30  years. 


NiiiiiImt  Ten  of  tliiN  Srri**)! 


To  Members  of  the 
AMERICAN  NEWSPAPER 
PUBLISHERS’  ASS'N 


A  HEARTY  WELCOME  TO  NEW  YORK 

to  all  of  you  out-of-lown  Memliers  of  the  A.  N.  P.  A., 
coining  here  for  the  Convention  April  2.3r(l  to  25th. 

You  have  often  heard  about  and  n-ad  about  the  Ad¬ 
vertising  Club  of  New  York,  with  its  eoiivenieiit  loeatiou 
oil  Park  Avenue  at  .S.vtb  Street,  and  we  very  earnestly 
hope  you  will  find  time  to  pay  us  a  visit  while  you  are 
here. 

A  (iuest-(>ard  will  be  arraiigi'd  for  you  through  your 
New  York  Publisher’s  Representative,  entitling  you  to 
ail  the  Club’s  many  privileges,  including  the  Ladies’ 
Dining  Room  as  well  as  our  Main  Dining  Room.  Arts 
Gallery,  1'averne  Rouge,  ete. 

The  Club  is  easily  reached  from  all  Railwav  Stations 
and  Airports,  buses  pass  the  door  and  Subway  stations 
are  clo.se  by. 

Once  more.  THF.  HK.-XRTIEST  OF  WELCOMES! 

ADVERTISING  CLUB  OF  NEW  YORK 

Park  Avenue  at  Thirty-fifth  Street 
(Caledonia  5-1810) 

New  York  City 
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Temperaments  Behave 
For  Bell’s  ‘Little  Caesar’ 


By  STEPHEN  J.  MONCHAK 


(Regine  Kurlander,  Cleveland  Plain 
Dealer  and  Bell  Syndicate  columnist, 
is  the  author  of  the  following  profile 
on  Kathleen  Caesar.) 

EVERY  NOW  and  then,  there  rises  on 
the  newspaper  executive  horizon, 
an  editorial  Portia  with  a  habit  of 


command,  an  in¬ 
herent  talent  for 
bearing  respons¬ 
ibility,  a  genius 
for  the  pat  de¬ 
cision,  a  lady 
smooth  as  an 
Alexander  and 
just  as  Solomon. 

So  .  .  .  step 
right  up  gentle¬ 
men  and  meet 
Little  (  K  a  t  h  - 
leen)  Caesar, 
blue-eyed,  pret¬ 
ty  and  prema¬ 
turely  gray-haired  editor  of  Bell 
Syndicate — the  diminutive  dynamo 


Kathleen  Caesar 


that  keeps  one  hundred  and  twenty- 
five  prima  donnas  buzzing  on  the 
w.k.  deadline. 

Formerly  the  assistant  to  the  editor 
of  the  New  York  Herald  Tribune 
Magazine,  Miss  Caesar  won  her  pres¬ 
ent  post  nine  years  ago  by  the  inverse 
action  of  being  a  nuisance,  thus  prov¬ 
ing  you  can  never  go  by  rule  in  this 
vale  of  contraries.  Because  while  buy¬ 
ing  features  from  Bell,  she  raised  such 
a  rumpus  over  tardy  or  imperfect  copy 
that  the  harassed  president,  John 
Wheeler  and  general  manager,  Henry 
M.  Snevily  decided  (to  use  Snevily’s 
own  phrase)  “Here's  a  dame  we  ought 
to  have.” 

A  Native  of  New  Jersey 

And  upon  which  decision  they 
turned  over  to  the  feminine  field 
marshal  with  the  retroussee  nose,  the 
business  of  keeping  the  sacred  cows’ 
toes  on  the  tightrope  of  perfection. 
Plus,  of  course,  the  cartoonists  from 
their  peculiar  propensities  for  putting 
green  pants  on  a  character  in  panel 
No.  1,  and  red  pants  on  him  in  panel 


from  foreign  correspondents  and 
which  the  regular  reporters  refused 
as  too  tough  an  assignment. 

For  a  while  she  experimented  in 
the  advertising  department  of  the 
Herald  Tribune.  But  there  she  met 
her  Waterloo,  having  no  taste  for 
business  or  any  part  thereof.  Where¬ 
upon  she  went  on  to  doing  book  re¬ 
views  and  feature  articles. 

Curiously  enough,  or  perhaps  be¬ 
cause  of  her  bent  for  the  abstract, 
creative  style  of  writing  as  opposed 
to  the  concrete,  personal  and  emo¬ 
tional  aspects  usually  expressed  by 
women.  Miss  Caesar  has  never  done 
any  writing  expressly  designed  for 
her  own  sex.  In  fact,  one  of  her  best 
stunts  was  a  series  of  articles  on  Wild 
Horses,  picked  up  on  a  Western  trip. 

Widow  of  Arthur  Chapman 
Dignified  and  impersonal,  yet  mo¬ 
tivated  by  that  large  sense  of  humor 
that  embraces  the  world  beyond  her 
doorstep.  Miss  Caesar,  who  is  the 
widow  of  Arthur  Chapman,  famed 
author  of  “Out  Where  the  West  Be¬ 
gins”  has  a  prodigious  capacity  for 
“taking  it.” 

She  neither  asks  nor  gives  quarter 
because  she  is  a  woman,  and  only 
now  and  then  betrays  her  femininity  at 
the  office.  As  when  one  young  sales¬ 
man,  undecided  what  to  name  his 
twins,  asked  her  opinion  and  she 
told  him  it  would  be  wiser  not  to 
name  them  too  much  alike  .  .  .  be¬ 
cause  if  something  were  to  happen 
to  one  .  .  .  the  association  of  the 
other’s  name  would  be  a  sorrowful 
reminder. 

Success,  according  to  her  philos¬ 
ophy,  arrives  when  you  get  so  fed  up 
on  being  stopped,  that  you  push  your¬ 
self  forward  to  the  place  where  no 
one  can  stop  you.  And  that  taking 
each  opportunity  as  it  comes  makes 
for  much  more  achievement  than  mere 
diligence  to  one’s  job. 

Prefers  to  Work  with  Men 
She  admits  frankly  that  she  prefers 


annotmeed  this  week.  The  feature 
will  be  available  in  two-column  size, 
and,  upon  request,  it  also  will  be 
produced  in  three  columns,  the  syn¬ 
dicate  said. 

KFS  also  has  made  arrangements 
to  syndicate  a  new  strip,  “Tuffy,”  by 
Sydney  Hoff,  release  date  for  which  division,  for  The  Detroit  Free 
is  May  6.  Hoff  is  a  magazine  car-  Inc.,  to  supplant  the  present 
toonist  whose  work  has  appeared  in  Press  company,  and  to  be  followed] 
many  of  the  country’s  leading  period-  a  second  corporation  entitled 

F.  P.  Co. 


Detroit  Free  Press 
Incorporates 

The  Detroit  Free  Press  has 
nounced  that  articles  of  incorporj; 
have  been  filed,  and  accept^ 
the  state  securities  and  corpora; 


NE 
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icals. 


Central  Expands  Service 
CENTRAL  PRESS  ASSOCIATION  is 
extending  hours  of  operation  be¬ 
ginning  April  15 
plant  in  order  to  handle  a  night  mat 
service  on  a  daily  basis  for  its  reg¬ 
ular  full  service  clients,  it  was  an¬ 
nounced  this  week.  Pictures  will 
largely  consist  of  International  News 
Soundphotos  filed  from  bureau  points 
throughout  the  country.  A  night  crew 
of  an  editor,  artist,  three  engravers, 
stereotyper  and  mailer  will  be  added. 
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Personals 

DR.  GEORGE  W.  CRANE,  author  of 
“Test  Your  Horse  Sense”  feature 
of  the  Chicago  Tribune-New  York 
News  Syndicate,  shared  the  spotlight 
with  Edward  G.  Robinson,  movie  ac¬ 
tor,  at  the  annual  award  dinner  of 
the  National  Safety  Council  in  Chi¬ 
cago,  April  11.  Dr.  Crane’s  subject 
was  “Horsepower  and  Horse  Sense.” 
.  .  .  Charles  F.  Spears,  financial  edi¬ 
tor,  North  American  Newspaper  Al¬ 
liance,  is  visiting  Seattle  and  the 
Grand  Coulee  Dam  at  Grand  Coulee, 


The  purpose  of  the  two  new  a 
rations,  it  was  explained,  is  two- 
to  relieve  the  newspaper  of  all  ac 
ties  not  directly  concerned  withp 
its  Cleveland  lication  of  the  paper,  and  to  havl  ^  o' 
separate  investment  company  to 
after  real  estate,  an  outside  prL; 
plant,  and  a  portfolio  of  invest.T.: 

This  action  was  considered  nece;; 
because  of  the  old  company’s  pr,- 
sion  of  assets  not  directly  conne 
with  publishing  of  the  newspape: 

The  Free  Press,  Inc.,  will  tadiec 
the  Free  Press  building  and  all  fa; 
ties  necessary  for  publication,  inci 
ing  all  franchises,  a  proper  rest: 
fund  and  natural  assets.  No  chanp 
was  said,  is  contemplated  in 
the  personnel  or  officers  of  the  pa; 
Stockholders  of  the  Free  Press 
have  equal  shares  in  each  eorpe: 
tion  and  the  directors  will  be  idei 
tical. 

The  directors  who  will  handle 
fairs  of  both  corporations  are  as 
lows:  E.  D.  Stair,  J.  T.  McMi'.! 
William  B.  Lowe,  William  H.  Pei 
bone,  E.  A.  Meiser,  and  Malcolm 
Bingay. 
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Wash.,  from  where  he  will  write  /TJ\TJ  1 

series  of  articles  on  the  project  as  Jj^aCllSOIl  (lllCl.)  IlGICllt 
well  as  on  the  financial  situation  in  anKIJrt/vliATi 

Seattle  and  regions.  .  .  .  Robert  D.  bUSpendS  rUDUCOtlOnj 

Potter,  Science  Service  writer  on 
chemistry  and  physics,  gave  the  prin¬ 
cipal  address  at  the  meeting  at  the 
University  of  Buffalo  of  the  New 
York  section  of  the  American  Physical 
Society  April  6.  .  .  .  Laszlo  Fodor, 
former  European  syndicate  owner, 
artist  and  publisher,  now  an  exile 
from  Germany,  last  week  announced 
the  organization  of  Fodor  Publica- 


The  Madison  (Ind.)  Daily  Hr:! 
evening,  has  suspended  pub'.iciiil 
and  both  it  and  its  weekly  edition  r 
been  purchased  by  M.  E.  Garber.  ed| 
tor  and  publisher  of  the  Madison  C  i 
rier,  evening.  The  weekly  Herald  ’ 
continue,  but  will  be  published  i:( 
the  Courier  plant.  John  B. 
Herald  editor,  is  retiring  after 
55  years  in  the  newspaper  busr.e 
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TiONS,  Inc.,  with  offices  at  121  East  Daily  Herald  had  been  publis: 


31st  Street,  New  York,  to  publish 
books  on  art,  photography  and  illus¬ 
trated  humor.  .  .  .  Watson  Davis,  di¬ 
rector,  Science  Service,  appeared  be¬ 
fore  the  Temporary  National  Eco- 


since  1897  and  its  progenitors  ve 
the  Weekly  Herald,  established 
1875,  and  the  Madison  Weekly  Pr 
ress,  established  in  1870. 

The  Herald  was  incorporated 
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„  .  ,  .  ,  Tv/r-' 1  1  work  with  men — because  women  nomic  Committee  this  week,  and,  on  1910.  The  stock  was  acquired  bj' 

A  rr  r  o  men  ion  the  Michael  Jq  generally  have  the  ability  to  April  8,  told  the  TNEC  Committee  of  Garber,  who  became  president  of : 

nge  o  w  o  urnis  es  his  favorite  adjust  themselves  mentally  to  a  task  future  advances  in  science,  invention  corporation;  Lloyd  G.  Neil,  v:o< 

-  -  treasury 
continue  j 


ficr”  ♦  I  L  lavoriie  adjust  themselves  mentally  to  a  task  future  advances  in  science,  invention  corporation;  Lloyd  G.  h 

ack  cigar  and  when  something  emotional  disturbs  and  technology,  information  he  gath-  pres.,  and  John  E.  McGuire, 
them — while  men  are  more  dispas-  ered  at  the  committee’s  request.  .  .  .  The  weekly  Herald  will  t 


sticks  one  into  his  hand  as  well  as  in 
his  mouth. 

Born  in  Summit,  N.  J.  on  St.  Pat¬ 
rick’s  Day,  the  product  of  a  Scotch- 
Irish  background.  Little  Caesar  not 
only  has  a  savage  capacity  for  work, 
being  at  her  desk  all  hours  and  until 
all  hours,  but  has  such  a  wide  almost 
infallible  knowledge  of  everything 


dispas-  ered  at  the  committee’s  request, 
sionate  and  even  when  on  an  un-  Dr.  George  Gallup,  director,  Amer- 


be  a  Democratic  newspaper  and  vj 
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pleasant  job,  rarely  bring  their  per-  ican  Institute  of  Public  Opinion,  be  edited  by  John  D.  Gabel,  .'fl  Vou' 


sonal  problems  into  the  picture. 

Nothing  makes  a  man  or  woman  so 
self-reliant,  she  feels,  as  being  thrown 
on  their  own  resources  as  a  child. 
Certainly,  in  her  case  it  worked.  Be¬ 
cause  without  schoolmates  she  had  to 


spoke  on  “Public  Opinion  Trends  in  county  superintendent  of  schwls 
1940”  at  the  25th  anniversary  banquet  Madison.  Deliveries  of  the  Couni 
of  the  Illinois  Manufacturers’  Asso-  will  fill  unexpired  subscriptions  to 
ciation  in  Chicago  April  9.  Daily  Herald. 


going  on  in  the  fashion  and  cooking  hepeU  to  make  her  own  amuse- 

world,  standard  stock  statistics,  eco-  ^  back  her  own  judgments 

nomics,  public  health.  Army,  Navy,  them. 

Marine,  etc.,  that  she  succeeds  in  not  Kathleen  Caesar,  all  her  asso- 

only  being  a  one  woman  powerhouse  ciates  say,  the  editor  overrides  the 
but  an  encyclopedia  modernica  as  woman.  And  her  skill  in  deciding 
well.  and  advising  the  right  measures  have 

Those  who  work  with  her  say  she  affection  and  respect  of 

is  sympathetic  and  considerate  but  who  work  with  and  for  her — even 
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ART 


DAILY  CARTOON  BIAT  8BRTICB  and  local 
cartoons  regularly  at  one  low  cost.  Exclu¬ 
sive  territorial  rirhts.  Hilians  Newspaper 
Servtoe,  723  West  177Ui  Street.  New  York, 
N.  Y.  _ 


_ FEATURES  (Coiit‘d)_ 

RELIGIOUS.  Our  twelve  tlmeb 
features  sraUs  for  a  month. 
price.  No  contract  requlrM.  » 


w 

lUnit 

off 


has  a  temper  which  while  very  slow  in 
being  aroused,  once  ignited,  is  really 
spectacular.  She  admits  she  gets  her 
own  way  by  the  simple  expedient  of 
demanding  it. 

Having  been  a  rather  frail  child, 
compelled  to  spend  most  of  her  time 
in  the  open.  Miss  Caesar’s  formal 
schooling  was  almost  nil.  Most  of 
her  childhood  was  spent  in  study, 
reading,  sewing  and  self  discipline 


that  of  the  “royalty”  on  the  syndicate 
list. 


Publishers! — While  in  New  York 
drop  in  at  the  Bressler  Studio 
for  ideas  on 


pace  with  revenue. 
lixloos  News  ^rviee.  1831  Shelsss 
Cleveland.  Ohio. 


■L 


LOCAL  CARTOONS 


Wasn’t  it  Great  Caesar  who  could 
make  Antony  obey  him  when  no  one 
else  could?  Maybe  there  is  some¬ 
thing  in  a  name,  after  all. 


Our  client  papers  depend  on  us 
lor  this  special  service. 


I  SE  RELIC.IOl  S  NEWS  f^KRVICB 
for  up-to-the-niinule.  I 

itemp  frathored  by  our  oorrespon^ 
worlci  over.  WritP  for 
RplirlonN  N>n'«  Servlc**,  300  FouPtO 
New  York  City* 
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BRESSLER  EDITORIAL  CARTOONS 
Times  Buildlnx  New  York 
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NEWS 


FEATURES 


King  Has  New  Features 
A  NEW,  DAILY  single-panel,  gag 
cartoon  feature,  “Snickeroos,”  by 
Clyde  Lewis,  who  formerly  drew  the 


PSYCHOLOGY.  Dr.  Crane's  “Case  Records.” 
Dailr,  illustrated.  “5-ln-l''  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week.  plus,  mall 
Hopkli 


CABLE.  Background  of  cable  newt  M 
thoritative  writers  from  all  y,y 
World.  Send  for  samples.  Won*  " 
Service,  Newton,  Mast. 


■la 
I  Atti 


Hopkins  Syndicate,  Inc.,  Chicago,  Bell 


PHOTOS 


Her  first  job  to  the  newspaper  field  cartewn “Tlold  Everythto^’  te 
mg  the  World  War  stories  coming  m  April  29,  King  Features  Syndicate 


RELIGIOUS,  One  President  of  the  United 
Stales  told  ns  that  he  had  been  brought  up 
bv  THE  ELLIS  LESSON!  ,  .  .  There  are 
others.  Ellis  Servlre,  Swarthmore,  Pa. 


WIRE  PHOTOS.  If 
pictures  with  the  couW 

.S' Ar“lSl’“^wlpIGTUIlKS  > 
n.til.v  News  Bldg..  New  ^ork. 
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promotion- 


newspaper  PROMOTION 
REVIEW 


also  a  small  distortion  map  showing  ADS  EMPHASIZE  PEACE 


each  county  in  proportion  to  what  it  United  Fruit  Company  recently  be- 
spent  for  liquor  in  the  year.  gajj  ^  series  of  advertisements, 

inches  on  two  columns,  in  New  York 
Figure  Stuff  World-Telegram  emphasizing  the 

THE  Toronto  (Ont.)  Daily  Star  issues  peace  which  has  always  existed  be¬ 
an  excellent  book  analyzing  the  tween  the  U.  S.  and  South  American 


By  T.  S.  mVIN 


distribution  of  its  circulation.  Well  countries.  The  institutional  series  is 
About  Institutional  ^^ps  it  is  that  the  copy,  although  well  designed  and  well  printed,  the  book  designed  to  promote  more  lasting 

*1.  u  \  written,  talks  only  about  the  News  provides  essential  market  data  as  well,  friendship  and  better  business  rela- 

are.  Un-  making  it  a  helpful  handbook  for  ad-  tions  between  the  U.  S.  and  Latin- 
doubtedly  they  are,  but  is  the  adver-  vertisers  and  agencies.  Similarly,  the  America. 

*ir  O  idpa  nf  incfitiitinnal  ad-  enough  interested  in  you  to  read  Star  Weekly  issues  a  helpful  book  I 

a  Tf  ic  nnt^  nt  tVia  nnnv  *^o^8h  everything  you  say  about  analyzing  its  circulation  and  showing  , 

yourself?  the  marLt  value  of  this  circulation.  :  « 


we  have  read  on  this  problem 


'  j  _  «...  And — a  minor  point  perhaps — one  v^ensorea  incws  is  me  anesmig  uue 

all  r,awQr,ar,ArQ  of  a  mimeographed  sheet  of  market 


the  market  value  of  this  circulation. 
Censored  News  is  the  arresting  title 


advantage  by  all  newspapers. 


o.Bo«tinn— and  we  hone  this  is  all  f'^vertiser  is  who  sends  out  this  news  now  being  sent  out  periodically 
ih  v,im  ie  fVi^  vnii  Mrrifa  brochure.  Shouldn  t  the  piece  identi-  by  the  Lexington  (Ky.)  Herald-Lead- 
T  fy  itself  more  quickly?  er.  “Nothing  fancy,”  as  Promotion 


I  to  Walker  Long  for  a  copy  of  it. 


itself  more  quickly?  er.  “Nothing  fancy,”  as  Promotion 

Pardon  our  getting  down  to  funda-  Manager  Dan  M.  Bowmar,  Jr.  notes. 


,  .  .  1  .  i_  .  1  ij  t _  vtuwii  tu  luiiuci*  ivianaKer  uan  ivi.  ouwiiidi,  ui.  iiuico, 

I  bee^  better  ^pleTsTd’ 'with^'i  n^nre  mentals  again— but  isn’t  the  secret  of  “but  inexpensive,  timely  reminders 


..  f  n  _  good  promotion  the  fact  that  it  talks  that  there’s  money  in  Lexington.”  The 
pointed  headline  on  the  full-page  “censored”  idea,  incidentally,  merely 


advertisement  in  which  the  copy  ap-  you— while  mere  promotion  underscores  the  Herald-Leader’s  edi- 

lueared  and  wi  a  ®  ^  talks  about  you  and  makes  the  other  torial  policy  “not  to  delete,  but  to 

.  The  headline  used  was.  Are  <3/^  ^  „ 


you  just  hunting  and  pecking?  Re- 

cWactP^^tn  Suburboil  Buying  Habits  also  being  sent  out  by  the  Spartan- 

more  IS  that  delightful  character  in  z  i  /a  %  \  u _ ia  ^^a 

'You  Can’t  Take  It  With  You”  who  COMMENDABLE  enterprise  is  shown  bu^  (S-  C.)  Herald  and  Journal 
wrote  a  play  because  she  didn’t  want  by  the  Upper  Darby  News,  a  sub-  The  Grecnir.ch  (Conn.)  Press  sen^ 
the  type^iter  someone  had  left  at  urban  weekly  covering  Upper  Darby  out  a  re^rt  of  a  1940 

the  house  to  go  to  waste.  The  idea  is  and  Eastern  Delaware  County,  Penn-  reader  survey  whichshows  what  fe 
that  some  advertisers  use  newspaper  sylvania,  in  making  a  Buying  Habit  Jures  m  the  paper  "L 

space  in  this  same  pointless  manner.  Survey  of  its  market.  Research  of  bad  to  guess  it  was  Greenwich,  Co  . 
The  illustration  warof  some  long-  this  kind  is  seldom  enough  in  the  I’®  1  V? 

nosed  dame  two-fingering  a  type-  daily  field,  almost  unknown  in  the  fr- 


guy  think.  So  what? 


insure  accuracy. 

A  similar  market  bulletin  is  now 
also  being  sent  out  by  the  Spartan- 


space  in  this  same  pointless  manner.  Survey  of  its  market.  Research  of  r-«  •  VkL  fXiri ' 

The  illustration  warof  some  long-  this  kind  is  seldom  enough  in  the  I’®  1  V? 

nosed  dame  two-fingering  a  type-  daily  field,  almost  unknown  in  the  er.  ^  ^ 

writer-nothing  very  hot.  weekly  field.  The  survey  covers  ^sers,  but  the  ^ess  by  no  means 

But  the  copy  is  swell.  Pointed  in  brand  buying  preferences  of  78  gro-  made  of  it  what  it  could  have, 
another  direction,  it  should  make  an  eery  items.  20  drug  products,  tobacco,  ■ 

eSective  booklet  addressed  to  the  automobiles,  gasoline,  oil,  tires,  ra-  O'DANIEL'S  PAPER  OUT 
management  of  every  major  company,  dios,  refrigerators;  retail  buying  hab-  ^  r  n'Daniel 

dvertiser  or  not,  in  this  country,  its;  reading  habits;  occupations.  It  jve  ^  weekly  published  by  the  gov- 
•tnd  It  could  well  carry  the  signature  should  prove  highly  useful  to  adver-  interests  of  his 

Mt  of  the  Herald-Advertiser  alone,  tisers  and  a  worthwhile  investment  re-election,  appeared 

kt  of  all  the  newspapers  of  the  for  the  News.  ^  ^  Worth.  Bill  Karn, 

country.  It’s  that  good  a  promotion.  The  survey  is  inexpensively  printed  J  -  the  paper,  an- 

,  ,  8-P«8e. newsprint  tabloid,  and  the  press  run  was  140,000, 

Another  Chorus.  Professor  although  nothing  pretty  it  serves  the  more  than  50,000  copies  went 

OTTD  i:u„ _  _ «:„„  purpose;  at  any  rate,  it  is  well  ar-  ^  w  . 


country.  It’s  that  good  a  promotion. 

Another  Chorus,  Professor 


weekly  fidd.  The  survey  covers  tisers,  but  the  ^ess  by  no  means 

Kranrt  Kiivino  78  orn-  made  of  it  what  it  COUld  haVe. 


O'DANIEL'S  PAPER  OUT 

First  issue  of  the  W.  Lee  O'Daniel 
News,  a  weekly  published  by  the  gov¬ 
ernor  of  Texas  in  the  interests  of  his 


nounced  the  press  run  was  140,000, 
of  which  more  than  50,000  copies  went 


OUR  library  of  musical  promotion  r'a'^^eT’an^LUIr  subscribers  and  Je  remainder 


tbe  Schenec-  ^ews  is  one  of  7  Pennsylvania  week- 
lies  combined  in  Test  Market  News- 
ifl  itsown,  I  Just  Want  Yo^  words  They  plan  two  similar  sur- 

^  music  by  the  Landt  Trio  and  ^eys-one  from  a  representative  in- 


Curley  Mahr.  Just  to  give  you  an 
|<fea,  we’ll  whistle  the  tune  while  you 
crush  lightly  over  the  lyric: 

•U1  day  long  I  rush  around  so  busily, 
til  day  lonK  until  my  work  is  throURh; 
tH  day  long  my  duties  pile  up  dizzily, 

™  when  evening  comes,  I  just  w.vnt  you, 
’cause 

_  (Chorus) 

Wre  my  rel.axation, 

Wre  my  evening  recreation, 

Jw're  my  nightly  inspiration, 

1'  is  true. 

to  one  else  brings  so  much  pleasure 
Joring  nightly  hours  of  leisure, 
oure  my  every  evening’s  treasure, 

1  need  you. 

^r.  I  hope  there’s  no  confusion, 

■  °  /IcsCroying  of  illusion, 

■^od  you’ve  drawn  no  wrong  conclusion 
I’ctt  so  far. 

^ase  the  you  I  speak  of  brightly, 
cap  my  praises  on  so  rightly, 
closest  friend. 
l“c  nightly  Union-Star.” 

Whatever  you  make  out  of  it,  the 


placed  on  sale  at  newsstands. 

■ 

MINOR  NAMED  B.  M. 

'The  resignation  of  C.  T.  McHenry, 


is  a  drawing  of  an  ordinary  newspa¬ 
per  display  rack.  And  tucked  into  a 
cut-out  to  make  it  appear  to  be  rest¬ 
ing  on  the  rack  is  the  tiniest  edition 
of  the  Times  ever  printed — a  2(4x3% 
inch  reproduction  of  the  Times’  front 
page.  Easy  enough,  but  here  again  is 


counting  department. 

■ 

NUGENT  TO  COAST 

Frank  Nugent,  motion-picture  critic 
of  the  New  York  Times,  left  for  Holly¬ 
wood  April  4  on  a  year’s  leave-of- 


the  difference  between  a  mere  letter  absence  under  contract  to  Twentieth 


and  one  folks  will  remember. 

Liquor 

THE  ninth  issue  of  the  Pittsburgh 
(Pa.)  Press’  semi-annual  “Analysis 


Jkon-Star  makes  a  nice  page  ad  out  in  Pennsylvania,”  re- 

«  It  WoVo  :* _  1  -  T.  cently  released,  carries  an  interesting 

jj’just  the  fight  tLch  we^eed  foJ  color  map  showing  the 

concert  we’re  going  to  give  one  results  ^last  year  s  local  option  elec- 

;  ^ese  days,  an  all  newspa^r  pro-  ^ ^ 

®®hon  concpri  Mr,  e«o.v,Jr;„n  — as  is  the  analysis — to  liquor  adver- 


tions.  ’This  should  be  quite  valuable 
— as  is  the  analysis — to  liquor  adver- 


juon  concert.  No  foot-stamping,  “  V*';  i.quor  auver- 

Please.  tisers.  Interesting  to  note  is  the  fact 

j;  -  that  only  6.9%  of  the  State’s  piopula- 

Smart  Movpq 

'^TIAT’  k  'The  Cleueland  (Ohio)  Press  has  also 

issuJf  K  ®  brochure  just  just  released  its  fifth  annual  “Analy- 

■].  r  g,  •  ^^e  Los  Angeles  News —  sis  of  Ohio  Liquor  Sales,”  which  cov- 
^ttraef’  1  ^  Years,  5  Smart  Moves.”  ers  the  full  year  1939.  This  is  divi- 
vely  printed  in  offset,  well  de-  ded  into  two  sections,  one  giving  dol- 
Wj  ^ing  some  excellent  pho-  lar  sales  by  county,  district  and  State, 
®  chess  player’s  hand  and  gallon  sales  by  types,  district  and 
L;-  ..®  Ihe  moves,  the  hmchiira  is  fVio  ntiior  0i\rirkcr  0a11/\rtQ0o 


:  TC  wwiu  iur  ci  uroenure  jusi 

_ -  -T^  c  OL  •  Angeles  News — 

w '  *  Years,  5  Smart  Moves.” 

printed  in  offset,  well  de- 
using  some  excellent  pho- 


^  rijuaii  Juoves,  the  brochure  is 
«ii  Something  of  a  treat. 

'm  ia*  i*  “  °ur  mood  at  this  writ- 
1  with  a  feeling  that 

"cce  something  Ls  lacking.  Per- 


e  brochure  is  State;  the  other  giving  gallonage  sales 
1  treat.  of  individual  brands  of  types,  district 

i  at  this  writ-  and  State.  With  this  study  comes 
a  feeling  that  also  a  large  color  map  showing  the 
5  lacking.  Per-  State’s  wet  and  dry  areas.  There  is 


Century-Fox  as  a  script  writer. 

A.N.P.A.  CONVENTION 
WEEK 

APRIL  23-26 

Is  An  Ideal  Time  to  Discuss 

Newspoper  Investments 

If  you  contemplate  the  sale 
or  purchase  of  a  newspaper 
property,  write  now  to  ar¬ 
range  a  private  conference 
either  at  the  Waldorf-Astoria 
or  at  our  offices. 

L.  Parker  Likely,  Pres. 

NEWSPAPER  APPRAISAL 
CORPORATION 

Times  Building  New  York 

BRyant  9-3055 


fL  o  4 


dustrial  community,  Aliquippa;  and  business  manager  of  Morgantown  (W.  j 
one  from  a  typical  mining  community,  Va.)  Dominion-News  and  Post  and  ] 
Brownsville.  ^be  appointment  of  Howard  C.  Minor,  j 

as  his  successor,  has  been  announced. 
Tiny  Times  Mr.  McHenry  resigned  to  become 

THE  Los  Angeles  Times  uses  a  neat  general  manager  of  Charleston  Print- 
trick  to  give  life  to  a  simple  letter  iug  Co.  Mr.  Minor  has  been  with 
telling  about  its  Sunday  circulation  the  company  since  1928  and  for  the  ^ 
gains.  Printed  at  one  side  of  the  letter  P^st  several  years  head  of  its  ac-  | 


This  cut  was 
highlighted  by 

FLlOROdAPHIC 

in  45  Seconils! 

•  Newspapers  now  using 
Fluorographic  are :  Chicago 
Daily  News,  Milwaukee  Jour¬ 
nal,  Toronto  Star,  Baltimore 
Sun,  Baltimore  News-Post,  Los 
Angeles  Times,  Los  .Angeles 
Examiner,  Cincinnati  En¬ 
quirer,  Dayton  Journal-Her¬ 
ald,  Honolulu  Star-Bulletin. 
Plus  one  hundred  commercial 
engravers. 

•  We  will  l>e  glad  to  tell  you 
about  Fluorographic. 

ESQUIRE  FEATURES,  Ine. 

Howard  Denby,  Editor 
919  North  Michigan  Ave. 
Chicago 


EDITOR  &  PUBLISH  E; 


“Princess  Pat”  Dougherty 
Is  Always  A  Feminist 

Chicago  Herald-Examiner  Women's  Editor 
Feels  There  Is  Definite  Place 
for  Women  in  Journalism 
By  GEORGE  A.  BRANDENBURG 


man  for  the  women’s  pages.  We 
selected  Mr.  Keller  who  was  trained 
to  take  fashion  pictures.” 

Shopper's  Service 

Miss  Dougherty’s  policy  is  to  fea¬ 
ture  pictures  of  fashions  offered  in 
Chicago  60  that  Herald-American 
readers  may  be  guided  by  what  local 
stores  have  to  sell.  A  shopper’s  ser¬ 
vice  is  maintained  in  connection  with 
each  picture  published. 

Aside  from  the  glamorous  side 
(fashions  and  society),  a  well-bal¬ 
anced  women’s  section  must  give 


PATRICIA  DOUGHERTY,  capable  print  pictures  of  the  bridegroom- 
women’s  editor  of  the  Chicago  as  well  as  those  of  the  girls  who  were 
Herald-American,  is  a  “feminist”  first,  announcing  their  engagements.  As 
last  and  always.  Miss  Dougherty  explained: 

She  believes  “t  believe  women  want  to  se 


....  ample  space  to  home  economics  fea- 

print  pictures  of  the  bndegroom-to-be  ...  . 


tures,  child  training  helps  and  home-  about  7%  to  approxil 

making  topics  in  the  opinion  of  Miss  3^  saving  an  esti. 

Dougherty.  People  are  stiff  inter-  ^  ^  ^ 

ested  in  cooking,  she  reinarked  cit-  department  executives  re- 

ing  recent  capacity-attended  church  ,  ,  ^  j  „ 


Phila.  Daily  Has 
Color  Register 
Control 

Photo-Electric  System 
Has  Cut  Waste  From 
7%  to  3%.  Paper  States 

Philadelphia,  April  11  —  A  photc- 
electric  system  of  four-color  registe: 
control  on  a  rotogravure  press  of  th; 
Philadelphia  Inquirer  has  cut  waste 
expense  from  about  7%  to  approxi¬ 
mately  3%,  thereby  saving  an  esti¬ 
mated  $15,000  a  year.  Inquirer  me- 


She  believes  “j  believe  women  want  to  see  the  recent  capacity-attended  church 

that  women  man’s  picture  as  well  as  the  girl’s  cooking  schools  sponsored  by  the 
readers  are  the  in  order  to  judge  for  themselves  who  Herald-American. 
backbone  of  a  is  getting  the  best  deal.” 


backbone  of  a 
newspaper’s  cir¬ 
culation.  Like¬ 
wise,  she  feels 
there  is  a  defi- 


Old  Style  Discarded  erty,  la.,  a  town  named  after  her  icaii'y  within  the  tolerance  permissibie 

In  discarding  the  old  style  of  formal  She  was  the  youngest  intaglio  or  rotogravure  printir.J 

society  news  reporting,  the  Amer-  10  chiWren.  Her  father,  the  late  when  operating  at  web  speeds  of  ap- 


K  letciii  cdpcLiijr-ciiciiucu  today 

oking  schools  sponsored  by  the  developed  b. 

erald-Amencan. 

Miss  Dougherty  was  born  in  Dough-  colors  can  be  maintained  automat- 


nite  place  for  ican  women’s  editor  instructed  her  Dougherty,  was  an  ^owa  proximately  1,000  rpm. 


women  in  jour¬ 
nalism.  On  this 


staff  to  include  a  thorough  descrip¬ 
tion  of  the  personalities  in  the  social 


attorney.  After  attending  girl’s  school 
at  Kankakee,  Ill.,  and  Clark  College 


last  point,  she  limelight.  Such  descriptive  writing  Dubuque,  la.,  Mi^  Dougherty  be 
stated:  included  what  the  person  looked  like,  newspaper  work  at  the  age  o 


Uses  Photo-Electric  Cells  I 

The  control  system  incorporates  tw)| 


stated:  included  what  the  person  looked  like, 

Pat  Dougherty  “More  and  her  hobbies,  her  personality,  the  kinds 
more,  make  up  of  parties  she  gave,  even  the  kind  of 
editors  are  beginning  to  realize  that  food  she  served  at  her  parties.  When 
men  can’t  know  as  much  about  women  a  story  appeared  in  print  that  the 


as  women  do.” 

Formula  for  Readability 


well-known  Mrs.  “So  and  So”  served 
baked  beans  at  her  Sunday  night  sup- 


gan  newspaper  work  at  the  age  of  photo-electric  scanning  heads  t. 
15  in  the  contest  department  of  the  each  color  unit.  _ 

Chicago  Evening  American.  Her  sis-  O"®  head  is  aligned  to  scan  tb 
ter,  Mary,  was  then  on  the  American  margin  of  the  web,  on  which  ^ua. 
and  later  became  secretary  to  the  late  ly  spaced  register  or  index  marks  an 
Arthur  Brisbane.  printed  simultaneously  with  the  hrst 

_  ~  .  color  impression.  The  second  head  a 

Become  a  Reporter  arranged  to  scan  a  disc  attached 


Her  recipe  for  a  readable  women’s  P®*--  created  a  sensation  not  only 
section  thaVis  “appetizing”  to  milady  elite,  but  struck  a  sym- 


“Pat”  Dougherty  soon  found  that  printing  cylinder. 


r^very  wal^of  lffe  ca^^^^  ^  Pathetic  note  with  the  less  ritzy 

.  .  ,  ,  readers  of  the  paper. 

A  style  of  writing  society  news  that  _  ^  t  x  j  t_  xt. 

is  accitable  to  the  inner  circles  of  .  ^iss  Dougherty  related  how  the 


newspaper  life  was  to  her  liking  and 
became  a  reporter  for  the  American. 


The  register  correction  is  accom¬ 
plished  by  a  reversible  pilot  motor,  so 


enough  to  interest  a  person  who  has  ^  ir  m  n  i  li  v. 

never  seen  a  debutante; 

’  more  meat  in  it  than  the  others. 

Attractive  fashion  and  wauty  f^a-  Consequently,  readers  turn  to  the 
tures  which  are  within  the  reach  of  Monday  column  with  eagerness  and  in 
the  average  woman;  added  numbers.  She  decided  to  in- 

Practical  cooking  suggestions  and  augurate  a  Monday  society  column 


readers  of  the  paper.  On  St.  Valentine’s  Day,  1920,  she  ob-  gggred  to  the  cylinder  driving  mech- 

Miss  Dougherty  related  how  the  tained  an  exclusive  and  colorful  inter-  anism  as  to  alter  the  angular  dispUce- 

American’s  “Monday  Memos”  was  view  with  “Big  Tim”  Murphy.  The  of  ^jjg  cylinder  with  resp^  t» 

started.  She  learned  that  Walter  Win-  American’s  city  editor,  the  late  Wil-  preceding  impression, 
chell’s  Monday  column  usually  has  Imm  Major,  liked  the  story  so  well  ^  corrective  motion  is  thus  appli 

“more  meat  in  it”  than  the  others,  that  he  gave  Miss  Dougherty  a  by-  response  to  th 


menus; 

Homemaking  helps  and  child  train¬ 
ing  advice. 

Combine  these  ingredients  and  pack 
them  into  a  well-illustrated  women’s 
section;  add  a  dash  of  reportorial  en¬ 
terprise  each  day  and  serve  with  a 


line-“Our  Princess  Pat.  Later,  she  gg^rective  impulses  from  a  mixin 
covered  the  Democratic  convention  m  j  through  close-couple 

1924,  the  Leopold-Loeb  trial  and  she  f^yratron  power  tubes, 
made  Chicago  newspaper  history  with  meihod  of  automatic  reg-l 

an  exclusive  interview  with  A1  Ca^ne  gg^^^gj  ggjg^  cylinder  i*l 

immediately  following  the  gangland  jated  independently  to  registed 


that  would  attract  special  attention,  an  exclusive  interview  with  A1  Capone  control  each  color  cylinder  ii 

“Monday  Memos”  resulted,  written  by  immediately  following  the  gangland  j-eguiatgjj  independently  to  registe; 
Adeline  Fitzgerald,  who  succeeded  kilhngs  on  the  steps  of  the  Holy  Name  impression  as  eac' 


Mrs.  Blair  as  society  editor. 

Highlights  of  “Monday  Memos”  are 
short  bits  of  society  “spot  news,”  a 
last-minute  “flash”  on  “high  style” 


reader  service  that  gives  milady  an  daily  double.  The  latter 


intimate  contact  with  the  newspaper. 
Miss  Dougherty  discussed  the  value 


was  an  adaptation  of  turf  parlance. 
Miss  Dougherty  explained.  “The 


IfAlda  Ai/WUKtlVt  LV  UIVT  VOIUC  f_J  *1  _]  1.1  f  J  lx  ‘xl.  1  1 

of  a  women’s  section  in  a  newspaper  faily  doub  e  dealt  with  people  who 
with  Editor  &  Publisher  in  a  recLt  'vere  going  together  but  did  not  neces- 
interview.  She  is  as  enthusiastic  f 

about  her  department  today  as  she 

was  eiffht  veare  aeo  when  she  became  popular  that  society  girls 

was  eight  years  ago  when  she  became  ^g^jj  tdephone  us  early  Monday 
women  s  ^itor  of  the  Hearst  evening  ^  ^  J  ^ 

paper  in  Chicago.  She  was  foiroerly  ^g^^  ^g^  ,, 

a  top-notch  reporter  on  the  Amer-  .  . 


Cathedral  in  Chicago.  She  left  the  gypcess 
American  to  become  a  Chicago  Herald  --.nri 
&  Examiner  reporter  for  a  short  time 
prior  to  her  appointment  as  women’s 
editor  of  the  American  in  April,  ^ 

1932.  The 

Miss  Dougherty  was  elected  an  hon- 
orary  member  of  Theta  Sigma  Phi,  *ogs  el 
women’s  journalistic  sorority,  at  the 
1939  national  convention, 


successive  color  unit  scans  the  sam 
pre-printed  register  marks  on  tn 


ican,  covering  general  assignments 
under  the  by-line  of  “Our  Princess 
Pat,”  Today,  she  heads  a  staff  of  17 
women,  including  department  editors 


were  for  that  today.” 

Supervises  Pictures 

Miss  Dougherty,  who  is  Chicago  re- 


N.  Y.  Times,  INS  First 
On  Invasion  News 

Within  two  minutes  of  each  other, 
April  8,  the  New  York  Times  and  In- 


Human  Element  Eliminated 

The  most  interesting  thing  aboulj 
the  new  process,  aside  from  the  sav 
ings  effected.  Inquirer  officials  poi” 
out,  is  the  fact  that  the  human  ek 
ment  of  register  control  is  larg® 
eliminated,  and  that  the  mechanic 
superintendent  can  feel  confident  tna 
when  the  job  is  completed,  it  is  * 
register.  I 

The  automatic  control  is  used  in  ■  ^ 
printing  of  the  Sunday  Inqui^  I 
“Everybody’s  Weekly,”  and  the 
ture  Page,  in  addition  to  two 


gional  director  of  The  Fashion  Group,  temational  News  Service  brought  the  hv  Inouirer  mar.ai 

Inc.,  has  definite  ideas  about  the  han  - - - -  ^ 


«nd  their  assistants,  and  one  man.  dling  of  fashion  pictures  and  news. 


first  news  to  this  country  of  the  Ger¬ 
man  invasion  of  Denmark.  The  Times’ 


ment. 

Once  the  control  is  set  and  the  ; 


The  latter  is  Charles  Keller,  dapper  A  stylist  in  her  own  right,  she  super-  first  flash  was  received  at  its  office  started  as  many  as  three  differs 
photographer,  who  makes  all  of  the  vises  this  phase  of  her  department  by  wireless  from  Svend  Carstensen,  ;♦  without  " 

_ V  r _ l; _ _  witKi  cno/'tsl  rIolioVif  /-• _ i _  _ i _ *  crews  may  worn  oii  n. 


Herald-American’s  fashion  pictures 
and  covers  the  big  social  events  of 
Chicago. 

Introduced  Chatty  Style 

When  Miss  Dougherty  took  charge 


with  special  delight.  its  Copenhagen  correspondent,  at  human**  efemenr  Meeting  the  ft- 

Fashion  pictures  in  the  Herald-  11:36  p.m.,  April  8.  Two  minutes  register. 

American  usually  occupy  four  col-  later,  at  11:38,  International  News  '  ■  "  ' 


American  usually  occupy  four  col-  later,  at  11: 38,  International  News  control  was  installed  la 

umns  in  width  in  order  that  readers  Service’s  Copenhagen  correspondent,  November  but  fuff  operation  real 
may  study  the  dresses  portrayed  and  Vernon  Forchammer,  flashed  the  in-  under  way  early  this  year.  I 
their  accessories.  Such  a  photo-  vasion  news,  Joseph  V.  Connolly,  INS  inmiirpr  nffiriak  noint  out  that  t.- 


of  the  American’s  women’s  section,  graphic  reproduction  gives  the  reader  president,  reported. 


she  introduced  the  chatty  style  of  re-  a  much  clearer  idea  of  the  fashion 
porting  society  news  to  Chicago  news-  creation  presented,  she  oointed 
paper  readers.  Her  first  addition  to  out. 

the  staff  was  the  former  Martha  u  u 

Granger,  society  deb.  She  wrote  the  a  fi  . 

society  column  under  the  by-line  of  ^ 

Mrs.  William  Mitchell  Blair  (now  the  f)  *  tS* 

wife  of  Arfbnr  KrooW  fjL  Dougherty.  Likewise,  fashion  pic- 


Inquirer  officials  point  out  tl^ 
new  process  has  virtually 


a  much  clearer  idea  of  the  fashion  The  station  from  which  Carstensen  plant  into  a  large  laboratory  and  t  “ 
creation  presented,  she  pointed  sent  his  first  brief  dispatches  to  the  the  control  has  brought  out  deff'^ 


Times  up  to  11:42  p,m.,  was  taken  in  paper,  ink,  etc.,  which  previou^^ 
“Previously  we  had  to  grab  a  pho-  over  by  the  Germans  shortly  after-  caused  some  mis-registers,  and  »  ‘ 
tographer  off  a  fire  story  in  order  to  ward,  according  to  Edwin  L.  James,  now  can  be  corrected, 
get  a  fashion  picture  taken,”  said  Miss  Times  managing  editor,  but  the  cor-  As  a  result,  special  care  is 
Dougherty.  “Likewise,  fashion  pic-  respondent  fled  by  automobile  to  cised  in  the  processing  departing- 
tures  were  nin-of-paper  features.  Kolding.  From  there  Carstensen  filed  such  as  wiping  cylinders  and  corr 
The  first  thing  we  did  eight  years  ago  additional  details.  The  Times  made  ing  other  defects. 
was  to  bring  together  all  women’s  the  invasion  story  in  its  second  edi-  The  photo-electric  system  was 
fashions  in  the  women’s  section,  tion,  which  closes  in  the  composing  stalled  after  a  long  period  of 


wife  of  ArAur  Krock,  New  York 
Times  Washmgton  correspondent). 

Along  with  Mrs.  Blair’s  informal  was  to  bring  toi 
writing  about  society  folk,  which  took  fashions  in  the 
on  added  luster  because  of  her  pop-  Next,  we  detache 


on  added  ^ter  because  of  her  pop-  Next,  we  detached  one  photographer  room  at  12:10  a.m.,  and  the  papers  mentation,  in  which  Inquirer  me 

ularity  with  t^  people  she  knew  and  from  the  regular  photographic  staff  were  on  the  street  at  12: 25  am.,  operated  with  the  General  Elecu 

wrote  about,  the  American  began  to  and  made  him  our  exclusive  camera-  Tuesday.  Schenectady. 


Davidson  Elected  Another  Resigns  from 

FlftriHrr  Foreign  Press  Group 

10  t  lOXlvlU  Charging  she  was  among  those  a( 

^  ■  I  •  cused  of  being  responsible  for  the  di 

]^C[lil0S  VJTlOUp  ruption  of  the  organization,  the  resi) 

nation  of  important  members,  and  tl 
The  Associated  Dailies  of  Florida,  loss  of  the  Reuters  office  as  heat 
neeting  April  6  at  the  Tampa  Terrace  quarters  of  the  association,  (see  E. 
Hotel,  Tampa,  elected  Herbert  M.  p.^  Peb.  10,  P.  7)  Rosika  Schwimmt 
Beach  corresnondent  of  Scandinavian.  Swi 


M.R.A.  Rally  Draws  Camiiinism  Mi( 


Davidson,  editor,  Daytona  _ ^ _ _ _ 

Journal,  president,  to  succeed  Carl  a^d  Dutch  newspapers,  last  week  re- 
Fort  Myers  News  signed  from  the  Association  of  For¬ 
eign  Press  Correspondents  in  the 
United  States. 

In  a  letter  to  the  association’s  execu¬ 
tive  committee  April  5,  Madame 
Schwimmer,  who  has  been  a  member 
of  the  association  since  1936,  said  her 
action  was  taken  “because  the  associa¬ 
tion  is  now  restricted  to  a  one-sided 
policy  which  deprives  it  of  its  former 
international  character.” 

She  wrote:  “While  naturally  re¬ 
signing  from  membership  in  the  asso¬ 
ciation,  I  cannot  do  so  without  protest 
against  the  unfair  treatment  given 
me.” 

She  referred  to  statements  made  to 
Editor  &  Publisher  by  Raoul  de 
Roussy  de  Sales,  Paris  Soir,  who  re¬ 
signed  as  vice-president  of  the  asso¬ 
ciation  several  weeks  ago  but  re¬ 
tained  his  membership,  in  which  he 
was  quoted  as  terming  two  articles 
Madame  Schwimmer  wrote  for  the 
association’s  news-sheet  as  “definitely 
pacifist  in  trend.”  These,  he  was 
quoted  as  saying,  as  well  as  another 
written  by  &nest  A.  Hepp,  German 
News  Bureau,  were  not  in  conformity 
to  the  views  of  the  majority  of  mem¬ 
bers. 

Madame  Schwimmer  also  denied 
she  had  “made  pacifist  propaganda  in 
the  association.”  She  said:  “There 
is  no  place  in  the  association  for  cor- 

_ _ _ _ ^  _ _  respondents  like  myself,  who  believe 

out  of  business,  but  would  affect  all  accumulating  the  facts  of  all  sides 
other  types  of  business.  issues  with  which  we  have  to  deal 

“Rie  proposal  of  a  prohibitive  puni-  professionally.  And  there  is  no  sense 
live  tax,”  he  added,  “while  applying  in  remaining  a  member  if  this  attitude 
A  first  to  chains,  would'  ultimately  excites  other  members  to  the  extent 
Mch  other  types  of  business,  of  damaging  the  organization  and 
ffld  none  would  be  safe  from  its  treating  me  as  a  free  target  of  public 
■‘hreat”  abuse.” 


Hanton,  editor,  J 
press,  presented  its  annual  awards 
and  heard  a  talk  on  proposed  federal 
legislation  affecting  retail  merchan¬ 
dising. 

John  M.  Tapers,  publisher,  Talla- 
iiassce  Democrat  and  the  Florida  State 
Yews,  was  named  vice-president,  and 
ie  association  re-elected  Jesse  M. 
Dliott,  business  manager,  Florida 
Tines-Union,  treasurer,  and  V.  F. 


NatiOHS' 


uih  u  ^  On  Pine  Bros, 

ttomsburg  Publisher  ^he  ™wspap.r  .dv«tisi„g.  cam- 

Habrisburc,  Pa.,  April  9 — Albert  H.  paigns  which  have  resulted  in  suc- 
Stackpole,  former  editor-in-chief  of  cessive  all-time  sales  highs  over  the 
tl*  Harrisburg  Telegraph,  has  been  last  few  years  for  the  71-year-old 
^ed  as  editor  and  publisher  of  the  Philadelphia  firm  of  Pine  Bros.,  Inc., 
^y,  according  to  an  announcement  manufacturers  of  glycerine  tablets, 
^E.  J.  Stackpole,  Jr.,  president  of  are  reviewed  in  the  Advertising  Facts 
„  ^^fSraph  ftess,  Inc.  bulletin  issued  Thursday  by  the  pro- 

1  publisher  of  motion  and  research  department  of 

]  .Telegraph,”  he  said,  “we  are  fol-  jhg  Bureau  of  Advertising,  American 
“™hng  out  a  plan  envisioned  many  Newspaper  Publishers  Association, 
years  ago  by  our  father,  the  late  .  .  ,  .  •  ,  j  • 

EHofP-j  T  o,  1  1  In  a  statement  reprinted  m  the 

TTik  wiU  Smft  me  to  devote  G.  Cornelius  president  of 

»ore  of  my  thne  and  energy  to  the  P‘ne  Bros.,  declares  effective  i^e  of 
publishing  affairs  of  the  Telegraph  s"™?”  newspaper  space,  concentrat^ 
P«ss,  to  which  I  have  not  been  able  I"  ‘mportant  markets,  was  responsible 
>0  give  as  much  of  my  attention  for  the  record-breaking  sale  of  Pine 
should  have  liked  in  recent  Bros.  Glycerine  Tablets  in  1939.  News- 
years.”  papers  were  chosen  as  the  primary 

medium  to  carry  our  advertising  mes- 
"  sage  because  their  flexibility  permits 

NEW  FLORIDA  DAILY  matching  our  sales  work  and  dis- 
Tbe  Fort  Lauderdale  (Fla.)  Times  trjbution  with  actual  insertions  of 
““de  its  initial  appearance  as  a  six-  advertisements. 

®y  morning  paper  with  United  Press  “Furthermore,  we  feel  that  news- 
®d  International  News  Service  wires  papers  allow  an  easy  adjustment  of 
11.  (E  &  P,  March  9,  page  48.)  schedules  to  conform  to  weather  con- 
'^’’sonnel  is  as  follows:  A.  J.  Merrill,  ditions,  as  witness  the  fact  that  the 
““paging  editor;  J.  Walter  Day,  as-  date  of  the  first  insertion  was  contin- 
^iate  editor;  Paul  L.  Giddish,  me-  gent  upon  actual  thermometer  read- 
^^'iical  superintendent;  James  R.  ing. 

advertising  manager;  S.  R.  Free-  “Newspapers  have  always  been 
““a,  circulation  manager.  The  first  the  backbone  of  Pine  Bros,  advertis- 
contained  18  pages  of  advertis-  ing,  but  in  1939  almost  all  of  our  ad- 
and  the  sale  was  8,500,  the  pub-  vertising  appropriation  was  earmarked 
•“ners  said.  for  newspaper  expenditures.” 


News  of  a  ship  in  dry  dock  is  better  than  news 
of  a  wreck.  And  news  of  a  world  repair  crew 
steadily  at  work  is  better  than  uninterrupted 
news  of  the  world  wreckers. 

The  Los  Angeles  Times  not  only  publishes 
"repair  crew  news”  itself  but  urges  other  papers 
to  do  so.  "One  of  the  most  enlightened  and 
encouraging  world  movements  in  recent  years 
is  that  referred  to  as  'Moral  Re-Armament’,” 
wrote  Times  Publisher  Harry  Chandler  in  a 
letter  to  all  other  California  publishers.  And 
he  mailed  them  each  an  MRA  book  "In  the 
belief  that  you  will  be  personally  interested  in 
reading  these  opinions,  and  perhaps  comment¬ 
ing  on  them  for  the  benefit  of  your  subscribers.” 
May  we  send  you  too  a  complimentary  copy  of 
this  book? 


edU&rial  nmlejrioL  uurilt 


Moral  Re-Armament 


61  Gramercy  Park,  New  York 

Editor  &  Publisher  believes  that 
Moral  Re-Armament  is  the  most 
constructive  neivs  of  the  day  and 
provides  this  space  without  charge. 
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“Princess  Pat”  Dougherty 
Is  Always  A  Feminist 


Chicago  Herald-Examiner  Women's  Editor 
Feels  There  Is  Definite  Place 
for  Women  in  Journalism 
By  GEORGE  A.  BRANDENBURG 


man  for  the  women’s  pages.  We 
selected  Mr.  Keller  who  was  trained 
to  take  fashion  pictures.” 

Shopper's  Service 

Miss  Dougherty’s  policy  is  to  fea¬ 
ture  pictures  of  fashions  offered  in 
Chicago  60  that  Herald-American 
readers  may  be  guided  by  what  local 
stores  have  to  sell.  A  shopper’s  .ser¬ 
vice  is  maintained  in  connection  with 
each  picture  published. 

Aside  from  the  glamorous  side 
(fashions  and  society),  a  well-bal¬ 
anced  women’s  section  must  give 


Phila.  Daily  Has  Dc 
Color  Register  Tc 
Control  Dc 


PATRICIA  DOUGHERTY,  capable 
women’s  editor  of  the  Chicago 
Herald-American,  is  a  “feminist”  first, 
last  and  always. 


....  f.uuj.,  ample  space  to  home  economics  fea- 

nrint  pictures  of  the  bndegroom-to-be  .  ^  iTui  - 

as  well  as  those  of  the  eirls  who  were  training  helps  and  home- 

I!  making  topics,  in  the  opinion  of  Miss 


)f  the  Chicago  as  well  as  those  of  the  girls  who  were 
a  “feminist”  first,  announcing  their  engagements.  As 
last  and  always.  Miss  Dougherty  explained: 

She  believes  “j  believe  women  want  to  see  the 
that  women  man’s  picture  as  well  as  the  girl’s 
readers  are  the  m  order  to  judge  for  themselves  who 
backbone  of  a  ^  getting  the  best  deal.” 
newspaper’s  cir- 

culation.  Like-  Old  Style  Discarded 

wise,  she  feels  In  discarding  the  old  style  of  formal 
there  is  a  defi-  society  news  reporting,  the  Amer- 
nite  place  for 
women  in  jour¬ 
nalism.  On  this 


Dougherty.  “People  are  still  inter¬ 
ested  in  cooking,”  she  remarked,  cit¬ 
ing  recent  capacity-attended  church 
cooking  schools  sponsored  by  the 
Herald-American. 

Miss  Dougherty  was  born  in  Dough¬ 
erty,  la.,  a  town  named  after  her 
grandfather.  She  was  the  youngest 
of  10  children.  Her  father,  the  late 


ican  women’s  editor  instructed  her  Patrick  Dougherty,  was  an  Iowa 


staff  to  include  a  thorough  descrip¬ 
tion  of  the  personalities  in  the  social 


last  point,  she  limelight.  Such  descriptive  writing 


Pat  Dougherty 


attorney.  After  attending  girl’s  school 
at  Kankakee,  Ill.,  and  Clark  College 
at  Dubuque,  la..  Miss  Dougherty  be¬ 
gan  newspaper  work  at  the  age  of 
15  in  the  contest  department  of  the 


as  women  do.” 

Formula  for  Roadability 


stated:  included  what  the  person  looked  like,  newspaper  worx  ar  xne  age  or 

“More  and  her  hobbies,  her  personality,  the  kinds  .m  the  contest  department  of  the 
more,  make  up  of  parties  she  gave,  even  the  kind  of  Evening  American.  Her  sis- 

editors  are  beginning  to  realize  that  food  she  served  at  her  parties.  When  Mary,  was  then  on  the  American 
men  can’t  know  as  much  about  women  a  story  appeared  in  print  that  the  and  later  became  secretary  to  the  late 

C^’>  Arthur  Brisbane. 


well-known  Mrs.  “So  and  So”  served 
baked  beans  at  her  Simday  night  sup- 


Her  recipe  for  a  readable  women’s  P®*-’  creat^  a  sensation  not  only 
section  that  is  “appetizing”  to  milady  the  elite,  but  struck  a  sym- 


in  every  walk  of  Ufe  calls  for:  pathetic  note  with  the  less  ritzy 

,  ,  ,  .  ,  .  readers  of  the  paper. 

A  style  of  writing  society  news  that  .  ^  i  ^  j  v 

is  accitable  to  the  inner  circles  of  Dougherty  related  how  the 

onWaininff  Americans  Monday  Memos’  was 


the  “Four  Hundred”  yet  entertaining  i  tu  rw  i?  ur 

enough  to  interest  a  person  who  has 


never  seen  a  debutante; 

Attractive  fashion  and  beauty  fea¬ 
tures  which  are  within  the  reach  of 
the  average  woman; 


chell’s  Monday  column  usually  has 
“more  meat  in  it”  than  the  others. 
Consequently,  readers  turn  to  the 
Monday  column  with  eagerness  and  in 
added  numbers.  She  decided  to  in- 


Practical  cooking  suggestions  and  augurate  a  Monday  society  column 


menus;  that  would  attract  special  attention. 

Homemaking  helps  and  child  train-  ‘Monday  Memos”  resulted,  written  by 
(ng  advice  Adeline  Fitzgerald,  who  succeeded 

Combine  these  ingredients  and  pack  M*'®;  editor, 

them  into  a  well-illustrated  women’s  Highlights  of  “Monday  Memos”  are 
section;  add  a  dash  of  reportorial  en-  short  bits  of^  society  spot  news,  ’  a 
terprise  each  day  and  serv'e  with  a  last-minute  flash  on^  “high  style” 
reader  service  that  gives  milady  an  and  the  daily  double.  The  latter 
intimate  contact  with  the  newspaper.  adaptation  of  turf  parlance. 

Miss  Dougherty  discussed  the  value  explained.  The 

of  a  women’s  section  in  a  newspaper  daily  doub  e  dealt  with  people  who 
with  Editor  &  Publisher  in  a  r^ent  were  going  together  but  did  not  neces- 


Mrs.  Blair  as  society  editor. 


Became  a  Reporter 

“Pat”  Dougherty  soon  found  that 
newspaper  life  was  to  her  liking  and 
became  a  reporter  for  the  American. 
On  St.  Valentine’s  Day,  1920,  she  ob¬ 
tained  an  exclusive  and  colorful  inter¬ 
view  with  “Big  Tim”  Murphy.  The 
American’s  city  editor,  the  late  Wil¬ 
liam  Major,  liked  the  story  so  well 
that  he  gave  Miss  Dougherty  a  by¬ 
line — “Our  Princess  Pat.”  Later,  she 
covered  the  Democratic  convention  in 
1924.  the  Leopold-Loeb  trial  and  she 
made  Chicago  newspaper  history  with 
an  exclusive  interview  with  A1  (Tapone 
immediately  following  the  gangland 


Adeline  Fitzgerald,  who  succeeded  killings  on  the  steps  of  the  Holy  Name 


Cathedral  in  Chicago,  She  left  the 


Highlights  of  “Monday  Memos”  are  American  to  become  a  Chicago  Herald 


short  bits  of  society  “spot  news,”  a 
last-minute  “flash”  on  “high  style” 
and  the  “daily  double,”  The  latter 
was  an  adaptation  of  turf  parlance. 
Miss  Dougherty  explained.  “The 


interview.  She  is  as  enthusiastic  mtentio^, 

about  her  department  today  as  she  ^^^^ure  be- 


1939  national  convention. 


was  eiffht  vears  aeo  when  she  became  popular  that  society  girls 

Tment 

paper  in  Chicago.  She  was  formerly  "la. 


a  top-notch  reporter  on  the  Amer¬ 
ican,  covering  general  assignments 
under  the  by-line  of  “Our  Princess 


were  for  that  today.” 

Supervises  Pictures 

Miss  Dougherty,  who  is  Chicago  re- 


N.  Y.  Times,  INS  First 
On  Invasion  News 


Photo-Electric  System 
Has  Cut  Waste  From 
7%  to  3%,  Paper  States 


&  Examiner  reporter  for  a  short  time 
prior  to  her  appointment  as  women’s 
editor  of  the  American  in  April. 
1932. 

Miss  Dougherty  was  elected  an  hon- 


'daily  double’  dealt  with  people  who  orary  member  of  Theta  Sigma  Phi, 
were  going  together  but  did  not  neces-  women’s  journalistic  sorority,  at  the 


Within  two  minutes  of  each  other, 
April  8,  the  New  York  Times  and  In- 


Pat.”  Today,  she  heads  a  staff  of  17  gional  director  of  The  Fashion  Group,  temational  News  Service  brought  the 


women,  including  department  editors 
«nd  their  assistants,  and  one  man. 
The  latter  is  Charles  Keller,  dapper 
photographer,  who  makes  all  of  the 


Inc.,  has  definite  ideas  about  the  han¬ 
dling  of  fashion  pictures  and  news. 
A  stylist  in  her  own  right,  she  super- 


first  news  to  this  country  of  the  Ger¬ 
man  invasion  of  Denmark.  The  Times’ 
first  flash  was  received  at  its  office 


Herald-American’s  fashion  pictures  with  special  delight. 


vises  this  phase  of  her  department  by  wireless  from  Svend  Carstensen, 


and  covers  the  big  social  events  of 
Chicago. 


Fashion  pictures  in  the  Herald- 
American  usually  occupy  four  col- 


its  Copenhagen  correspondent,  at 
11:36  p.m.,  April  8.  Two  minutes 
later,  at  11:38,  International  News 


Introduced  Chatty  Style 

When  Miss  Dougherty  took  charge 
of  the  American’s  women’s  section, 
she  introduced  the  chatty  style  of  re¬ 
porting  society  news  to  Chicago  news¬ 
paper  readers.  Her  first  addition  to 
the  staff  was  the  former  Martha 
Granger,  society  deb.  She  wrote  the 


umns  in  width  in  order  that  readers  Service’s  Copenhagen  correspondent, 
may  study  the  dresses  portrayed  and  Vernon  Forchammer,  flashed  the  in- 


their  accessories.  Such  a  photo-  vasion  news,  Joseph  V.  Connolly,  INS 
graphic  reproduction  gives  the  reader  president,  reported, 
a  much  clearer  idea  of  the  fashion  The  station  from 
creation  presented,  she  pointed  sent  his  first  brief 

out,  T'imoc  llr\  fr,  1 1  • 


“Previously  we  had  to  grab  a  pho- 


fashion  The  station  from  which  Carstensen 
pointed  sent  his  first  brief  dispatches  to  the 
Times  up  to  11:42  p.m.,  was  taken 
a  pho-  over  by  the  Germans  shortly  after- 


Philadelphia,  April  11  —  A  pho; 
electric  system  of  four-color  registe: 
control  on  a  rotogravure  press  of  tb 
Philadelphia  Inquirer  has  cut  wai: 
expense  from  about  7%  to  apprux 
mately  3%,  thereby  saving  an  es;: 
mated  $15,000  a  year.  Inquirer  ir.e 
chanical  department  executives  re¬ 
vealed  today. 

With  this  system  developed  by 
General  Electric,  register  of  foil 
colors  can  be  maintained  automai- 
ically  within  the  tolerance  permissit  r 
for  intaglio  or  rotogravure  printii; 
when  operating  at  web  speeds  of  ap¬ 
proximately  1,000  rpm. 

Uses  Photo-Electric  Cells 
The  control  system  incorporates  two 
photo-electric  scanning  heads 
each  color  unit. 

One  head  is  aligned  to  scan  the 
margin  of  the  web,  on  which  equal¬ 
ly  spaced  register  or  index  marb  are 
printed  simultaneously  with  the  fire; 
color  impression.  The  second  head  is 
arranged  to  scan  a  disc  attached  to 
the  printing  cylinder. 

The  register  correction  is  accom¬ 
plished  by  a  reversible  pilot  motor,  so 
geared  to  the  cylinder  driving  mech¬ 
anism  as  to  alter  the  angular  displace¬ 
ment  of  the  cylinder  with  respect  to 
the  preceding  impression. 

A  corrective  motion  is  thus  applied 
by  the  pilot  motor  in  response  to  the 
corrective  impulses  from  a  mixing 
panel  relayed  through  close-coupled 
thyratron  power  tubes. 

With  this  method  of  automatic  reg¬ 
ister  control,  each  color  cylinder  is 
regulated  independently  to  register 
with  the  initial  imnression  as  each 
successive  color  unit  scans  the  sair.^ 
pre-printed  register  marks  on  the 
web. 

Human  Element  Eliminated 

The  most  interesting  thing  abo- 
the  new  process,  aside  from  the  sav¬ 
ings  effected,  Inquirer  officials  po- 
out,  is  the  fact  that  the  human  ele¬ 
ment  of  register  control  is  laree., 
eliminated,  and  that  the  mechanii.' 
superintendent  can  feel  confident  tb. 
when  the  job  is  completed,  it  is  ® 
register. 

The  automatic  control  is  used  in '  - , 
printing  of  the  Sunday  Inquirer  >; 
“Everybody’s  Weekly,”  and  the 
ture  Page,  in  addition  to  two  maga 
zines  owned  by  the  Inquirer  manage 
ment.  . 

Once  the  control  is  set  and  me 
is  started,  as  many  as  three 
crews  may  work  on  it,  without 
human  element  affecting  the 
register.  , 

The  new  control  was  insmlleU  ■ 
November,  but  full  operation  rea-, 
got  under  way  early  this  y®®''- 
Inquirer  officials  point  out  tlm 
new  process  has  virtually  j 


plant  into  a  large  laboratory 


^ci;rcoi;;^n  imder  5ie  by-1  L  of 

Mr«!  WilHam  PUoi,-  ®  fashion  picture  taken,”  said  Miss  Times  managmg  editor,  but  the  cor- 


Mrs.  William  Mitchell  Blair  (now  the  p.ciure  uixen,  ^la  miss 

wife  of  Arthur  Krock,  Nem  York  P*"' 


Times  Washington  correspondent). 


tures  were  run-of-paper  features, 


respondent  fled  by  automobile  to 
Kolding.  From  there  Carstensen  filed 


The  first  thing  we  did  eight  years  ago  additional  details.  The  Times  made 


^ong  with  Mrs.  s  Wormal  was  to  bring  together  all  women’s  the  invasion  story  in  its  second  edi- 


writing  about  society  folk,  which  took  fashions  in  the 


on  added  l^ter  because  of  her  pop-  Next,  we  detached  one  photographer  room  at  12:10  a.m.,  and  the  papers 

ulanty  with  t^  people  she  knew  and  from  the  regular  photographic  staff  were  on  the  street  at  12:25  am., 

wrote  about,  the  American  began  to  and  made  him  our  exclusive  camera-  Tuesday. 


women’s  section,  tion,  which  closes  in  the  composing 


fFicaiii  iiixu  a  idxgc: 

the  control  has  brought  out  e  ^ 
in  paper,  ink,  etc.,  which 
caused  some  mis-registers,  and  * 
now  can  be  corrected. 

As  a  result,  special  care  is  ®  , 
cised  in  the  processing  depar^“ 
such  as  wiping  cylinders  and  co 
ing  other  defects.  y.. 

The  photo-electric  ''^in¬ 

stalled  after  a  long  period  of 
mentation,  in  which  al 

operated  with  the  General  Elccuw- 
Schenectady. 


If  OR  APRIL  13,  1940 
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Davidson  Elected 
To  Head  Florida 
Dailies  Group 

The  Associated  Dailies  of  Florida, 
meeting  April  6  at  the  Tampa  Terrace 
Hotel,  Tampa,  elected  Herbert  M. 
Davidson,  editor,  Daytona  Beach 
Journal,  president,  to  succeed  Carl 
Hanton,  editor,  Fort  Myers  News 
Press,  presented  its  annual  awards 
and  heard  a  talk  on  proposed  federal 
legislation  affecting  retail  merchan¬ 
dising. 

John  M.  Tapers,  publisher,  Talla¬ 
hassee  Democrat  and  the  Florida  State 
.Vetcs,  was  named  vice-president,  and 
the  association  re-elected  Jesse  M. 
Elliott,  business  manager,  Florida 
Tmes-Union,  treasurer,  and  V.  F. 
Obenauer,  Jacksonville,  secretary. 

To  Poll  Members  on  Name 
Bill  Moody,  Tampa  Times  reporter, 
was  presented  a  plaque  for  the  best 
news  story  written  in  Florida  in  1939, 
and  Don  Morris,  editor,  West  Palm 
Beach  Post-Times,  received  a  plaque 
for  the  best  editorial  of  the  year. 

R.  W.  Simpson,  managing  editor, 
Tampa  Tribune,  was  elected  president 
of  the  Associated  Press  Club  of  Flo¬ 
rida,  succeeding  Ellis  Hollums,  ex¬ 
ecutive  editor,  Miami  Herald. 

The  associated  dailies  also  voted  to 
poll  its  membership  on  a  proposed 
change  in  its  name  to  the  Florida 
Newspaper  Publishers’  Association. 

At  a  luncheon  meeting  Chester  B. 
Treadway,  managing  director,  Florida 
Chain  Store  Association,  told  the 
group  the  Patman  anti-chain  store 
bill  was  a  threat  to  all  types  of  busi¬ 
ness,  agriculture  and  consumers. 

He  said  the  bill,  aimed  at  destroy¬ 
ing  the  multiple  unit  system  of  mer¬ 
chandising,  not  only  would  put  chains 
out  of  business,  but  would  affect  all 
other  types  of  business. 

“The  proposal  of  a  prohibitive  puni¬ 
tive  tax,”  he  added,  “while  applying 
at  first  to  chains,  woulS  ultimately 
reach  other  types  of  business, 
and  none  would  be  safe  from  its 
threat.” 

■ 

A.  H.  Stackpole  Named 
Harrisburg  Publisher 

Harrisburg,  Pa.,  April  9 — Albert  H. 
Stackpole,  former  editor-in-chief  of 
Ihe  Harrisburg  Telegraph,  has  been 
''anied  as  editor  and  publisher  of  the 
^y,  according  to  an  announcement 
oy  E.  J.  Stackpole,  Jr.,  president  of 
*he  Telegraph  Press,  Inc. 

In  his  selection  to  be  publisher  of 
Ibe  Telegraph,”  he  said,  “we  are  fol¬ 
lowing  out  a  plan  envisioned  many 
years  ago  by  our  father,  the  late 
Edward  J.  Stackpole. 

“This  will  permit  me  to  devote 
roore  of  my  time  and  energy  to  the 
Nblishing  affairs  of  the  Telegraph 
to  which  I  have  not  been  able 
give  as  much  of  my  attention 
I  should  have  liked  in  recent 
years.” 

■ 

NEW  FLORIDA  DAILY 

IJe  F ort  Lauderdale  (Fla.)  Times 
®ade  its  initial  appearance  as  a  six- 
•“V  morning  paper  with  United  Press 
and  International  News  Service  wires 
April  11.  (E  &  p,  March  9,  page  48.) 
®rsonnel  is  as  follows:  A.  J.  Merrill, 
nanaging  editor;  J.  Walter  Day,  as- 
^late  editor;  Paul  L.  Giddish,  me- 
^mcal  sup>erintendent;  James  R. 
r^ul,  advertising  manager;  S.  R.  Free- 
|“an,  circulation  manager.  The  first 
|*sue  contained  18  pages  of  advertis¬ 
ing  and  the  sale  was  8,500,  the  pub¬ 
lishers  said. 


Another  Resigns  from 
Foreign  Press  Group 

Charging  she  was  among  those  ac¬ 
cused  of  being  responsible  for  the  dis¬ 
ruption  of  the  organization,  the  resig¬ 
nation  of  important  members,  and  the 
loss  of  the  Reuters  office  as  head¬ 
quarters  of  the  association,  (see  E.  & 
P.,  Feb.  10,  P.  7)  Rosika  Schwimmer, 
correspondent  of  Scandinavian,  Swiss 
and  Dutch  newspapers,  last  week  re¬ 
signed  from  the  Association  of  For¬ 
eign  Press  Correspondents  in  the 
United  States. 

In  a  letter  to  the  association’s  execu¬ 
tive  committee  April  5,  Madame 
Schwimmer,  who  has  been  a  member 
of  the  association  since  1936,  said  her 
action  was  taken  “because  the  associa¬ 
tion  is  now  restricted  to  a  one-sided 
policy  which  deprives  it  of  its  former 
international  character.” 

She  wrote:  “While  naturally  re¬ 
signing  from  membership  in  the  asso¬ 
ciation,  I  cannot  do  so  without  protest 
against  the  unfair  treatment  given 
me.” 

She  referred  to  statements  made  to 
Editor  &  Publisher  by  Raoul  de 
Roussy  de  Sales,  Paris  Soir,  who  re¬ 
signed  as  vice-president  of  the  asso¬ 
ciation  several  weeks  ago  but  re¬ 
tained  his  membership,  in  which  he 
was  quoted  as  terming  two  articles 
Madame  Schwimmer  wrote  for  the 
association’s  news-sheet  as  “definitely 
pacifist  in  trend.”  These,  he  was 
quoted  as  saying,  as  well  as  another 
written  by  &nest  A.  Hepp,  German 
News  Bureau,  were  not  in  conformity 
to  the  views  of  the  majority  of  mem¬ 
bers. 

Madame  Schwimmer  also  denied 
she  had  “made  pacifist  propaganda  in 
the  association.”  She  said:  “There 
is  no  place  in  the  association  for  cor¬ 
respondents  like  myself,  who  believe 
in  accumulating  the  facts  of  all  sides 
of  issues  with  which  we  have  to  deal 
professionally.  And  there  is  no  sense 
in  remaining  a  member  if  this  attitude 
excites  other  members  to  the  extent 
of  damaging  the  organization  and 
treating  me  as  a  free  target  of  public 
abuse.” 

■ 

Ad  Facts  Bulletin 
On  Pine  Bros. 

The  newspaper  advertising  cam¬ 
paigns  which  have  resulted  in  suc¬ 
cessive  all-time  sales  highs  over  the 
last  few  years  for  the  71-year-old 
Philadelphia  firm  of  Pine  Bros.,  Inc., 
manufacturers  of  glycerine  tablets, 
are  reviewed  in  the  Advertising  Facts 
bulletin  issued  Thursday  by  the  pro¬ 
motion  and  research  department  of 
the  Bureau  of  Advertising,  American 
Newspaper  Publishers  Association. 

In  a  statement  reprinted  in  the 
folder,  R.  G.  Cornelius,  president  of 
Pine  Bros.,  declares  “effective  use  of 
small  newspaper  space,  concentrated 
in  important  markets,  was  responsible 
for  the  record-breaking  sale  of  Pine 
Bros.  Glycerine  Tablets  in  1939.  News¬ 
papers  were  chosen  as  the  primary 
medium  to  carry  our  advertising  mes¬ 
sage  because  their  flexibility  permits 
matching  our  sales  work  and  dis¬ 
tribution  with  actual  insertions  of 
advertisements. 

“Furthermore,  we  feel  that  news¬ 
papers  allow  an  easy  adjustment  of 
schedules  to  conform  to  weather  con¬ 
ditions,  as-  witness  the  fact  that  the 
date  of  the  first  insertion  was  contin¬ 
gent  upon  actual  thermometer  read¬ 
ing. 

“Newspapers  have  always  been 
the  backbone  of  Pine  Bros,  advertis¬ 
ing,  but  in  1939  almost  all  of  our  ad¬ 
vertising  appropriation  was  earmarked 
for  newspaper  expenditures.” 


M.R.A.  Rally  DrawsComiriunism  Mint 


^risis; 

ig.  10 

lllion  Men 
\  wnoned 


WATIOHS' 


REPAIR  CREW  FOR  A  BATTERED  WORLD' 


News  of  a  ship  in  dry  dock  is  better  than  news 
of  a  wreck.  And  news  of  a  world  repair  crew 
steadily  at  work  is  better  than  uninterrupted 
news  of  the  world  wreckers. 

The  Los  Angeles  Times  not  only  publishes 
"repair  crew  news”  itself  but  urges  other  papers 
to  do  so.  "One  of  the  most  enlightened  and 
encouraging  world  movements  in  recent  years 
is  that  referred  to  as  'Moral  Re-Armament’,” 
wrote  Times  Publisher  Harry  Chandler  in  a 
letter  to  all  other  California  publishers.  And 
he  mailed  them  each  an  MRA  book  "In  the 
belief  that  you  will  be  personally  interested  in 
reading  these  opinions,  and  perhaps  comment¬ 
ing  on  them  for  the  benefit  of  your  subscribers.” 
May  we  send  you  too  a  complimentary  copy  of 
this  book.^ 


CJier  ediiOi'lcd  nuderml  u»rUjt 

Moral  Re-Armament 


61  Gramercy  Park,  New  York 

Editor  &  Publisher  believes  that 
Moral  Re-Armametit  is  the  most 
constructive  news  of  the  day  and 
provides  this  space  without  charge. 
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EDITOR  (S  PUBLISHErOR 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 
Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 


Newspapers  For  Sale 

Experienced  newspaper  man  with  $60,000 
can  finance  through  us  purchase  of  two 
profitable  properties  in  adjacent  com¬ 
munities  in  Southern  Seaboard  State. 
Elimination  of  competition  and  obvious 
savings  make  exceptional  return  certain. 
Contact  at  once  Box  585,  Editor  &  Pub- 
lisher. _ 

West  Coast — Only  daily,  growing  city  45,000 
population.  Owner  must  relinquish  con¬ 
trol  account  other  interests  requiring  full 
attention.  $50,000  cash  desired.  A.  W. 
Stypes,  944  Fresno,  Berkeley,  Calif. 


Newspaper  Brokers 

Capable  handling,  buying,  selling,  mergers, 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 


Newspapers  Wanted 

Partners,  ex-Associated  Press  and  Ayer 
executives,  with  $15,000,  want  to  buy 
into  daily  with  potential.  Box  610,  Edi- 
tor  &  Publisher. _ 

Wanted,  daily — Sale  price  must  not  be  more 
than  1  Yt  times  gross  income — Net  must 
be  20%  of  gross,  size  of  paper  or  location 
not  important — Prospect  ready  and  will¬ 
ing  to  pay  as  cash  payment  an  amount 
equal  to  40%  of  total  sale  price,  rush 
complete  details  to 

MURRAY  E.  HILL.  AND  ASSOCIATES 
Newspaper  Brokers 

Nashville  Tennessee 


Circulation  Promotion 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO.. 

Occidental  Building,  Indianapolis. _ 

See  our  ad  on  page  183  in  the  Year  Book. 
Hudson  DePriest  &  Associates,  World's 
Record  Circulation  Builders,  246  5th 
Ave.,  N.  Y.  C. 


Miscollanoous 


No  expensive  Cuts,  no  type,  and  no  worry 
when  you  use  Laurel’s  Improved  Photo 
Offset.  Reproduces  all  types  of  illustrated 
advertising  literature  from  pasted-up 
copy.  500  (8^x11)  copies  $2.63;  add’l 
loo's  22c.  Quantity  runs  lower  still.  In 
Metropolitan  N.  Y.  area  ask  for  Repre¬ 
sentative.  Request  free  descriptive 
manual.  Laurel  Process,  480  Canal  St., 
N.  Y.  C. 


_ H«lp  Wantud _ 

Attractive  territorial  proposition,  on  fast 
selling  features,  to  brokers  and  salesmen 
who  can  produce.  Liberal  commission! 

Box  444,  Editor  &  Publisher. _ 

Classified — Opportunity  open  as  MANAGER 
on  North  Carolina  daily.  Want  experi¬ 
enced  young  man,  good  personality.  Give 
record  and  minimum  salary  requirement. 

Box  648,  Editor  &  Publisher. _ 

Editorial,  Advertising  and  Mechanical  men 
will  be  hired  through  the  ANPA  Con¬ 
vention  this  year.  You  still  have  time 
to  catch  the  pre  Convention  and  Conven¬ 
tion  issues  for  April  20th  and  27th  if 
you  act  now,  and  tell  these  employers 
what  you  have  to  offer.  Two-time  ad 
costs  50c  per  line,  per  issue — five  words 

to  the  line. _ 

Salesmen  contacting  daily  papers  sell  syn¬ 
dicated  daily  feature,  side  line.  Liberal 
commission,  territory.  References  required. 
Box  562,  Editor  &  Publisher. 


Situations  Wanted 

_ Administrative _ 

Accountant,  unusually  skilled  in  newspaper 
work,  small  and  large  cities.  Former 
A.  B.  C.  auditor.  Capable  installing  com¬ 
plete  system.  Box  612,  Editor  &  Pub- 

lisher. _ 

INTEREST  WANTED  in  New  England  daily 
by  man  to  act  as  advertising  or  produc¬ 
tion  manager.  Interview  wanted.  Box 

640,  Editor  &  Publisher. _ 

Newspaper  Executive  —  capable  business 
manager  and  editor,  age  40,  married, 
salary  desired  $100.00  weekly.  Write 

Box  638,  Editor  &  Publisher. _ 

Outstanding  execntlve,  40,  married,  14  years 
present  position,  seeking  assistant  busi¬ 
ness  managership  on  Southern  Daily,  Re¬ 
ferences  exchanged.  Box  615,  Editor  & 
Publisher, _ 

Secretary-Stenographer  —  Expert  —  PuT7- 
lishing.  Newspaper,  Technical  Dictation. 
College.  French.  German.  Expert 
Filer.  Historical  Research.  Willing 
Worker.  Anna  Liebcrt,  Hotel  Warring¬ 
ton,  New  York  City. 


AD  PULLS  FIVE  REPLIES,  ONE  JOB  -  NOT  BAD! 


Managing  Editor  Kniskem 
With  Pipe 


Today  Maynard  Kniskern  is  Manag¬ 
ing  Editor  of  the  progressive  Cran¬ 
ston  (R.  I.)  Herald,  happy  with  his 
job.  It  all  came  about  through  a 
“Situations”  ad  Mr.  Kniskern  in¬ 
serted  in  the  Editor  &  Publisher 
classified  columns. 

The  ad  was  inserted  for  a  four-time 
run.  Aiter  it  had  appeared  two 
weeks,  five  replies  had  come  in. 
From  these  Mr.  Kniskern  selected 
the  post  he  now  holds. 

This  new  Managing  Elditor  is  kind 
enough  to  add;  “The  service  that 
Editor  &  Publisher  renders  news¬ 
papermen  in  all  branches  of  the 
field  is  well  known,  but  never  so 
much  appreciated  as  when  one  be¬ 
comes  a  beneficiary  of  that  service 
in  a  direct  and  personal  connection.” 

The  classified  masthead  contains  rate 
information,  while  box  captioned 
“A  Job”  on  this  page  tells  about  the 
Personnel  Service.  Why  not  plan 
to  tell  employers  about  your  quali¬ 
fications  next  issue? 


EDITOR  &  PUBLISHER  CLASSIFIED  DEPARTMENT 


Situations  Wanted 
Advertizing 


Advertising  Blitxkrieger  seeks  new  territory. 
Five  years’  experience  as  salesman-— 
manager  Metropolitan  daily  and  weekly 
field.  Plenty  Putsch.  Box  601,  Editor 
&  Publisher. _ 

Advertising-Business-Promotion  —  Unusual 
background  all  around  large  and  small 
city  experience — manager — personal  pro¬ 
ducer — temporarily  engaged  N.  Y.  area — 
Record  available  E&P  Personnel  Service 
— Interview  A.N.P.A  convention.  Box 
605.  Editor  &  Publisher. _ 

Advertising  Manager  with  exceptional  rec¬ 
ord  of  producing  revenue  by  resourceful 
selling.  Best  references.  Box  461,  Edi- 
tor  t  Publisher. _ 

Advertising  Manager,  solicitor,  handler  of 
men.  Eighteen  years’  experience  in  dis¬ 
play,  national,  classified — large  and  small 
dailies.  Good  record.  Seeking  opportu- 
nity.  Box  592.  Editor  &  Publisher. 

Advertising  Manager  —  experienced  Local, 
Classified  and  National;  good  references 
— known  producer.  Box  657,  Editor  & 
Publisher. _ 

Advertising  manager,  33,  single.  5  years 
present  job;  plus  5  years  selling.  Uni¬ 
versity  graduate.  Want  better  oppor¬ 
tunity  sales,  copy  or  executive  capacity. 

Box  645,  Editor  &  Publisher. _ 

ADVERTISING  SALESMAN 

trained  by  the  Chicago  Tribune.  6  years' 
classified  experience,  desires  change  with 
opportunity  for  advancement.  Enthusias¬ 
tic,  capable.  Now  earning  $45.00  a  week. 
Graduate  June,  1935,  Medill  School  of 
Journalism,  Northwestern  University. 
Married,  age  35.  Prefer  Chicago  .'r  Pa¬ 
cific  northwest.  Former  resident  of 
Idaho,  Washington.  Promotion,  publicity 
minded.  Highest  references. 

Frank  Archer,  Chicago, 

238  Bast  Erie  Street  Illinois. 


Advertising  Salesman,  executive  ability, 
highly  successful  production  record ;  dy¬ 
namic  personality;  diversified  experience. 
Box  651,  Editor  &  Publisher. _ 

Advertising  Salesman,  28,  ’’tops”  in  lay¬ 
out,  idea,  promotion,  selling.  Four  years 
present  daily  35,000  A.B.C.  Seeking 
larger  field  and  opportunity.  Box  624, 
Editor  &  Publisher. _ 

Ambitious  advertising  man,  married,  28. 
Six  years’  newspaper  experience  in  sell¬ 
ing,  layout,  copy.  University  graduate 
Waut  permanent  position  with  agency  or 
advertising  department  of  large  company 
or  trade  journal  offering  advancement 
opportunity.  Compelled  to  leave  midwest 
because  of  summer  asthma.  Prefer  Paci¬ 
fic  northwest,  seacoast  town  or  Great 
Lakes  region.  Very  satisfactory  and  suc¬ 
cessful  in  present  position.  Can  furnish 
letters  of  highest  recommendation  from 
present  publisher-employer.  Box  627, 
Editor  &  Publisher. _ 

Does  your  advertising  staff  need  speeding 
upt  Advertising  Executive,  with  twenty 
years’  experience  (14  years’  newspaper 
advertising  experience),  is  seeking  a 
connection. 

He  has  successfully  built  sound  na¬ 
tional  and  classified  linage,  but  his  great¬ 
est  forte  is  local.  Thoroughly  acquainted 
with  retail  store  management  and  adver¬ 
tising  methods;  he  talks  the  merchants’ 
language. 

He  can  speed  up  your  staff  through 
training  in  the  modern  methods  of  selling 
advertising  space  and  service.  He  is  a 
selling  manager  who  is  able  to  demon¬ 
strate  how  it  can  be  done.  He  has  a  load 
of  intelligent  enthusiasm  which  is  most 
contagious.  He  gets  along  well  with  ac¬ 
counts  and  staff  members. 

He  has  the  gift  of  promotion,  an  ef¬ 
fective  writer  and  an  accomplished 
speaker  with  the  ability  to  convince  and 
persuade.  He  is  happily  married.  A 
resumS  of  his  business  experience  is  on 
file  in  the  Editor  &  Publisher  office. 
Box  607  Editor  &  Publisher 


If  Looking  For 

A  JOB 


t ,  In  Any  o»  Theei  Flnlrts; 

lA  AdvenMng  Msnaonmeot; 

^  Cheulatlon  Msehanleal 

Editorial  Puhilelty 

Utlllzt  Theaa  Sarvleea 
1.  Draft  a  four  time  ad  aetting  forth  your 
qualificatioDS  and  send  it  to  us  with 
payment.  (Count  five  words  to  the 
fine;  40c  per  line,  per  iwie).  For  a 
month,  your  menage  will  reach  pro¬ 
spective  empJoyeti.  Many  havs 
been  placed  directly  in  this  manner. 
i.  FiU  out  completely  the  Personnel  ap¬ 
plication  that  will  be  sent  you  upon 
receiptofad.  This  will  bs  kept  in  our 
filet  for  six  months.  It  will  mUe  your 
record  availahle  to  the  publUiers  and 
ezeeutivea  caOingupon  us  eonatantly 
"Your  confidenes 

I.  ^^raat  now  to  eatoh  our  deadlias  ' 
of  asst  Thniaday. 

PERSONNEL  SERVICE 
Biltor  *  rnbUaher 
17M  Ttaaaa  Bldg. 

Timas  B«.  N.  T.  0. 


Situations  Wanted 

Advertising  (Cont’d) 


Experienced  Space  Salesman,  age  27,  sovM  ohi' 


with  leading  New  York  City  niws]iap*> 
will  consider  position  with  medium 
large-size  newspaper.  Automotive 
Food  cls.s8ification  in  National  Depii- 


ment  preferred;  local  department  secojiiLjnte, 


choice.  Educated,  personable  and  q 
gressive.  Excellent  sales  record  bail- 
up  by  creative  selling.  Box  658,  Edite 
&  Publisher. 


Experienced  real  estate  advertising  iiJei.fcrt  re 


man-manager.  Can  organize  compleu 
department.  Good  following.  Box  635. 
Editor  &  Publisher. 


Local  or  National  advertising  manager.  8a. 
teen  years’  experience.  Excellent  recort 
Can  leave  on  short  notice.  Reply  fin 
654.  Editor  &  Publisher. 


MR.  PUBLISHER 

Have  you  a  reason  for  a  Special  Editioc 
or  Feature  Page!  49  Editions  withmi 
a  failure.  Clean  selling  make  collectiou 
100%.  Newspaper  and  bank  referenen. 
Extra  linage — extra  dollars.  Box  615, 
Editor  &  Publisher. 
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Seeking  a  Competent  Adman?  Execstin 
ability.  Consult  Editor  &  Publisher  Per¬ 
sonnel  Service  or  address  Box  629,  Edi¬ 
tor  &  Publisher. 


Seventeen  years  manager  various  advertii- 
ing  departments  New  York  daily;  ilu, 
two  years  national  advertising  manager 
same  newspaper.  Qualified  to  handle 
any  sales  position  i  nadvertising  field. 
Box  551,  Editor  &  Publisher. 


Wanted — By  man,  30,  married,  a  job  u 
display  solicitor  or  classified  manager. 
Morning-evening  and  combination  ex¬ 
perience.  References.  Write  Box  609, 
Editor  &  Publisher. 
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Young  advertising  man,  29,  now  employed 
desires  permanent  job  as  advertising 
manager  or  salesman.  12  years’  medial 
daily  and  metropolitan  experience.  Good 
layouts,  coi>y  and  sales  technique  thit 
works.  College  education.  Raised  on 
newspaper.  Clean  habits.  Linage  bnild- 
ing  record.  $40  minimum.  Finest  refer 
enccs.  Box  622,  Editor  &  Publisher. 
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Situations  Wanted 

Circulation 


Aggressive  Circulation  Manager,  14  years’ 
experience  large  and  small  dailies  seeks 
connection.  Economical  maintenance,  spe¬ 
cializing  in  building  organization,  incress- 
ing  circulation  and  collecting.  Avsilible 
for  interview  New  York  Convention  or 
record  through  E,  &  P.  Personnel  Serv¬ 
ice.  Write  or  wire  Box  611,  Editor  a 
Publisher. 


AMERICA’S  SMARTEST 
NEWSPAPER  PUBLISHER 


will  admit  men  with  executive  ability,  ^tv- 
sight  and  imagination  are  not  easy  to  nod- 
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Have  YOU  found  the  man  for  your  cir¬ 
culation  management!  My  showing  Izit 
five  years  unbelievable.  Net  revenue  np 
90%  old  established  paper  75,000  eircnls- 
tion  highly  competitive  field.  Desire  new 
fields  to  conquer.  Age  44.  No* 
ployed.  Excellent  salary  necessary  to 
move  me. 
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If  YOU  have  a  circulation  problem  m 
solve,  let's  talk  it  over  at  my  eipeo**. 
Box  652,  Editor  A  Publisher. 
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JircoUtlon  Man,  82,  twelve  years 
ence,  all  phases — district  manager  to  or 
culation  manager,  mid-west  and  New  iw 
area.  College  education.  Locate  w 
where.  Excellent  references.  Box  »«»■ 
Editor  A  Publisher. 


ae. 


Sircttlation  manager  of  proven 
years’  circulation  and 
ence,  seeks  change;  familiar  witn 
forms  of  operation;  will  gear  sell  to  z 
gressive  or  conservative  policy  as  • 
tion  warrants;  prefers  East,  b^  »'•  s 
anywhere.  Box  594.  Editor  A  Pnbli^ 


Circulation  Manager  with  twelve  I® J  j, 
actual  experience  on  large  daily,  P 
change.  Box  .506  Editor  A  Pnbbs^- 


iuccessful  sales  records  in 
circulation.  Age  24.  Married.  K  P" 
Bible.  Box  590,  Editor  A  Publisher. 


Situations  Wanted 

Editorial 


i  fetish  for  words  and  ‘I^nTor 

make  this  young  man  valuable  to  y  ^ 
editorial  work.  Inexperienced,  but 
ligent.  College  graduate.  Prefer 
Box  468,  Editor  A  Publisher.  _ 


A  Sunday,  city  editor,  reporter  Midwej| 
dailies;  European  war  writer.  _  *  p. 
able.  Record  available  •  gjj 

Personnel  Service,  or  reply  direct 
642.  Editor  A  Publisher. 


Able,  alert  reporter;  expert  wpy"^’ 
makeup  axporience;  80;  11  y«; 


neaa;  aaaka  aouthwest  *®““*tV?«riaeei: 
with  large  aaatem  ’•  a  Fah 

..law  Box  452,  Editor  •  *•* 
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Editorial  (Coat’d) 

la  onlrersity  gradnate,  22,  political  aei- 
se$  and  lociology,  deairea  atari  report* 
ju,  editing,  or  rewriting.  Experience. 
Hex  458,  Editor  de  Publisher. 


;;sate,  fast  legman,  rewrite,  deskman 
iicked  by  17  years’  experience.  Univer- 
ety  of  California  graduate.  Married, 
lifirences.  Box  516,  Editor  &  Publisher. 


resourceful  newspaper  woman,  now 
■diior  of  State  publication  of  20,000  cir*' 
islition.  Ten  years'  experience,  general 
:•*!,  features,  technical  reviews,  rewrite, 
foimer  editor  of  woman’s  page  of  Metro- 
nlitan  newspaper,  never  dismissed  from 
I  Job.  Unquestionable  references,  record 
a  iTsilable  through  Personnel  Service  of 
Editor  &  Publisher  or  reply  Box  557, 
:;,lor  &  Publisher. 


Kgonnd  newspaperman,  36,  wants  job  as 
Iditorisl  writer,  features,  departmental  or 
liudiy  section  editor.  Box  608,  Editor 
■i  Publisher. 


Editorial  (Cont’d) 


Experienced  reporter,  desk  man,  sports  col¬ 
umnist  and  writer;  seeking  new  connec¬ 
tion  of  permanent  nature.  Decade  of  ac¬ 
tive  performance  on  dailies,  with  excellent 
references;  University  background,  mar¬ 
ried,  one  child,  age  34;  3%  years  in 
present  locality  in  active  eastern  spot, 
covering  all  angles  of  news.  Earlier  ex* 

?>erienee  in  midwest  and  southeast.  Pre* 
er  Mid-Atlantic  or  Mid-Western  location. 

Box  514,  Editor  A  Publisher. _ 

Foreign  Editor,  Correspondent.  World¬ 
wide  background.  Ten  languages,  fea¬ 
tures,  research.  Box  639,  Editor  & 
Publisher. _ 

Girl,  23,  wants  editorial  opportunity  on 
newspaper  or  magazine.  Go  anyplace. 
Journalistic  and  publishing  experience 
here  and  abroad.  Michigan  University 
gradnate.  Box  617,  Editor  &  Publisher. 

Journalism  Graduate;  daily,  publicity, 
printing  experience;  age  26;  available 
for  interview  ANPA  Convention.  Box 
595.  Editor  &  Publisher. _ 


Shop  at-  THE  EQUIPMENT  MART  -And  Save 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 


Composing  Room  Equipment  For  Sale 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 


Curie  Matrix  Anvil  and 
Tool  Gauge  Assembly 

Complete  equipment  for  reconditioning  old 
matrices  including  anvil,  flies,  punches, 
chisels,  hammer,  etc.  Eleven  accurately 
machined,  sturdy,  precision  pieces.  Cuts 
matrix  costs,  saves  space-band  repairs, 
quickly  pays  for  itself.  Priced  right. 
MONOMELT  Company,  Dept.  6,  Minnea- 

polis,  Minn. _ _ 

Guaranteed  Rebuilt  Linotypes  &  Intertypes 


Mechanical  Equipment  Wanted 

Press — Newspaper  Flat  Bed  or  Stereotype 
with  equipment.  Give  details.  P.  O. 

Box  362,  Indianapolis,  Indiana. _ 

To  buy  for  cash:  used  two-section  of  Hoe 
Simplex  press,  without  Folder  and  double 
cooled  curved  plate  casting  box.  CALLER- 

TIMES,  Corpus  Christi,  "Texas. _ 

Two  section  standard  horizontal  Conveyor, 
preferably  with  drives.  The  Gazette, 

Janesville,  Wisconsin. _ 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 

wanda,  Penna. _ _ 

Wanted:  One  second  hand  stereotype  flat 
router.  Box  580,  Editor  &  Publisher. 
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pA’etf  seeking  unusual  creative  ability 
a  the  photographic  field  should  inter- 
niv  this  man.  Seven  years’  Metropoli- 
'41'imsll  dailies  experience.  Dark-room 
(ipert,  complete  equipment,  car.  Re- 
able.  27.  Anywhere.  Write  or  call 
9oi  553,  Editor  &  Publisher. 
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laJiant  Editor,  44,  University  Journal- 
*  JB  Graduate.  Capable  assuming  editing 
ud  advertising  responsibilities  daily  or 
etekly  anywhere  permanent  connection 
iforded.  Box  655,  Editor  &  Publisher. 
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loond  Reporter,  2L  now  employed, 
itiires  change.  Go  anywhere.  Three 
HTi'  experience  with  both  dailies  and 
veeklies.  Sober,  reliable.  References 
ueieelled.  Box  543,  Editor  &  Publisher. 


lilible  for  interviews  at  publishers’  con* 
’ntion.  Asst,  sports  editor,  deskman, 
M.  Now  employed.  Seven  years  all 
iyorts  eastern  daily.  College  sports  spe- 
^ist.  Box  604,  Editor  &  Publisher. 


BACKGROUND  THAT  COUNTS 
re  years’  experience  as  Editor,  Euro- 
'/(U  Correspondent,  Reporter,  Column- 
it  and  Feature  Writer.  New  York  City 
cd  out-of-town  newspapers.  Age  38. 
ievrite,  make-up.  Go  anywhere  for 
rorthvhile  position  and  salary.  Avail- 
■ble  for  interview  at  ANPA  Convention. 
3a  539,  Editor  &  Publisher. 


■ant  wants  to  become  newspaperman. 
H,  isven  years  with  New  York  City  bank. 
Cu  type,  have  news  sense,  but  no  actual 
uperienee.  Salary  secondary.  East.  Box 
♦n.  Editor  A  Publisher. 


^.oonlst — creative  ideas,  humor,  human 
iierest.  Newspaper,  magazine  experi- 
nte.  Good  caricaturist.  Consider  free- 
■nts  job.  Box  598,  Editor  &  d’ublisher. 


Wisoiilit  —  Illustrator,  age  21.  Four 
‘iW’  experience  sports,  strip,  political 
us  topical  cartoons.  Box  646,  Editor 
*  Publisher. 


graduate,  22,  experienced  in  re- 
'"'hng,  copy-reading,  rewrite,  desires 
Mition  on  newspaper.  Ambitious  and 
Ta  I  ***  travel.  Record  available  through 
b  *  r  Personnel  Service  or  reply  direct 
»  Box  564.  Editor  &  Publisher. 


em  to  pb 
:peDM 


fisporter,  Columbia  graduate.  Three 
;“r>*gea.  expert  typist;  can  produce  im- 
-Jdiately.  Go  anywhere.  Box  599, 
•Aitor  A  Publisher. 
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®*o-reporter — 6  years’  experience 
™i  dailies.  Employed.  Seeking  better 
^diddle  West  preferred.  Box 
Editor  A  Publisher. 


r  Ban 


^P°rting  experience.  University 
i  bL'?.®**®**  graduate.  Box  465,  Editor 

*  robhaher _ 

I  SEASONED,  BUT  NOT  AGED 

37.  Background:  Ten  years  Metro- 
wian  newspapers  plus  broad  writing, 

*  Mliah  Editor 

^?-’?*P®*^r,  24;  two  years  press  asso- 
m  ~f*P®®'®“®®-  College  of  Joumal- 
Western  U.  8.  preferred. 
^  ««0.  Editor  A  Publisher. 
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wants  job  in  middle-west.  Also 


85,  extensive  all-around  ex- 
7®*tures,  editorials,  copy 
twa.M  *®.’iP’  •'*  years’  managing  edi* 
tdiiXj'Z  Metropolitan  area.  Box  559, 

*  Publisher. 

fe??,  Secretary.  Capable  all-around 

•  ••stotant.  Also,  expert  stenogra- 
^S^ox  652,  Editor  A  Publisher. 

^tor-^porter,  26,  2%  yrs.  on 
I  ■tan.?'  Columbia  Graduate  Mhool  of 
1  Tn®'  j  ®®®*®  position  small  daily, 
* '^blisher*  Editor 


^*Potter  and  deskman,  36,  now 
**,®“  ®®®^  position,  preferably 
area.  Box  641,  Editor 

TbSJI!!*  JP®**  wporter,  28.  College 
•4  nau  An  • .  Yoora  on  daily,  weekly, 
proofs;  some 
Bofoxoneea.  Box 

^  «ltor  A  Publisher. 


Managing  Editor  college  daily  four  years 
reporting  editorial  advertising.  Box  620, 
Editor  A  Publisher. _ 

Newsman,  26,  8  years’  varied  high-caliber 
news  experience  editing,  rewrite,  cables. 
Box  644,  Editor  A  Publisher. _ 

Night  Editor,  8,500  circulation  daily,  wants 
day-time  job.  $50  minimum.  Box  593, 
r/o  Personnel  .Service,  Editor  A  Publisher. 

Outdoors  Department  Editor  and  Columnist 
— a  nation-wide  authoritative  expert 
Fishing,  Hunting,  Camping,  Dogs.  Field 
trials.  Where  to  go.  Box  619,  Editor 
A  Publisher. _ 

Photographer  or  darkroom  man,  27;  seven 
years’  experience;  managed  department; 

f;o  anywhere.  Box  369.  Editor  A  Pub- 
isher _ 

Publicist-Reporter,  26,  seeks  position  at 
either.  Two  years’  publicity  experience 
— two  reportorial.  University  graduate. 
Salai^  secondary.  Box  504,  Editor  A 
Publisher. _ 

Radio  newsman,  reporter,  librarian,  editorial 
writer,  8  years’  experience,  37,  married. 
Available  interview  ANPA  Convention. 
Box  606.  Editor  A  Publisher. _ 

Reliable  young  reporter,  experienced  on 
Texas  daily,  weekly,  available.  Put  Perry, 
Inks  Dam,  Burnet,  Texas. 

VERSATILE 

Reporter  —  Editor  —  Photographer 
Now  With  New  York  City  Daily 
Box  650 _ Editor  A  Publisher 

Reporter  for  weekly,  small  daily,  wants  job 
for  ownership  experience.  Metropolitan 
desk,  picture,  beat  experience.  Age  25 
— anywhere.  Box  542,  Editor  A  Pub* 

lisher. _ 

Reporter,  resourceful,  24,  gradnate  work 
Yale;  married;  Experience:  copy-desk 
large  daily,  newscasting,  unusual  record 
in  publicity  field:  summer  or  permament. 
Box  603,  Editor  A  Publisher, _ 

Reporter,  24,  B.A.,  produce  immediately — 
anyw'here.  Publicity  experience,  news¬ 
paper  references.  Available  ANPA  Con¬ 
vention.  Academy  2-3393  or  Box  600, 
Editor  A  Publisher. _ 

Reporter,  25,  New  York,  Pennsylvania  dail¬ 
ies  experience.  Rewrite,  features,  edi¬ 
torials,  proof-reading.  College  gradnate. 
Good  references.  Reply  Box  567,  Editor 
A  Publisher,  or  communicate  with  E  A  P 
Personnel  Service  for  details. 

Reporter  —  25  —  weekly  experience.  Em¬ 
ployed.  Wants  daily.  General  news, 
features.  College  trained.  Available 
through  E.  A  P.  Personnel  Service  or 
reply  Box  643,  Editor  A  Publisher. _ 

Reporter,  30.  General,  drama,  movies,  per¬ 
sonalities,  human  interest.  Magazine  ex¬ 
perience.  Light  touch.  Good  rewrite. 
Location,  salary  secondary.  Available 
New  York  interview.  Box  630,  Editor  A 
Publisber. _ 

Reporter-Editor,  23,  now  with  weekly  news 
magazine,  seeks  opportunity  on  daily. 
Exp.  pix,  news,  makeup.  Box  456,  Edi¬ 
tor  A  Publisher. 

Sports  Writer,  Deskman,  age  24;  like  Qal- 
lico,  but  no  carbon.  Nine  years'  experi¬ 
ence.  Big-towner  at  heart.  Box  459, 
Editor  A  Publisher. 

Sports — writer,  single,  31,  A.B.  Five 
years’  metropolitan  experience.  Covered 
dozen  sports,  rewrite,  copyreadiug.  Golf, 
statistics  expert.  Personnel  Service,  Edi¬ 
tor  A  Publisher  or  reply  to  Box  597, 
Editor  A  Publisher. 

Wanted:  A  position  as  proof-reader  on  a 
newsp^er  or  magazine.  College  gradu¬ 
ate.  Experienced.  Box  625,  Editor  A 
Publisher. _ 

Wanted:  A  writing  job.  Newsroom  or  pub¬ 
licity.  On  eastern  seaboard.  Salary 
open.  By  young,  gifted,  experienced  re¬ 
porter  with  excellent  daily,  magazine, 
college  references.  Jack  Ramsberger, 
420  First  Street,  Dunnellen,  New  Jersey. 

Mora  SitaatioRS  bottom  Roxt  2  Cols. 


See  HOOD-FALCO  CORP.  First 


225  Varick  Street 


New  York,  N.  Y. 


LINOTYPES — INTERTYPES — LUDLOW8 
Cr^tsmen,  307  Atlantic  Ave.,  Boston 
Linotype  Machines  are  rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Farts  Company,  203  Lafayette  St., 
New  Y’ork  City. 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Model  eSM  42-Pica  Intertype,  serial  num¬ 
ber  over  10.000.  Also,  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes. 
Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  A  WALSH  CORPOR.4TION 
82  Beekman  Street  New  York,  N.  Y. 


Mechanical  Equipment  For  Sale 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc.,  30  West 

_ 24th  Street,  New  York  City. _ 

COMMERCIAL  A  NEWSPAPER  EQUIP. 

Craftsmen,  307  Atlantic  Ave.,  Boston _ 

Stereo  Unit  consisting  of  10- Ton  Kemp  Gas 
Heated  Pot,  2  Wood  Junior  Autoplates, 
Carburetors  and  all  auxiliary  equipment. 
Also  Wood  Autoshaver.  All  in  perfect 
condition.  Priced  for  immediate  sale. 
Equipment  located  in  Buffalo,  N.  Y.  Ad¬ 
dress  inquiries  to  M.  Tauber  A  Co.,  411 

So.  Market  St.,  Chicago,  Illinois. _ 

H.H.H.  Electro-Hydranlic  Vulcanizers  for 
manufacturing  precision  rubber  printing 
plates.  H.  H.  Heinrich,  Inc.,  200  Varick 
Street,  New  York  City. 


Situations  Wantod 

Editorial  (Cont’d) 

Wants  news  job  Daily.  Sports  editor  three 
years  Weekly.  Can  read  copy,  makeup. 
College,  single.  Interview  me  Publish¬ 
ers’  New  York  convention.  Box  613, 
Editor  A  Publisher. _ 

Women’s  psgo,  beauty,  numerology,  special 
features,  radio  page.  Fifteen  years’ 
writing  experience.  Available  ANPA. 
Box  591,  Editor  A  Publisher. _ 

Young  Reporter,  Editor  University  paper. 
Recently  in  government  work.  Go  any¬ 
where,  prefer  East.  Salary  secondary. 
Box  653,  Editor  A  Publisher. 


LOOKING  FOR  A 
CIRCULATION  PROMOTION 
MANAGER? 

Circulation  executive  now  employed 
seeks  change. 

PERSONAL  DATA 

Anglo-Saxon.  Age  34.  Collegeman.  Mar¬ 
ried.  Do  not  smoke  nor  drink. 

EXPERIENCE 

Stzu-ted  as  Solicitor,  District  Mgr.,  City 
Circ.  Mgr.,  Country  Circ.  Mgr.,  Pro¬ 
motion  Mgr.,  Circ.  Mgr.,  Specialist  in 
^ganization.  Public  Relations,  Con¬ 
tests,  Carrier  Boy  Promotion,  Premium 
Promotion,  Insurance.  Has  general 
knowledge  of  advertising. 
Conservatively  aggressive,  versatile  and 
resourceful.  11  years  record  of  achieve¬ 
ments  in  circulation  increases  and  rev¬ 
enue.  Will  visit  publisher  at  Waldorf- 
Astoria. 

Accustomed  to  $5,000  per  year  plus 
commission  and  bonus,  WUl  consider 
straight  commission. 

Box  575,  Editor  St  Publisher 


Phofo-Enqravlnq  Equipmont  For  Sale 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProdnets  Company 
230  W.  41st  Street _ New  York  City 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  8.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Press  Room  Equipment  For  Sale 


Bargain:  Hoe  Press  1147  driving  motor 
Cutler  Hammer  control,  and  accessories. 
32-page  capacity.  Immediate  delivery. 
Price  $3,500.  Communicate.  Martin, 
Hotel  Ansonia,  Broadway  at  73rd  Street, 
New  York,  N.  Y.  SUsquehanna  7-3300. 

Hoe  Super-Speed  Roller-bearing  unit-type 
presses  with  color  couples  in  both 
straight-pattern  and  Z  pattern  design. 
Standard  22%'  and  23  9/16'  cutoff. 
Available  as  3,  4  or  5  unit  presses;  also, 
other  unit  capacities.  R.  HOE  A  CO., 
_ Inc.,  910  East  1 3 8th  St.,  New  York.  N.  Y. 

MAKE  US  AN  OFFER 
Hoe  32-page  quad,  with  new  6-inrh  rubber 
form  rollers.  New  Blankets.  Completely 
equipped  with  stereotype  equipment  and 
new  drive. 

Can  be  seen,  in  excellent  condition, 
at  Newark,  Ohio.  Must  be  moved  from 
present  location. 

The  Advocate,  Newark,  Ohio 
EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 

16-page  Goss  Rotary  Press  in  good  condi¬ 
tion.  Available  as  result  of  consolida¬ 
tion.  Will  sacrifice  for  quick  sale. 
Terms  if  desired. 

Times  and  News,  Twin  Falls,  Idaho 


Situations  Wanted 

Editorial  (Cont’d) 

MR.  PUBLISHER  I 

Young  man,  exceptional  character  and  writ¬ 
ing  ability,  seeks  permanent  job  on 
small  daily  anywhere.  Loyal,  depend¬ 
able,  sober,  with  a  deep  sense  of  respon¬ 
sibility  to  your  community.  Excellent 
references.  Don’t  overlook  me  during 
your  convention  daze  I  Box  628,  Editor 
A  Publisher. 


Young  man,  six  years  in  publicity  and  radio, 
wants  position  on  weekly  with  chance  to 
acquire  ownership.  Box  548,  Editor  & 
Publisher. 


Situations  Wanted 

Mechanical 

Attention!  Eastern  Publishers!  Are  you  in 
need  of  a  Composing  Room  Foreman 
that  knows  how  to  streamline  your  paper? 
Box  623,  Editor  A  Publisher. _ 

Mr.  Publisher.  Are  you  contemplating 
making  a  change  in  your  pressroom  per¬ 
sonnel?  If  so,  you  can  contact  with  a 
competent  pressroom  supervisor.  TTior- 
oughly  experienced  maintenance  and 
managing  pressrooms.  Reference  avail¬ 
able.  Box  614,  Editor  A  Publisher. 


Seeing  Ahead 
Is  Today's  Problem 

Fully  qualified  Photo-Engraver,  age  41, 
experienced  in  improved  methods, 
desires  to  illustrate  to  publisher  or 
operator,  ability  to  economically  pro¬ 
duce  for  a  newspaper  or  commercial 
engraving  plant. 

Available  for  leterview  at  ANPA 
Rex  S70  Editor  A  Publisher 
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tion,  and  we  have  usually  consid 
his  remarks  newsworthy. 

The  readers  of  Pegler  and  Wind 
and  the  latter’s  audience  on  the  I 


By  ARTHUR  ROBB 


A  FEW  years  ago  when  we  were 
younger  in  this  business,  and  there 
weren’t  any  laws  which  would  bar  a 
curious  laddie  from 
staying  after  hours, 
we  liked  to  browse 
through  the  old 
bound  files  in  the 
E  &  P  library.  Many 
an  interesting  unknown  or  forgotten 
fact  found  a  spot  in  our  gray  matter, 


When  Dickens 
Blasted  the 
U.  S.  Press 


that  the  predictions  have  been  veri¬ 
fied  without  exception,  and  goes  on 
to  say  that  ‘the  changes  in  the  man¬ 
agement  and  necessities  of  journals 
which  the  telegraph  and  the  railway 
have  brought  have  only  intensified 
the  evils  of  which  Dickens  wrote. 
The  press  of  today — with  exceptions, 
of  course — serves,  by  its  sensational, 
exaggerating,  unscrupulous  method  of 
treating  everything,  its  misleading 


to  be  brought  forth  later  and  tied  to  headlines,  and  in  scores  of  other  ways. 


a  new  story.  Many  an  incident  in  the 
develonment  of  men  now  at  the  top 
of  the  craft  lay  hidden  in  those  sel¬ 
dom-opened  pages,  reminding  the 
young  man  that  the  great  ones  were 
also  young  once  and  had  held  rela¬ 
tively  unimportant  places  in  the  news¬ 
paper  cosmos.  We  have  recommended 
the  idea  for  its  educational  value  to 
most  of  the  people  who  are  starting 
up  the  same  ladder;  there  probably 
is  no  better  way  of  getting  a  perspec¬ 
tive  and  finding  the  roots  of  much 
that  seems  new  in  present  affairs. 

Our  friend  George  H.  Carpenter, 
managing  editor  of  the  Montreal  Ga¬ 
zette,  also  likes  to  dig  into  the  deep 
past,  and  his  rootings  recently  brought 
to  the  surface  several  old  copies  of 
the  Amerian  Newspaper  Reporter  and 
Printers’  Gazette,  which  was  pub¬ 
lished  in  New  York  during  the  Seven¬ 
ties.  Mr.  Carpenter,  whose  newspaper 
career  in  the  U.  S.  A.  and  Canada 
goes  back  further  than  our  own,  has 
had  the  fairly  unusual  experience  of 
working  as  financial  editor,  circula¬ 
tion  manager,  and  now  managing  edi¬ 
tor  of  the  Gazette,  which,  itself,  goes 
pretty  far  back  into  Canadian  history. 
He  finds,  he  tells  us,  in  these  old  pa¬ 
pers  some  excellent  hints  on  how  to 
inm  a  newspaper.  He  also  finds  a 
campaign  defending  the  American 
press  from  the  attacks  of  outside  de¬ 
tractors — a  counterpart  of  which  some 
rooter  in  2010  may  report  as  a  prom¬ 
inent  feature  of  Editor  &  Publisher  of 
1930-1940.  For  instance,  Mr.  Carpen¬ 
ter  sends  us  this  editorial  by  Eldward 
O’Flaherty,  editor  of  the  Reporter  & 
Gazette,  printed  April  9,  1877: 

“retrogradation  of  the 

AMERICAN  PRESS 

“Charles  Dickens  wrote  some  hard 
things  of  Americans  and  American 
institutions,  manners,  and  customs. 
Our  press  was  one  of  the  many  sub¬ 
jects  on  which  he  wrote  vigorous 
tirades  some  five-and-thirty  years  ago, 
and  speaking  of  it,  he  said: 

“  ‘But  the  foul  growth  of  America 
.  .  .  strikes  its  fibres  deep  in  its  li¬ 
centious  press.  Schools  may  be 
erected  East,  West,  North  and  ^uth; 
pupils  be  taught  and  masters  reared 


to  sow  false  ideas  among  the  people — 
to  rouse  all  the  bad  blood  of  the  com¬ 
munity — to  keep  public  feeling  in  a 
feverish,  excited,  and  unhealthy  state 
— and  all  this,  and  more,  in  addition 
to  its  utter  disregard  of  rightful  pri¬ 
vacy  and  other  faults  of  which  Dick¬ 
ens  wrote.  The  evil  influence  of  the 
press — great  as  it  was  in  that  day — is 
tenfold  as  great  today,  and  if  we  read 
his  warnings  and  multiply  them  by 
the  difference  in  facts  between  then 
and  now  we  may  in  some  degree  fore¬ 
cast  the  future.  The  condition  and 
management  of  the  press  is  today,  as 
it  was  then,  the  most  crying  and  abom¬ 
inable  evil  of  American  society.’ 

“Is  all  this  true,  or  is  the  Saturday 
Herald  in  want  of  an  anti-bilious 
dose?  Are  the  people  of  America 
lower  in  point  of  morality  or  intelli¬ 
gence  than  the  inhabitants  of  other 
countries?  If  they  are  not,  it  is  im¬ 
possible  that  our  press  can  be  in¬ 
ferior,  for  our  people  rule  it. 

“Whilst  thankful  to  the  Herald  for 
its  wish  to  present  our  sins  to  us  in 
our  true  light,  few  will  admit  the 
justice  of  the  charge.  That  we  have 
faults  is  true,  but  that  they  are  very 
much  greater  than  those  of  nations 
where  the  press  was  held  above  re¬ 
proach  by  Mr.  Dickens  is  doubtful. 
They  appear  greater  because  the  press 
more  freely  ventilates  them  here  than 
elsewhere.  Venality,  licentiousness, 
want  of  charity,  obtain  wherever  men 
are  not  restrained  by  a  high  moral 
code.  Our  ethical  standard  is  quite 
as  low  as  it  ought  to  be — granted;  but 
is  that  of  France,  or  of  Germany, 
higher?  We  do  not  think  so.  Is  our 
press  inferior?  Certainly  not,  for  in 
those  countries  the  press  dares  not 
publish  facts  which  would  compro¬ 
mise  authorities,  and  consequently  as 
a  public  servant,  its  use  is  compro¬ 
mised  and  circumscribed. 

“By  publishing  details  of  indelicate 
affairs  harm  is,  perchance,  done  to 
weak  readers,  but  put  the  evil  reports 
against  the  moral  essays,  the  sermons, 
the  appeals  to  patriotism,  the  expos¬ 
ures  of  rascality  in  a  way  to  shock 
honest  men  with  it,  and  the  incite¬ 
ment  to  intellectual  exercise,  and  a 
heavy  balance  on  the  side  of  virtue 


American  Newspaper  Reporter  and 
Printers’  Gazette  of  long  ago  and  the 
present-day  Editor  &  Publisher.  Ex¬ 
tant  records  indicate  no  such  line  of 
descent.  We  trace  our  line  back  to 
1884  when  the  pungent  Allan  For¬ 
man  brought  out  a  sprightly  eight- 
paue  sheet  that  he  called  the  Jour- 
i.alist.  For  nearly  25  years,  some  of 
the  old-timers  recall,  its  weekly  ar¬ 
rival  was  awaited  on  Park  Row  with 
excitement  and  sometimes  trepida¬ 
tion.  We’ve  heard  some  anecdotes 
of  Forman’s  coverage  of  Park  Row 
(and  verified  them  in  our  search  of 
ancient  records)  that  we’d  hesitate  to 
present  in  these  chaste  pages  to  this 
generation. 

The  Park  Row  oases  of  those  days 
had  degenerated  by  the  time  we  ar¬ 
rived,  but  their  fragrant  memories 
lingered  with  many  a  tale  of  Forman 
among  them.  He  was  a  figure,  be¬ 
loved  and  feared  among  the  editorial 
and  advertising  folks  who  took  one 
or  two  every  afternoon  at  Lipton’s, 
the  Umbrella,  Andy  Horn’s,  the 
Hardware  Club,  and  other  spots 
where  newspaper  men  of  fifty  years 
ago  cultivated  the  hypertension  and 
arteriosclerosis  that  put  many  of  them 
into  Greenwood  Cemetery  before 
their  three-score-and-ten.  He  wrote 
of  a  newsnaper  generation  that  seems 
to  have  little  in  common  with  the 
people  of  1940 — yet  his  contemnorary 
and  probable  competitor,  O’Flaherty, 
wrote  of  a  situation  that  has  a 
strangely  current  familiarity  and  in 
words  that  are  just  a  bit  more  stately 
than  the  current  idiom. 

Forman  was  critical  as  well  as  de¬ 
fensive  of  the  press.  He  loved  his 
job,  as  must  be  evident  to  anyone 
who  reads  the  files,  and  he  probably 
never  had  much  more  than  a  bare 
living  from  the  Journalist  from  1884 
until  he  sold  it  to  Editor  &  Publisher 
in  1907.  He  didn’t  live  long  after  that, 
and  he  left  the  only  complete  file  of 
his  extremely  interesting  chronicle  of 
journalistic  history  to  the  Pulitzer 
School  of  Journalism  at  Columbia 
University.  It  is  guarded  now  in  the 
school  library  like  the  British  crown 
jewels,  but,  if  you  have  the  proper 
credentials,  the  time,  and  the  inclina¬ 
tion,  you  can  spend  a  few  hours  there 
in  a  profitable  retrospiect  on  a  craft 
that  has  become  increasingly  re¬ 
spectable,  yet  still  remains  open  to 
vituperation  like  that  heaped  on  its 
picaresque  forebears  by  Charles 
Dickens  nearly  80  years  ago.  As  the 


can  hardly  help  getting  the  idea  1 
Mr.  Hoover  and  Mr.  Winchell 
working  hand-in-hand  for 
suppression  of  the  criminal 
ment. 

There  isn’t  any  doubt  that  Mr.  ’ 
chell  has  been  useful  to  Mr.  Ho 
on  more  than  one  occasion,  in 


nishing  information  that  came  to 
in  his  protean  range  as  a  col 
Nor  is  there  any  doubt  that 
Winchell  has  co-operated  with 
FBI  by  keeping  his  exclusives  to 
self  until  the  government  agenti 
done  their  stuff.  That’s  all  to 
good,  and  no  one  can  be  criti 
any  party  to  it. 

Looking  at  it  from  the  respi 
standpoints  of  Mr.  Hoover  and 
Winchell,  we  wonder  whether 
strongly  publicized  alliance  is  of 
vantage  to  either.  When  the  sil 
tion  gets  to  the  point  of  being 
licly  debated  by  two  such  writei 
Winchell  and  Pegler,  we  are 
certain  that  Mr.  Hoover  has  ni 
to  gain  from  it.  Neither  pulls  a  t 
and  when  they  are  shooting  at 
other,  a  typewriter  is  likely  to  be 
smallest  calibre  missile  in  use. 
of  the  old-time  personal  jou 
ever  had  a  saltier  vocabulary  or 
restraint  in  throwing  it  around 
either  of  these  high-priced  pe 
And  Mr.  Hoover,  with  his 
and  thoroughly  worthwhile  bi 
stands  helpless  in  the  middle. 

If  a  newspaperman  goes  beyond 
call  of  his  duties  to  co-operate 
a  law-enforcement  agency,  no 
can  object.  He  is  an  excellent 
when  he  does  so.  Many  have 
so,  without  any  thought  of  being 
warded  by  the  police  official  they 
helped. 

Maybe  Mr.  Winchell  did 
too.  Maybe  Mr.  Pegler  is  aw*y 
first  base  when  he  intimated 
Hoover  and  Winchell  were 
a  sort  of  mutual  benefit  garae^ 
the  newspaperman  getting  news 
from  the  Department  of  Justice 
less  favored  wights  were  denied^ 
Frankly,  we  don’t  know.  If  it  « 
it  ought  not  to  be. 

A  local  police  chief  may  be  able  to 
do  business  by  playing  favorites 
the  reporters  around  headquart* 
but  the  Federal  Bureau  of  Inveib- 
gation  is  semething  entirely  diffewt 
In  addition  to  its  unquestioned  a** 
ciency  and  the  high  calibre  of 
personnel,  it  must  have  dignity  co& 
mensurate  with  the  authority  of  the 
Federal  government.  It  can’t  hi« 
that  dignity  if  its  name  and  that  w 


Frenchman  said,  the  more  it  changes,  its  director  is  bandied  about  on  the 


the  more  it  is  the  same. 


air  and  in  personally-conducted  col¬ 
umns  which  occasionally 
the  vernacular  of  a  fish-wife  in  then 
disputes. 


by  scores  upon  scores  of  thousands;  and  usefulness  will  be  found  standing 
colleges  may  thrive,  churches  may  be  to  the  account  of  the  American  press. 


crammed,  temperance  may  be  dif¬ 
fused,  and  advancing  knowledge  in 
all  other  forms  walk  through  the  land 
with  giant  strides;  but  while  the 
newspaper  press  of  America  is  in  or 
near  its  present  abject  state,  high 
moral  improvement  in  that  country  is 
hopeless.  Year  by  year  it  must  and 
will  go  back;  year  by  year  the  Con¬ 
gress  and  the  Senate  must  become 
of  less  account  before  all  decent  men; 
and  year  by  year  the  memory  of  the 
Great  Fathers  of  the  Revolution  must 
be  outraged  more  and  more  in  the 
bad  life  of  their  degenerate  child.’ 

“Reading  that  passage  at  this  late 
day,  the  Chicago  Saturday  Herald 
concludes  that  the  press  is  no  less 
‘abject’  now  than  it  was  when  Dick¬ 
ens  first  visited  our  shores,  affirms 


It  might  do  more  good,  to  be  sure, 
but  it  does  a  vast  deal  as  it  is,  and 
for  whatever  of  progress  we  have 
made  we  are  to  it  much  indebted. 
Furthermore,  we  believe  that  some 
alterative  medicine  and  a  little  of 
open-air  exercise  and  lively  company 
will  lead  the  hypochondriac  of  the 
Chicago  Herald  to  a  like  conclusion.’’ 


A  Bad  Spot 
For  FBI 
And  Hoover 
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St.  Louis,  April  10— Local  No-  j 
of  the  International  TypograpW* 


Allan  Forman 
Also  Told 
A  Spicy  Tale 


genetic 


FAR  BE  IT  from  us  to  emulate 
Allan  Forman’s  penchant  for  get¬ 
ting  into  the  middle  of  a  scrap,  but 
we  can’t  help  an 
allusion  to  the  com¬ 
pliments  now  flying 
between  Pegler  and 

Winchell  over  the  Union,  which  has  1,300  members  ^ 
the  skull  of  J.  Edgar  -o.„=nat>er  »» 

Hoover.  We  have  a  lot  of  respect  for 
Mr.  Hoover.  On  indisputable  records, 
he  has  done  a  great  job  in  criminal 
areas  where  the  best  and  most  honest 
of  local  police  departments  have  fal¬ 
len  down.  We  have  known  him  for 
several  years,  have  frequently  cor¬ 
responded  with  him,  and  can  report  .  -r  --  -  a  *  it- 

with  no  mental  reservations  that  he  service  to  the  community  and 
has  never  sought  personal  publicity  ganized  labor.”  Nick  had  been 
in  Editor  &  Publisher.  On  one  or  two  with  Edward  M.  Brady,  State  1*^ 
occasions,  he  has  written  us  fully  and  lator,  in  the  extortion  charges, 

- - - candidly  on  situations  where  he  con-  missal  of  which  brought  the  se^ 

cent  outgivings  and  sidered  that  local  newspaper  accounts  criticism  of  the  P-D  and  the  conteiV 

sought  to  establish  a  had  done  less  than  justice  to  the  work  of  court  citation  and  conviction  If 

relationship  between  the  of  the  Federal  Bureau  of  Investiga-  Judge  Thomas  J.  Rowe. 


OUR  COMPLIMENTS  to  Edward 
O’Flaherty,  wherever  he  may  be 
63  years  after  he  wrote  that  piece. 

Also  to  George  Car¬ 
penter,  who  recog¬ 
nized  in  it  a  spirit¬ 
ual  kinship  to  our  re¬ 


ployed  here  in  newspaper 
commercial  plants,  has  adopted  • 
resolution  commending  the  St. 
Post-Dispatch  for  disclosures 
put  an  end  to  the  rule  of  Jo® 
P.  Nick,  deposed  boss  of 
Louis  Motion  Picture  Operator 
Union.  The  stories  and  campai®® 
the  papier  were  described  as  “of  m** 


